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Publishers  Buy 
Chicago  Tribune  Space 

The  Chicago  Tribune  in  May,  1919,  carried  more 
publishers’  advertising  than  all  other  Chicago 
papers  combined.  The  figures  follow: 

News  .  29,290 

Herald  and  Examiner .  25,028 

American  .  22,733 

Post  .  12,657 

Journal  .  1,304 


Total  . '. .  91,012 

Chicago  Tribune  .  93,500 

Included  in  the  lineage  of  HearsEs  Herald-Examiner  abope  are  11,179 
lines  placed  by  HearsEs  American.  Included  in  the  lineage  of  Hearst’s 
American  are  13,604  lines  placed  by  Hearst’s  Herald  and  Examiner. 

Advertising  agencies  also  should  be  excellent  judges  of  the  rela¬ 
tive  value  of  various  mediums.  The  following  figures,  therefore, 
are  significant: 

In  1918  The  Tribune  carried  22%  more  advertising  agency  advertising  than  all 
other  Chicago  newspapers  combined,  and  in  May,  1919,  The  Tribune  carried 
more  than  twice  as  much  advertising  agency  advertising  as  all  other  Chicago  papers 
combined. 

*  THE  WORLD’S  GREATEST  NEWSPAPER  ^ 

The  Tribune’s  1919  BOOK  OF  FACTS  is  now  out.  Sent 
free  to  advertising  men  if  requested  on  business  stationery. 
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Editor  &  Publisher  for  June  26,  1919 


If  the  great  war  need  of 
the  world  was  ships  then 
Peaee  finds  us  needing 
more  ships  than  ever! 

The  impetus  given  Southern  ship-l)uilding  during  the  war 
period  has  carried  ^over  a  line  of  constructive  industries 
from  the  Chesapeake  around  the  Florida  peninsula  well  up 
into  the  Mississippi,  ff  rite  it  down  in  your  book  that  the 
South  will  continue  to  build  ships. 

History  is  repeating  itself.  Witness  that  the 
first  big  government  dry-dock  begun  at  Ports¬ 
mouth  in  1827,  finished  in  1833,  and  is  still 
in  service! 

Now  again  the  government  builds  a  dry- 
dock  at  Portsmouth.  This  time  the 
LARGEST  dry-dock  in  the  world — 
just  completed  at  a  cost  of  $4,000,000. 

WHY  build  the  biggest  dry-dock  in  the  world 
in  a  SOUTHERN  navy-yard  NOW  in  the 
year  1919  ? 

Because  the  biggest  ship  construction 
and  repairing  futures  there! 

All  of  ti'hich  calls  to  natioiud  business  ""‘advertise  in  the 
Southern  papers,  tchere  the  cost  per  inhabitant  is  the  LOW  ¬ 
EST  for  news/Hiper  advertisiiifi  and  the  prospects  of  busi¬ 
ness  the  brightest  U 


The  Pick  of  the  Newspapers. 


ALABAMA 

Net  Paid 

2.500 

10,000 

Circulation 

lines 

lines 

Blrmlngbam  Age-Herald 

(M) 

23,560 

.07 

.06 

Birmingham  .\ge-Herald 

(S) 

29,796 

.08 

.06 

Birmingbam  Ledger 

(E) 

38,022 

.07 

.07 

*Birmlngham  Nows  ■ 

(E) 

46,121 

.08 

.08 

‘Birmingham  News 

(S) 

48,686 

.10 

.10 

‘Mobile  News  Item 

(B) 

10,766 

.08 

.08 

Mobile  Register 

(M) 

25,179 

.05 

.05 

Mobile  Register 

(S» 

35,048 

.06 

.06 

Montgomery  Advertiser 

(M) 

24,258 

.05 

.04 

Montgomery  Advertiser 

(S) 

24,258 

.06 

.05 

FLORIDA 

Jacksonville  Metropolis 

(E) 

19,117 

.045 

.045 

Florida  Tlraes-lJnlon,  Jacksonville  (M&E) 

30,423 

.06 

.06 

Pensacola  Journal 

(M) 

6.610 

.0172 

.0172 

Penaacola  Journal 

(S). 

6,687 

.0172 

.0172 

Pensacola  News 

(E) 

6,090 

.02 

.02 

GEORGIA 

Atlanta  Georgian 

(B) 

49,441 

.08 

.08 

Atlanta  Sunday  American 

(S) 

92,918 

.12 

.12 

Augusta  Chronicle 

IM) 

12,248 

.03 

.03 

Augusta  Chronicle 

tSi 

in,6.'>l 

.035 

.035 

.\ugU8ta  Herald 

(E) 

17,413 

.036 

.035 

Augusta  Herald 

(S) 

12,812 

.035 

.036 

Columbus  I^edger 

(BAS) 

7,362 

.0275 

.0276 

Macon  Telegraph 

(M» 

23,460 

.04 

.04 

Macon  Telegraph 

(S) 

19,321 

.04 

.04 

Savannah  News 

(MAS) 

20,120 

.04 

.03 

Savannah  Press 

(E) 

16,360 

.04 

.04 

KBNTL’CKY 

‘Louisville  Herald 

IM) 

.52,4.'.6  ) 

.08 

.fiS 

‘Isjulsvllle  Herald 

(S) 

48,767  ( 

Paducah  News  Democrat 

(MAS) 

7,082 

.0226 

.018 

LOUISIANA 

New  Orleans  Tlmes-Plcayune 
New  Orleans  Tlmes-Picaynne 
New  Orleans  Dally  States 

New  Orleans  Daily  States 

(M) 

(8) 

(E) 

ISI 

78,417 
94,624 
41,994  )' 
37,675  < 

.12 

.15 

.10 

.12 

.15 

.08 

‘New  Orleans  Item 

(E) 

73,906 

.12 

.12 

‘New  Orleans  Item 

(S) 

87,588 

.15 

.15 

NORTH 

CAROLINA 

Asheville  Citizen 

(M) 

11,420 

.025 

.025 

Asheville  Citizen 

18) 

9,734 

.026 

.025 

Asheville  Times 

(E) 

10,087 

.026 

.02 

Charlotte  News 

(BAS) 

11,698 

.03 

.025 

Charlotte  OI)server 

(M) 

19,217 

.056 

.03 

Charlotte  Olwerver 

<S) 

19,217 

.066 

.04 

tDurhani  Sun 

(E) 

5,000 

.02 

.02 

Greensboro  Dally  News 

(M) 

16,966 

.046 

.035 

Greensltoro  Daily  News 

(S) 

22,468 

.06 

.04 

GreenslK>ro  Record 

(B) 

16,9.56 

.046 

.035 

Raleigh  News  and  Observer 

(M) 

21,209 

.05 

.04 

Raleigh  News  aiirl  Observer 

ISI 

21,209 

.05 

.04 

Wilmington  Dispatch 

(M) 

5,805 

.02 

.02 

Wilmington  Dispatch 

(S) 

6,306 

.02 

.02 

Winston-Salem  Journal 

(E) 

6,447 

.026 

.02 

Winston-Salem  Sentinel 

(E) 

7,600 

.025 

.02 

SOUTH 

CAROLINA 

Anderson  Mall 

(B) 

4,093 

.0178 

.0178 

Charleston  American 

(M) 

7,398 

.026 

.026 

Charleston  American 

(8) 

10.461 

.026 

.026 

‘Columtda  Record 

(B) 

13,700 

.08 

.08 

‘Columlda  Ki-cord 

(8) 

11,789 

.03 

.03 

‘Odumbla  State 

(M) 

24,614 

.(« 

.06 

‘Columbia  State 

(8) 

24,680 

.06 

.06 

‘Greenville  News 

(MAS) 

10,376 

.035 

.08 

tiri’enwood  Index  Journal 

(E) 

5,245 

.02 

.02 

Spartaiihnrg  Jour.  &  Car.  Spartan  (E) 

2,978  1 

Spartanburg  Herald 

(M) 

4,388  1 

.03 

.06 

Spartanburg  Herald 

(8) 

5,473 J 

TENNESSEE 

Chattnn(M)ga  News 

(E) 

15,594 

.04 

.01 

‘Chattanooga  Times 

(M) 

30,408 

.06 

.06 

‘Chattanooga  Times 

(8) 

26,868 

.06 

.06 

Knoxville  Sentinel 

(E) 

24,022 

.06 

.046 

‘Knoxville  Journal-Tribune 

(M)  } 

24,838 

.06 

.046 

‘Knoxville  Journal  Tribune 

IS)  } 

Memphis  Commercial  Appeal 

(M) 

82,276 

.14 

.12 

Memphis  Commercial  Appeal 

(8) 

118,148 

.17 

.16 

Nashville  Banner 

(E)  ) 

49,590  1 

.07 

.07 

Nashville  Banner 

(8)  f 

.08 

.08 

Nashville  Tennessean 

(M) 

.34,349 1  ^ 

Nashville  Evening  American 

(E) 

15,196  i 

.08 

.08 

Sunday  Tennessean  &  .\merlcan 

(8) 

34,051  J 

VIRGINIA 

tRrlstoI  Herald-Courler 

(MAS) 

11,094 

.04 

.04 

Danville  Register  and  Bee 

(MAE) 

10,669 

.03 

.03 

‘Newport  News  Times-Herald 

(E) 

13,087  1 

.04 

.04 

‘Newiwrt  News  Dally  Press 

(SAM) 

9,403  f 

Norfolk  Ledger-Dispatch 

(B) 

43,380 

.07 

.06 

Roanoke  Times 

(MAS) 

11,306) 

.06 

.04 

Roanoke  World-News 

(B) 

11,288] 

GoTernment  Statements  April  lat,  1019. 
*A.  B.  C.  statement,  April  1st,  1910. 
tPubllaber's  statement,  April  1st,  1910. 
iincludes  Bristol,  Tenn. 
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Editor  &  Publisher  for  June  26,  1919 


RANKIN  ADVOCATES  FOR  ADVERTISERS 
THE  FOCH  METHOD  OF  “TIMELINESS” 

The  “dominant  plan” 
of 

National  Newspaper  Advertising 

‘‘These  are  days  in  which  competition  to  secure  national  markets  has 
become  so  keen  that  individual  business  firms  are  eagerly  searching  for 
new  methods  by  which  to  DOMINATE  the  attention  of  the  public  and 
to  dominate  it  FIRST;  searching  for  methods  that  will  give  more  inten¬ 
sive  sales  results  than  can  be  obtained  by  any  other  form  of  advertising. 

“This  method  has  been  found.  Necessity  mothered  its  discovery.” 

You  will  find  in  “The  National  Newspaper  Unit”  the  plan  by  which 
you  can  get  quick  intensive  sales  results. 

The  Bulletin  will  be  glad  to  send  you  a  copy  of  the  William  H.  Rankin 
plan  which  has  been  successfully  “tried  out.” 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper 
“nearly  everybody”  reads — 

The  Bulletin 

Net  Paid  Average  /I  /I  Q  101  Copies 

for  May  ^ 

No  prize,  premium,  coupon,  or  other  artificial  circulation  stimulation  methods  have  ever  heen  used  hj  The  Bulletin 


EDITOR&PUBLISHER 

Issued  every  Thursday — forms  closing  at  two  P.  M.  on  the  Wednesday  preceding  the  date  of 
^  publication — hy  The  Editor  &  Publisher  Co.,  Suite  1117,  New  York  World  Building,  63 
^  Park  Row,  New  York  City.  Private  Branch  Telephone  Exchange,  Beekman  4330. 

James  Wright  Brown,  President;  Fenton  Dowling,  Secretary. 
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PRESS  OPERATORS  DEMAND  50  PER  CENT  RAISE, 
U.  P.  REFUSES  AND  SUGGESTS  ARBITRATION 


KEEP  ADVERTISING 
AND  NEWS  FREE 

Editor  &  Publisher’s  Stand  Aftainst  Com* 
hination  Government  Publicity  Bureau 
Endorsed  at  Washington — Officials 
Admit  Combination  Serious 

By  Robert  T.  Barry 

STAFF  CORRF.SPONDENT. 

Washington,  June  25. — The  lead 
taken  by  Editor  &  Publisher  in  urging 
that  Government  publicity  should  be 
kept  separated  from  Government  ad¬ 
vertising  is  indorsed  here  by  everyone 
who  believes  the  time  has  come  for  the 
Government  to  take  some  sensible  step 
toward  a  solution  of  its  advertising 
problem,  even  though  there  may  be  dis¬ 
agreement  over  the  propriety  of  Govern¬ 
ment  “press  agents.” 

So  it  is  that  the  proposal  of  Senator 
Cummins  of  Iowa  to  establish  a  cen¬ 
tralized  Federal  bureau  of  publicity  and 
advertising  does  not  encounter  popular 
favor  among  most  newspapermen  and 
many  members  of  Congress  in.  so  far  as 
it  relates  to  official  Government  pub¬ 
licity. 

An  Official  Advertising  Policy  Approved 

There  is  little,  if  any,  objection  to 
such  a  bureau  being  established  to  define 
and  maintain  an  official  advertising 
policy,  but  there  is  a  very  pronounced 
sentiment  in  opposition  to  a  general  pub¬ 
licity  bureau. 

The  chief  point  made  against  a  pub¬ 
licity  bureau  rests  on  the  ground  that 
so  long  as  politics  dominate  govern¬ 
mental  affairs  it  would  not  be  possible 
to  maintain  such  an  official  organization 
without  its  being  open  to  the  charge 
that  it  was  being  diverted  to  partisan 
purposes. 

In  other  words,  the  fear  is  voiced 
that  such  a  bureau  would  almost  inevit¬ 
ably  become  the  “Administration  press 
agency,”  regardless  of  whether  Demo¬ 
crats  or  Republicans  happened  to  be  in 
control. 

It  is  argued  that  it  would  be  incon¬ 
sistent  with  human  tendencies  and  weak¬ 
nesses  if  such  a  bureau  did  not  strive 
primarily  to  put  forth  all  of  the  good 
and  none  of  the  bad  of  departmental 
plan  and  achievement.  Bureau  chiefs 
naturally  would  want  publicity  on  the 
prai.seworthy  work  of  their  offices,  but 
none  could  be  expected  to  volunteer  of¬ 
ficial  information  as  to  mistakes  of  omis¬ 
sion  and  commission. 

Might  Restrict  Intercourse 

With  such  a  bureau  in  operation,  it  is 
contended,  newspaper  men  and  others 
would  be  denied  to  a  certain  extent  that 
freedom  of  intercourse  with  various 
units  of  a  department  which  prevails 
under  normal  conditions. 

During  the  war,  when  the  Commit¬ 
tee  on  Public  Information  had  its  repre- 
(Continued  on  Page  14.) 


Novel  Methods  by  U.  P.  Includes  Written  Negotiations 
and  “Open  Covenants,  Openly  Arrived  At” — Pro¬ 
posed  Wage  Scale  Declared  Exorbitant — 

I.  N.  S.  and  Universal  Would  Accept 
Best  Terms  Arrived  At. 

The  United  Press  Association,  the  International  News  Service  and  the 
Universal  Service,  and  their  union  telegraph  operators  are  deadlocked 
in  efforts  made  this  week  to  agree  on  new  wage  scales  to  supersede 
those  which  expire  July  1,  and  in  the  critical  situation  that  has  thereby  de¬ 
veloped,  methods  unlieard  of  before  in  averting  a  strike  of  the  employes  of 
any  national  industry  are  being  utilized. 

Written  Record  of  Negotiations 


Eir.st,  for  the  first  time  in  the  history 
of  labor  difficulties,  negotiations  are 
being  conducted  entirely  in  writitig.  The 
committee  representing  the  United  Press 
division  of  the  Commercial  Telegraphers’ 
Union  and  the  management  of  the 
United  Press  have  agreed  to  avoid  all 
oral  arguments,  which  might  later  be 
misquoted  to  the  disadvantage  of  either, 
and  are  using  the  typewriter  to  iron  out 
their  various  difficulties,  chief  of  which 
is  the  operators’  demand  for  a  new  con¬ 
tract  calling  for  a  salary  increase  of  ap¬ 
proximately  50  per  cent. 

Second,  the  United  Press  has  evolved 
a  new  scheme  to  apply  the  policy  of 
“open  covenants,  openly  arrived  at,”  by 
telegraphing  a  complete  report  of  each 
day’s  negotiations  to  each  of  the  many 
hundreds  of  newspapers  it  serves,  from 
Boston  to  San  Diego  and  from  Montreal 
to  San  Antonio. 

Editors’  Right  to  Know 
The  position  taken  by  the  United 
Press  in  this  is  that  increases  in  teleg¬ 
raphers’  salaries  ultimately  are  borne  by 
the  newspaper  clients  of  the  press  asso¬ 
ciations  and  that  as  a  result  every  pub¬ 
lisher,  ^s  well  as  every  leased  wire  op¬ 
erator,  has  a  personal  interest  in  the 
pending  negotiations. 

Therefore,  each  day,  at  the  close  of 
business,  a  complete  report  of  the  nego¬ 
tiations  of  that  day  is  put  on  the  leased 
wire  systems  of  the  United  Press  and 
by  7  o’clock  every  publisher  of  a  news¬ 
paper  receiving  the  U.  P.  leased  wire 
service  and  every  leased  wire  operator 
has  before  him  every  word  exchanged 
in  the  negotiations  up  to  that  time. 

Will  Meet  Best  Terms 
Third,  the  United  Press  has  proposed 
to  its  operators  that  instead  of  entering 
into  a  contract  for  one  year,  the  contract 
be  effective  only  from  month  to  month, 
and  that  any  differences  of  any  kind 
that  may  arise  between  them  at  any  time 
shall  be  settled  by  arbitration,  on  either 
party  to  the  contract  giving  the  other  30 
days’  notice. 

International  NewS  Service  and  the 
Universal  Service,  day  and  night  service 


respectively,  are  faced  with  demands 
similar  to  those  made  by  the  operators 
on  the  United  Press,  and  their  latest 
reply  is  that  they  will  accept  the  most 
favorable  terms  that  union  operators  are 
able  to  obtain  from  any  rival  organiza- 
lions  for  the  same  kind  of  employment. 

The  Associated  Press  has  no  agree¬ 
ment  w'ith  the  union  and  is  therefore  not 
affected  by  the  present  negotiations. 

The  United  Press  division  of  the  C. 

.  (Continued  on  Page  13.) 


NEWSPAPER  MEN  CAN  BE 
TRUSTED 

Col.  House  Pays  Tribute  to  American 
Correspondents  in  Paris 

High  tribute  was  paid  Ameri¬ 
can  newspapermen  by  Col. 
E.  M.  House,  member  of  the 
American  Peace  delegation,  at 
his  last  conference  with  Ameri¬ 
can  correspondents,  according 
to  a  copyrighted  dispatch  to  the 
New  York  Times  from  Charles 
A.  Selden.  In  the  same  dispatch 
it  is  disclosed  for  the  first  time 
that  Col.  House  has  met  the 
correspondents  daily  for  the  last 
six  months  and  has  frankly  dis¬ 
cussed  every  development  at  the 
Peace  Conference.  The  dispatch 
from  Paris  says  that  when  Col. 
House  joined  the  correspond¬ 
ents  Monday  for  what  it  was 
believed  would  be  their  last  con¬ 
ference,  he  began  by  saying: 

“I  am  afraid  that  this  is  our 
last  meeting.  I  want  to  add 
that  this  relation  I  have  had 
with  the  American  correspond¬ 
ents  has  been  one  of  the  happi¬ 
est  things  of  the  whole  confer¬ 
ence  to  me.  I’ve  told  you 
,  everything.  I’ve  told  you  things 
I  wouldn’t  tell  my  other  friends, 
because  you  have  judgment  and 
a  sense  of  proportion.” 


CENSORSHIP  FAILS  IN 
VANCOUVER  STRIKE 

International  Typographical  Union  Or¬ 
ders  Members  to  Resume  Work  and 
Papers  Are  Being  Published  - 
Objected  to  Advertisements 

(by  telegraph.) 

Vancouver,  B.  C.,  June  24. — What  is 
virtually  a  newspaper  armistice  now  ex¬ 
ists  in  Vancouver,  and  the  three  dailies 
— the  Sun,  Province  and  World — are 
again  being  issued,  following  suspended 
publication  due  to  the  flat  refusal  of  the 
publishers  to  permit  the  strikers’  com¬ 
mittee  to  censor  news  going  to  the  com- 
IKising  rooms. 

No  attempt  is  now  being  made  by  the 
strikers  to  censor  the  news,  and  a  com¬ 
plete  victory,  in  that  respect,  has  been 
won  by  the  newspaper  publishers. 

Strike  Not  Unanimous 

As  exclusively  related  in  Editor  & 
Publisher  last  week  the  strike  here  di¬ 
rectly  involves  some  5,000  workmen 
who  went  out  in  sympathy  with  the 
strikers  at  Winnipeg;  that  the  Vancou¬ 
ver  Typographical  Union  ordered  that 
a  member  of  the  mechanical  staff  in  each 
office  take  a  desk  in  the  editorial  rooms 
and  O.  K.  the  news  before  the  printers 
would  compose  the  type;  that  after  two 
days  of  such  proceeding  R.  J.  Cromie, 
publisher  and  owner  of  the  Sun,  pre¬ 
sented  the  case  to  his  readers  and  de¬ 
clared  that  he  would  rather  suspend 
than  submit ;  that  the  ultimate  reply  of 
the  union  was  to  strike  the  offices. 

The  fact  of  the  matter  is  that  the  full 
Vancouver  Typographical  Union  did  not 
subscribe  to  the  high-handed  methods, 
and  there  has  been  a  bitter  fight  in  that 
organization.  This  was  shown  through 
a  vote  of  the  union  which  lacked  the 
three-fifths  majority  which  is  required 
under  the  constitution  before  the  union 
can  strike  even  if  the  men  have  a  griev¬ 
ance. 

Ordered  Back  by  I.  T.  U. 

The  resolution  that  the  local  union 
passed  creating  the  press  censorship  has 
been  rescinded.  Whereas,  formerly,  the 
union  was  demanding  that  all  news  be 
censored  “under  penalty  of  cessation  of 
work,”  and  that  the  newspapers  be 
“compelled  to  publish  reports  submitted 
by  the  union,”  the  present  attitude  of 
the  union,  as  expressed  in  a  substitute 
resolution  adopted  and  presented  to  the 
newspaper  publishers,  calls  for  the  “urg¬ 
ing”  of  publication  of  union  news  and 
makes  no  mention  of  any  penalty  for 
failure. 

As  a  matter  of  fact  the  Vancouver 
{Continued  on  Page  42.) 
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CONCLUDE  WAR  STATUS  RELATIONS 
OF  PRESS  AND  GOVERMVIENT 

kk 

Gen.  March  in  Final  Interview  with  Correspoiulents  Praises 
Splendid  Spirit  of  Newspapers — Weekly  Statements 
of  War  Department  W'^ill  Be  Continued 

By  Robert  T.  Barry. 

(STAI-F  r<)l(IIFS?ONDF.NT.) 

WASHINGTON,  June  25. — To  the  almost  unanimous  verdict  of 
Washington  officials  on  the  service  performed  by  the  American  press 
during  the  period  of  the  voluntary  censorship,  General  Peyton  C. 
March,  chief  of  staff,  has  added  his  statement  of  appreciation. 

Gen.  March  went  a  little  farther  than  most  of  tlie  officials  by  paying  a 
perstmal  compliment  to  the  correspondents  with  whom  he  has  been  in  contact 
at  the  War  Department.  “'The  personal  attitude  of  the  corresposdents  here 
has  Ijeen  very  fine  and  I  appreciate  it  very  much  indeed,”  Gen.  March  stated 
at  the  last  of  his  weekly  interviews  with  newspapermen. 

Objects  Soufiht  Have  All  Been  Accomplished 


“The  weekly  interviews  with  the  rep¬ 
resentatives  of  the  press,”  General 
March  said,  “were  inaugurated  shortly 
after  I  became  Qiief  of  Staff,  for  the 
Iiurpose  of  putting  before  the  American 
people  the  military  view  of  what  our 
troops  were  doing  in  Europe,  and  of- 
ticial  statemetit  of  what  we  were  doing 
in  the  United  States  in  the  way  of  mo¬ 
bilization,  supply,  and  getting  troops 
across. 

“.•\t  the  conclusion  of  the  armistice  it 
was  requested  by  the  representatives  of 
the  press  that  I  continue  the  interviews 
with  the  idea  of  keeping  the  people  ad¬ 
vised  as  to  the  program  of  demobiliza¬ 
tion  and  what  the  War  Department  was 
roiitcmjdatitig  in  the  matter  of  ship¬ 
ment  of  troops  home,  and  all  other 
phases  connected  with  the  reversing  of 
the  machinery  which  was  then  in  opera- 
tioti. 

Weekly  Statements  to  Continue 

“The  objects  which  were  sought  by 
these  inter\icws  have  tiow  apparently 
l>een  accomplished  and  the  necessity  for 
the  interviews  is  at  an  end.  The  weekly 
statements  about  demobilization  and  sta¬ 
tistics  of  all  kinds  will  be  released  to 
the  press  through  the  usual  channels. 

“In  terminating  these  interviews  I 
want  to  say  that  the  attitude  of  the 
press  throughout  the  {>eriod  of  the  strug¬ 
gle  itself  was  perfi-ctly  fine  and  of  great 
value  to  the  military  program.  The  vol¬ 
untary  censorship  which  was  entered 
upon  by  the  press  was  observed  re¬ 
ligiously,  and  at  all  times  1  found  the 
greatest  assistance 'from  all  of  you  from 
not  only  preventing  publication  of  news 
which  would  have  been  of  value  to  the 
enemy,  but  by  putting  before  the  people 
what  they  should  know  as  to  the  activi¬ 
ties  of  tiicir  .\rmy  and  what  the  War 
Department  was  contemplating  in  the 
matter  of  keeping  it  up. 

Were  Important  Links 

“The  attitude  of  the  press  of  this 
country  was  not  only  of  the  greatest 
value  to  us.  but  was  in  the  highest  de¬ 
gree  patriotic.  VVe  moved,  as  an  ex¬ 
ample,  some  twelve  million  men  around 
the  United  States  on  our  railroads  with¬ 
out  the  fact  being  known  to  the  Ameri¬ 
can  people,  except  so  far  as  1  gave  out 
facts  in  the  weekly  interviews.  This 
shows  the  very  fine  attitude  that  the 
press  took  toward  the  necessity  of  ob¬ 
serving  the  voluntary  censorship  which 
they  undertook  themselves.” 

The  weekly  interviews  accorded  the 
correspondents  by  Gen.  March  ^  were 
among  the  most  important  links  in  the 
relations  between  the  American  papers 
and  war  officers  in  \\  ashington.  They 
were  important  and  of  inestimable  value 
not  alone  because  they  enabled  the  pa¬ 
pers  to  give  their  readers  official  and 
accurate  statements,  but  because^  they 
involved  recognition  by  the  military 


leaders  of  the  right  of  the  papers  and 
the  people  to  know  what  the  War  De¬ 
partment  was  doing  and  how  it  was 
being  done,  an  acknowledgment  that 
I'russianisni— frequently  without  justice 
ascribed  to  all  high  military  officers— 
liad  no  place  in  the  management  of  the 
American  Army  and  that  maintenance 
of  the  morale  at  home  was  essential  to 
successful  operations  in  the  field. 

Credit  Belongs  to  Pew 

Credit  for  the  inauguration  of  the 
weekly  interviews  belongs  to  Marlen  E. 
I’ew,  former  director  of  the  War  De¬ 
partment  News  Bureau.  It  was  Mr. 
I’ew  who  convinced  Secretary  Baker 
that  some  such  method  of  communica¬ 
tion  between  the  .Army  and  the  people 
was  necessary. 

•Arrangements  were  made  at  the  very 
beginning  to  insure  accuracy,  steno¬ 
graphic  reports  of  everything  said  at  the 
conferences  being  released  soon  after  in 
mimeographed  form,  these  reports  cov¬ 
ering  not  only  the  prepared  statements 
of  the  Chief  of  Staff  but  also  the  ques¬ 
tions  asked  by  correspondents  and  the 
answers  to  them. 

In  addition,  the  informal  questions  to 
which  Gen.  March  responded  at  the 
meetings,  prepared  inquiries  submitted 
in  writing  on  the  Friday  preceding  the 
interx  ic w  were  brought  to  Gen.  March’s 
personal  attention,  and,  where  possible, 
answers  were  given  at  the  conferences. 
\  irtually  every  V\’ashington  correspond¬ 
ent  availed  himself  of  this  privilege  at 
one  time  or  another  in  order  to  get  of¬ 
ficial  information  on  his  local  troops  and 
their  movements. 

Gen.  March  Always  Pleasant 

Gen.  March’s  relations  with  the  corre¬ 
spondents  were  pleasant  throughout. 
1  he  natural  fear  of  most  army  officers 
that  such  freedom  of  contact  with  the 
press  and  public  might  lead  to  sharp 
political  controversies  was  not  liorne  out 
by  developments,  there  having  been  no 
corrolary  in  this  country  to  the  experi¬ 
ence  of  Maj.-Gen.  Sir  Frederick  Mau¬ 
rice,  former  chief  of  operations  of  the 
British  Army  Staff,  who  became  in- 
x'olved  with  Premier  Lloyd  George  and 
Parliament  over  one  of  his  press  inter¬ 
views  and  was  removed  from  office. 

Will  See  Forestry  Work 

.St.  Paul,  June  23. — The  Northern 
Minnesota  Editorial  Association  will  be 
brought  into  close  touch  w’ith  forestry 
methods  on  July  29  during  its  convention 
at  Bcmidji.  The  state  forestry  board 
w  ill  take  the  members  to  the  Itasca  state 
))ark  in  autos  and  feed  them  with  fish 
caught  in  Itasca  lake  and  beans  baked 
in  “bean  holes.”  State  Forester  W.  T. 
Uox  wants  the  editors  to  inspect  the 
work  of  preserving  forests. 


“Every  Article  and  Every  Adver¬ 
tisement  Should  Be  Read” 

Miami,  Okla., 

More  important  than  the  League 
of  Nations;  much  more  important 
than  the  decree  of  Kings  is  the 
unity  and  co-operation  of  the  al¬ 
lied  journalists. 

True  democracy  springs  from 
the  hearts  of  the  people.  Through 
the  press  let  them  voice  opinions 
that  will  break  down  ancient  tra¬ 
ditions  and  shatter  the  fetters  that 
chain  them  to  autocracy. 

Editor  &  Publisher,  the  oldest 
publishers’  and  advertisers’  jour¬ 
nal  in  America,  deserves  the  heart¬ 
iest  congratulations  of  the  news¬ 
paper  fraternity  for  their  splendid 
international  edition.  It  is  certain 
that  this  worthy  effort  will  bear 
fruit. 

The  messages  we  read  from 
across  the  water  are  filled  with 
much  that  will  surprise  and  in¬ 
terest  .American  publishers.  Every 
article  and  advertisement  should 
be  read  carefully.  They  give  us  a 
new  perspective  on  European 
thought.  They  give  a  personal 
touch  that  cannot  be  lost  sight  of. 

We  congratulate  every  member 
of  Editor  &  Publishers'  staff  for 
having'  done  a  big  thing  in  a  big 
way. 

Miami  Daily  News, 

J.  A.  Lloyd, 
Publisher. 


POWERS  &  CO.  READY  TO  START 


Aniiuunres  Mills  It  Will  Represent  in 
London,  England 

W.  C.  Powers  &  Co.,  Ltd.,  which  was 
organized  some  little  time  ago  by  W.  C. 
Powers,  former  manager  of  sales  for 
the  Great  Northern  Paper  Company, 
has  established  its  office  at  180  Fleet 
street,  London,  England.  Mr.  Powers 
will  leave  for  England  next  month.  His 
company  will  sell  through  the  Canadian 
Exjiorl  Paper  Company,  Ltd.,  of  Mont¬ 
real.  It  will  represent  the  following 
mills:  Laurentide  Company,  Ltd.,  Price 
Brothers  &  Co.,  Ltd.,  St.  Maurice  Paper 
Company,  Ltd.,  Brompton  Pulp  &  Paper 
Company,  Howard  Smith  Paper  Mills, 
Ltd..  Provincial  Paper  Mills  Company, 
Ltd.,  Eiastern  Manufacturing  Company, 
and  the  Groveton  Paper  Company. 


Rumely  Pleads  “Not  Guilty” 

Dr.  Edward  .A.  Rumely,  formerly  man¬ 
aging  editor  of  the  New  York  Evening 
Mail,  apiieared  June  18  before  Judge 
Knox  in  the  Criminal  Branch  of  the 
United  States  District  Court,  and  en¬ 
tered  a  tentative  plea  of  not  guilty  to  the 
indictment  charging  him  with  having 
made  false  returns  to  the  Alien  Prop¬ 
erty  Custodian  regarding  the  ownership 
of  the  Mail.  Dr.  Rumely’s  counsel  was 
given  a  week  in  which  to  withdraw  the 
plea,  demur  or  take  any  other  action  nec¬ 
essary  for  the  defense  of  his  client. 


Van  Patten  Eixpands  to  Chicago 
Chicago,  June  24. — Van  Patten,  Inc., 
of  New  York,  will  shortly  establish  a 
complete  advertising  agency  organiza¬ 
tion  in  Chicago.  Temporary  headquar¬ 
ters  have  been  established  at  11  South 
La  Salic  street.  L.  A.  Crowell  has  been 
elected  a  director  and  vice-president  of 
the  company  and  will  have  full  direc¬ 
tion  of  the  Chicago  office.  A  special 
advisory  service  department  is  contem- 
I»Iated  in  addition  to  the  preparation  of 
ad  copy  and  merchandising  plans. 


MINNEAPOLIS  TO  HAVE 
NON-PARTISAN  DAILX 


League  That  Now  Enables  Farmer>  to 
Rule  North  Dakota  Will  Help  Prop¬ 
aganda  in  Minnesota  —  Herbert 
L.  Gaston  Will  Be  Publisher 


The  Non-Partisan  League,  composed 
exclusively  of  farmers,  which  was  start¬ 
ed  in  North  Dakota  in  1917  and  now 
has  a  membership  of  50,000,  is  planning 
to  extend  its  political  power  by  the  estab¬ 
lishment  of  a  newspaper  at  Minneapolis, 
which  will  be  known  as  the  Minneapolis 
Star. 

The  League  now  has  two  newspapers 
ill  North  Dakota,  the  Courier-News  at 
Largo,  and  the  Grand  Forks  American; 
and  one  in  Nebraska,  the  Nebraska 
Leader  at  Lincoln.  The  Leader  was 
started  only  recently.  Its  editor  will  be 
bred  Carey,  a  well-known  Nebraska 
newspaper  man  and  for  years  political 
writer  of  the  Omaha  News. 

Buying  Machinery  in  New  York 

The  general  manager  of  the  Fargo 
Courier-News  and  the  Grand  Forks 
American  is  Herbert  L.  Gaston,  who  also 
will  supervise  the  establishment  and 
probably  the  management  of  the  new 
paper  of  the  organization  at  Minneapo¬ 
lis.  Mr.  Gaston  was  in  New  York  City 
this  week,  purchasing  several  large 
presses  and  other  machinery  which  will 
be  installed  in  a  four-story  building  now 
being  built  as  the  League’s  newspaper 
home  in  Minneapolis. 

Almost  since  its  organization  in  1917 
by  A.  C.  Townley,  a  North  Dakota 
farmer,  with  a  natural  bent  for  political 
leadership,  the  League,  which  is  now  all 
powerful,  politically,  in  North  Dakota, 
has  been  working  to  extend  its  inffueuce 
in  other  farming  States,  even  in  New 
York,  but  has  concentrated  its  efforts 
to  this  end  in  Minneapolis  and  Nebras¬ 
ka.  As  early  as  September,  1917,  it  was 
reported  to  have  80  paid  organizers  at 
work  in  Minnesota. 

The  League  has  published  since  its  in¬ 
ception  a  weekly  organ  known  as  the 
Non  Partisan  Leaguer,  which  is  sent 
without  extra  charge  to  every  member 
who  pays  the  regular  dues  of  $18  for 
two  years’  membership.  This  weekly 
has  been  so  powerful  in  spreading  the 
gospel  of  the  League  that  the  farmers 
of  the  country,  in  conjunction  with  or¬ 
ganized  labor,  should  dominate  the  poli¬ 
tics  and  industry  of  America. 

History  of  League 

This  propaganda  has  been  preached 
even  more  intensively  and  successfully 
by ’the  establishment  later  of  the  news- 
pajicrs  at  Fargo  and  Grand  Forks  and 
now  the  establishment  of  the  two  addi¬ 
tional  papers  at  Lincoln  and  Minneapo¬ 
lis  avowedly  is  intended  to  speed  up 
strength  among  the  farmers  of  Minne¬ 
sota  and  Nebraska. 

The  League,  which  is  the  nearest  ap¬ 
proach  in  recent  years  to  the  old  Farm¬ 
ers’  Alliance,  was  organized  by  Town- 
ley,  after  snow  had  killed  a  flax  crop  on 
which  he  expected  to  make  a  profit  of 
$125,000.  He  owed  large  sums  for  farm 
machinery  and  the  failure  of  his  crop 
made  him  bankrupt. 

He  then  turned  his  hand  to  politics 
and  found  a  prolific  field  in  seeking  mem¬ 
bers  for  his  new  organization,  which 
was  to  protect  the  farmer  from  being 
“plundered  by  organized  capital.”  The 
doctrine  spread  like  wildfire  in  North 
Dakota,  the  agricultural  element  ot 
which  is  86  per  cent,  of  the  population. 


tl 

tl 

V 

C 

o 

\x 

a 

tl 

o 

n 

ei 

f( 


ai 

01 

s« 

tl 

01 

I. 

tl 

tl 

Vi 

ei 

ill 


ai 

01 

to 

th 

in 

re 

ge 

be 

01 

he 

!ai 

N 

M 

til 

tir 

th( 

be 

nil 

cai 

pa 

he 

pa 

th; 

of 

cei 

lh( 

foi 

N’c 

19: 

Se 

cf 


Ge 

mi 

aft 

re£ 

wh 

nei 

He 

rer 

ori 

nei 

vol 

1 

ma 

ing 


MARLEN  E.  PEW  MADE  EDITOR  AND  MANAGER 
OF  THE  INTERNATIONAL  NEWS  SERVICE 


Resigns  as  Editor  of  EDITOR  &  PUBLISHER  to  Assume  Important  Post  in  Hearst 
Organization— Has  Had  Much  Experience  in  Press  Association  Work  and  Splendid 
Record  of  Achievement  in  Many  Lines  of  Newspaper  Making 


Hv  W.  D.  Showaltkr  >  - 

M\RLEN’  L.  PEW’  has  resigned  as 
editor  of  Editor  &  Publisher  and 
a  director  of  the  company  to  accept 
the  position  of  editor  and  manager  of 
the  International  News  Service.  He 
will  assume  his  new  duties  on  July  1. 

The  directors  of  Editor  &  Publisher 
Company,  at  a  meeting  held  June  19,  re- 
reived  Mr.  Pew’s  letter  of  resignation 
with  genuine  regret,  voting  its  accept-  Ujli^^P 

ance  only  because  of  the  realization  that 
the  opportunity  now  opened  to  him  is 
one  of  major  importance  in  the  field  of 
newspaper  making,  and  that  his  experi- 
eticc  and  ability  particularly  qualify  him 
for  task. 

In  the  prime  of  life,  after  having 
achieved  distinction  in  many  branches 
of  newspaper  work  and  in  the  national 
service.  Mr.  Pew  now  becomes  one  of 
the  outstanding  men  of  the  great  Hearst 
organization.  .As  news  manager  of  the 
I.  X.  S.  he  will  bring  to  the  service  of 
the  hundreds  of  newspaper  clients  of 
that  organization  a  knowledge  of  news 
values  and  resourcefulness  in  news  gath- 
ering  possessed  by  but  few  other  men  Photo  by  Ccrti 
in  the  field. 

Expansion  for  the  I.  N.  S. 

It  is  understood  that  Mr.  Hearst  plans  ,  ...  _ 

an  immediate  expansion  of  the  I.  N.  S.  Depart 

on  broad  lines  of  development,  aimed  '  or  e\ery  ] 
to  meet  adequately  the  new  conditions  in 
the  life  of  the  world.  His  confidence  '’ecounted  in  the 
in  Mr.  Pew’s  ability  to  aid  him  in  fully  ^ 
realizing  these  plans  is  indicated  by  the  nation  s  life  whe 
generous  terms  of  the  contract  ^ade  *'°"arv  kind  won 
between  them.  calamity,  while  t 

Marlen  E.  Pew  was  born  at  Niles, 

Ohio,  41  years  ago.  At  the  age  of  16  "iformatio 

he  started  as  a  reporter  on  the  Cleve-  ^ .  ’‘’astjou 

land  Press,  three  years  later  becoming  ‘  his  c 

New  York  representative  of  the  Scripps-  ‘Common  sense  at 
McRae  League  of  Newspapers.  He  con-  ^  * 

tiiiue  this  connection  until  1900.  .At  this  j^'R  >.  t  irouRb 
time  he  inaugurated  the  night  service  of  sliest  p 

the  Publishers’  Press.  He  was  a  mem- 
her  of  the  staff  of  the  New  A'ork  Eve-  [*.  allies,  to 
ning  Tournal  for  two  years  and  then  be-  I'R ’vst  rm^rale 
came  Eastern  Manager  of  the  News-  People.  Reader 
paper  Enterprise  .Association.  In  1907  '"calized  that  m 
he  was  appointed  Editor  of  the  News- 
paper  Enterprise  .Association,  leaving  hnown  to  the  en 
that  position  in  1910  to  liecome  Editor  Tribute  bj 

of  the  Boston  Traveler.  In  1912  he  ac-  ResiKniniz  froi 
cepted  the  p<|st  of  News  Manager  of 
the  I  lilted  Press  .Associations,  later  ^j^rcli  1919  Mi 
founding  and  editing  the  Philadelphia  .;taff  of  Editor  & 
News-Post  Ret^urning  to  New  York  in  position  which  h 
19b  he  founded  the  Press  Illustrating  ,Up 

Service,  later  joining  the  editorial  staff  ,, 

cf  Editor  &  Publisher. 

Served  the  Nation  work  at  the  office 

In  1917,  at  the  urgent  request  of  he  found  awaitir 
George  Creel,  Mr.  f’ew  joined  the  Com-  Secretary  of  \\ : 
tnittee  on  Public  Information.  Soon  quently  the  app 
afterward  he  organized  the  News  Bu-  of  his  services  ti 
reati  of  the  War  Department,  through  letter  in  part  sai 
which  the  casualty  lists  and  all  other  good  a  job  as 
news  of  the  Department  was  cleared.  War  Departmer 
He  became  Secretary  Baker’s  personal  and  character  an 
representative  with  the  press  and  so  success  in  any  fi 
organized  the  work  of  service  to  the  “It  has  been  fii 
newspapers  that  every  vital  inierest  in-  while  I  know  th 
volved  was  fully  protected.  fice  entailed  on  y 

Mr.  Pew’s  training  as  a  newspaper  found  compensat 
man  and  his  clear  cut  policies  in  deal-  were  doing  a  pal 
ing  with  the  newspapers  served  to  make  in  a  great  crisis. 


New  I.  N.  S.  Officers 
The  International  News  Service 
announced  late  yesterday  after¬ 
noon  a  reorganization  of  its  officer 
personnel.  The  new  president  is 
Mr.  M.  Koenigsberg,  who  has 
long  been  associated  with  Mr. 
Hearst’s  enterprises  and  is  favor¬ 
ably  known  to  practically  every 
newspaper  publisher  in  the  United 
States.  Mr.  Koenigsberg  succeeds 
Mr.  Hugh  E.  Murray,  who  be¬ 
comes  vice-president.  Joseph  A. 
Moore  has  been  elected  treasurer, 
succeeding  Fred  J.  Wilson,  who 
has  returned  to  California,  where 
he  has  private  interests  to  which 
he  will  give  his  immediate  atten¬ 
tion. 


“The  International  News  Service  is 
possessed  of  the  natural  elements  that 
make  for  agency  idealism.  It  is  abso¬ 
lutely  free  and  is  well-equipped  to  col¬ 
lect  and  disseminate  the  world’s  news 
with  the  interest  of  its  collective  clien¬ 
tele  as  its  sole  object.  Its  wire  system 
covers  the  United  States,  with  branch 
offices  at  all  important  points,  here  and 
abroad.  Its  policy  is  to  employ  at  good 
salaries  mature  and  trained  American 
newspaper  men,  worthy  of  the  high  trust 
of  reporting  to  many  newspapers. 

“The  I.  N.  S.  is  distinctively  an  after¬ 
noon  and  Saturday  night  service,  free 
of  morning  responsibilities,  and  hence 
its  forces  here  and  abroad  are  making 
the  news  fight  in  afternoon  and  Sunday 
morning  newspaper  publishing  time. 
The  great  Hearst  afternoon  and  Sunday 
newspapers  look  to  I.  N.  S.  for  complete 
and  disinterested  news  reports  on  an 
absolute  equality  with  all  other  news¬ 
papers  composing  the  I.  N.  S.  clientele. 

“The  I.  N.  S.  record  for  accuracy  dur¬ 
ing  the  war  is,  I  learn,  the  subject  of 
unanflmous  favorable  comment  among 
the  subscribers. 

“An  amazing  business  rivalry  exists 
in  the  press  association  field.  I  know 
of  nothing  in  commerce  that  is  sharper. 
The  real  test  of  value,  however,  lies  in 
the  news  reporting  performance,  and  the 
men  of  I.  N.  S.  propose  that  it  shall  give 
good  account  of  itself  to  American 
newspaper  publishers. 

"For  the  present  at  least  I  shall  de¬ 
vote  almost  my  entire  time  to  the  news 
service,  looking  to  betterments." 


F.  W.  Clarke  Succeeds  J.  E.  Boyle 
Syracuse,  N.  Y.,  June  25. — Frank  W. 
Clark,  former  managing  editor  of  the 
■Albany  Knickerbocker  Press  and  the 
Binghamton  Press,  has  been  named  suc¬ 
cessor  to  James  E.  Boyle  as  managing 
editor  of  the  Syracuse  Herald.  Mr. 
Clark  was  also  at  one  time  with  the 
New  York  Evening  World.  Mr.  Boyle 
was  recently  appointed  state  deputy  su¬ 
perintendent  of  public  works. 

Walter  P.  Plummer  becomes  new 
editor  and  Ralph  Record  city  editor. 


U.  P.  Transfers  Wood  to  Paris 
Henry  Wood,  who  has  been  in  charge 
of  the  Rome  Bureau  of  the  United  Press, 
is  now  in  charge  of  the  Paris  office. 
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LMEKNATIOiNAL  NUMBER  PLEASES 
THE  JOURNALISTS  OF  LONDON 

“Red  Letter  Event  in  Newspaper  Annals” — British  Newspapers 
Forced  to  Limit  Advertising  Volume — Northcliffe’s 
Offer  for  New  Ideas. 

By  Hekbkrt  C.  Ridout, 

EDITOR.  EDITOR  A  PUBLISHER. 

At  the  time  of  writing,  only  the  advance  copies  of  E^ditok  &  Publisher 
International  Xuml)er  have  reached  this  country,  hut  already  I  have 
been  the  recipient  of  many  delighted  comments  upon  it.  Several  prom¬ 
inent  newspaper  men  have  called  me  on  the  ’phone  to  know  how  soon  copies 
will  be  on  sale  here,  expressing  their  desire  to  obtain  for  their  piersonal  use 
what  they  declare  is  a  unique  record  of  press  achievement. 

One  and  all  lavish  praise  without  .stint  and  state  their  pleasure  at  the 
conception  of  the  International  Numljer,  the  completeness  of  its  survey  and 
the  high  realization  of  the  projected  ideals.  It  is  cMisidered  a  red  letter 
event  in  newspaper  annals  and  emphatically  a  substantial  step  towards  link¬ 
ing  the  press  of  the  two  English-speaking  nations  in  closer  brotherhood. 

British  Journalists'  Union  Active 


The  British  National  Union  of  Jour¬ 
nalists  is  becoming  a  power  in  the  land. 
Already  it  has  a  membership  of  well 
over  3,500  and  this  strength  has  enabled 
the  body  to  take  up  a  firm  and  definite 
stand  in  the  matter  of  creating  better 
conditions  for  its  members.  Its  activities 
in  this  direction  and  its  success  in  secur¬ 
ing  a  living  minimum  wage  for  the  vari¬ 
ous  branches  of  newspaper  work  are 
aptly  illustrated  by  one  incident. 

Threatened  Boycott 

At  II - ,  recently,  the  editor-re¬ 

porter  of  a  paper  was  only  getting  $10 
a  week,  and  no  notice  having  been  taken 
by  the  owners  of  the  representations 
made  to  them,  he  left  the  office  at  ’an 
inopportune  moment. 

H.  M.  Richardson,  the  General  Secre¬ 
tary  of  the  LTiion,  wrote  a  letter  to  the 
firm  telling  them  they  were  now  in  dis¬ 
repute  with  the  Union  and  insisting  upon 
the  minimum  being  paid,  and  that  if  it 
was  not  paid  by  Saturday  morning  the 
Union  would  issue  a  circular  to  the 
whole  of  the  inhabitants  and  trades¬ 
people  of  the  district  advising  them  not 
to  advertise  in  or  buy  this  particular 
paper.  The  proprietors  paid  up  next 
day ! 

The  position  at  present  is  that  nearly 
all  the  affiliated  papers  in  the  country 
are  paying  the  minimum.  A  recent  de¬ 
velopment  was  the  ratification  of  an 
agreement  between  the  N.  U.  J.  and  the 
New  Zealand  Journalists  Industrial 
Association,  by  which  the  members  of 
each  body  become  entitled  to  the  lienefits 
of  the  other  in  the  event  of  appointments 
overseas  creating  the  necessity.  It  is 
expected  that  similar  working  arrange¬ 
ments  will  be  arrived  at  with  similar  or¬ 
ganizations  in  other  countries. 

Victory  War  Loan  Publicity 

The  new  British  N'ictory  Loan  brings 
into  the  limelight  once  more  Sydney 
Walton,  O.  B.  E.,  who  established  for 
himself  a  firm  friendship  with  the  press 
in  his  tactful  and  helpful  direction  of 
press  matters  at  the  Ministry  of  Food 
in  London,  and  latterly  with  the  Cana¬ 
dian  War  Mission. 

Mr.  Walton  has  been  appointed  the 
Honorary  Director  of  Publicity  to  the 
National  War  Savings  Committee  for 
this  new  Loan,  in  the  place  of  Sir  George 
Sutton  who  recently  retired  to  resume 
his  responsibilities  with  Lord  North¬ 
cliffe’s  Fleetway  House  publications. 

Closer  Anglo-American  Relations 

On  every  side  it  is  quite  evident  that 
the  British  press  and  its  leaders  and 
workers  are  eager  for  a  closer  relation¬ 
ship  with  their  American  brethren  of  the 
pen.  For  one  thing  Ralph  Blumenfeld’s 
suggestion  of  an  interchange  of  news¬ 


paper  men  between  the  two  countries 
(despite  the  fact  that  the  famous  Daily 
Express  editor  has  endeavored  to  ex¬ 
plain  that  he  merely  threw  out  the  idea) 
has  been  the  subject  of  widespread  and 
interested  comment. 

Now,  Allan  Jeans,  President  of  the 
Newspaper  Society  of  Great  Britain, 
states  in  his  report  that  the  Society  is 
constantly  enjoying  the  interchange  of 
confidential  information  with  the  A.  N.  P. 
.A.  which  is  of  great  benefit,  the  A.  N. 
P.  A.  bulletins  covering  paper  supplies, 
labor  problems  and  other  matters  of 
importance  to  the  industry  being  for¬ 
warded  regularly. 

The  Newspaper  Society’s  Circular  is 
filed  at  the  New  York  office.  The  latest 
move  towards  this  rapprochement  is  the 
fact  that  the  secretary,  Frank  R.  Bird, 
has  been  invited  to  act  on  the  Adver¬ 
tising  .Advisory  Committee  of  the  .Ameri¬ 
can  Chamber  of  Commerce  in  London. 
The  .American  (liamber  of  Commerce 
has  also  courteously  placed  its  news 
facilities  at  the  disposal  of  your  London 
editor. 

American  Correspondents  Form  Society 

Arthur  S.  Draper,  London  correspon¬ 
dent  of  the  New  A’ork  Tribune,  who  is 
secretary  of  the  newly-formed  .Associa¬ 
tion  of  .American  Correspondents  in 
London,  tells  me  he  has  already  sent 
Editor  &  Publisher  a  notice  as  to  its 
formation.  I  am  now  able  to  supple¬ 
ment  this  with  fuller  details. 

Broadly,  the  objects  of  the  association 
are  to  promote  the  co-operation  among 
American  newsi>aper  correspondents  in 
this  country,  to  protect  their  interests 
and  to  assist  iti  securing  such  recogni¬ 
tion  and  facilities  as  are  available  from 
Government  departments,  public  bodies 
and  other  sources  of  news. 

It  is  anticipated  that  mtich  progress 
can  be  made  through  jitiblicity  and  it  is 
hoped  that  the  association  will  be  of  as¬ 
sistance  to  visiting  American  journal¬ 
ists 

The  officers  are  E.  Price  Bell  (Chicago 
Daily  News),  presidetit ;  Ernest  Mar¬ 
shall  (New  York  Times),  vice-presi¬ 
dent;  .Arthur  S.  Draper  (New  A’ork  Tri¬ 
bune),  secretary:  John  S.  Steele  (Ed- 
wanl  Marshall  Syndicate,  Inc.),  treas¬ 
urer.  The  Executive  Committee  is 
Robert  M.  Collins  (.Associated  Press), 
E.  L.  Keen  (United  Press),  Henry  Hyde 
(Chicago  Tribune),  Hal  (YFlaherty 
(New  A’ork  Sun),  James  M.  Tuohy 
(New  A’ork  World),  and  the  secretary 
ex-officio. 

The  members  not  represented  among 
the  officers  and  executive  committee  in¬ 
clude  Earle  C.  Reeves  (International 
News  Service),  Robert  W.  Ritchie  (Uni- 
(Cotitinued  on  Page  34.) 


Says  Government  W  asted 
Fortune  on  4th  Loan 

Chic.^go,  June  21. — Speaking 
before  the  National  Lumber 
Manufacturers’  Association's  first 
-American  Lumber  Congress,  Wil¬ 
bur  D.  Nesbit,  vice-president  of 
the  William  H.  Rankin  Company, 
said : 

“It  costs  you  five  cents  to  put 
up  a  poster  anywhere,  whether 
you  put  it  up  for  nothing  or 
whether  you  pay  some  one  to  put 
it  up.  The  Government  last  year, 
in  advertising  the  Fourth  Liberty 
Loan,  spent  either  in  money  or 
donated  labor  $500,000  to  put  up 
Liberty  Loan  posters. 

“If  they  had  taken  that  $500,000 
and  spent  it  in  the  newspapers  of 
the  United  States,  it  would  have 
done  the  Fourth  Liberty  Loan 
and  the  United  States  itself  a 
great  deal  more  good. 

“You  may  gather  from  that  that 
I  am  in  favor  of  newspaper  ad¬ 
vertising,  and  I  certainly  am.  I 
believe  that  page  space  in  a  news¬ 
paper  has  more  influence  upon  its 
readers  than  even  the  editorial 
does.  An  advertisement  signed 
by  a  reputable  house  carries  more 
conviction  to  the  mind  of  the 
reader  for  the  simple  reason  that 
he  or  she  reasons  that  if  you  did 
not  believe  in  it,  you  would  not 
l>ay  your  good  money  to  tell  your 
story  to  the  people.’’ 


Newspaper  Men  Accompany 
Pres.  Wilson  to  Belgium 

Some  Accommodated  on  Executives’  Own 
Train,  and  Others  Make  Journey 
by  Other  Means 


(by  radio.) 

Paris,  June  17. — President  Wilson’s 
party  on  a  two-day  trip  to  Belgium, 
w  hich  began  last  night,  included  a  num¬ 
ber  of  American  journalists.  On  the 
President’s  train  there  was  one  repre¬ 
sentative  from  each  of  American  press 
associations,  including  (Jeorge  McFall, 
Associated  press ;  Lowell  Mellett,  United 
Press,  and  J.  E.  Nevin,  International 
New  Service. 

Special  representatives  of  American 
newspapers  who  had  places  on  Presi¬ 
dent’s  train  were  Laurence  Hills,  New 
A’ork  Sun ;  Herbert  Swope,  New  York 
World;  W.  H.  Lewis,  New  York  Trib¬ 
une;  Charles  Selden,  New  York  Times; 
Henry  Wales,  Chicago  Tribune;  J.  C. 
McDonald,  New  A’ork  Herald,  and 
Harold  P.  Stokes,  New  York  Evening 
Post. 

In  addition  a  number  of  other  Ameri¬ 
can  newspaper  men  and  a  delegation  of 
English,  Belgian,  French  and  journalists 
from  other  countries  who  are  covering 
the  peace  conference  and  who  could  not 
be  accommodated  on  President’s  train 
made  the  trip  to  Belgium  on  regular 
trains. 


Labor  Publishers  Incorporate 
Lewiston,  Me.,  June  25. — The  Allied 
Labor  Press  .Association  has  been  or¬ 
ganized  here,  with  an  authorized  capital 
stock  of  $10,000.  Officers  arc:  Presi¬ 
dent,  Cornelius  E'.  Darrington,  Auburn; 
treasurer,  Charles  A.  Darrington,  Oma¬ 
ha.  Neb.;  clerk,  John  L.  Darrington, 
Canton ;  directors,  the  above.  Among 
the  purposes  of  the  organization  are  to 
establish,  publish  and  circulate  labor 
papers  and  periodicals. 


WISH  GRANDIN  SUCCESS 
.  IN  NEW  N.  Y.  AGENCY 

Over  160  Friends  Tender  Him  Dinner  in 
Chicago — Ready  for  Business  July  1, 
Succeeding  There’s  a  Reason 
Company 


Friends  of  F.  C.  Grandin,  of  Grand 
Rapids,  Mich.,  to  the  number  of  160, 
tendered  him  a  dinner  June  18  in  Chi¬ 
cago  to  wish  him  success  in  launching 
his  new  Liberty  Advertising  .Agency  in 
New  York  July  1.  William  H.  Rankin 
presided  and  mirth  and  good  fellowship 
prevailed  throughout  the  evening. 

As  was  announced  recently,  when  the 
news  was  first  made  public  of  the  de¬ 
parture  of  Mr.  Grandin  and  his  asso¬ 
ciates  from  Battle  Creek,  and  the  dis¬ 
continuance  of  the  There’s  a  Reason  Ad¬ 
vertising  Agency,  Mr.  Grandin  is  presi¬ 
dent  of  the  new  organization ;  Dr.  C.  W. 
Green  and  L.  J.  Lamson  are  vice-presi¬ 
dents;  A.  H.  Hulscher  is  secretary,  and 
G.  V.  Rothenberg  is  treasurer.  Messrs. 
Grandin  and  Rothenberg  are  in  New 
York  at  the  present  time,  and  Dr.  C.  W. 
Green  has  just  returned. 

Retains  Postum  Account 

The  Liberty  .Advertising  Agency,  Inc., 
which  has  offices  at  149  Fifth  avenue. 
New  A’ork,  will  take  over  the  handling 
of  the  advertising  of  the  Postum  Cereal 
Company,  as  one  of  the  accounts  avail¬ 
able  to  the  general  advertising  agency 
field  in  which  the  agency  will  operate. 
The  Postum  Company  thus  changes  its 
account  from  the  former  arrangement 
through  the  There’s  a  Reason  Company 

which  company  ceases  to  exist. 

Mr.  Grandin,  through  his  direction  of 
the  agency  relations  of  the  Postum  Ce¬ 
real  Company  since  the  beginning  of 
the  development  of  that  organization  as 
a  great  national  advertiser,  has  become 
one  of  the  best-known  space  buyers  and 
agency  men  in  the  country. 

Dr.  C.  W.  Green  has  for  a  number 
of  years  past  been  at  the  head  of  the 
copy  department  of  the  Postum  Com¬ 
pany  and  has  directed  the  advertising 
copy  which  has  claimed  so  large  an  at¬ 
tention  for  its  forcefulness  and  selling 
power.  Mr.  Hulscher  has  in  recent 
years  been  very  largely  in  charge  of  the 
space  buying,  and  Mr.  Lamson  has  for 
many  years  past  been  in  charge  of  the 
mechanical  preparation  of  advertising 
matter,  the  typographical  displays,  and 
the  handling  of  copy  schedules. 

Mr.  Rothenberg  has  been  in  charge 
of  the  accounting  departmetit. 


PAPER  MEN  AS  CONGRESS*  AID 

Ask  for  Government  Help  in  Preventing 
Pulp  Wood  Decay 

BfKF.M.o,  N.  A’.,  June  20. — Taking  the 
view  that  the  annual  loss  to  the  pulp 
and  paper  industry  through  decay  of 
wood  and  pulp  is  a  serious  economic 
problem  affecting  the  use  of  pulp  and 
paper  products  by  every  citizen  of  the 
United  States,  it  was  resolved  by  the 
Technical  Association  of  the  Pulp  and 
Paper  Industry,  meeting  here,  that  its 
individual  members  use  their  influence 
with  the  companies  with  which  they  are 
connected  to  secure  the  passage  of  legis¬ 
lation  by  Congress  to  enable  the  Secre¬ 
tary  of  Agriculture  to  conduct  investi¬ 
gations  of  the  nature  and  habits  of  the 
fungi  and  bacteria  causing  the  decay  of 
pulp  wood  and  wood  pulp  and  to  devise 
ana  put  into  application  methods  of  con¬ 
trol.  $20,000  is  recommended  as  the 
amount  of  the  initial  appropriation. 
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A.  B.  C.  ACHIEVEMENTS  CITED  AT  CONVENTION 
AS  TOWER  OF  STRENGTH  FOR  ADVERTISING 


Full  Account  of  the  Proceedings  at  Chicago  Meeting — Annual  Banquet  a  Brilliant 
Affair — Officers  Are  Re-elected,  Young  and  Stone  Retiring — Unanimous 
Approval  Given  of  Year’s  Successful  Operation 


(staff  correspondence) 

Chicago,  June  22. — The  fifth  anniver¬ 
sary  and  the  sixth  annual  convention  of 
the  .-Xudit  Bureau  of  Circulations,  held  at 
the  Hotel  La  Salle,  Chicago,  June  19  and 
20,  marked  the  apex  of  five  years  of  con¬ 
scientious  struggle  to  obliterate  long¬ 
standing  abuses  in  the  sale  of  advertis¬ 
ing  and  circulation. 

More  than  anything  else  it  demon¬ 
strated  the  high  and  strictly  business¬ 
like  plan  upon  which  it  now  is  possible 
to  buy  advertising  space  in  every  known 
sort  of  publication.  Its  keynote  was  the 
confidence  today  existant  between  ad¬ 
vertisers,  advertising  agents  and  publish¬ 
ers. 

W.  A.  Strong  Elected  Secretary 

The  convention  closed  with  the  elec¬ 
tion  of  the  following  officers  and  the  an¬ 
nual  banquet  in  the  Gold  Room : 

President,  L.  B.  Jones,  Rochester,  N. 
Y.;  vice-presidents,  A.  W.  Erickson, 
New  Y’ork ;  W.  Laughlin,  Chicago ; 
Henry  W.  Schott,  Chicago;  secretary, 
\V.  Strong,  Chicago  Daily  News; 
treasurer,  E.  R.  Shaw,  Chicago;  manag¬ 
ing  director,  Stanley  Clague,  Chicago. 

The  principal  business  transacted  con¬ 
cerned  revisions  of  the  newly-drawn  by¬ 
laws  of  the  A.  B.  C.,  amendments  to  the 
rules  and  regulations  and  the  considera¬ 
tion  of  various  resolutions  of  general  in¬ 
terest  to  all  publishers. 

Lafayette  Young,  Jr.,  of  the  Des 
Moines  (la  )  Capital,  and  E.  W’.  Stone, 
of  the  .American  Review  of  Reviews, 
New  York,  resigned  from  the  board  of 
directors,  all  other  present  incumbents 
being  re-elected  at  P'riday  morning’s  ses¬ 
sion. 

Mr.  Young  was  succeeded  on  the 
board  by  A.  G.  Lincoln,  of  the  St.  Louis 
Post-Dispatch,  and  Mr.  Stone  by  P.  S. 
Collins,  of  the  Curtis  Publishing  Com¬ 
pany,  Philadelphia. 

The  following  is  the  iiersonnel  of  the 
board  for  the  ensuing  year : 

Incumbent  Board 
-Advertisers 

L.  B.  Jones,  Eastman  Kodak  Com¬ 
pany,  Rochester,  N.  Y. 

\V.  Laughlin,  Armour  &  Company, 
Chicago. 

George  W.  Cushing,  Hudson  Motor 
Car  Company,  Detroit  (one  year). 

F.  R.  Davis,  General  Electric  Com¬ 
pany,  Schenectady,  N.  Y. 

L.  L.  King,  Goodyear  Tire  &  Rubber 
Company,  .Akron,  Ohio  (one  year). 

P'.  H.  Squier,  Pabst  Brewing  Com¬ 
pany,  Milwaukee. 

B.  H.  Bramble,  Canadian  Chewing 
Gum  Company,  Ltd.,  Toronto. 

.Advertising  .Agents 

•A.  \V.  Erickson,  Erickson  Company, 
New  Y’ork,  N.  Y’. 

P.  Troup,  Lord  &  Thomas,  Chi- 
<^ago  (one  year). 

Publishers — Newspapers 

W.  A.  Strong,  Chicago  Daily  News. 

A.  G  Lincoln,  St.  Louis  Post-Dispatch. 

M.aga/ines 

P.  S.  Collins,  Curtis  Publications, 
Fbiladclphia. 


STANLEY  CLAGUE’S  APPRECIATION  OF  MANNER  IN  WHICH 
EDITOR  &  PUBLISHER  HAS  CO-OPERATED  WITH  A.  B.  C. 

Chicago,  June  23.  1919. 

To  EDITOR  &  PUBLISHER: 

I  know  I  am  expressing  the  wishes  of  the  Board  of  Directors  and 
the  entire  membership  of  the  Audit  Bureau  of  Circulations  when  I  ex¬ 
tend  to  you,  on  behalf  of  the  Bureau,  our  thanks  for  the  splendid  man¬ 
ner  in  which  EDITOR  &  PUBLISHER  covered  the  Sixth  Annual 
Convention. 

The  Convention  Number  of  EDITOR  &  PUBLISHER,  showing 
the  personnel  of  the  Directorate,  officers  and  auditors,  gave  the  entire 
membership  for  the  first  time  an  opportunity  of  seeing  the  men  who 
serve  them.  EDITOR  &  PUBLISHh'R  has  done  more  than  any  other 
outside  factor  to  enable  us  to  accomplish  the  splendid  results  which  we 
were  able  to  announce  to  the  Convention. 

I  wish  to  extend  to  the  editorial  staff  our  appreciation  for  your 
splendid  co-operation. 

Yours  very  truly, 

AUDIT  BUREAU  OF  CIRCULATIONS, 

Stanley  Clague, 

•  Managing  Director. 


F.arm  Papers 

William  A.  Whitney,  Phelps  Publish¬ 
ing  Company,  .Springfield,  Mass. 

Business  Publications 

E.  R.  Shaw,  Power  Plant  Engineering, 
Chicago. 

The  morning  of  June  19  was  devoted 
to  registration,  division  committee  meet¬ 
ings  of  the  following  groups  being  held 
in  separate  rooms  during  the  afternoon : 
.Advertisers,  Advertising  .Agents,  News¬ 
papers,  Magazines,  Farm  Papers  and 
Business  Papers.  Of  these  the  news¬ 
paper  group  was  the  one  most  largely 
attended.  Business  taken  up  in  all  cases 
concerned  the  proposed  revisions  to  the 
by-laws. 

President  Jones’  Address 

The  convention  proper  opened  at  10 
A.  M.  Friday  with  the  address  of  Presi¬ 
dent  L.  B.  Jones,  following  which  Man¬ 
aging  Director  Stanley  Clague  read  the 
formal  report  of  the  board  of  directors, 
outlined  in  Editor  &  Publisher  last 
week. 

The  meeting  immediately  (hereafter 
proceeded  with  a  detailed  discussion  of 
the  by-laws  amendments,  this  being  con¬ 
tinued  over  into  the  afternoon  session. 

President  Jones  in  his  opening  address 
said  : 

“You  have  come  here  to  work — not  to 
listen  to  a  talk  of  glorification.  Further, 
it  has  been  my  experience  that  a  secre¬ 
tary’s  report  is  usually  prepared  to  cover 
every  detail  of  an  organization’s  work. 
The  regular  program  then  is,  to  cour¬ 
teously  allow  the  president  to  read  it  and 
then  notify  him  (hat  he  is  to  make  a 
speech,  but  that  he  must  not  repeat  any 
of  the  things  that  are  contained  in  the 
report. 

“He  is  expected  to  talk — but  he  is  not 
allowed  to  say  anything. 

“My  training  as  an  advertising  writer 
has  been  just  the  opposite.  With  space 
all  the  way  from  50  cents  to  $15  per 
agate  line,  my  endeavor  has  always  been 
to  say  something  in  the  fewest  possible 
number  of  words. 

“I  cannot  now  promise  you  that  I  will 
say  anything,  but  what  1  attempt  to  say 


will  be  in  the  fewest  possible  number  of 
words. 

“hirst  1  want  to  thank  the  directors, 
by  no  means  omitting  your  managing  di¬ 
rector,  for  their  loyal  support,  and  for 
the  hard  work  they  have  put  in  since  I 
have  had  the  honor  to  be  your  president. 
There  has  been  no  meeting  (hat  failed  of 
a  quorum  and  at  last  month’s  meeting, 
held  in  New  Y'ork,  IS  out  of  our  21  di¬ 
rectors  were  present. 

By-Laws  Chief  Business 

“Your  main  job  at  this  meeting  is  to 
pass  upon  the  by-laws  which  have  been 
prepared  with^so  much  care.  In  framing 
these  it  has  been  the  intention  to  make 
the  board  of  directors  fully  representa¬ 
tive  and  fully  responsible  to  you,  but 
with  power  to  carry  out  the  purposes  of 
(his  organization. 

“In  my  opinion  the  .Audit  Bureau  of 
Circulations  should  lie  most  careful  to 
confine  itself  to  the  giving  of  facts — 
should  give  the  circulation  news  in  de¬ 
tailed  figures,  but  should  avoid  editorial 
comment.  That  is  the  function  of  the 
advertising  solicitor  and  after  25  years’ 
experience  in  greeting  him  and  bowing 
him  out.  I  :im  satisfied  that  he  can  fully 
perform  it. 

“So  long  as  we  stick  to  the  tangible 
things  like  figures,  we  are  doing  the 
work  for  which  we  organized  and  I  want 
to  express  the  hope  that  nothing  will 
be  written  into  the  by-laws  that  will 
permit  your  directors  to  go  further. 

“There  is  one  question'  that  I  have 
heard  asked  here  and  elsewhere  that  I 
want  to  answer.  The  question  is :  ‘Why 
don’t  we  have  more  advertiser  mem¬ 
bers?’ 

“The  answer  is;  ‘The  advertiser 
members  you  now  have  (and  I  wish  to 
put  in  parenthesis  here  that  I  refer  to 
the  concerns  and  not  merely  to  the  men 
who  happen  to  be  their  representatives 
in  the  .A.  B.  C.) — the  advertiser  members 
you  now  have  are  members  because  they 
are  big  enough  and  broad  enough  to  pay 
for  a  service  they  can  get  for  nothing, 
in  order  to  further  a  work  in  which  they 
implicitly  believe. 


"No  advertiser  needs  to  be  a  member 
of  the  -A.  B.  C.  in  order  to  get  A.  B.  C. 
reports.  You  publishers  as  individuals, 
are  willing  to  give  them,  and  their  agents 
almost  to  a  man  base  their  recommenda¬ 
tions  upon  such  reports.  I  believe  that 
we  can  have  and  are  to  have  many  more 
advertiser  members,  but  I  want  to  make 
it  clear  to  you  that  every  advertiser  who 
goes  in  feels  that  he  is  giving  the  money 
for  the  good  of  the  cause — and  perhaps 
in  some  such  cases  the  advertising  man¬ 
ager  has  hard  work  to  persuade  the 
president  that  his  concern  should  pay 
for  something  that,  so  far  as  service  is 
concerned,  he  can  get  for  nothing. 

Value  of  A.  B.  C.  Membership 

“Data  that  is  being  collected  by  your 
board  of  directors  shows  that  nearly 
1.200  accounts  placed  through  agents 
give  an  A.  B.  C.  audit  prime  considera¬ 
tion  in  placing  the  business.  When  the 
figures  are  all  in,  the  number  will  prob¬ 
ably  reach  1,500  and  the  number  of  ad¬ 
vertisers  who  insist  on  an  A.  B.  C.  audit 
before  a  publication  will  even  be  con¬ 
sidered  is  steadily  increasing. 

“I  attended  an  -A.  N.  A.  meeting  the 
other  day  in  Cleveland.  The  -A.  N.  A. 
membership  is  now  282  and  its  members 
spend  more  than  a  $1(X),(XX),000  a  year 
in  advertising.  At  this  meeting  a  reso¬ 
lution  was  passed  without  a  dissenting 
vote,  endorsing  the  work  of  the  .A.  B.  C., 
recommending  a  fuller  use  of  the  A.  B. 
C.  audits  by  its  members  and  stating  in 
the  resolution  that  such  recommendation 
was  made  after  a  thorough  investigation 
of  the  .A.  B.  C.  audit  methods  by  the 
secretary  of  the  A.  N.  A. 

“Y^erily  the  lions  and  the  lambs  may 
now  lie  down  together. 

“This  is  a  long  ad.  for  me  to  write. 
I  am  now  about  to  keep  my  promise  and 
stop  tising  words.  Let  me  express  the 
hope,  however,  that  you  will  give  very 
careful  attention  to  the  matter  of  the 
revision  of  the  by-laws  that  your  incom¬ 
ing  board  of  directors  may  have  clear, 
concise  and  definite  and  working  orders 
that  will  enable  it  to  carry  out  your 
wishes.’’  t 

Details  of  Membership 

The  membership  report  as  of  June  17 
was  in  brief  as  follows : 

.Advertisers — 9  general,  associate  and 
local — 108  members,  who  paid  annual 
dues  in  the  sum  of  $15,763.20. 

.Advertising  agents — 9  general  associate 
— 90  members,  who  paid  in  $23,942.48. 

692  newspaper  members  paid  annual 
dues  in  sum  of  $119,043.60. 

25  weeklies  paid  $1,861.60. 

78  magazines  paid  $30,731.28. 

70  farm  papers  paid  $18,330. 

158  business  papers  paid  $14,830.40. 

The  total  membership  of  1.221  paid  in 
dues  during  year  $224,502.50. 

Applications  pending  for  membership 
were  as  follows:  Newspapers  21,  week¬ 
lies  2.  magazines  and  periodicals  13, 
farm  publications  3,  and  business  papers 
15. 

(Continued  on  Page  31.) 
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U.  S.  EXPORTERS  MUST  ADVERTISE 
FOR  SOUTH  AMERICAN  TRADE 

Uarde8t  Kind  of  Intelligent  Work  Is  Needed  to  Retain 
Supremacy  In  Exports  We  Now  Enjoy,  Trade  Com¬ 
missioner  Says — News  Services  are  Powerful  Aid. 

Although  the  United  states  last  year  sold  the  twenty  Latin-American 
countries  three-fourths  of  a  billion  dollars  worth  of  im|X)rts,  or  more 
than  all  other  exporting  countries  comliined,  the  hardest  kind  of  intel¬ 
ligent  work  must  l>e  done  if  this  trade  s  to  Ik;  retained,  J.  W.  Sanger,  trade 
commissioner  of  the  U.  S.  Government  Bureau  of  Foreign  and  Domestic 
Commerce  declared  in  a  recent  address  l)efore  the  St.  Louis  Advertising 
Club. 

“The  bald  and  uncomfortable  fart  is  that  the  United  States  ol)taine<l 
this  business  very  largely  liecause  the  Europt'an  .sources  of  supply  were  closed 
and  the  merchants  of  South  America  had  a  choice  only  of  buying  in  the  Uni¬ 
ted  States  or  not  buying  at  all,”  Mr.  Sanger  explained.  He  emphasized  the  need 
of  correct  methods  of  advertising  in  order  to  retain  trade  in  Latin-.America. 

Advertising  Is  An  “American  Idea" 


“It  is  only  after  you  gel  out  of  your 
own  country  that  you  realize  that  ad¬ 
vertising  is  largely  an  .American  idea,” 
he  said.  “N’ot  but  that  it  is  used  every¬ 
where,  and  in  South  America  very  gen¬ 
erously,  but  no  country  other  than  our 
own  has  given  to  it  and  to  the  larger 
problem  of  merchandising  the  same  de¬ 
gree  of  care  and  skill. 

"It  is  to  our  ability  in  marketing,  in 
adapting  the  things  we  have  learned  to 
do  so  well  at  home  to  conditions  we  find 
abroad,  that  we  must  turn,  to  offset,  at 
least  temporarily,  our  disadvantages. 

“Only  time  will  furnish  us  with  the 
advantages  of  huge  foreign  investments, 
adequate  shipping  facilities,  full  and 
complete  .American  foreign  representa¬ 
tion,  and  such  changes  in  manufacturing 
as  may  become  necessary.  These  are 
permanent  factors  for  which  there  is  no 
complete  substitute. 

Paving  the  Way 

“In  the  meantime,  our  skill  as  mer¬ 
chandisers  and  in  advertising  will  pave 
the  way,  and  will  enable  us  to  develop 
our  own  peculiarly  effective  means  of 
holding  our  own  in  these  markets.  \Ve 
have  spent  many  years  and  many  mil¬ 
lions  of  dollars  learning  how  to  do  it  at 
home,  and  it  now  remains  for  us  to  fit 
this  ability  to  foreign  markets. 

"Latin  .America  is  made  up  of  twenty 
different  countries,  no  two  of  which  are 
precisely  alike,  and  many  of  them  are 
windy  different,  the  only  thing  they  have 
in  common  being  their  Latin  blood. 
South  America  alone  is  made  up  of  ten 
different  countries.  One  of  these  coun¬ 
tries  alone.  Pjrazil,  is  as  large  as  the 
entire  United  Slates.  -Another  of  them, 
Argentina,  is  as  large  as  all  of  our  States 
east  of  the  Mi-sissippi  River,  with  Texas 
thrown  in  for  goAl  measure. 

“The  language  common  to  them  all  is 
Spanish,  excejit  in  Brazil,  where  Por¬ 
tuguese  is  the  language,  and  Spanish  will 
not  serve  there,  no  matter  if  people  do 
tell  you  so  and  even  if  the  two  languages 
lo<  k  and  are  similar.  French  is  the  sec¬ 
ond  best  language  to  use  in  Brazil. 

The  Question  of  Patriotism 

“Then  lake  the  <|uestion  »)f  patriotism. 
F.ach  of  these  countries  has  its  own 
highly  developed  feeling  of  patriotism, 
and  whether  right  or  wrong,  thinks  that 
the  sun  rises  and  sets  within  the  boun¬ 
daries  of  his  country.  We  must  not 
blame  them  for  that  l»ecause  that  is  what 
we  honestly  think  of  our  own  country. 

"They  don’t  call  us  ‘.Americans.’  but 
‘North  .Americans,’  or  sometimes  ‘Y.m- 
kees.'  .And  it  would  l>e  well  for  us  to 
get  into  the  habit  of  thinking  of  them, 
not  under  the  term  of  South  .Americans, 
but  as  Uhileans.  .Argentines,  Brazilians, 
etc.  1  can  assure  you  that  you  never 


forget  that  when  you  are  in  their  coun¬ 
tries. 

“Another  thing  to  remember  is  that 
their  customs  and  traditions  are  quite  as 
important  to  them  as  ours  are  to  us,  and 
that  they  are  radically  different  from 
ours.  They  are  not  mechanical  or  in¬ 
ventive  and  they  are  not  as  a  rule  busi¬ 
ness  men  if  they  can  avoid  it.  They  pre¬ 
fer  to  be  doctors,  lawyers,  in  politics  or 
to  be  gentlemen  farmers. 

Wide  Circulation  Impossible 

‘‘.Advertising  is  widely  used  through¬ 
out  .South  -America,  but  its  development 
is  rather  primitive  and  is  about  where 
ours  was  just  after  the  Civil  War.  Dif¬ 
ferences  in  customs  in  the  different 
countries,  poor  transp<jrtation  facilities 
and  two  languages  (Spanish  and  Por¬ 
tuguese),  make  very  wide  circulations 
of  newspapers  and  magazines  impossible, 
fienerally  speaking,  the  publications  of 
each  country  do  not  go  outside  of  it, 
and  in  some  cases,  as  in  Brazil,  there  is 
little  or  no  circulation  of  a  newspaper 
outside  of  the  city  or  state  where  it 
appears. 

“Buenos  .Aires  publications  circulate 
more  widely  throughout  Argentina  than  ’ 
do  other  South  American  publications 
in  their  respective  countries. 

South  .America  is  primarily  a  news- 
pai>er  rather  than  a  magazine  field,  and 
most  of  its  best  papers  are  morniny 
rather  than  evening  papers.  Outside  of 
the  newspapers  there  are  no  widely  cir¬ 
culating  media  excei»t  the  illustrated 
weeklies. 

Some  Great  Newspapers 

The  best  of  the  daily  newspapers  are 
very  g<M>d,  and  some  of  them,  partic¬ 
ularly  those  of  Buenos  .Aires,  rank  as 
great  newspai)ers.  The  individual  cir¬ 
culations  are  not  so  large  as  ours.  For 
example,  Buenos  .\ires  has  about  the 
same  population  as  1‘hiladelphia,  and  its 
largest  daily  has  an  average  circulation 
of  U)5.0(X». 

“However,  there  arc  more  newspapers 
published  than  with  us,  and  what  is  more 
im|>ortant  to  advertisers,  they  are  much 
more  thoroughly  read.  Ii)stead  of  buy¬ 
ing  four  papers,  a  man  will  buy  one  and 
read  it  from  the  first  page  to  the  last. 
The  habit  of  skimming  through  a  paper 
is  not  common  there,  and  their  leisurely 
habits  are  extended  to  their  reading  as 
to  everything  else. 

“There  are  no  audited  circulations,  and 
except  for  the  leading  publications,  the 
publishers’  statements  must  be  discounted 
on  the  ground  <if  enthusiasm,  or  sus¬ 
picion  of  his  fellow  publishers.  My  own 
estimates  of  their  actual  circulations  will 
appear  in  my  reports,  and  arc  based  upon 
a  very  careful  checking  and  re-checking 
obtained  from  a  great  many  unusual 


sources  to  which  I  had  access. 

“Local  advertising  rates  are  usually 
much  lower  than  foreign  rates.  The 
South  .American  publisher's  experience 
with  American  advertisers  has  been  that 
so  many  either  do  not  pay  their  bills 
or  pay  them  slowly,  that  he  simply 
tacked  on  enough  so  that  we  would  pay 
for  the  losses  and  delays.  During  my 
calls  on  hundreds  of  these  publishers,  I 
realized  that  their  viewpoint  could  not 
be  changed  unless  some  better  arrange- 
iContinued  on  Page  38.) 

TRADE  MARK  BUREAU 
AT  RIO  JANEIRO 

Plans  for  Establishing  It  Announced  by 

Pan-.American  Union  —  Diplomatic 
Representatives  Will  Meet  Soon 
to  Deride  on  the  Details 

W’asui.ncto.v,  June  25. —  Plans  are 
under  way  which,  it  is  believed,  will 
lead  to  the  establishment  in  the  near 
future  of  an  International  Trade  Mark 
Registration  Bureau  at  Rio  de  Janeiro 
which  will  be  of  great  service  in  the 
promotion  of  Pan-.American  commerce, 
according  to  an  announcement  by  John 
Barrett,  director  general  of  the  Pan- 
.American  Union, 

James  T.  Newton,  United  States 
Commissioner  of  Patents,  who  is  deeply 
interested  in  the  proposition,  has  in¬ 
formed  the  director  general  that  as  a 
result  of  the  interest  aroused  at  the  re¬ 
cent  Second  Pan-.American  Commercial 
Conference  in  the  question  of  trade¬ 
marks  and  their  protection,  the  diplo¬ 
matic  repre-sentatives  in  Washington  of 
South  .American  countries  have  been  in¬ 
vited  to  meet  soon  for  the  purpose  of 
discussing  the  opening  of  this  bureau. 

The  purpose  is  to  enable  merchants 
and  manufacturers  to  deposit  their  trade 
marks  in  the  countries  which  constitute 
the  Pan-.American  Union  and  secure  ex¬ 
tension  through  the  international  bureau 
of  the  protection  given  at  home. 

The  bureau  at  Rio  de  Janeiro  would 
do  for  the  United  States  and  South 
.America  what  the  bureau  already  estab¬ 
lished  at  Havana  is  doing  for  the  North 
American  republics. 

SUNDAY  TELEGRAPH  GOES  TO  8c 

First  N.  Y.  Morning  Paper  to  Act — No 
Circulation  Decrease 

The  Morning  Telegraph  is  the  first 
•New  A  ork  newspaper  to  advance  the 
selling  price  of  its  Sunday  morning  edi¬ 
tion.  On  June  22,  it  went  up  to  8  cents 
in  Greater  New  York,  and  on  Sunday, 
July  6,  the  Sunday  issue  at  points  out¬ 
side  of  Greater  New  A’ork  will  sell  at 
10  cents  per  copy.  Both  the  wholesale 
and  the  newsdealers’  rales  were  in¬ 
creased,  to  the  entire  satisfaction  of  the 
wholesaler,  and  the  newsdealer,  who 
will  receive  extra  compensation. 

T  he  publishers  report  that  for  the  first 
Sunday  of  the  increased  price,  sales  in 
Greater  New  A'ork  were  normal.  There 
have  been  reports  for  several  months 
past  that  the  publishers  of  Sunday  morn¬ 
ing  newspapers  in  New  York  were  go¬ 
ing  to  advance  prices,  but  the  Telegraph 
publishers  are  the  only  ones  to  act  so 
far. 

The  Sunday  Evening  Telegram  re¬ 
cently  increased  its  price  from  3  to  5 


New  Ad  Manager  in  Buffalo  Commercial 

Bt  KFAI.O,  N.  A’.,  June  25. — James  H. 
F'ord  has  been  appointed  advertising 
manager  of  the  Buffalo  Commercial.  He 
has  been  for  a  number  of  years  with 
Reuben  H.  Donnelley  Corporation. 


U.  S.  SENDING  SANGER 
TO  THE  FAR  EAST 

Will  Study  Advertising  Conditions  There 
During  Next  Two  Years  for  Ameri¬ 
can  Business  Men,  as  Just  Done 
in  Latin-America 

J.  W.  Sanger,  trade  commissioner  for 
the  U  S  Bureau  of  Foreign  and  Do¬ 
mestic  Commerce,  Washington,  who  has 
recently  returned  from  a  two-year  sur¬ 
vey  of  advertising  conditions  in  Cuba 


J.  W.  S.ANGER. 

and  .South  .America,  has  just  been  re¬ 
commissioned  to  make  a  similar  adver¬ 
tising  investigation  in  the  Far  F'ast. 

He  will  sail  from  San  Francisco  this 
summer  and  will  spend  the  next  two 
years  in  Japan,  China,  Korea,  the  Philip¬ 
pines,  Dutch  East  Indies,  Ceylon  ’.nd 
India,  studying  at  first  hand  their  ad¬ 
vertising  and  merchandising  methods  for 
the  purpose  of  determining  how  these 
facilities  can  be  used  to  promote  the  sale 
of  .American  goods  in  those  countries. 

Mr.  Sanger’s-  reports  on  this  subject, 
which  will  be  issued  by  the  Bureau  of 
Foreign  and  Domestic  Commerce,  will 
be  made  available  to  .American  exporters, 
advertisers,  and  advertising  agencies 
who  wish  to  be  informed  of  conditions 
as  they  actually  exist.  Mr.  Sanger’s  re¬ 
port  on  “  Advertising  Methods  in  Cuba," 
which  has  just  been  published  by  this 
same  Bureau,  slates  among  other  things 
that  “the  great  daily  newspapers  of  Cuba 
and  South  .America  are  a  most  powerful 
force  in  molding  public  opinion,  and 
both  local  and  national  sales  of  Ameri¬ 
can  goods  can  be  made  in  all  of  the  im¬ 
portant  Lalin-.American  centers,  exactly 
as  we  do  in  the  United  States — by  adver¬ 
tising  them  in  the  newspapers.” 

The  widespread  interest  which  .Ameri¬ 
can  exporters  and  advertisers  have 
shown  in  this  Latin-.American  advertis¬ 
ing  survey  has  encouraged  this  further 
governmental  activity  in  the  F'ar  East 
and  is  a  recognition  of  the  fundamental 
importance  attached  to  advertising  as  a 
force  in  selling  .American  goods  abroad 
as  well  as  at  home. 

Clinton  Brown  with  Post-Dispatch 

St.  Lot  is,  .Alo.,  June  23.— The  ap¬ 
pointment  of  Clinton  Brown  as  nun* 
ager  of  the  service  and  promotion  de 
partment  of  the  Post-Dispatch  has  been 
announced  by  George  M.  Burbach,  ad¬ 
vertising  manager.  .Air.  Brown  came  to 
St.  Louis  from  Lincoln,  Neb.,  where  be 
conducted  a  mail  advertising  agency 
Previously  he  was  with  the  Nebraska 
State  Journal  and  the  Council  Bluffs 
Nonpareil. 
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AD  VIGILANTES  MEET 
IN  CHICAGO  JULY  10-11 


NEWSPAPER  MAKERS  AT  WORK 


A.  A.  C.  W.  Is  Keeping  Steadily  at  Work 
for  Universally  Honest  Advertising — 
Constantly  Getting  New  Members 
for  All  Over  World 


For  the  purpose  of  exchanging  ideas 
and  thereby  giving  their  work  still 
greater  uniformity,  secretaries  of  Bet¬ 
ter  Business  Bureaus  (vigilance  com¬ 
mittees)  will  hold  a  conference  in  Chi¬ 
cago,  July  10  and  11,  under  the  aqspices 
of  the  national  vigilance  committee  of 
the  Associated  Advertising  Clubs.  * 

William  P.  Green,  formerly  secretary 
of  the  national  vigilance  committee,  but 
now  giving  all  his  time  to  the  perfection 
of  local  vigilance  work,  is  arranging  the 
program  and  will  attend  the  conference, 
as  will  Merle  Sidener,  Indianapolis, 
chairman  of  the  committee,  and  Richard 
H.  Lee,  New  York,  special  counsel  in 
charge  of  investigations. 

Under  the  plan  recently  adopted  by  the 
advertising  clubs  for  the  expansion  of 
vigilance  work,  such  conferences  are  to 
be  held  at  stated  intervals,  for  officers 
of  the  association  realize  that  the  great¬ 
est  influence  the  association  wields  is 
exercised  through  the  local  vigilance 
committee. 


Schools  Correct  Copy 

“Some  other  phases  of  our  work  are 
more  spectacular,  and  get  more  atten¬ 
tion,”  said  Mr.  Sidener,  “but  there  can 
be  no  doubt  but  that  it  is  the  steady 
flow  of  influence,  through  the  local  com¬ 
mittee  in  its  own  community,  which  is 
accomplishing  the  greatest  aggregate  re¬ 
sult." 

Important  changes  are  being  made  in 
the  advertising  of  some  of  the  corre¬ 
spondence  schools  and  those  selling  sim¬ 
ilar  services,  along  the  line  of  eliminat¬ 
ing  statements  which  might  be  disbe¬ 
lieved  by  some  people,  and  thereby  re¬ 
duce  public  confidence  in  all  such  adver¬ 
tising,  says  an  announcement  from  the 
clubs. 

“The  most  gratifying  feature  of  this 
situation  is,”  said  G  F.  Olwin,  secretary 
of  the  national  vigilance  committee  of 
the  association,  “that  all  the  people  with 
whom  we  have  come  in  contact  in  this 
particular  direction,  with  one  exception, 
have  been  more  than  willing  to  make 
changes  suggested. 

“In  one  case  where  the  advertiser  had 
made  the  desired  change  before  we.  got 
the  objection  to  the  responsible  head  of 
the  business,  the  claim  had  been  made 
that  this  school  had  a  larger  number  of 
instructors  in  a  certain  line  than  any 
other  school. 

“There  are  very  few  advertisers  who 
fail  to  co-operate  with  us  to  the  fullest 
extent,  simply  because  every  business 
man  who  knows  anything  about  adver¬ 
tising,  knows  that  his  advertising,  if  it 
is  to  continue  to  bring  home  the  hacon, 
must  be  true  and  must  sound  true,”  said 
Mr.  Olwin. 

Favors  “Blue  Sky”  Laws 

Merle  Sidener  of  Indianapolis,  chair- 
nan  of  the  national  vigilance  commit¬ 
tee,  was  in  Washington,  a  few  days  ago, 
attending  a  meeting  of  “blue  sky”  com¬ 
missioners  from  the  various  States.  Mr. 
Sidener  addressed  the  commissioners, 
*nd  in  discussions  which  followed,  a  still 
doser  relationship  was  established  be¬ 
tween  the  association  of  “blue  sky”  men 
>nd  the  advertising  organization. 

Advertising  men  have  been  able  to 
tender  assistance  of  a  vital  character 
to  the  “blue  sky”  commissioners  in  their 
iwttle  ti^ainst  investment  frauds  and  the 
conference  at  Washington  further  ad- 
tmnees  this  co-operative  work. 

Joseph  S.  Potsdamer,  of  the  P.  Ket- 


WILLIAM  A.  CURLEY, 


M.\na(;i\g  Editor,  Chicago  Evening  .American. 


terlinus  Lithographing  Manufacturing 
Company,  Philadelphia,  chairman  of  the 
National  .Advertising  Exhibit  Commit¬ 
tee,  which  is  arranging  an  exhibit  of 
advertising  for  the  annual  advertising 
convention,  in  New  Orleans,  September 
21  to  25,  was  in  New  Vork  for  a  con¬ 
ference  with  headquarters  executives  of 
the  advertising  association,  and  it  was 
announced  after  the  meeting  that  plans 
are  being  perfected  for  an  exhibit  along 
lines  recent  suggested  by  Mr.  Potsdamer. 

The  exhibit,  among  other  things,  will 
embrace  eight  complete  advertising  cam- 
jiaigns,  showing  all  of  the  advertising 
mediums  employed.  There  will  be  cam¬ 
paigns  of  varying, sizes — all  the  way  from 
local  to  national  or  international — Mr. 
Potsdamer  announced. 


jion  plans  active  work  toward  the  or¬ 
ganization  of  additional  advertising  clubs 
in  Te.xas. 

As  the  result  of  a  conference  between 
William  C.  D’Arcy,  president  of  the  .As¬ 
sociated  -Advertising  Clubs,  and  members 
of  the  Pacific  Coast  Advertising  Men’s 
Association,  at  the  recent  convention  of 
the  association  at  Portland,  several 
Pacific  Coast  advertising  clubs  which 
were  for  a  time  outside  the  .Associated 
.Advertising  Clubs  will  re-affiliate  at  once, 
thus  re-establishing  a  close  co-operative 
relationship  with  reference  to  vigilance 
work  and  other  important  activities  fos¬ 
tered  by  the  international  organization. 

The  vigilance  work  of  several  of  the 
Pacific  Coast  clubs  has  been  especially 
effective  in  the  past,  and  officers  of  the 
advertising  association  arc  especially 
gratified  over  the  re-affiliation. 


WILLI.AM  A.  CURI..EY,  curious  as  it  may  seem,  broke  into  news¬ 
paper  editorial  work  through  a  pronounced  penchant  for  bicycle 
riding.  -Away  back  in  the  dark  ages  of  1894,  when  a  kiokkeeper  in 
the  offices  of  the  New  York  Recorder,  he  was  accustomcxl  to  pedal  to  and 
from  work.  Bicycling  was  quite  au  fait  in  tho.se  days,  according  to  the  tes¬ 
timony  of  venerable  men  still  alive,  and  the  publisher  of  the  Recorder  de¬ 
veloped  a  hunch  that  his  bookkeeper  could  write  a  better  special  bicycle  col¬ 
umn  than  he  could  run  columns  of  figures.  Enter,  therefore,  a  type  of  by¬ 
gone  sports  colyumist. 

The  New  York  Recorder  went  out  of  existence  in  1898,  after  which  Mr. 
Curley  became  connected  with  the  sporting  department  of  the  New  York 
Journal.  Subsequently  he  succeeded  Paul  Armstrong  as  “Right  Cross”  on 
the  New  York  American  staff,  and  in  1906  became  editor  of  the  early  news 
edition  of  the  Sunday  American.  Later  he  was  make-up  man  and  night  ed¬ 
itor  of  the  American. 

In  Decemlier,  1911,  he  joined  the  Los  Angeles  Herald,  coming  to  Chicago 
in  the  Spring  of  1913  and  associating  himself  with  the  Chicago  Evening 
American.  For  a  period  he  acted  as  managing  editoy  of  the  American,  and 
simultaneously  supervised  the  editing  of  the  Los  Angeles  Herald  at  long  dis¬ 
tance.  Some  months  afterwards  he  returned  to  Los  Angeles,  soon  afterwards 
removing  to  San  Francisco  where,  in  Sej)teml>er,  1913,  he  joined  the  Evening 
Call. 

In  January  of  the  following  year  he  returned  to  the  Chicago  American. 
“Bill”  Curley,  as  the  boys  all  know  him,  and  as  he  most  likes  to  lie  calk'd, 
holds  his  present  position  as  managing  editor  with  the  100%  esteem  of  all 
thase  who  insist  that  they  work  with,  not  for  him. 

He  gains  and  keeps  their  confidence  in  a  (juiet,  unassuming  way,  and  with¬ 
out  the  slighte.st  apparent  consciousness  of  the  importance  of  his  own  posi¬ 
tion  in  the  local  room.  As  a  rule  his  private  office  is  left  vacant  liecause  of 
his  preference  for  working  right  with  his  men  out  at  the  battered  news  desk. 

He  is  as  keen  an  analyst  of  men  as  he  is  of  news  values,  and — in  the 
verbiage  of  one  who  sits  not  many  chairs  removed  in  the  same  local  room — 
“that  is  saying  some.” 


HUNTER  BACK  TO  SCENES 
OF  OLD  CHICAGO  SUCCESS 


John  W.  Hunter. 


The  many  Western  friends  of  John 
W.  Hunter  have  been  extending  to 
him  a  warm  welcome  during  the  past 
week  in  celebra¬ 


tion  of  his  return 
to  work  in  his 
old  field  of  activi¬ 
ties. 

■As  told  in 
Editor  &  Pub¬ 
lisher  last  week, 
Mr.  Hunter  has 
been  placed  in 
charge  of  the 
new  Western 
office  of  the  New 
York  Globe.  1 1 
is  in  Chicago  that 
j.  W.  lli.NTER.  Mr.  Hunter  made 
his  first  news¬ 
paper  success.  He  spent  eight  years  on 
the  Journal  as  advertising  and  business 
manager  and  a  year  on  the  Tribune  as 
foreign  advertising  manager. 

In  announcing  the  opening  of  the  new 
office,  which  will  be  located  in  the  Mar¬ 
quette  building,  Jason  Rogers,  publisher 
of  the  Globe,  said; 


Many  New  Members 

There  is  a  movement  on  foot  in  Eng¬ 
land  for  the  formation  of  an  affiliation 
of  advertising  clubs  of  the  British  Isles. 
Tn  the  meantime,  new  cluhs  continue  to 
be  organized  in  North  .America  and  in 
other  parts  of  the  world,  announces  P. 
S.  Florea,  executive  manager  of  the  ad¬ 
vertising  association.  .A  movement  has 
also  been  started  for  the  reorganization 
of  the  club  at  Manila,  which  suspended 
operations  during  the  war. 

The  .Associated  Clubs  of  Texas,  quiet 
during  the  war,  are  being  rejuvenated, 
and  in  addition  to  plans  for  a  special 
train  load  of  advertising  men  and 
women  who  will  attend  the  world  con¬ 
vention  of  advertising  in  New  Orleans, 
September  21  to  25,  the  Texas  associa- 


“The  New  York  Globe  has  opened  a 
Chicago  office  w'here,  through  direct 
home  office  representation,  we  will  en¬ 
deavor  to  render  best  possible  service 
to  agents  and  advertisers. 

“John  W.  Hunter,  for  three  years  con¬ 
nected  with  our  advertising  department, 
and  a  man  of  long  experience  in  the 
newspaper  business  in  Grand  Rapids, 
Detroit  and  Chicago,  will  act  as  man¬ 
ager  of  our  western  advertising  office 
in  charge  west  of  Buffalo  and  Pitts¬ 
burgh. 

“Mr.  Hunter  is  familiar  with  the 
Globe  and  the  various  activities  which 
we  have  developed  for  efficient  service 
to  advertisers  and  will  be  pleased  to  co¬ 
operate  exactly  the  same  as  if  advertis¬ 
ers  were  dealing  directly  with  the  home 
office.” 


Plan  New  Socialist  Daily  in  N.  Y. 


The  Italian  Socialists  of  Greater 
New  A’ork  and  surrounding  cities  of 
New  Jer.sey,  members  of  the  Italian 
Interstate  Federation,  have  launched 
a  campaign  for  the  establishment  of  a 
Socialist  daily  newspaper  to  be  called 
the  .Avanti.  Several  large  labor  bodies 
have  promised  support.  The  Avanti 
Publishing  Company  aims  to  raise 
$40,000  immediately. 

The  executive  committee  of  local 
New  York  has  indorsed  the  campaign 
for  an  Italian  Socialist  daily. 
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AMERICAN  CHAMBER  OF  COMMERCE 
IN  LONDON  DOING  GOOD  WORK 

Efforts  to  Promote  Trade  Relations  Expected  to  Result  in  Flow 
of  British  Advertising  to  American  Newspapers 
Renders  Semi-Official  Service 

By  Hf.kmax  C.  Ridout, 

l.MN?X)S  etXToK,  EDITOR  A  PrRLISHER. 

Am  KR  1C  AX  trade  interests  are  in  good  keeping  in  London.  Here  is 
an  active  Ixxiy  of  men,  representing  everj-  class  of  business  enter¬ 
prise,  emlxKlied  in  an  organization  that  watches  every  opportunity 
for  developing  American  interests  in  Great  Britain.  Its  members,  all  animated 
by  the  one  desire  to  serve  their  country  for  their  country’s  good,  include  all 
the  best  known  American  individuals  and  trading  concerns  that  do  business 
or  have  interests  in  .American  produce  or  finance. 

In  its  own  words,  the  .American  Chamber  of  Commerce  in  London  is  the 
official  repre.sentative  of  British  firms  importing  American  goods,  of  Amer¬ 
ican  firms  doing  business  with  Great  Britain,  and  of  British  firms  arranging 
new  business  with  America. 

Big  Concerns  Represented  by  Officers  and  Directors 
lt>  fifv.cer'  include  important  and  ac-  ‘of  liis  own’ — on  the  spot  and  on  the  job, 
ti\c  personajtes  in  London  business  cir-  ready  to  work  for  him  and  to  look  out 
cles.  the  president  IteitiR  G.  M.  Cassatt  for  his  interests.  We  are  there  to  pro- 
<  RemiiiKton  Typewriter  Co.);  first  vice-  mote  Anglo-.American  trade.  We  want 
pre-'ident.  Wilson  t  'ro>s  ( X’acuum  Oil  to  be  used  by  exporters  from  both  coun- 
Co.,  Ltd. »:  >econd  vice-president,  R.  H.  tries.” 

Caltell  ( .\rmottr  &  Co.,  Ltd.).  Its  direc-  The  .American  Chamber  of  Commerce 
tor'  include  Frederic  Carroll  (Corn  in  Londott  has  a  particular  interest  for 
Products  Co. ».  W.  T.  Coe  (Consolida-  news|)apcr  men,  since  its  activities  must 
tion  Coal  Co.),  Paul  K.  Derrick  ( Uer-  in  due  course  restilt  in  an  increased  vol- 
rick  .Advertising  .Agency,  Ltd.),  Charles  time  of  British  advertising  in  the  -Ameri- 
S.  Hall  (Swift  Beef  Co.,  Ltd.),  Frank  can  press  and  a  similar  increase  in  the 
W  yman  Libby  (  Willys-Overland,  Ltd.),  o(»posite  direction. 

H.  H  Lnkens  (E.  1.  du  Pont  de  Ms  .\dvertising  Committee  has,  indeed, 
Nemours  &  Co.).  B.  D.  Miller  ( F.  W  .  in  hand  the  formulation  of  the  plans  for 
Woolworth  Co.).  George  .A.  .Mower  advising  Briti.sh  manufacturers  on  ad- 
(Sturtevant  Eng.  Co.,  Ltd.),  Walter  vertising  and  selling  in  the  United  States 
Phillips  I  \\  estinghouse  Brake  Co.).  F.  and  .\merican  manufacturers  on  adver- 
E.  Powell  ( .Anglo-. \merican  Oil  Co.,  using  and  selling  in  the  United  King- 
Ltd.  t.  R.  P.  C.  Sanderson  (Baldwin  dom.  The  activities  of  this  .Advertising 
Locfimotive  Works),  and  several  fohers.  t'ommiitee  are  being  co-ordinated  with 
Its  consulting  director-  are  J.  Butler  'he  following  associations  in  Great 
Wright  (counsellor  of  the  .American  Britain: 

Embassv  in  London).  R.  P.  Skinner  Association  of  British  .Advertising 
(.American  t 'onsul-(«eneral  in  London),  .Agents. 

and  P.  R.  Kennedy  (tommercial  .At-  I'ederation  of  British  Industries, 
tache  of  the  .American  Embassy ).  .Advisory  Committee  on  .Advertising 

The  importance  to  which  the  Chamber  of  the  London  Chamt>er  of  Commerce, 
has  risen  may  be  jud.ged  by  the  fact  that  Briti-h  Commonwealth  Union, 
it  is  now  engaged  in  making  a  complete  .National  Union  of  Manufacturers, 
statement  on  the  import  restrictions  situ-  .National  .Advertising  Society, 
ation,  to  lie  presented  to  the  British  and  Trade  Press  .Association. 

American  governments,  with  an  enor-  .Newsiiaper  Publishers’  .Association, 
mous  amount  of  support  from  public  .And  in  (he  I’nited  States: 

organizatiotis  with  similar  ideals.  It  Associated  .Advertising  Clubs  of  the 

feds  that,  as  it  exists  only  for  the  pur-  W  orld. 

pose  of  improving  and  increasing  .Anglo-  American  Advertising  .Agents’  .Asso- 
.American  trade  in  both  directions,  its  ciation. 

recommendations  arc  expected  and  de-  .Association  of  .National  .Advertisers. 
«;ircd.  .Americati  Newspaper  Publishers’ 

The  president,  G.  M.  Cassatt,  has  just  .Association, 
returned  from  a  visit  to  the  United  .American  Manufacturers’  Export 

States  during  which  he  formulated  “un-  .Association, 
derstandings”  with  various  manufactur-  Quoin  Club. 

ing,  exporting  and  importing  associa-  The  membership  of  the  C  hamber  has 
tions.  to  secure  the  closer  working  of  lieen  developed  to  include  not  only  the 
the  Chamlier  with  representative  com-  retiresentativcs  in  England  of  .American 
mercial  bodies.  mamifacttiring  and  exporting  inter- 

.Among  the  U.  S.  organizations  with  ests,  but  also  the  foremost  British  manu- 
which  conferences  were  held  arc;  faciurers.  exporters  to  and  importers 

American  Manufacturers’  Export  from  'he  United  States.  The  former 
Association.  active  members;  the  latter  associate. 

National  .Association  of  Manufactur-  In  addition  to  the  regular  standing 

committees — Finance,  Commerce  and 
.National  Foreign  Trade  Council.  Trade.  Transportation,  Trade  Informa- 

. American  Exporters’  and  Importers’  lion,  etc., — which  one  would  normally 
AssfveiaMon.  expect  to  find  in  general  charge  of  such 

.Association  of  National  .Advertisers,  subjects,  the  memliership  of  the  Chamber 
Merchants’  .Association  of  New  York  is  divided  by  businesses  into  trade 

groups,  each  group  working  through  its 
Chamber  of  Commerce  of  the  United  own  committee. 

5(3, PS.  When,  therefore,  an  inquiry  or  a  re- 

Mr  Cassett  gave  an  idea  of  the  activi-  quest  comes  in  for  service  or  informa- 
lies  of  the  organization  by  stating  that  tion— on  market  conditions,  on  British 
‘‘What  the  Chamber  most  desires  is  that  i.rms  as  buyers  or  agents,  on  the  move- 
the  individual  .American  manufacturer,  ment  of  goods,  on  financial  details,  on 
merchant,  exporter  from  one  end  of  the  what  not— the  Trade  Information  Corn- 
country  to  the  other  should  learn  to  look  mitiee  either  answer  direct  from  the  files 
upon  us  as  an  overseas  service  bureau  they  are  constantly  amassing  through 


similar  services  performed,  or  take  the 
matter  up  for  more  specific  information 
with  the  trade  group  concerned. 

It  is  not  however,  purely  an  informa¬ 
tion  service  which  the  Chamber  is  in  a 
position  to  render.  On  matters,  whether 
of  concern  to  entire  trades  or  only  spe¬ 
cific  firms,  which  call  for  action  for  rep¬ 
resentations  to  be  made  perhaps  to  Brit¬ 
ish  merchants,  or  to  the  British  Gov¬ 
ernment,  the  Chamber  is  again,  by  reason 
of  its  recognized  position,  able  to  act 
to  the  best  advantage  and  to  give  ex¬ 
porters  in  the  United  States  the  benefit 
not  only  of  semi-official,  but,  what  is 
more  important,  personal  contact  service 
on  that  end. 

As  an  indication  of  its  activities,  it  is 
interesting  to  learn  that  during  the 
month  of  May  the  number  of  letters  re¬ 
ceived  by  the  Chamber  was  1,109.  It 
sent  out  1.342  letters,  219  inquiry  forms, 
246  meeting  notices.  320  bulletins,  269 
questionnaires,  and  235  miscellaneous 
communications.  The  headquarters  of 
the  .American  Chamber  of  Commerce  in 
London  are  at  8  Waterloo  Place,  S.  W. 
1,  and  the  Executive  Secretary  is  George 
P.  Toby. 

A  BIG  FACTOR  IN  MAKING 
CORBIN  LOCK  POPULAR 

JOHN  BELDEN  COMSTOCK  is 
publicity  manager  of  P.  &  F.  Cor¬ 
bin,  manufacturers  of  hardware.  New 
Britain,  Conn.  He  began  business  life 
as  a  stenog¬ 
rapher,  and  then 
worked  succes¬ 
sively  as  a  billing 
clerk  and  time 
keeper,  but  ad¬ 
vertising  inter¬ 
ested  him  most, 
and  he  showed 
unusual  ability  in 
this  field  in  edit¬ 
ing  a  house  or¬ 
gan  for  a  Cleve¬ 
land  (O.)  hard¬ 
ware  firm  and  in 

J.  B.  CoMsTtK  K.  contributions  to 
trade  papers. 

He  was  put  in  charge  of  the  publica¬ 
tion  department  of  the  Westinghouse 
Electric  &  Manufacturing  Company,  of 
Pittsburgh,  and  in  1910  took  the  position 
he  now  hylds.  Two  series  of  articles, 
‘‘The  Knight  of  the  Grip”  and  “The 
Ironville  Hardware  .Association,”  writ¬ 
ten  by  him,  have  been  issued  in  book 
form.  His  ability  as  an  organizer  has 
been  demonstrated  in  many  instances 
and  he  has  in  his  varied  career  touched 
nearly  all  the  problems  involved  in 
modern  merchandising. 

LAURENTIDE  EARNING  18% 

Business  Transartions  of  Canada  Paper 
Mills  Indicate  Prosperity 

Moxtke.m..  June  21. — If  further  evi¬ 
dence  were  needed  that  Canadian  pulp 
and  paper  concerns  are  prosperous,  it 
would  be  furnished  by  the  latest  action 
on  the  part  of  Laurentide  Company, 
Limited,  whose  directors  have  just  de¬ 
clared  a  bonus  of  3  per  cent  on  the 
$9,600,000  capital  stock  of  the  company, 
in  addition  to  the  usual  quarterly  divi¬ 
dend  of  3  i»er  cent. 

This  means  that  the  company  is  now 
on  a  15  per  cent  dividend  basis,  which  is 
“going  some,”  even  for  a  Canadian  paper 
concern.  In  addition  to  the  large  earn- 
‘  ings  made  by  the  pulp  and  paper  end 
of  the  business,  the  Laurentide  Com- 
I'any  also  control  the  Laurentide  Power 
Company,  which  a  few  weeks  ago  com¬ 
menced  to  pay  dividends  at  the  rate  of 
3  per  cent  per  annum.  If  these  earn¬ 
ings  are  included  the  Laurentide  Com¬ 
pany  shareholders  are  receiving  18  per 
cent  per  annum. 


U.  S.  Correspondents  in 
London  Form  Association 

Edward  Price  BelL  of  Chicago  Daily 
News,  Is  President — Aims  to  Assist 
Press  Workers 

Lo.ndon,  June  1. — With  a  membership 
of  fifteen,  the  Association  of  American 
Correspondents  in  London  has  just  been 
organized.  Its  object  is  to  promote  co¬ 
operation  among  its  members,  to  protect 
their  interests  and  to  assist  them  in 
their  work  by  securing  such  recognition 
and  facilities  as  are  available  from  Gov¬ 
ernment  departments,  public  bodies  and 
other  sources  of  news. 

Full  members  must  be  accredited  resi¬ 
dent  correspondents  of  daily  newspapers 
and  organizations  maintaining  a  cable 
service.  Associate  membership  is  open 
to  visiting  representatives  of  American 
newspapers,  publications  and  news 
agencies  and  occasional  mail  correspond- ' 
ents. 

The  officers  for  the  ensuing  year  are: 
Edward  Price  Bell,  the  Chicago  Daily- 
News,  president;  Ernest  Marshall,  New 
York  Times,  vice-president;  Arthur  S. 
Draper,  New  York  Tribune,  secretary; 
John  S.  Steele,  Edward  Marshall  Syndi¬ 
cate,  Inc.,  treasurer.  Executive  com¬ 
mittee,  Robert  M.  Collins,  Associated 
Press;  E.  L.  Keen,  United  Press;  Henry 
Hyde,  Chicago  Tribune;  Hal  O’Flaherty, 
New  York  Sun,  and  James  M.  Tuohy 
New  A’ork  World. 

TO  SUGGEST  AD  IDEAS 

Dry  Goods  Economist  Will  Issue  Service 
Feature  in  September 
Dry  Goods  Economist,  New  A’ork, 
will  pul'li.sh,  beginning  with  the  Sep¬ 
tember  issue,  a  new  service-feature  to 
be  called  “.Advertising  Ideas.”  It  will 
be  a  monthly  review  of  the  retail  adver- 
itNing  throughout  the  United  States  and 
Canada.  The  executive  staff  will  com¬ 
prise  -A.  C.  Pearson,  director;  A.  E. 
Hurst,  general  manager;  Henry  D.  Al¬ 
len,  business  manager,  and  Guy  Hub¬ 
bard  consulting  editor. 

The  plan  is  explained  to  Editor  & 
Publisher  as  follows,  by  Mr.  .Allen:  I 
“  ‘Ideas’  has  been  created  to  enable 
retail  ad  men  the  country  over  to  keep 
their  fingers  on  the  pulse  of  the  na¬ 
tion’s  retail  advertising — to  aCt  as  an 
urge  on  their  imaginative  powers,  and 
to  keep  the  fires  of  inspiration  burning 
within  them. 

“Each  issue  will  include  several  pages 
filled  with  reproductions  of  retail  store 
advertisements  from  different  sections 
of  this  country  and  Canada;  one  page 
of  ad  editorial  reproductions;  a  breezy 
article  by  the  ad  Critic  of  the  Dry  Goods 
Economist;  a  double-page  article  of  vi¬ 
tal  and  timely  interest  to  merchants  and 
advertising  men ;  and  a  four-page  re¬ 
print  of  .Ad  Critic  pages  of  the  Econo¬ 
mist.” 

Wilson  Saved  July  4  Parade 
Bridgei'ort,  Conn.,  j’une  23. — Steadfast 
individual  resolves  to  “never  again”  don 
their  uniform,  save  for  the  hour  of  need, 
seemed  to  have  raised  an  insurmount¬ 
able  barrier  to  the  proposal  of  “Tbe 
Service  Recognition  Work”  committee 
here  that  soldiers  and  sailors  and  ma¬ 
rines,  returned  from  service,  parade  on 
July  4,  hut  Lynn  W.  Wilson,  editor 
the  Bridgeport  Times  and  Evenine 
Farmer,  facing  3,900  of  the  men  as 
scmbled  in  the  armory  June  18,  bat¬ 
tered  down  the  objections  and  won  tb* 
boys  over  to  the  idea  of  the  parade.  Not 
one  stayed  in  his  seat  when  Mr.#WilJoa 
called  for  a  rising  vote  in  support  o* 
the  parade  idea.  He  served  during  tit* 
war  as  a  “Four  Minute”  speaker. 
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N.  Y.  STATE  NEWSPAPER 
.  MAKERS  IN  SESSION 


Members  of  Three  Associations  Gather 


TELEGRAPH  MEN  DEMAND 
50  PER  CENT.  RAISE 

(Continued  from  Page  5.) 

T.  r.  A.  is  represented  in  its  contro- 
verw  with  the  U.  P.  by  D.  K.  Stevenson, 
chairman,  of  Pittsburgh;  C.  H.  Murch- 
land.  of  Dayton,  O.,  and  F.  R.  Powers, 
of  Minneapolis.  The  United  Press  is 
represented  by  Roy  W,  Howard,  presi¬ 
dent;  William  H,  Hawkins,  vice-presi¬ 
dent  and  general  manager,  and  K.  A. 
Bickcll,  business  manager. 

On  Monday  the  union’s  committee 
submitted  in  writing  the  copy  of  a  pro¬ 
posed  agreement,  in  which  the  wage 
scale  after  July  1  was  to  be  as  follows : 

The  Day  Scale 

The  minimum  salary  of  any  Morse  operator 
or  automatic  attendant  shall  be  $4S  per  week. 

The  salary  of  all  receivinK  operators  and  at¬ 
tendants  employed  in  cities  having  a  population 
of  100.000  and  upwards,  according  to  the  last 
overnment  estimate  of  population,  shall  be 
46.50  per  week. 

The  salary  of  bureau  operators  and  automatic 
attendants  shall  he  $48  per  week. 

The  salary  of  Morse  operators  and  automatic 
attendants  in  relay  offices  shall  be  $50  per 
week. 

By  bureau  operator  and  automatic  attendant 
is  meant  a  person  who  makes  two  or  more 
copies  of  the  report. 

Operators  acting  as  chief  operator  with  juris¬ 
diction  over  one  circuit  shall  receive  $55  per 
week  and  those  with  jurisdiction  over  more 
than  one  circuit  shall  receive  $60  per  week. 

The  minimum  salary  of  any  Morse  operator 
or  automatic  attciulant  shall  be  $47.60  per 
week. 

The  salary  of  all  receiving  Morse  operators 
and  automatic  attendants  employed  in  cities 
having  a  population  of  100,000  and  upwards, 
according  to  the  last  fjovernment  estimate  of 
population  shall  be  $50  per  week. 

The  salary  of  bureau  Morse  operators  and 
automatic  attendants  shall  be  $52. 50  per  week. 

The  salary  of  Morse  operators  and  automatic 
attendants  in  relay  offices  shall  he  $55  per 
week. 

It  will  be  seen  from  this  schedule  that 
the  operators  are  not  modest  in  their 
demands,  inasmuch  as,  for  instance,  the 
minimum  salary  of  Morse  operators,  for 
whom  $45  is  asketl,  is  now  30,  and  that 
of  bureau  operators,  for  whom  '$48  is 
asked,  is  now  $32.50.  As  stated  pre¬ 
viously,  the  at  erage  increase  asked  is  50 
per  cent. 

To  these  demands,  the  United  Press 
submitted  a  counter-proposal,  which  pro¬ 
vided  for  a  graduated  increase  in  sal¬ 
aries,  based  on  town  population  and  con¬ 
sequent  variance  in  cost  of  living,  this 
increase  ranging  from  3.33  per  cent,  to 
26.66  per  cent. 

On  Tuesday,  the  union’s  committee 
sent  the  following  reply : 

The  committee  has  gone  over  the  manage- 
aient’,s  reidy  to  our  proposed  new  schedule  and 
finds  it  so  unsatisfactory  and  inadcciuate  that 
it  would  be  a  waste  of  time  to  discuss  the  mat¬ 
ter  in  detail. 

The  committee  has  presented  its  final  figures 
and  refers  the  management  to  the  briefs  and 
arguments  presented  before  the  War  Labor 
Board  la.st  fall.  Conditions  now  are  much 
worse  than  at  that  time  and  our  members  have 
gone  into  debt  to  meet  bare  living  costs. 

The  offer  of  $1  a  week  increase  for  minimum 
points,  if  meant  seriously  by  the  management, 
is  so  ridiculous  that  the  committee  can  only 
wonder  what  the  attitude  of  the  United  Press 
II  towards  this  committee.  Apparently  we  are 
not  even  treated  seriously  by  the  management. 
Three  attempts  in  recent  months  to  ignore  the 
committee  and  deal  individually  with  the  op- 
Wors  strengthens  this  feeling  of  wonder. 
IJoes  not  the  United  Press  management  realize 
•hat  this  committee  is  the  legally  authorized 
^'^esentative  of  the  United  Press  operators? 

The  management  absolutely  ignores  our  ef- 
•nrt  to  establish  a  practical  working  agreement 
■or  the  automatic  machines.  This  problem 
ntusl  eventually  be  met  and  solved  and  we  are 
instructed  to  settle  it  here  and  now. 

Gentlemen,  there  is  no  need  of  discussion 
ontil  you  can  give  us  something  to  discuss, 
'jo  reject  the  proposition  and  will  await  your 
pleasure  at  the  Continental  Hotel  until  to- 
"•orrow,  when  we  will  return  home. 

U.  P.  Makes  Reply 

The  I’nited  Press  rejoinder  was  as 
follows : 

Aon  say  that  you  are  willing  to  sub- 
ififf  your  case  upon  the  briefs  and  argu- 
'I'cnts  presented  last  fall  before  the  Na¬ 
tional  \\  ar  Labor  Board. 

_  ‘A  our  demands  amount  to  a  wage 
increase  in  excess  of  50  per  cent.  We 
cannot  grant  such  demands  because  they 
^cc  exorbitant  and  would  confiscate  a 
considerable  portion  of  our  mutual  busi- 


Will  Now  Advertise  Barrels 

St.  Louis,  Mo.,  June  23.— Mur¬ 
ray  Springer,  representing  the 
Crosby-Chicago  Advertising 
Agency,  has  closed  a  contract  with 

V.  W.  Krafft,  secretary  of  the 
Associated  Cooperage  Industries 
of  America,  for  the  placing  of  an 
advertising  appropriation  of  $150,- 
000  or  more  through  a  period  of 
three  years,  for  the  slack  coop¬ 
erage  group  of  the  association. 

The  object  of  the  advertising,  in 
which  various  media  will  be  used, 
is  to  create  a  greater  demand  for 
the  slack  barrel.  A  similar  cam¬ 
paign  is  being  planned  by  the  tight 
cooperage  group. 


ness  in  small  towns.  They  are  unrea¬ 
sonable  in  that  it  is  an  attempt  to  force 
a  wage  in  towns  and  small  cities  to  the 
level  of  a  wage  that  might  be  reasonably 
justified  in  large  cities. 

“The  War  Labor  Board,  before  whom 
you  presented  all  your  evidence  at  length 
and  submitted  arguments  and  briefs  in 
detail,  refused  to  alter  or  amend  in  any 
way  the  wage  scale  schedule  contract 
between  the  L^nited  Press  and  your 
union. 

‘A’oti  state  that  the  minimum  schedule 
of  $31  per  week  which  we  have  offered 
in  small  towns  is  too  ridiculous  to  con¬ 
sider.  The  records  before  the  National 
War  Labor  Board  showed  definitely  and 
specifically  that  in  more  than  95  per  cent, 
of  the  cities  under  20,000  population  the 
I’nited  Press  telegraph  operator  was  the 
highest  paid  employee  in  the  offices  of 
those  newspapers  throughout  the  United 
States,  and  in  many  instances  received 
more  salary  than  the  editor  or  publisher. 
Our  minimum  scale  of  $31  in  cities  of 
under  20,000  population  affects  only  38 
operators  located  in  the  small  towns. 

“To  grant  your  demands  in  these  small 
cities  would  necessarily  confiscate  that 
class  of  our  business ;  would  force  the 
newspapers  in  these  small  cities  to  give 
up  the  leased  wire  and  resort  to  a  pony 
report,  thereby  eliminating  our  wires  and 
your  jobs. 

Publishers’  Position 

“W’c  have  in  our  possession  letters 
from  a  majority  of  the  publishers  of 
these  newspapers  in  the  smaller  cities 
which  say  that  it  is  impossible  for  them 
to  stand  any  increased  financial  burden 
for  our  report.  We  are  further  informed 
by  many  of  these  publishers  that  your 
operators  are  not  expecting  nor  are  they 
demanding  any  such  increase  as  you 
mention  in  your  demands. 

“In  your  answ'er  to  us  you  state  ‘there 
is  no  need  of  discussion  until  you  can 
give  us  something  to  discuss.’  Yet  we 
have  offered  you  a  schedule  of  the  fol¬ 
lowing  percentage  increase  in  wage : 

‘‘In  town*  under  20.000  population  (where 
the  wattes  now  paid  the  telegrapher  are  higher 
than  the  wage  paid  any  other  employe)  an  in¬ 
crease  of  3.33  per  cent. 

“In  towns  20,000  to  50,000  population,  8.33 
per  cent. 

“In  town*  between  50.000  and  150,000,  16.66 
per  cent. 

“In  citie*  of  150,000  to  500.000,  25  per  cent. 

“In  cities  over  500,000,  32.01  per  cent. 

“Relay  operators,  26.66  per  cent." 

“You  ask :  ‘Does  not  the  United 
Press  management  realize  that  this  com¬ 
mittee  is  the  legally  authorized  repre¬ 
sentative  of  the  United  Press  opera¬ 
tors?’  We  do  recognize  you  as  the 
authorized  representative  of  the  United 
Press  operators,  and  if  we  did  not  recog¬ 
nize  you  we  would  not  be  conducting 
these  negotiations  with  you.  We  recog¬ 
nize  you  to  the  full  extent  that  your 
members  have  delegated  power  and  au¬ 
thority  to  you.  It  is  our  desire  to  co¬ 
operate  with  you  to  the  limit  of  our  abil¬ 
ity  in  your  efforts  to  lay  before  the  en¬ 


tire  union  membership  the  full  facts 
upon  which  a  fair  and  just  agreement 
can  alone  be  based. 

‘  Recognizing  that  the  machine  is  des¬ 
tined  to  continue  a  vital  factor  in  press 
association  development,  the  United 
Press  has  offered  a  scale  of  wages  for 
day,  night  and  Saturday  night  machine 
operators  which  we  arc  informed  is  the 
highest  ever  offered  for  this  class  of 
work. 

Machine  Development 

“That  this  wage  is  less  than  the  wage 
offered  for  Morse  work  is  due  to  the 
admitted  fact  that  the  skill  required  is 
much  less  and  the  training  period  much 
shorter  than  is  required  to  perfect  a 
Morse  operator  handling  press. 

“The  committee’s  reference  to  ‘ma¬ 
chine  attendants’  is  ambiguous.  No  at¬ 
tendant  is  required  for  any  machine  used 
or  contemplated  by  the  United  Press. 
If  by  ‘attendant’  the  committee  refers 
to  the  mechanics  and  electrical  workers 
who  install  and  repair  the  machine  used 
by  the  L’ttited  Press,  we  can  only  say 
that  we  have  no  more  control  over  these 
men  than  we  have  over  the  linemen  and 
other  electrical  workers  who  install  and 
repair  telephone  and  Morse  circuits  and 
instruments. 

“It  is  our  intention  to  settle  the  ques¬ 
tion  of  machine  operation  in  full  har¬ 
mony  with  sound  union  principles.  We 
are  prepared  to  adhere  to  the  principle 
of  the  closed-shop  in  the  case  of  machine 
operators,  as  we  have  adhered  to  it  in 
the  case  of  Morse  operators  since  the 
organization  of  the  United  Press.  We 
will  not,  however,  compromise  with  any 
form  of  reactionaryism  which  is  con¬ 
trary  to  the  progressive  policies  of  the 
.-\merican  Federation  of  Labor  or  which 
may  be  designed  to  retard  or  thwart  the 
legitimate  and  natural  development  of 
the  science  of  telegraphy.  Nor  are  we 
willing  to  become  a  party  to  any  stip¬ 
ulation  likely  to  prevent  our  growth  in 
a  field  wide  open  to  our  competitors. 

Asks  Further  Information 

“We  repeat  our  request  for  informa¬ 
tion  as  to  what  steps  have  been  taken 
to  equalize  working  conditions,  wages, 
etc.,  among  competing  press  associations, 
and  as  to  wlfether  a  demand  identical 
with  that  presented  to  the  United  Press 
has  been  presented  by  the  union  to  all 
press  associations  alike. 

“Finally,  we  propose  that  if  you  are 
not  satisfied  to  accept  the  wage  increases 
which  we  have  offered  you  and  as  we 
cannot  pay  the  wages  which  you  de¬ 
mand;  that  each  of  us  withdraw  our 
proposals  in  their  entirety  and  submit 
all  our  differences  to  immediate  arbitra¬ 
tion  by  you  appointing  one  arbitrator, 
and  the  I’nited  Press  appointing  one  ar¬ 
bitrator,  these  two  to  select  the  third 
arbitrator,  and  the  majority  opinion  of 
this  arbitration  board  to  be  final  and 
binding  upon  both  parties  hereto  for  a 
period  of  one  year.’’ 


Students  Land  Jobs 

('ot.uMBUs.  Ohio,  June  24. — Four 
courses  in  journalism  will  be  offered  in 
the  summer  session  of  the  Ohio  State 
University  by  Prof.  Joseph  S.  Myers. 
Most  of  the  undergraduates  of  the  year 
just  closing  will  he  employed  on  news¬ 
papers  over  the  State  during  the  sum¬ 
mer  vacation.  Of  the  graduates,  Wil¬ 
liam  P.  Dumont  will  become  editor  of 
the  Cambridge  Times.  Miss  Lillian 
Hoskins  will  join  the  editorial  staff  tif  a 
Sidney  paper.  Ray  Palmer  will  continue 
on  the  staff  of  the  Columbus  Dispatch. 
Miss  Harriett  E.  Daily  may  join  a  Co¬ 
lumbus  paper. 


Failure  in  the  larger  sense  lurks  where 
there  is  no  spirit  to  serve  an  idealism. 


at  Saratoga  Springs  —  Associated 
Dailies  May  Appoint  Advertising 
Man  for  Foreign  Business 


Sar.\tog.\  Springs,  N.  Y.,  June  25. — 
The  newspaper  workers  and  publishers 
of  the  state  gathered  at  the  Grand  Union 
Hotel  today  for  the  beginning  of  what 
will  be  three  distinct  conventions,  the 
meeting  of  the  .Associated  Dailies,  the 
Convention  of  the  New  A’ork  State 
Press  Association  and  the  New  York 
State  Republican  Editorial  Association. 
The  .Associated  Dailies  met  this  morn¬ 
ing,  the  Press  .Association  will  convene 
tomorrow  morning  and  the  Editorial 
•Association  will  have  its  meeting  Satur¬ 
day. 

The  meeting  of  the  .Associated  Dailies 
was  called  to  order  by  President  E.  *C. 
\’an  Loan,  of  Hudson,  with  twenty-five 
members  in  attendance.  The  attention 
of  the  meeting  was  occupied  with  a  ques¬ 
tion  box  which  discussed  subjects  relat¬ 
ing  to  advertising,  circulation,  account¬ 
ing,  mechanical  facilities  and  labor. 
Among  the  topics  discussed  were  mak¬ 
ing  returns,  merging  rural  routes  and 
revising  second-class  postage  rates.  The 
question  of  having  an  association  adver¬ 
tising  man  for  foreign  business  was  con¬ 
sidered.  Members  expressed  their  opin¬ 
ions  of  the  standard  cost  sheet  sent  out 
by  the  .\.  N.  P.  .A.  and  the  question  of 
association  members  making  a  similar 
report  was  discussed. 

The  merits  of  six  and  seven  point  for 
body  matter,  the  pyramid  make-up  of 
pages  and  rubber  press  rollers  were 
among  the  matters  considered  from  the 
mechanical  standpoint.  Labor  came  in 
for  a  good  share  of  the  discussion  and 
the  prohlems  of  linotype  operation  was 
the  most  important.  .All  labor  condi¬ 
tions  from  the  business  office  to  the  car¬ 
rier  boy  were  taken  up. 

The  opening  session  of  the  State  Press 
Association  was  held  tonight,  with 
President  William  O.  Green,  of  Fair- 
port,  presiding.  The  delegates  were 
welcomed  by  former  Senator  Edgar  T.' 
Brackett  and  the  response  was  by 
Charles  H.  Betts,  of  Lyo.is.  \’arious 
committees  were  appointed  to  take  up 
the  matters  that  will  come  before  the 
association  for  consideration. 

The  first  business  session  wdll  be  held 
tomorrow  and  will  continue  Friday, 
Friday  night  the  annual  banquet  will 
take  place,  when  addresses  will  be  made 
by  Colonel  George  Harvey,  General 
Samuel  T.  .Ansell,  of  the  War  Depart¬ 
ment  ;  Chancellor  James  R.  Day,  of 
Syracuse  L'niversity ;  Harry  S.  .Atwood, 
of  Chicago,  and  James  Schermerhorn, 
editor  of -the  Detroit  Times. 


Thrift  Invades  Newspaper  Offices 

W.4SH1NGTO.N,  D.  C.,  June  24. — The 
campaign  to  make  thrift  a  permanent 
.American  characteristic  is  really  on  at  | 
last.  The  newspaper  shop,  which  the  j 
old-timer  will  tell  you,  is  the  last 
place  in  the  world  to  look  for  thrift 
or  thoughtfulness  about  money,  has 
been  invaded  by  the  thrift  germ. 

The  Savings  Division  of  the  Treas¬ 
ury  Department  was  notified  recently 
that  the  employes  of  the  Kansas  City 
Star  and  the  Kansas  City  Times  have 
organized  a  War  Savings  Society 
with  a  membership  of  about  600. 
These  employes  propose  to  maintain  I 
a  1(X)  per  cent  organization  by  buying  ! 
weekly  a  fixed  quota  of  War  Savings 
Stamps  and  Tlrrift  Stamps.  I 
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FORD— TRIBUNE  TRIAL 
COST  IS  GROWING 

Fortune  Ib  Being  Spent  in  Great  Libel 
Action — A  New  Kind  of  Expert  Ib 
Called  to  Pass  on  Statements  of 
Detroit  Manufacturer 


The  libel  suit  of  Henry  Ford  against 
the  Chicago  Tribune  is  rapidly  carving 
its  way  into  more  than  one  new  niche 
in  journalistic  history.  Conservative 
estimates  now  place  the  cost  of  the 
trial  to  date  at  $200,000  and  the  end  is 
not  even  in  sight.  The  “joy-riding”  of 
witnesses  brought  from  the  Mexican 
border  to  testify  for  the  defense  is  said 
to  have  added  several  thousand  dollars 
to  the  general  bill. 

Ideas  of  Expenses 

More  than  twenty-five  witnesses 
were  brought  from  the  Mexican  bor¬ 
der  by  the  Tribune,  and  the  cost  of 
the  trip,  their  time  and  entertainment, 
has  been  estimated  at  $15,000,  which 
is  considered  conservative.  The  en¬ 
tertainment  has  included  a  trip  to 
Niagara  Falls,  according  to  Ford 
representatives.  A  fair  estimate  of 
the  cost  of  the  $1,000,000  trial  can  be 
secured  from  the  cost  of  the  stenog¬ 
raphers’  report  for  the  first  five  weeks, 
according  to  a  statement  issued  by 
E.  G.  Pipp,  editor  of  Mr.  Ford’s  Dear¬ 
born,  Mich.,  Independent,  which  he 
estimates  at  $6,092.05.  The  report  for 
that  period  covers  3,293  pages. 

The  Tribune  is  always  represented 
in  court  by  ten  attorneys  and  Henry 
Ford  never  by  less  than  seven.  The 
lowest  estimate  placed  on  the  pay  of 
any  one  of  them,  by  Mr.  Pipp,  is  $50 
a  day  and  the  salary  of  some  he  places 
at  more  than  $300  a  day.  The  hotels 
of  this  resort  were  never  more  pros¬ 
perous  at  this  season  of  the  year.  The 
better  class  are  all  crowded  with  per¬ 
sons  in  attendance  at  the  Ford- 
Tribune  libel  suit. 

“Expert”  on  Anarchism 

The  outstanding  feature  of  the  trial 
during  the  past  week  has  been  the 
testimony  given  by  Jesse  N.  Reeves, 
Professor  of  Political  Economy  at  the 
University  of  Michigan,  who  was 
called  as  “an  expert  on  anarchism” 
by  The  Tribune.  Prof.  Reeves  testi¬ 
fied  that  he  found  the  principles  of 
well-know'n  and  recognized  anarchists 
in  the  theories  of  Henry  Ford  as 
quoted  in  an  article  written  by  Edward 
Marshall  after  an  interview  with  Mr. 
Ford.  He  quoted  Gardner,  Rudolph, 
Bakunin.  Tucker,  Tolstoy  and  others 
as  holding  the  same  views  on  com¬ 
munity  importance.  Mr.  Lucking, 
attorney  for  Mr.  Ford,  quoted  Christ, 
St.  Paul,  Bishop  Williams,  President 
Wilson,  Lyman  Abbott,  Emerson  and 
Tennyson  as  holding  the  same  views 
as  Mr.  Ford,  during  the  cross-ex¬ 
amination  of  Prof.  Reeves. 

P.  W.  Williams,  Detroit  newspaper 
correspondent,  who  wrote  the  “Fliv¬ 
ver  Patriotism”  dispatch  which  caused 
the  Tribune  to  print  the  editorial 
which  caused  the  present  libel  suit, 
testified  that  his  story  was  based  on 
an  interview  with  Mr.  Klingensmith, 
a  Ford  manager. 


W.  N.  U.  Soldiers  Return 

Oki.ahom.s  City,  June  24. — Guy  Ed¬ 
ward  Martin,  for  years  with  the  Okla¬ 
homa  City  office  of  the  Western 
Newspaper  Union  and  later  with  the 
A.  E.  F.,  has  returned  from  France. 
Lieut.  Herbert  H.  Fish,  son  of  Presi¬ 
dent  H.  H.  Fish  of  the  “W.  N.  U.,”  also 
is  expected  back  soon*  to  work.  He 
went  to  California  for  an  extended 


vacation  because  of  illness  contracted  in 
France  and  is  now  recovered.  Of  the 
ten  men  the  Western  Newspaper  Union 
had  in  the  army  six  went  overseas  and 
escaped  injury. 

WASHINGTON  APPROVES 
PUBLICITY  BUREAUS 

(Continued  from  Page  5.) 
sentatives  scattered  throughout  the  most 
active  and  important  branches  of  the 
Government,  there  was  a  well-defined 
reason  for  officials  dealing  with  them 
and  through  them  instead  of  with  the 
correspondents  direct.  This  was  due  not 
only  to  save  time  of  officers,  but  to  have 
an  official  agency  through  which  the 
Government  dealt  with  the  press — the 
committee  having  been  essentially  an 
agent  of  the  newspapers — where  all 
queries  might  go  and  where  sound  judg¬ 
ment  might  be  had  on  the  advisability 
of  releasing  certain  matter  to  the  public. 

It  is  to  the  credit  of  the  committee 
that  few  instances  are  recalled  where 
efforts  were  made  to  prevent  publication 
of  information  on  the  exclusive  ground 
of  its  being  “bad  politics  for  the  Admin¬ 
istration.” 

War  Time  Was  Different 

On  the  surface,  at  least,  politics  were 
forgotten  on  most  questions  of  adminis¬ 
trative  procedure,  and  men  of  all  faiths 
desiring  to  have  the  achievements  of 
their  Government  put  forward  in  the 
most  favorable  light  were  inclined  to 
condone  occasional  lapses  into  fulsome 
praise. 

Reference  is  made  to  the  fact  that 
regardless  of  a  man’s  personal  politics 
when  he  enters  a  Federal  publicity  bu¬ 
reau  he  naturally  desires  to  put  forth 
the  work  of  the  department  for  which 
he  becomes  the  spokesman  in  the  best 
possible  light,  and  it  so  happens  that 
Government  publicity  very  often  runs  to 
adjectives  and  sometimes  to  superlatives. 

Answer  is  made  that  a  simple  solu¬ 
tion  to  such  a  problem  presents  itself 
in  the  policy  pursued  by  the  Committee 
on  Public  Information  in  many  instances 
and  the  War  Department  News  Bureau 
in  a  majority  of  its  “handouts,”  that  of 
issuing  official  statements  without 
“leads”  or  comment  of  any  sort. 

This  leaves  it  to  the  newspaper  man 
to  dig  his  own  story  out  of  the  mate¬ 
rial,  to  draw  his  own  conclusions  and 
inferences. 

Favor  End  of  Bureaus 

But  this  response  does  not  satisfy 
tho.se  opponents  of  official  publicity  who 
believe  it  is  better  to  dispense  with  such 
bureaus  and  leave  it  to  the  papers  to 
ferret  the  news  out  of  the  thousand  or 
more  bureaus  in  Washington,  even 
though  it  is  admitted,  that  the  volume 
of  news  of  Government  activities  would 
he  materially  less. 

There  is  an  important  question  in¬ 
volved  in  the  discussion,  and  one  which 
scarcely  requires  any  especial  emphasis 
to  show  how  easily  it  might  operate  to 
defeat  the  major  feature  of  the  Cum¬ 
mins  bill  or  a  similar  measure,  should 
the  authors  insist  upon  linking  “public¬ 
ity”  with  “advertising.” 


Toledo  Club  Elects  Dowd 
ToLF.no.  Ohio,  j'une  20. — The  following 
officers  have  been  elected  by  the  Toledo 
■Advertising  Club:  President,  C.  F. 
Dowd;  vice-president,  Henry  Ungar; 
secretary,  Kenneth  Barnard ;  treasurer, 
Ralph  Murphy;  directors.  J.  O.  Munn, 
E.  A.  Machen.  C.  H.  von  Beseler,  Harris 
Corey.  L.  H.  Sanzenbachcr. 


E.  S.  Hooper  with  New  York  Globe 
Elmer  S.  Hooper  has  joined  the 
foreign  advertising  department  of  the 
New  York  Globe.  He  has  been  for  a 
number  of  years  in  the  Hearst  papers. 


WINNIPEG  NEW  SPAPERS 
WEATHERED  STORM 

City  Without  Papers  for  a  Week — Condi¬ 
tions  Almost  Normal  Again — Big 
Volume  of  Advertising  Now 
Being  Carried 

(by  telegraph  to  editor  h  PUBLISHER.) 

Winnipeg,  Man.,  June  24. — The  daily 
newspapers  of  Winnipeg  have  weathered 
the  severest  industrial  storm  ever  ex¬ 
perienced  in  Canada  and  perhaps  on  the 
.American  Continent.  The  most  exten¬ 
sive  general  strike  ever  called  in  the 
Dominion  began  in  Winnipeg  on  Thurs¬ 
day,  May  15,  and  to  some  extent  the 
city  is  still  in  its  grip,  although  many 
workers  have  gone  back  to  their  jobs 
and  all  public  utilities  are  again  operat¬ 
ing. 

A  dead  set  was  made  against  the  daily 
press  by  the  strike  committee  as  soon 
as  the  general  strike  had  been  called. 
The  committee  adopted  the  assumption 
that  the  newspapers  would  be  against 
the  strikers,  although  the  tone  of  the 
articles  in  the  press  right  up  to  the  call¬ 
ing  of  the  strike  had  been  distinctly 
favorable  toward  most  of  the  demands 
of  labor. 

Broke  Contracts 

The  printers  refused  to  take  a  strike 
vote  and  stayed  on  their  jobs,  but  the 
pressmen  and  stereotypers  broke  their 
contract  and  defied  their  international 
officers  and  went  out  on  Friday,  May 
16,  the  second  day  of  the  strike,  the  en¬ 
gineers,  firemen,  electricians,  elevator 
men  and  janitors  also  deserting  their 
posts  in  the  newspaper  offices. 

The  city  was  without  its  daily  papers 
until  the  following  Thursday,  when  the 
Free  Press  issued  a  two-pa^e  paper,  and 
publication  has  proceeded  regularly  since 
that  day.  ,  The  other  daily  papers,  the 
Telegram  and  Tribune,  resumed  publi¬ 
cation  on  Saturday,  May  24.  For  sev¬ 
eral  days  the  papers  were  restricted  to 
eight  pages,  but  after  about  a  week  went 
back  to  normal  size.  Later  on  the  press¬ 
men  and  stereotypers  returned  to  their 
positions,  on  the  orders  of  their  interna¬ 
tional  officers.  The  newspapers,  on  re¬ 
suming  publication,  began  a  vigorous 
fight  against  the  principle  of  sympathetic 
strikers,  especially  on  public  utilities, 
and  they  hawe  loomed  up  as  large  factors 
in  the  struggle. 

Despite  the  industrial  unrest  the  Win¬ 
nipeg  papers  are  carrying  a  large  volume 
of  advertising.  Returns  for  June  are 
expected  to  equal  those  of  same  month 
last  year.  Considerable  amount  of  ad¬ 
vertising  space  has  been  used  by  the 
Citizens’  Committee  of  One  Thousand, 
which  has  carried  on  public  utilities  and 
has  conducted  a  vigorous  campaign 
against  motives  and  methods  of  the 
strike  leaders. 

Advertising  Volume  .About  Normal 

■Many  of  the  utilities  have  also  used 
paid  space  to  explain  to  the  public  their 
position,  and  to  offer  positions  to  new 
employes.  Foreign  advertising  is  again 
back  to  average,  although  badly  tied  up 
in  early  period  of  trouble  by  strike  of 
postal  employes  in  Winnipeg  division. 
City  circulation  was  badly  hit  by  strike, 
but  delivery  organization  is  again 
normal. 

Carriers  Quit  Routes 

Many  extreme  labor  men  quit  the 
daily  papers  as  a  result  of  their  attitude 
towards  strike,  but  some  of  this  loss  is 
already  being  regained.  .A  number  of 
carrier  boys,  whose  fathers  were 
strikers,  quit  their  routes,  and  in  the 
unsettled  state  of  the  city  it  was  several 
days  before  reorganization  could  be 
effected. 

Outside  circulation  was  practically  cut 


off  for  ten  days,  owing  to  absence  of  mail 
service,  but  with  reorganization  of 
postal  staff  delivery  to  all  outside  points 
was  resumed.  Very  few  subscription 
losses  have  been  sustained  by  the  papers 
in  the  country.  For  nearly  two  weeks 
during  the  strike  telegraph  operators 
were  out  at  Winnipeg  and  corre¬ 
spondents  for  outside  papers  had  to 
carry  their  copy  down  to  Thief  Falls, 
Minnesota,  and  other  towns  across  the 
border  in  order  to  get  it  transmitted.  A 
wireless  outfit,  erected  on  the  roof  of 
Free  Press  Building,  helped  bring  the 
news  of  the  outside  world  into  Winni¬ 
peg  when  the  wires  were  dead,  the  wire¬ 
less  operators  picking  up  within  a  few 
hours  of  the  installation  of  the  apparatus 
the  .Arlington  Naval  Wireless,  near 
Washington,  D.  C. 

COMPLETE  A.  A.  F.  L.  N. 
RE-ORGANIZATION 

Headed  by  Frances  A.  Kellor,  President, 
and  Well  Known  Associate  Officers, 

Association  Is  Reformed  Under  En¬ 
tirely  American  Control 

The  stockholders  of  the  .American  .As¬ 
sociation  of  Foreign  Language  News¬ 
papers,  Inc.,  have  elected  the  following 
officers : 

President:  Frances 
,A.  Kellor,  until  re¬ 
cently  in  charge  of 
War  Work  Exten¬ 
sion  with  the  for¬ 
eign  bofti  in  the  De¬ 
partment  of  the  In¬ 
terior,  and  assistant 
to  the  chairman  of 
the  Immigration 
Committee  of  the 
Chamber  of  Com¬ 
merce  of  the  U.  S.  A. 
Frances  A.  Kellor  Chairman  boa:d 
of  directors :  Francis 
H.  Sisson,  vice-president  of  the  Guar¬ 
anty  Trust  Company; 

Vice-Presidents:  Frank  D.  Gardner, 
manager  of  the  Chicago  headquarters; 
Herbert  D.  Mason,  of  Carroll  &  Mason, 
general  counsel ;  S.  P.  Goldman,  firm 
of  Goldman  &  Unger; 

Secretary:  Howard  P.  Ingels,  form¬ 
erly  secretary  of  the  War  Industries 
Board ; 

Treasurer:  .Alexander  J.  Hemphill, 
chairman  of  the  Board  of  the  Guaranty 
Trust  Company; 

Other  directors  include  Joseph  H. 
.Appel,  Gen.  Coleman  du  Pont,  Don  S. 
Momand,  Col.  William  B.  Thompson 
and  Mrs.  Cabot  Ward. 

The  board  of  directors  announces  the 
installation  of  the  following  new  de¬ 
partments  in  its  reorganization  plan. 

Contracts:  E.  M.  Carney,  manager, 
late  president  of  Carney  &  Kerr,  Inc., 
advertising  agency  and  formerly  con¬ 
nected  with  the  advertising  department 
of  Collier’s  Weekly; 

Accounting:  G.  A.  Burnell,  general 
auditor,  formerly  comptroller  and  gen¬ 
eral  auditor  of  Hudson  Navigation 
Company  and  subsidiaries ; 

Rates:  S.  G.  Pessin,  formerly  with 
the  Model  Advertising  .Agency,  and 
.Atlantic  Advertising  .Agency; 

Magazines  and  special  projects:  Will¬ 
iam  H.  Putnam,  manager;  formerly  of 
the  New  York  Tribune,  Herald  and 
.American ; 

Markets :  Ervin  S.  .Acel,  analyst, 
former  manager  Foreign  Language  .Ad¬ 
vertising  Service ; 

Research ;  Samuel  Katzin,  formerly 
with  the  New  A’ork  Tribune. 


Harvey'  Michael  has  left  the  Des 
Moines  Capital  for  service  on  the  city 
staff  of  the  St.  Paul  Pioneer  Press. 


C.  M.  LOMBARDI  DIES 
AT  AGE  OF  74 


new  YORK  WELCOMES 
ILLUSTRATED  NEWS 


President  and  Editor  of  A.  H.  Belo 
Newspapers  in  Texas  Was  a  Self- 
Made  Man- -Started  Career  as  a 
Bookkeeper 


First  Issue  of  Chicago  Tribune’s  Daily 
Pictorial  Appears  Today,  Featuring 
$10,000  Beauty  Contest  —  Will 
Give  News  in  Pictures 


New  York  City’s  newest  morning 
newspaper — The  Illustrated  Daily  News 
— a  pictorial  resembling  the  London 
Daily  Graphic  and  the  London  Daily 
Mirror,  appears  today.  Arrangements 
had  been  made  for  the  distribution  of  a 
large  edition  through  the  American 
News  Company  and  independent  distrib¬ 
uters  to  newsdealers  within  a  radius  of 
75  miles  of  the  City  Hall,  so  it  would 
appear  on  newsstands  not  later  than  the 
last  editions  of  the  other  New  York 
City  dailies. 

Its  publishers,  the  Chicago  Tribune 
Company,  operating  as  the  News  Syndi¬ 
cate  Co.,  Inc.,  with  headquarters  in  the 
Evening  Mail  Building  at  25  City  Hall 
Place,  had  whetted  public  interest  in 
the  new  publication  by  printing  full- 
page  advertisements  for  four  days  in 
other  New  York  City  dailies,  featuring 
a  $10,000  prize  offered  for  a  photograph 
of  the  most  beautiful  girl  in  Greater 
New  York. 


A  Deluge  of  Photographs 

The  result  was  that  before  the  first 
issue  of  the  paper  appeared  its  editorial 
rooms  began  to  fill  up  with  photographs, 
large  and  small,  of  prepossessing  young 
women.  The  last  of  the  sixteen  pages 
of  the  first  issue  is  taken  up  with  re¬ 
productions  of  four  of  these,  and  a 
critical  survey  of  these  suggests  that 
whatever  young  lady  does  win  the  prize 
will  have  to  be  not  only  a  beauty  but 
a  radiant  angel. 

Beauties  who  make  a  business  of  driv¬ 
ing  dull  care  away  from  the  male  pa¬ 
trons  of  musical  comedy  are  bayred  from 
participation  in  the  contest,  and  while 
this  ban  does  not  extend  to  society  prin¬ 
cesses,  it  is  significant  that  the  five  young 
women  whose  facial  charms  are  exhib¬ 
ited  ill  the  first  issue  of  the  Daily  Illus¬ 
trated  News  are  all  in  business.  Miss  C. 
is  employed  at  the  Pennsylvania  Hotel ; 

Miss  M.,  at  Spiro’s  Hair  Shop;  Miss 
W.,  at  Lord  &  Taylor’s;  Miss  M.,  at 
Wanamaker’s,  and  Miss  S.  at  the  Vogue 
Hat  Shop. 

The  new  paper  will  appear  every  day 
“Who  We  Are”  except  Sunday.  It  will  sell  on  the  news- 

The  purpose  and  plan  of  the  new  pub-  stands  for  two  cents, 
lication  is  announced  in  an  editorial  'n^il  postpaid  in  the  Lnited  States  or  a^vav 
headed  “Who  We  Are.’’  It  is  stated  (^>nada  will  be  75  cents  a  month,  $4  for 

that  while  the  first  purpose  of  the  new  months  and  $8  a  year.  £_  Pugh,  of  the  Newport  News 

daily  will  be  to  present  the  news  of  the  H.  McCormick  and  J.  M.  Patterson,  Press,  is  chairman  of  the  Daily  Section 

world  in  pictures  short  news  stories  will  publishers  and  co-editors  of  the  Chicago  of  the  Virginia  Press  .Association,  cre- 
also  be  carried.  Stress  is  laid  on  the  Tribune,  are  publishers  and  editors  of  ated  at  the  Roanoke  meeting,  and  it  is 
fact  that  the  Illustrated  Daily  New's  will  the  Illustrated  Daily  News;  VV’illiam  H.  probable  that  the  .Association  will  be 
not  be  a  competitor  of  other  New  York  hield.  Eastern  business  manager  of  the  strengthened  by  the  addition  of  se/eral 
newspapers,  but  will  cover  a  field  that  Chicago  Tribune,  is  general  manager;  of  the  more  influential  daily  newspapers 
they  have  never  attempted  to  cover.  George  Utassy,  formerly  general  man-  of  the  State  to  its  membership. 

The  special  news  service  of  the  Chicago  ager  of  the  Hearst  Magazines,  is  busi-  The  tentative  program  calls  for  a 
Tribune  will  be  augmented  by  United  ness  manager,  and  .Arthur  Clarke,  for-  steamer  trip  down  the  York  River  to 
Press  dispatches.  merly  city  editor  of  the  New  York  Eve-  historic  A’orktown,  which  is  now  becom- 

Thc  editorial  announcement  says  that  ning  World,  is  managing  editor.  Max  jng  famous  again  as  a  naval  station  and 
one  of  the  policies  of  the  paper  will  be  .Annenberg,  circulation  manager  of  the  oil  base.  .After  dinner  at  the  Aork- 
the  publication  of  the  best  and  newest  Chicago  Tribune,  temporarily  is  in  town  Inn  the  return  trip  will  be  made  by 
fiction  to  be  had,  and  a  new  serial  de-  charge  of  the  circulation  department,  moonlight.  Another  afternoon  will  be 
tective  story  by  E.  Phillips  Oppenheim  ‘‘tid  has  as  his  assistant  J.  J.  Sullivan,  spent  in  visiting  the  shipyard  and  other 
begins  in  the  first  issue.  who  previously  was  connected  with  the  industries  at  West  Point. 

Some  of  the  permanent  features  of  the 
new  paper  wil  be  “A  Line  O’  Tvpe  Or  Tribune.  , 

Two,’’  the  humorous  column  of  Bert  Among  the  staff  writers  of  the  News 
Leston  Taylor,  which  appears  in  the  Chi-  ^arry  Canfield  Sumner  N.  Blossom, 
cago  Tribune;  “How  to  Keep  Well,’’  by 

Dr.  W.  A.  Evans  •  “Dnris  Blake’c  An-  Pauldmg  and  Mabel  McElhott. 


THE  L.ATE  CES.\R  MAURICE  LOM  RARDI 


rginia  Press  Association 
to  Meet  July  17-18-19. 


Organization  Experts  to  Enroll  Addi-  lect  and  an  intimai 
iges,  tionai  Daily  Newspapers  as  Members  of  art  and  literat 
trop  — Will  Visit  Historic  Yorktown  bim  to  make  his  i: 

: Jts  Roanoke,  Va.,  July  27.-The  execu-  toH^polSflm 

The  Virginia  .’’ress  that  enablec 

.Association  has  announced  West  Point,  direct  the  editorii 
\’a.,  as  the  meeting  place  for  the  sum-  newspapers  of  wl 
mer  convention,  and  July  17,  18  aiii  19  executive, 
as  the  dates.  Mr.  I^imbardi 

R.  A.  .Anderson,  of  Marion,  is  presi-  widow,  two  son; 
dent,  and  Charles  B.  Cooke,  of  Rich-  Funeral  services 
mond,  secretary-treasurer.  cley.  Cal.,  tomorre 

.At  the  July  meeting  the  resolutions  porarily  placed  in 
adopted  at  the  Roanoke  meeting  in  1918 
will  go  into  effect.  One  of  these  reso¬ 
lutions  provides  for  the  abolishment  of 
Subscriptions  by  office  of  historian,  and  also  does 
with  the  various  district  vice-presi- 

Means  More  for  Dealers — The  Daily 
News  Is  Unaffected 
Baltimore,  June  22. — The  price  of  the 
Sunday  afternoon  News  was  raised  to¬ 
day  from  2  to  3  cents.  The  News  is 
owned  by  Frank  A.  Munsey  and  was 
one  of  the  first  papers  in  the  land  to 
issue  Sunday  afternoon  editions.  In 
making  its  announcement  of  the  increase 
in  price  the  paper  savs : 

“The  heavy  increase  In  the  coat  of  paper  ami 
every  other  commoflity  that  enters  into  the 
making  of  a  newspaper,  the  increase  In  ex¬ 
penses  in  every  department,  compels  the  News 
to  change  the  price  of  Its  Sunday  issue  from 
two  to  three  cents.  A  considerable  portion  of 
the  Increase  goes  to  newsboys  and  newsdealers, 
who  a»*e  as  much  affected  by  the  high  cost  of 
living  as  others.** 

The  increase  applies  to  the  Sunday 
News  only.  The  Daily  News  remains 
at  2  cents 

A.  B.  C.  Reports  on  Newspapers 

Chicago,  June  24.— .Audit  Bureau  of  Ohio  Select  List  Week  August  4 
Circulation  reports  have  been  issued  on  Columih.ts,  Ohio,  June  21. — The  of- 
the  following  newspapers ;  Dallas  (Tex.)  fleers  of  the  Ohio  Select  List  met  here 
Morning  News,  Dallas  Evening  Jour-  ihis  week  to  arrange  for  the  general 
nal ;  El  Paso  (Tex.)  Herald.  El  Paso  meeting  to  he  held  in  Cleveland,  at  the 
Morning  Times;  Perth  .Amboy  (N.  J. )  Hollenden,  on  -August  4.  Harry  Taylor, 
Evening  News;'  Sherbrooke  (Que.)  of  the  Portsmouth  Times,  president,  pre- 
Daily  Record.  sided. 


Sells  for  Two  Cents 


BALTIMORE  SUNDAY  NEWS  3  CENTS 
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COMPARISONS 


Views  of  the  A.  B.  C.  in  January,  1918, 
and  June,  1919 

Last  week  I  attended  the  annual 
mcetiiijr  of  the  Audit  Bureau  of  Cir¬ 
culations  in  Chicago.  It  was  the  second 
general  meeting  of  the  A.  B.  C.  at  which 
I  have  been  present.  The  first  was  in 
January,  1918.  Comparisons  are  inevit¬ 
able. 

At  both  meetings  the  earnestness  of 
the  members  was  evident.  I  can  imagine 
someone  saying  here,  “Well,  aren’t  they 
paying  out  enough  good  money  to  make 
them  earnest!”  Surely;  but  it  wasn’t 
that  kind  of  earnestness.  Quite  evident 
was  it  that  the  point  of  interest  was  not 
what  they  were  getting  or  were  likely 
to  get,  but  what  they  were  making — in 
the  shape  of  an  institution.  They  were 
working,  not  in  connection  with  a  casual 
matter,  but  for  something  in  which  they 
believed. 

This  earnestness  of  spirit  of  the  .A. 
B.  C.  men  vastly  impressed  me  in  Janu¬ 
ary  last  year.  The  A.  X.  A.  had  resolved 
upon  a  much  closer  inspection  of  the 
A.  B.  C.,  and  the  A.  B.  C.  chiefs  were 
by  no  means  loath.  In  fact,  when  I  in¬ 
vited  them  to  sell  me  on  the  proposition, 
they  went  the  limit;  they  gave  me  every 
particular  ref|nested.  and  placed  before 
me  everything  for  which  I  asked. 

But  this  earnestness  aforesaid ;  when 
1  wen’  back  and  reported  it  to  the  di¬ 
rectors  of  the  X.  A.,  and  said  to 
them.  “Gentlemen,  these  publishers  be¬ 
lieve  in  the  A.  B.  C.,  and  they  are  re¬ 
solved  to  uphold  and  maintain  it  and 
to  be  loyal  to  it,”  they,  also,  were  im¬ 
pressed. 

SAME  WATCH  DOGS  W.4TCHING 

meeting  of  similar  interest  is  com- 
‘■^plcie  without  the  watch-dog — the 
critic,  the  verbal  jiarticularist.  He  has 
his  place  and  function— and  a  very  use¬ 
ful  function  it  is;  and  ultimately  he  goes 
to  his  own  place.  He  makes  men  think; 
he  startles  them  into  thinking — and 


laughing.  He  is  a  most  perfect  antidote 
to  carelessness  in  framing  by-laws.  He 
is  always  “agin  the  Government,”  and 
he  is  always,  paradoxically  enough,  for 
more  Government.  He  is  the  maker  of 
the  about  63,500  laws  that  have  been 
placed  on  the  Federal  and  State  statute 
books  of  the  United  States  in  a  brief 
period — of  which  number,  it  is  said,  the 
majority  is  negligible  or  unnecessary. 
When  it  comes  to  making  by-laws,  he 
has  all  possible,  probable  things  on  his 
list,  and  “they  never  will  be  missed.” 

He — or,  rather,  they — were  present  at 
both  the  A.  B.  C.  meetings  mentioned. 
I'very  time  they  arose  with  the  vocative, 
“Mr.  President,”  someone  enjoyed  him¬ 
self — someone  smiled.  At  last  week’s 
meeting  certain  gentlemen — usually  re¬ 
garded  as  possessing  a  fair  measure  of 
sedateness — were  betting  on  the  number 
of  arisings. 

There  was  some  dispute  as  to  whether 
one  of  the  verbal  particularists  arose 
eighteen  or  thirty-one  times;  but  one  of 
the  w  agerers  netted  $1.25  when  the  meet¬ 
ing  closed 

GOOD  HUMOR  IS  GOOD  SENSE 

'  I  '  1 1 E  foregoing  section  was  not  writ- 
^  ten  for  the  jturpose  of  pillorying  the 
verbal  particularist.s,  but  to  indicate  how 
good-humored — as  well  as  earnest — the 
.\.  B.  C.  meeting  ^vas. 

Till'  A.  B.  C.  has  arrh'cd.  In  the  Jan¬ 
uary.  1918,  meeting  there  was  an  ele¬ 
ment  of  partisanship  without  responsi¬ 
bility,  inevitable  during  the  process  of 
becoming,  but,  also,  indicative  of  the 
period  of  adolescence.  Last  week,  on 
the  contrary,  there  was  partisanship  with 
responsibility.  Nothing  must  be  done, 
speaker  after  speaker  said,  to  injure  the 
constitutional  fabric  of  the  Bureau ; 
nothing  to  replace  (if  replacement  be 
possiblel  the  authority  of  the  buyer — 
the  advertiser;  the  Bureau  has  grown 
up,  and  like  all  grown-up  persons  and 
organizations,  it  forgets  its  rights  in  the 
face  of  its  duties ;  in  any  case,  the 
greater — the  duties — includes  the  less — 
the  rights. 


CONFIDENCE  OF  THE  BODY 
OF  ADVERTISERS 

'  I  'IMF,  and  time  again  a  speaker  would 
A  emphasize  the  necessity  of  the  Bu¬ 
reau  continuing  to  merit  the  confidence 
of  the  advertiser — by  continuing  the  au¬ 
thority  of  the  advertiser.  The  impor¬ 
tance  of  that  consideration  is  obvious: 
depose  the  authority  of  the  advertiser, 
and  the  Bureau  would  lose  all  reason 
for  existence.  The  buyer  always  deter¬ 
mines  the  standards  of  the  purchase. 

There  was  once,  so  it  is  said,  an  island 
where  the  inhabitants  existed  by  taking 
in  one  another’s  washing.  And,  it  is 
also  said,  they  were  happy  and  content 
with  the  appearance,  the  color,  the  fin¬ 
ish  of  the  laundered  articles.  Although 
the  story  does  not  say  so,  someone  must 
at  some  time  have  discovered  that  island 
and  its  happy,  self-satisfied  people. 

Of  the  present  existence  of  this  island 
laundry  there  is  no  record.  I  can  imag¬ 
ine  that,  after  the  discovery  of  the  island 
and  the  occupation  of  the  people,  at¬ 
tempts  were  made  to  employ  the  mutual 
service  by  the  outside  world  of  buyers 
of  laundry  service.  There  buyers,  doubt¬ 
less.  had  a  certain  standard  of  service 
in  their  minds  to  which  they  thought 
the  islanders  should  conform.  Each  and 
every  islander,  on  the  other  hand,  prob¬ 
ably  contended  that  because  Kankakee 
Brown  was  satisfied  with  the  work 
turned  out  by  Oshkosh  Smith,  therefore 
these  ahle-to-pay-the-bills  outsiders 
ought  also  to  be  satisfied — even  if,  now 
and  then,  something  was  lost  in  the 
wash,  something  made  to  look  shabby 
and  unreliable  by  primitive  methods,  or 
there  should  be  carelessness  in  the  count 
of  the  pieces  sent  home. 

That  kind  of  standard  of  service  did 
not  so  much  matter  in  the  absence  of  a 
demand  for  a  higher  standard,  and  so 
long  as  the  uncles,  the  cousins  and  the 
aunts  were  content  with  it. 

But  immediately  prospective  buyers  oi 
the  service  became  interested — people 
liaying  real  money — it  became  necessary, 
apparently,  to  conform  to  the  standards 
of  those  buyers. 


It  would  appear  that  because  the  isl¬ 
anders  thought  these  buyers  highbrows 
and,  doubtless,  said,  “\Vhat  is  good 
enough  for  us  is  good  enough  for  them," 
the  buyers  ceased  to  be  interested. 

And  the  moral?  Well,  it  can  happen 
—  again. 

But  not  if  men  as  sane  as  those  who 
attended  the  fifth  annual  meeting  of  the 
B.  C.  continue  with  the  Bureau. 


STANLEY  CLAGUE  NOW  AND  THEN 
HERE  is  one  more  comparison  in 
the  two  meetings — January,  1918,  and 
June,  1919, — that  I  must  make, — the  at¬ 
titude  of  the  members  towards  Stanley 
Glaguc,  the  managing  director.  In  Jan¬ 
uary,  1918,  Mr.  Clague  had  been  in  com¬ 
mand  only  some  three  or  four  months. 
In  spite  of  his  previous  record  as  di¬ 
rector,  and  as  one  of  the  founders  of 
the  Bureau,  it  was  plain  that  the  atti¬ 
tude  of  those  in  attendance  was  ultra- 
critical,  almost  censorious.  The  dues 
were  to  be  increased,  and  any  man  in 
an  organization  who  is  thought  to  be 
the  suggestor  of  an  increase  in  dues  is 
seldom,  temporarily,  popular.  Also,  ow¬ 
ing  to  great  difficulties,  and  lack  of  suf¬ 
ficient  funds,  it  had,  until  just  before 
the  meeting,  been  impossible  to  catch 
up  with  the  arrears  of  audit-making. 

But  last  week  there  was  general  ap¬ 
preciation  and  approval,  and  a  motion 
to  congratulate  Mr.  Clague  was  adopted 
ciuhusiastically,  not  perfunctorily,  but 
with  the  heartiness  that  men  always 
show'  in  appreciating  accomplishment., 

-And  Mr.  Clague,  like  all  good  organi¬ 
zation  managers,  accepted  the  resolution 
for  the  organization,  and  not  only  for 
himself. 


By  the  way,  I  heard  incidentally  that 
when  it  became  known  that  Stanley 
Clague  had  been  're-elected  managing 
director  by  the  board,  members  of  the 
■A.  B.  C.  office  staff  were  overheard 
’phoning  to  their  families  that  everything 
w'as  “O.  K.”  for  another  year,  anyway. 
Commercial  Attache  at  Buenos  Ayres. 


Houston  Is  a  Firm  Believer 

in  Use  of  Advertising 

Business  Men  and  Associations  Deter¬ 
mine  to  Make  City  Best  and  Biggest 
in  the  Southwest 


HofsTox.  Te.\..  June  25. — If  publicity 
will  do  it.  Houston  will  reach  the  goal 
she  aspires  to — the  biggest  and  best 
city  in  the  Southwest — and  she  will  do 
it  by  means  of  advertising  and  printer’s 
ink ;  for  there  isn’t  a  town  in  the  South 
that  believes  in  getting  to  the  public 
through  the  medium  of  the  press  more 
than  does  the  city  of  Houston.  Her 
merchants  in  every  line  of  business  are 
advertisers  and  spare  no  means  to  tell 
the  public  what  their  commodities  are. 

.A  clever  idea  w'as  evolved  recently  by 
a  dry  goods  firm  here  and  proved  to  be 
a  great  success.  The  firm  devoted 
pages  of  advertising  to  tell  the  public 
throughout  the  State  about  the  exhibit 
it  was  preparing  of  articles  made  in 
Houston  -An  entire  floor  was  devoted 


to  this  exhibit  and  everything  from  a 
tin  cup  to  a  piano  was  attractively 
shown  in  the  various  booths  built  for 
that  purpose. 

.Another  dry  goods  firm  had  its  35th 
Anniversary  Sale  recently,  and  for  a 
week  previous  it  carried  in  the  local 
papers  page  advertising  space  telling  of 
the  coming  event.  It  used  a  clever  idea 
in  showing  each  day  a  map  representing 
the  town  along  the  railway  lines  of  easy 
access  to  Houston  and  below  gave  the 
time  of  arrival  and  departure  of  trains 
and  the  fares. 

Through  this  advertising  the  event 
was  known  all  over  the  county  and 
talked  about  and  the  morning  of  the 
day  when  the  doors  of  the  store  were 
opened  3.000  people  were  waiting  to  be 
admitted.  Throughout  that  day  and 
the  following  days  of  the  sale  each  floor 
was  jammed  with  people. 

What  helped  to  make  a  success  of 
the  million  dollar  bond  election  for  the 
improvement  of  Houston  ship  channel 
a  few  weeks  ago?  The  libertl  use  of 
advertising  and  the  newspapers.  Like¬ 


wise.  publicity  helped  to  secure  Elling¬ 
ton  Field  to  Houston,  thus  making  her 
the  possessor  of  the  largest  flying  field 
in  the  world. 

Expansion  is  the  slogan  of  the  Young 
Men’s  Business  League  and  it  is  putting 
on  .m  expansion  drive  June  23. 

The  Houston  Post  has  opened  its  free 
swimming  campaign.  It  is  an  annual 
affair  and  has  met  with  g;reat  success  in 
the  past.  It  represents  a  course  of  free 
swimming  lessons  for  boys  from  the  ages 
of  11  to  14  and  is  conducted  jointly  with 
the  Y.  M.  C.  .A.  The  only  formality 
necessary  for  entering  the  campaign  was 
to  clip  the  coupon  which  appeared  in 
the  Post  and  send  it  in  to  the  office  of 
the  Y.  M.  C.  A. 

The  Rotary  Club  is  a  hustling  organi¬ 
zation  here,  and  it  believes  in  printer’s 
ink. 


Burk  and  Hammersfahr  Join  Hands 
Chicago,  June  21. — Glen  Buck  and 
-A.  C.  G.  Hammesfahr  have  become  as¬ 
sociated  in  the  advertising  business 
heretofore  conducted  here  by  Mr.  Buck 


individually.  Mr.  Hammesfahr  has  re¬ 
signed  as  vice-president  and  general 
manager  of  P.  F.  Collier  &  Son,  Xew 
A'ork.  He  is  well  known  in  the  Middle 
West  through  having  formerly  repre¬ 
sented  Collier’s  in  the  territory. 


JOHN  RING,  JR.,  HONORED 


President  of  St.  Louis  Ad  Club  Given 
Bronze  Placque  for  Patriotic  Services 

St.  Louis,  June  24. — A  bronze  placque 
was  presented  to  John  Ring,  Jr.,  presi¬ 
dent  of  the  Advertising  Club,  by  mem¬ 
bers  at  the  regular  weekly  luncheon 
meeting,  in  recognition  of  Mr.  Ring’s 
services  in  maintaining  the  work  of  the 
Demobilization  Bureau  for  Sailors,  Sol¬ 
diers  and  Marines,  which  has  done 
splendid  work  in  finding  jobs  for  these 
discharged  service  men.  The  presenta¬ 
tion  speech  was  made  by  George  M. 
Burbach,  of  the  Post-Dispatch. 

Since-  the  bureau  opened  on  December 
16,  1918,  11,338  men  have  registered, 
11,639  firms  and  individuals  have  appHe*! 
for  men,  10,686  men  have  been  referred 
to  jobs,  and  8,280  men  placed. 


i,87d,920  LinesGain 


months 


January-Fcbuaxy 

March-April'  May 

< - ’  - - ’ 


The  gain  of  the  St.  Louis  Post-Dispatch  for  the  first  five  months 
of  1919  practically  equaled  the  gain  of  all  four  of  the  other 
St.  Louis  Newspapers  COMBINED. 


A^ate  nines 

ST.  LOUIS  POST- DISPATCH  Gained  .  .  .  1,879,920 

Globe-Democrat  and  Republic  (Morning)  Combined  Gain,  1,420,500 
Star  and  Times  (Evening)  Combined  Gain .  500,400 


In  Volume  of  Total  Paid  Advertising  the  Post-Dispatch  Exceeded 
BOTH  Morning  Papers  Combined  by  Nearly  a  Half  Million 
Lines  and  Exceeded  BOTH  Other  Evening  Papers 
COMBINED  by  Practically 


THREE  MILLION  AGATE  LINES 

This  is  the  story  of  five  months  of  a  leadership  established  more  than  25  years 
ago  and  persistently  and  consistently  maintained.  A  story  of  steady,  healthful 
growth — in  advertising — in  circulation — in  prestige  and  service  and  helpfulness 
to  both  advertiser  and  reader,  A  growth  that  has  made  the  Post- Dispatch 

The  Most  Widely  Read  Newspaper  in  the  Great  Mississippi  Valley 

siijoue  post-dispatch 


S.  C.  BUCKWITH,  SPECIAL  AGENCY,  Sole  Agents  Foreign  Advertising,  New  York-Chicago-Detroit-Kansas  City-St.  Louis 


Before  the  War 
During  the  War 
After  the  War 


JASON  ROGERS 

Publisher 

Member  A  B.  C. 


The  new  YORK  globe  presents  for  the  consideration 
and  study  of  advertisers  and  space  buyers  the  battle  scenes 
of  its  circulation  experience  from  January  i,  1912,  to  and 
including  May,  1919,  (a  period  of  89  consecutive  months). 

By  following  the  curve  for  the  year  1914  to  the  month  of  August, 
where  the  outbreak  of  war  inflated  circulation  from  169,000  in  July 
to  213,000  in  August,  it  will  be  seen  how  the  interest  in  the  war, 
as  reflected  by  the  sale  of  newspapers,  declined  along  normal  lines 
of  experience  during  the  latter  part  of  the  year. 

During  the  year  1916  the  taking  on  of  the  publication  of  the 
special  war  service  of  the  Chicago  Daily  News,  in  April, 
caused  a  steady  gain  in  circulation,  reaching  the  peak  in  September, 
when  the  print  paper  panic  broke  out  and  circulation  was  limited 
by  possibility  of  supply.  During  the  first  week  in  October  The 
Globe  reached  sales  exceeding  250,000  copies  a  day,  with  one  day 
over  300,000,  when  war  conditions  compelled  it  to  stop  its  presses 
at  210,000  to  220,000  a  day. 

During  the  year  1917  it  was  a  battle  to  secure  an  adequate  supply 
of  print  paper  to  meet  demands  of  the  newspaper  'for  an  average 
sale  of  approximately  212,000  copies  per  day. 

In  January,  1918,  war  necessities  forced  the  New  York  newspapers 
to  go  to  two  cents  a  copy,  leading  to  a  memorable  strike  by  the 
news  trade,  which  inflicted  a  temporarily  serious  drop  in  sales  for 
February  and  March. 

Circulation  came  back  about  10,000  a  month  until  the  usual  Summer 
declines,  with  circulation  reaching  the  peak  for  the  year  in  November, 
with  the  coming  of  the  armistice,  with  196,000. 

The  year  1919  opened  with  the  usual  drop  in  February,  with  the 
Spring  peak  reached  in  May  instead  of  April,  by  reason  of  the  late 
starting  of  the  baseball  season. 

May,  1914 — before  the  war — with 

a  one  cent  newspaper  180,000 

May,  1919 — ^ter  the  war — with 

a  two  cent  newspaper  190,000 

The  Globe’s  piesentation  of  its  circulation  figures,  all  subject  to 
A.  B.  C.  audit  and  verification,  stands  unique  and  in  striking  con¬ 
trast  with  the  usual  presentation  of  bare  figures.  The  sale  of  a 
newspaper  has  its  ups  and  downs,  according  to  the  season,  the  same 
as  arty  other  commofiity. 

In  the  graph  we  have  added  the  year  1908  merely  to  indicate  the 
wonderful  growth  of  The  Globe  over  a  period  of  eleven  years: 

May,  1908 — a  one  cent 

newspaper  9 1 ,000 

May,  1919 — a  two  cent 

newspaper  190,000 

Double  the  circulation  and  at  two  cents  the  copy,  with  print  paper 
costing  more  than  twice  as  much — an  increase  from  $43  to  $90 
per  ton — and  all  labor  vastly  heavier,  for  less  than  25  per  cent,  in¬ 
crease  in  average  net  rate  to  the  advertiser! 


180,000  a  Day 


The  Globe  only  issued  two  war  extras  during  four  years  of  war,  and  during  the  last  two  years  could  have  sold  niany  thousands  more 

a  day  had  it  been  able  to  secure  print  paper  to  meet  the  demand. 


20 


Editor  &  Publisher  for  June  26,  1919 


SUCCESS  IS  ASSURED 
RECRUIT  CAMPAIGN 


Returns  Near  Close  of  Government’s 
$16,000  ‘‘Flier”  in  Newspaper  Ad¬ 
vertising  for  Army  Show  Large 
Increase  in  Enlistments 


There  is  every  indication  that  the 
Government’s  paid-advertising  campaign 
to  obtain  recruits  for  the  United  States 
army,  which  ends  Saturday  of  this  week, 
is  to  be  a  big  success — a  much  bigger 
success,  apparently,  than  was  anticipated 
even  by  those  who  were  confident  it 
would  prove  a  paying  venture. 

The  cost  of  the  two-weeks’  campaign 
was  only  $186,000  and  as  Editor  &  Pub¬ 
lisher  pointed  out  in  previous  issues,  if 
it  brought  in  only  10, (XX)  or  12, (XX)  men, 
the  Government  would  not  be  out  of 
pocket,  as  the  pre.sent  cost  of  recruiting 
a  man  for  the  army  has  been  between 
$18  and  $19-per  recruit. 

Daily  reports  that  are  being  received 
in  the  Adjutant  General’s  office  at  Wash¬ 
ington  from  main  recruiting  stations  in 
56  cities  of  the  United  States  seem  to 
indicate  that  the  paid-advertising  cam¬ 
paign  is  going  to  prove  to  Uncle  Sam 
that  paid  newspaper  advertising  is  the 
best  way  to  get  results  not  only  in  this 
but  in  many  other  of  his  official  activi¬ 
ties 

Should  Reduce  Expense 

So  far  as  this  particular  campaign  is 
concerned,  it  is  believed  at  Government 
headquarters  for  it  in  New  York  City 
that  the  number  of  enlistments  obtained 
thereby  will  be  so  much  larger  than  is 
the  case,  week  by  week,  under  ordinary 
conditions,  as  to  point  the  way  to  reduc¬ 
ing  the  cost  of  enlistments,  materially. 

For  instance,  in  Greater  New  York, 
700  more  enlistments  were  obtained  dur¬ 
ing  five  days  of  the  campaign  than  ever 
had  been  obtained  in  the  same  territory 
during  six  days  previously.  The  num¬ 
ber  of  inquiries  concerning  the  service, 
most  of  which  were  directly  attributable 
to  the  paid  newspaper  advertising,  aver¬ 
aged  1.100  daily,  or  four  times  as  many 
as  the  average  daily  number,  previously. 


Many  of  these  inquiries,  it  was  pointed 
out,  will  be  turned  into  enlistments 
later. 

200  Papers  Participated 

There  are  four  pieces  of  advertising 
being  used  in  the  campaign,  appearing 
in  all  English-language  newspapers  in 
the  cities  where  recruiting  offices  are  lo¬ 
cated,  or  more  than  200  newspapers  in 
.'16  cities.  There  were  two  full  page  and 
two  pieces  of  1,100  lines.  The  account 
was  handled  by  Frank  Seaman,  Inc. 

The  newspapers  have  co-operated 
generously  in  the  way  of  giving  all 
possible  space  to  the  campaign  in  their 
news  and  editorial  columns,  as  Editor  & 
Publisher  contended  they  would. 

“A  Whopping  Soccess” 

“I  don’t  believe  there  is  any  doubt  but 
that  the  campaign  will  prove  a  whopping 
success,”  said  Captain  Floyd  Keeler,  who 
has  been  in  charge  of  it  for  the  Govern¬ 
ment.  with  headquarters  in  New  York 
City.  ‘‘It  will  take  some  time  to  check 
up  on  what  actually  has  been  accom¬ 
plished  by  the  end  of  the  week,  but,  of 
course,  the  campaign  will  be  bearing 
fruit  for  a  long  time,  thereafter.” 

Those  who  favor  the  creation  of  a 
special  Government  bureau  to  apply  ad¬ 
vertising  methods  scientifically  to  enter¬ 
prises  of  the  various  federal  depart¬ 
ments,  such  as  is  provided  for  in  a  bill 
prepared  by  Senator  Cummings,  see  a 
strong  likelihood  of  this  becoming  a 
reality,  if  the  recruiting  campaign  proves 
as  big  a  success  as  seems  probable. 


Tea  Ads  in  Newspapers  Exclusively 
The  John  O.  Powers  Company,  461 
Fourth  .\venue.  New  York,  is  con¬ 
ducting  an  advertising  campaign  on 
“Schilling  Tea”;  156  advertisements 
are  now  appearing  in  nearly  100  news¬ 
papers  in  the  Pacific  coast  and  Far 
West  states.  The  publication  adver¬ 
tising  is  being  done  exclusively  in 
newspapers,  with  the  exception  of  a 
list  of  Far  Western  farm  papers. 
Resides  the  publication  advertising 
Schilling,  bulletins  and  posters  are  be¬ 
ing  used  in  towns  where  Schilling  tea 
is  on  sale. 


“America's  Largest  and  Best  Newspaper  Industrial  Advertising  Agency^ 


This  permanent  Weekly 
Business  Man’s  Page  secured 
among  non-regular  advertis¬ 
ers  has  heen  running  two 
years — it  is  one  of  a  chain 
of  pages  we  handle  —  it 
carries  over  one  hundred 
thousand  lines  of  advertis¬ 
ing  per  year — more  than 
thirty-five  thousand  dollars 
annually  in  new  hnsiness, 
which  the  paper  would  not 
otherwise  obtain.  The  Page 
is  beneficial  in  many  ways — 
it  has  made  new  advertisers 
and  helped  circulation  —  it 
has  aided  the  paper  in  being 
recognized  as  the  business 
man’s  newspaper  in  its  com¬ 
munity. 


Contracts  with  the  advertis¬ 
er  commence  and  end  to¬ 
gether  and  are  made  for 
twen'ty  weeks  at  a  time,  be¬ 
ing  renewed  each  twenty 
weeks. 


The  question  of  a  cancellation  of  an  accepted 
contract  rests  entirely  with  the  newspaper. 
All  advertising  is  solicited  on  an  indirect 
result,  general  publicity  basis. 


Representative  sent  anywhere  upon  request. 

John  B.  Gallagher  Company 

Home  Office,  Ninth  Floor,  Dexter  Building,  Boston,  Maaa. 


ADVERTISES  OTHERS  TO 
MAKE  FRIENDS 


Unusual  Campaign  in  Omaha,  in  Which 
an  Awning  Maker  Buys  Space  to 
Boost  All  Lines  of  Business  in 
City 


The  “service  department”  idea  is 
steadily  gaining  headway  with  news¬ 
papers.  .And,  as  an  example  of  what 
may  be  accomplished  through  such  a 
department  in  the  way  of  creating  new 
advertisers,  the  Scott  Tent  &  Awning 
Company’s  campaign,  now  running  in 
the  Omaha  Wovld-Herald,  is  interesting. 

A.  C  Scott  had  never  been  “sold”  on 
advertising.  He  usually  spent  a  few 
hundreds  a  year  in  the  special  editions 
of  Omaha  newspapers,  just  to  be  in  the 
procession — without  any  expectation  that 
he  would  get  actual  results.  Then  along 
came  James  A.  Austin,  manager  of  the 
service  department  of  the  World-Herald, 
with  a  plan  of  campaign  for  Mr.  Scott. 

It  was  proposed  to  him  that  he  should 
advertise  Omaha  and  its  business  men. 
Tn  striking  display  the  various  lines  of 
business  were  to  be  treated,  and  adver¬ 
tised — Mr.  Scott’s  own  advertising  con¬ 
sisting  in  the  statement  that  he  had  paid 
for  the  publication  of  the  matter.  Mr. 
Scott  contracted  for  fifteen  hundred 
inches,  to  be  used  in  a  series  of  sixteen 
advertisements. 

In  one  of  these  ads  Mr.  Scott  lists 


the  department  stores  and  tells  of  their 
importance ;  in  aonther,  the  specialty 
shops,  etc.  The  copy  has  the  construc¬ 
tive  element  in  it,  and  the  natural  ques¬ 
tion  in  all  minds  has  been,  “Where  does 
Scott,  the  awning  man,  come  in?”  He 
seemed  to  be  advertising  everybody  but 
himself — every  business  except  the  awn¬ 
ing  business. 

Omaha  business  men  praise  the  spirit 
he  has  shown  in  this  campaign.  They 
talk  about  it — and  about  the  unusual 
thing  Scott  has  done.  He  is  doing  a  lot 
more  business  just  now  than  usual. 
That’s  one  result.  He  has  made  hun¬ 
dreds  of  friends  among  the  men  who 
use  awnings — and  that  spells  good-will 
of  the  cash-value  kind. 


Glens  Falls  Officials  Re-elected 
Glens  Falls,  N.  Y.,  June  25. — The 
directors  and  officers  of  the  Post  Com¬ 
pany,  owner  of  the  Post-Star,  have  been 
re-elected,  as  follows :  Patrick  Moyne- 
han,  president ;  J.  Edward  Singleton, 
vice-president  and  secretary;  J.  I.  Fow¬ 
ler,  treasurer  and  general  manager;  Roy 
E.  Fairman,  editor;  Arthur  P.  Irving, 
advertising  manager. 


Clubs  Join  in  Outing 

Chic.xgo,  June  25. — The  Cook  County 
Press  Club  and  the  Suburban  Publishers 
Association  of  Illinois  will  leave  here 
the  morning  of  Saturday,  June  28th,  for 
an  automobile  trip  to  Lake  Geneva  and 
return.  It  is  expected  that  the  company 
will  number  60  or  70. 


— the  President  and  Newspapers: 

Without  the  daily  newspapers,  the 
forceful  addresses  of  our  distinguished 
President  are  powerless. 

Through  the  daily  newspapers  the  Pres¬ 
ident  reaches  instantly  and  simultane¬ 
ously  national — yes,  international  ears. 

Thus  he  electrifies  the  world ! 

If  the  messages  were  spread  hy  word  of 
mouth  alone  or  through  delayed  puh- 
lication,  how  impotent  they  would  he! 

The  messages  in  themselves  do  not 
change — and  yet  without  the  daily 
newspapers,  they  are  as  nothing! 

This  powerful  force  of  daily  news¬ 
papers,  at  once  world-wide  and  local, 
can  sell  merchandise — your  merchan¬ 
dise. 

In  all  the  world,  what  other  medium  is 
so  powerful  and  so  adaptable? 

Invest  in  newspaper  advertising. 

E.  Katz  Special  Advertising  Agency 

Established  1888 

Publishers’  Representatives 

New  York  Kansas  City 

Chicago  San  Francisco 


Front  Printers'  Ink,  issue  of  February  27,  1919. 
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Wonderful  Stockraising 
Development  in  the  South 


^HE  writer  re¬ 
in  e  m  b  e  r  s 
when  he  repre¬ 
sented  a  batch  of 
Southern  papers 
and  solicited  ad¬ 
vertising  for 
them  in  the 
North  ten  years 
ago.  It  did  not 
take  long  for  him 
to  learn  it  was 
useless  to  call  on  manufacturing  concerns  that  made 
goods  pertaining  to  livestock  raising,  such  as  cream 
separators,  feed  choppers  and  silos,  for  example,  be¬ 
cause  he  would  meet  the  rebuff,  “No  use  advertising 
our  goods  in  the  South;  you  have  no  dairy  cows  down 
there.” 

It  was  very  nearly  the  truth !  .The  Southern  farmer 
had  not  then  realized  that  his  broad  stretches  of  green 
pasture  lands,  with  capacity  for  furnishing  feed 
nearly  all  the  year,  and  their  heavy  yield  of  legumes 
made  the  South  ideal  territory  for  cattle  raising. 

What  a  change  in  ten  years!  Now  there  are 
thousands  of  head  of  pure  bred  registered  cattle — and 
hogs,  too — in  the  South,  whereas  ten  years  ago  there 
were  not  that  many  “scrubs.” 

As  a  sidelight  on  the  interest  in  the  Southern  States 
in  pure-bred  stock,  it  was  decided  last  fall  at  the 
North  Carolina  Farmers’  Convention  in  Raleigh  to 
raise  a  fund  of  $25,000  to  loan  to  boys  and  girls  in 
that  State  to  buy  pure-bred  pigs  for  breeding  pur¬ 
poses. 

The  splendid  work  of  the  pig-clubs — all  boys  and 
girls — has  done  much  to  stimulate  the  swine  industry 


throughout  the  South.  These  youngsters  have  taught 
their  daddies  a  thing  or  two — one  thing,  for  instance 
— the  importance  of  raising  only  pure-bred  stock.  A 
few  years  ago  it  was  hard  to  get  a  farmer  to  pay  $10 
for  a  good  hog.  Now  he’ll  pay  $50  or  $100,  or  even 
more,  because  his  boy  or  girl  has  shown  him  it  is 
worth  while. 

To  give  an  idea  of  the  growth  of  the  animal  indus¬ 
try  in  the  Southern  States,  the  following  figures  are 
quoted : 

The  number  of  cattle  from  Mississippi  sold  on  the 
St.  Louis  stock  yards  in  1908  was  8,000;  in  1916  it 
had  increased  to  162,000. 

Four  years  ago  not  a  carload  of  hogs  was  shipped 
from  seventeen  counties  in  Southern  Alabama.  In 
the  year  ended  April  1, 1918,  these  seventeen  counties 
there  were  28,072,000  head  of  swine  on  the  farms  of 
shipped  2,352  carloads. 

On  the  farms  of  the  Southern  States  Jan.  1,  1918, 
there  were  more  than  fifty-eight  million  (58,338,000) 
head  of  cattle,  sheep  and  swine — a  gain  of  1,981,000 
compared  with  1917,  and  4,196,000  (7.7%) 
increase  compared  with  1915. 

The  same  date  there  were  in  the  South  6,983,000 
dairy  cows,  an  increase  of  165,000  (2.4%)  in  twelve 
months,  and  556,000  (8.6%)  more  than  in  1915. 

Increase  in  hogs  was  even  greater.  On  Jan.  1, 1918, 
the  South,  an  increase  of  1,665,000  (6.3%)  compared 
with  1917,  and  2,341,000  (9.1%)  compared  with 
1915. 

In  a  recent  bulletin  of  the  Southern  Railway,  re¬ 
ferring  to  these  statistics  on  cattle  and  swine  in  the 
South,  it  was  pointed  out  that  Georgia  and  Alabama 
had  each  more  hogs  than  all  the  New  England  States 
and  New  York,  New.Jersey,  Delaware  and  West  Vir¬ 
ginia  combined. 


Advertise  your  goods  in  leading  newspapers  of  the  South  and  you  will  be  highly  gratified  with  the  results. 


ALABAMA 
Anniston  Star 
Binninfham  Age-Herald 
Birmingham  L^ger 
Birmingham  News 
Gadsden  Daily  Times-News 
Gadsden  Journal 
Mobile  Register 
Montgomery  Morning  A 

Evening  Advertiser 

ARKANSAS 

Little  Rock  Arkansas  Democrat 
Little  Rock  Arkansas  Gazette 

FLORIDA 

Jacksonville  Florida  Metropolis 

Jacksonville  Florida  Times-Union 

Miami  Herald 

Palm  Beach  Post 

Pensacola  Journal 

St.  Augustine  Evening  Record 

St.  Petersburg  Evening 

Independent 

Tampa  Daily  Times 
GEORGIA 
Albany  Herald 
Athens  Banner 


GEORGlA-(Cont’d) 

Athens  Herald 
Atlanta  Constitution 
Atlanta  Georgian  A 

Sunday  American 

Atlanta  Journal 
Augusta  Chronicle 
Augusta  Herald 
Columbus  Ledger 
Dublin  Courier-Herald 
Macon  News 
Macon  Telegraph 
Rome  Tribune-Herald 
Savannah  Morning  News 
Waycross  Journal-Herald 

KENTUCKY 
Lexington  Herald 
Lexington  Leader 
Louisville  Courier-Journal  A  Times 
Louisville  Herald 

LOUISIANA 
New  Orleans  Item 
New  Orleans  Tlmes-Picayune 

MISSISSIPPI 
Meridian  Star 


NORTH  CAROUNA 
Asheville  Citizen 
Asheville  Times 
Charlotte  News 
Charlotte  Observer 
Concord  Daily  Tribune 
Greensboro  Daily  News 
Hickory  Daily  Record 
Raleigh  News  A  Observer 
Raleigh  Times 

Rocky  Mount  Evening  Telegram 
Salisbury  Post 
Washington  Daily  News 
Wilmington  Dispatch 
Wilmington  Star 
Winston-Salem  Journal 
Winston-Salem  Sentinel 

SOUTH  CAROLINA 
Anderson  Daily  Mail 
Charleston  News  A  Courier 
Columbia  Record 
Columbia  State 
Greenville  Daily  News 
Greenville  Piecbnont 
Spartanburg  Herald 
Spartanburg  Journal  A 

Carolina  Spartan 


TENNESSEE 
Chattanooga  News 
Chattanooga  Times 
Jackson  Sun 

Knoxville  Journal  A  Tribune 
Knoxville  Sentinel 
Memphis  Commercial-Appeal 
Nashville  Banner 
Nashville  Tennessean-American 

TEXAS 
Beaumont  Enterprise 
Dallas  Morning  News  A 

Evening  Journal 
Dallas  Times-Herald 
Fort  Worth  Record 
Fort  Worth  Star-Telegram 
Galveston  News 
Houston  Chronicle 
Houston  Post 
San  Antonio  Express 
San  Antonio  Evening  News 

VIRGINIA. 

Bristol  Herald-Courier 
Lynchburg  News 
Petersburg  Evening  Progress 


(Ppepared  py  Massencale  Advertising  Agency,  .Atlanta.) 
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A^I^E  RITTENHOLSE 


Miss  Rittenliouse  writes  exclusively  for 
the  clients  of  The  McClure  Newspaper  Syn¬ 
dicate.  She  is  universally  recognized  as  the 
greatest  authority  on  fashions  in  America. 

Anne  Rittenliouse  is  to  fashions  what 
Caruso  is  to  Grand  Opera.  There  is  only 
one  Anne  Rittenhouse.  There  is  simply  no 
one  else  in  her  class.  A  trained  newspaper 
woman,  she  knows  what  the  newspapers 
want  and  how  to  give  it  to  them. 

There  are  other  fashion  services.  But 
only  the  best  will  bring  the  utmost  results. 

Anne  Rittenhouse  is  the  Bf^ST. 


ANN 


AMERICA’S  CREATES 


MISS  RITTENHOUSE,  M 
HER  MILLIONS  OF  AM 


Now  that  the  war  is  over  Paris  again  comes  ini 
latest  fashion  news  from  there.  That  is  whatl 
designers  of  Paris — such  as,  Worth,  Jenny,  Pa 
No  paper  can  base  its  judgment  entirely  on  thej 
estimation  of  the  more  than  sixty  papers  takij 
women’s  fashions.  Among  these  papers  are — 


imYii 


Vliu 


NEW  YORK  SUN 
BOSTON.  HERALD 
DAYTON  NEWS 
PROVIDENCE  JOURNAL 
PORTLAND  (ORE.)  JOURNAL 


Few  women  can  afford  to  buy  French  gowns.  But  all  woi 
in  the  latest  news  of  fashions.  They  want  to  adapt  their  ow 
house  does  not  rehash  magazine  articles.  She  gets  and  MTit! 


NO  PAPER  CAN  W 
AS  IMPORTANT  TO 


The  Anne  Rittenhouse  service  is  universally  appealing  who! 
tised  goods.  No  paper  is  making  itself  of  the  utmost  value! 
to  women  as  the  two  subjects  Anne  Rittenhouse  treats— 
to  women  and  therefore  builds  and  holds  home  circulation,^ 


jjISS 

1Ia»I 


The  Anne  Rittenhouse  Service  Consists  of  Two  Si 


YOUR  TERRITORY  MAY  STILL  BE  OPEN. 

WIRE  AT  ONCE  FOl 

THE  McCLURE  NEWSPAPER  SYNDICATE 


I 


.  RITTENHOUSE 


If 

|i  i 


1 


FASHION  AUTHORITY  GOES  TO  PARIS 

I  HAS  JUST  ARRIVED  IN  EUROPE,  WILL  OBTAIN  FOR 
ICAN  READERS  THE  LATEST  WORD  IN  FASHIONS 

her  own  as  the  fountain-head  of  fashions — and  American  women  want  to  know  the  very 
le  Rittenhouse  has  gone  to  obtain.  She  has  the  entree  to  all  of  the  great  costumers  and 
,  Bulloz,  Callot,  Premet,  etc. 

!ord  made  by  other  papers,  nevertheless  it  is  significant  that  in  the 
the  service,  Anne  Rittenhouse  represents  the  first  and  last  word  in 


VDELPHIA  PRESS 

iSBURGH  CHRONICLE-TELEGRAPH 
UISVJLLE  COURIER.JOURNAL 
MPIIIS  COMMERCIAL  APPEAL 
ASHINGTON  STAR 


BUFFALO  EXPRESS 
TORONTO  WORLD 
DETROIT  JOURNAL 
OAKLAND  ENQUIRER 
CINCINNATI  ENQUIRER 


■''IH 

■i : 


ii  the  heiress  in  her  palace  to  the  shop  girl  behind  her  counter,  are  keenly  interested 
?,  as  nearly  as  their  purses  will  allow,  to  the  latest  decree  from  Paris.  Anne  Ritten- 
m  Neivs  and  anticipates  by  many  weeks  what  fashion  will  dictate. 

HOUT  A  FASHION  SERVICE  IT  IS 
EN  AS  THE  NEWS  PAGE  TO  A  MAN 

re  is  a  woman  reader  to  be  found — and  women  are  the  chief  purchasers  of  adver- 
vertisers  unless  it  goes  into  the  hands  of  women,  and  no  subject  appeals  as  strongly 
s  well  and  the  care  of  the  household.  Thus,  this  service  does  two  things — it  appeals 
use  of  this  it  pulls  department  store  and  high  class  retail  advertising. 


y  Pages  and  a  Daily  Column,  Spendidly  Illustrated 


mhm 


Hoop-skirttof  silver  lace  over  a  curving 
underslip  of  rose  satin  edged  with 
the  silver  lace  at  the  hem.  The 
bodice  has  a  round  decolletage  and 
is  almost  transparent. 

AN  ANNE  RITTENHOUSE 
ILLUSTRATION 


'  SO,  NOW  IS  YOUR  GREAT  OPPORTUNITY 
»PTION  AND  TERMS 


373  FOURTHfA VENUE,  NEW  YORK 


When  the  Iir|uor  dealers  hurried  to  get  \inerica  has  progressed  with  its  plans 
into  newspaper  advertising  before  the  for  a  $2,000,000  advertising  campaign 
hell  rang,  they  discovered  that  many  of  to  the  point  where  it  has  been  decided 
the  old-established  soft-drink  makers,  as  that  the  fund  shall  be  raised  by  the  pay- 


NE\^  SPAPER  ADS  SELL 
“IITH-HOLR”  LIQUOR 


Among  them,  of  course,  was  “Bevo,” 
which  the  advertising  said,  was  “soon 
to  appear  in  all  good  dictionaries,”  to  be 
described  there  as  a  “delicious,  non-alco¬ 
holic  beverage” — the  adjective  “non-alco¬ 
holic”  having  the  sanction  of  its  makers, 
the  Anheuser-Busch  Comi)any.  This 
may  be  bad  news  for  many  who  had  en¬ 
tertained  hopeful  suspicions  to  the  con¬ 
trary. 

After  the  ban  has  been  put  on  booze. 


There  was  an  eleventh-hour  rush  of 
the  liquor  dealers  into  the  newspaper  ad¬ 
vertising  columns  this  week  and  they 
came  en  masse — big  dealers  and  little 
ones,  many  of  whom  had  never  used 
newspaper  advertising  before  and  needed 
such  a  crisis  as  the  possibility  of  having 
a  lot  of  liquor  left  on  their  hands  after 
next  Monday  to  make  them  appreciate 
the  selling  power  of  ads  in  their  local 


OREGONIAN  STAFF  CHANGES 
I*oKTL.\XD,  Ore.,  June  25. — Edith 
Knight  Holmes,  editor  of  the  Oregon¬ 
ian’s  women’s  department,  is  resigning 
to  marry  Joseph  A.  Hill,  president  of 
Hill  Military  Academy.  With  her  re¬ 
tirement  Miss  Florence  Holmes,  her 
daughter,  joins  the  force.  Mrs.  Ger¬ 
trude  P.  Corbett,  society  editor,  is 


urer. 


There  is  really  no  reason  why  news  of  special 
interest  to  women  should  not  be  accurate, 
interesting  and  helpful.  Philadelphia  women 
know  from  its  famous  woman^s  page  that 

THE 

PHILADELPHIA 

RECORD 

Is 

“Always  Reliable’’ 


Dealers  Who  Never  Used  Space  for  Dis¬ 
play  Previously  Are  Surprised  at  Big 
Rush  of  Customers — Soft  Drinks 
Advertised,  Too 


well  as  quite  a  few  new  ones,  had  de-  inent  of  one-hfth-of-a-cent  contribution 
cided  that  they  could  use  a  little  more  by  importers  of  this  country  on  every 
display  advertising  than  usual,  to  advan-  pound  of  tea  brought  here,  and  a  similar 
lage  also.  contribution  by  the  growers,  or  export- 

^  ,  nre  nf  Tarton  CHino  C' A\rlr^n 


Some  of  them  rubbed  their  eyes  at  the 
throngs  of  buyers  in  their  establishments 
and  frankly  admitteil  they  had  over¬ 
looked  a  good  thing  in  not  having  used 
newspaper  advertising  before. 

“Since  we  started  using  fair-sized  dis¬ 
play  advertising  in  New  York  news¬ 
papers.  we  have  been  doing  a  business  of 
$30,000  a  day,”  said  R.  .\.  Cunpingham, 
sales  manager  of  Grovenor  Nicholas  & 
Co.,  of  New  York  City,  dealers  in  cham¬ 
pagnes.  sherries,  whiskies  and  brandies. 

"No,  we  had  never  advertised  in  the 
newspapers  before  and  are  agreeably 
surjirised  at  the  results  we  are  getting 
on  this  clean-up  sale.  We  will  have  all 
ottr  stock  sold  out  before  the  bone-dry 
law  goes  into  operation. 

Results  were  “Amazing" 

.\t  Ph.  (ioUlberg’s,  another  large 
liquor  establishment  which  is  using  large 
display  in  New  York  newspapers  to 
move  a  st<Kk  worth  $200,0(X),  the  adver¬ 
tising  agent  said  that  the  trade  obtained 
in  this  way  had  been  “amazing.” 

"W  e  will  be  able  to  sell  all  our  bottled 
goods  l)efore  the  country  goes  dry,"  he 
said.  ".\s  for  the  barrelled  stuff  we  have 
in  warehouse,  we  do  not  care  whether 
we  sell  that  or  not,  as  we  can  easily  ex¬ 
port  it  to  South  America,  Canada  or 
England,  and  sell  it  there  at  a  good 
profit.” 

The  New  York  Times,  which  carried 
a  considerable  amount  of  display  adver¬ 
tising  for  liquor  houses  in  their  “last- 
chance”  campaigns,  obtained  most  of  it 
without  solicitation,  B.  T.  Butterworth, 
the  advertising  manager,  said. 

“If  we  had  cared  to  go  after  the  busi¬ 
ness,  I  suppose  we  could  have  filled  the 
paper  with  liquor  ads,”  he  added.  “But 
we  are  not  sufficiently  interested  iti  that 
kind  of  advertising.” 


which,  presumably,  will  then  be  marked 
"obsolete,”  even  in  the  slang  dictionaries, 
all  up-to-date  lexicons,  according  to  the 
same  advertisement,  will  contain  a  de¬ 
rivative  of  the  noun  “Bevo.”  This  is 
"Bevoer.”  Anyone  who  is  called  a 
“Bevoer”  hereafter  should  not  become 
angry  but  learn  from  Webster,  Revised, 
that  it  means  “one  who  constantly  enjoys 
•he  best  of  soft  drinks.” 

Conspicuous  among  the  soft  drink  dis- 
I)lay  advertisements,  also  is  the  little 
chap  who  habitually  carries  the  huge 
bottle  of  Clicquot  Club  ginger  ale,  smil 
ing  as  usual  in  spite  of  his  Esquimo  at 
tire,  and  his  smile  seems  to  be  broader 
In  the  big  newspaper  display,  is  alsi 
to  be  seen  “Fifty-Fifty,”  one  of  the  man; 
little  newcomers  in  the  beverage  busi 
ness— soft-drink  strangers,  gurgling  witl 
joy,  or  ready  to  gurgle,  because  Mr 
John  Barleycorn  is  soon  to  he  put  on 
of  business. 

Coffee  and  Tea  Companies 
The  coffee  dealers  have  not  been  slo\ 
to  seize  upon  the  psychological  momeni 
either.  The  National  Coffee  Roaster 
.\ssociation  and  the  Green  Coffee  Mer 
chants  has  spent  in  the  last  six  weeks 
$t)0,000  in  newspaper  display  advertisini 
in  350  papers  in  200  cities. 

“Results  have  been  very  satisfactory, 
said  R.  T.  Snodgrass,  of  N.  W.  Aye 
H  Son,  which  places  the  advertising. 

“We  are  figuring  that  the  ban  on  alco 
holic  drinks  will  increase  greatly  th 
consumption  of  coffee.  In  fact  we  kno\ 
it  will.  When  prohibition  went  inti 
effect  in  Porto  Rico,  the  consumption  o 
coffee  increased  fifty  per  cent,  within 
year.” 

The  tea  merchants  think  they  see  bii 
possibilities  in  the  demise  of  King  .\lco 
hoi,  also.  The  Tea  .Association  o 


also  leaving  to  engage  in  other  work. 
.Additions  to  the  staff  are  Miss  Lucile 
Saunders,  from  the  Salem  Statesman; 
Miss  Dorothy  Duniway,  and  H.  L,  Ly¬ 
man,  of  the  Walla  Walla  L’nion.  Lieut. 
Fred  G.  Taylor  expects  soon  to  be  out 
of  the  Marine  Corps  and  to  resume  his 
old  place  on  the  Oregonian  copy  desk. 

The  “Q.  &  .A.”  Service  Department  of 
Editoh  &  PfBi.isiiKR  is  open  to  all  read¬ 
ers.  I'se  it ! 


Edward  S.  LaBart  began  newspaper 
work  as  an  office  boy,  and  became  editor 
of  the  City  Press  Association  of  Chi¬ 
cago.  The  last  assignment  he  had  as 
a  reporter  for  that 
organization  was  a 
grand  jury  investi¬ 
gation  of  the  so- 
called  “beef  trust.” 
The  knowledge  of 
the  packing  industry 
he  acquired  thereby 
had  not  a  little  to  do 
with  his  getting  a 
job  with  Morris  & 
Co.,  and  later  he  be¬ 
came  publicity’  di- 
E.  S.  LaBart.  rector  for  Wilson  & 
Co ,  Chicago.  He  also  is  advertising 
counsel  for  the  subsidiary  concerns.  He 
is  34  years  old. 

The  -Advertising  Women's  Club  of 
Boston  has  re-elected  Miss  Entistle 
president.  Miss  Laurice  Moreland  vice- 
president,  Miss  -A.  Frances  Hanson  sec¬ 
retary,  Miss  Blanche  Fredericksou  treas¬ 


REPORTER  MADE  GOOD  USE  OF 
HIS  ASSIGNMENT 


NEW  YORK  STATE 

The  World’s  Greatest  Market  Unit 


Square  Miles  Population 


Arizona 

California 

Colorado 

Idaho 

Montana ' 

Nevada 

Oregon 

Utah 

Washington 

Wyoming 

1,066,668 

8,661,760 

Arkansas 

Oklahoma 

New  Mexico 

Texas 

511,922 

9,208,888 

Kansas 

Nebraska 

Minnesota 

North  Dakota 

Missouri 

South  Dakota 

460,290 

10,484,728 

New  York 

50,326 

10,646,989 

The  cost  of  covering  a  market  depends,  largely,  upon  the  square  miles  of  territory 
and  the  population  contained  therein. 

As  noted  above.  New  York,  with  50,326  square  miles,  has  more  possible  custom¬ 
ers  for  any  kind  of  merchandise  than  have  any  of  the  groups  of  states  shown. 

Not  only  that,  but  New  York  stands  out  as  prominently  as  regards  to  buying 
power,  and,  in  a  great  many  instances,  is  much  stronger  in  its  demand. 

Tlie  state  of  New  York  is  today 

The  Greatest  Market  on  the  Faee  of  the  Earth 

and,  because  of  its  splendid  railway  systems,  its  elegant  roads,  its  great  interurban 
systems,  is  the  easiest  state  to  cover,  as  well  as  the  most  productive  state  in  results. 

The  daily  newspapers  listed  here  cover  New  York  so  thoroughly  that,  every  dav 
they  reach  two  out  of  every  three  people  in  the  state. 

The  combined  advertising  rate  of  ALL  these  newspapers,  per  line  per  thousand,  is 
the  lowest  advertising  rate  possible  to  find  anywhere. 

And  not  only  do  they  reach  the  people,  but  they  tell  each  reader  just  where,  in 
his  own  town,  he  can  get  your  goods. 

.  Daily  newspaper  advertising  is  the  thing — daily  newspaper  advertising  in  New 
York  daily  newspapers,  as  listed  here,  covers  the  best  ground  in  the  country. 


Circu- 

2,500 

10,000 

Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

lation 

Lines 

Lines 

Albany  Knirkerbocker  Press  (M).... 

.  33,559 

.07 

.07 

New  York  Post  (E) . 

...  32,369 

.25 

30 

Albany  Knickerbocker  Press  (S).... 

.  43,957 

.07 

.07 

New  York  Sun  (E) . 

. . .  180,998 

.37 

.34 

Albany  Sunday  Telegram . 

.  27,959 

.05 

.05 

tNew  York  Sun  (M) . 

...117,414 

.39 

.36 

*Batavia  News  (E) . 

.  8,458 

.0225 

.0225 

tNew  York  Sun  (S) . 

...117,414 

.39 

36 

Binghamton  Press-Leader  (E) . 

.  26,546 

.07 

.06 

tNew  York  Telegram  (E) . 

...202,961 

342 

.315 

Brooklyn  Daily  Eagle  (E) . 

.  45,884 

.18 

.18 

tNew  York  Telegram  (S) . 

...202,961 

346 

325 

Brooklyn  Daily  Eagle  (S) . 

.  68,667 

.18 

.18 

New  York  Times  (M) . 

...350,598 

.50 

.485 

*Brooklyn  Standard-Union  (E) . 

.  53,264 

.15 

.15 

New  York  Times  (S) . 

...500,000 

.55 

.5335 

*Brooklyn  Standard-Union  (S) . 

.  58,929 

.15 

.15 

New  York  Tribune  (M) . 

Buffalo  Courier  &  Enquirer  (M&E). 

.  70,626 

.15 

.12 

New  York  Tribune  (S) . . 

^  lOOyOll 

.32 

.28 

Buffalo  Courier  &  Enquirer  (S) . 

.115,359 

.17 

.15 

New  York  World.  (E) . 

...355,376 

.40 

.40 

Buffalo  Evening  News  (E) . 

.  103,634 

.16 

.16 

New  York  World  (M) . 

...334,513 

.40 

.40 

Buffalo  Evening  Times  (E) . 

.  56,861 

.10 

.10 

New  York  World  (S) . 

...569,762 

.40 

.40 

Buffalo  Sunday  Times  (S) . 

.  71,435 

.10 

.10 

Niagara  Falls  Gazette  (E) . 

...  12,454 

.03 

.03 

Elmira  Star-Gazette  (E) . 

.  25,889 

.06 

.05 

Poughkeepsie  Star  (E) . 

. . .  9,920 

.03214 

.025 

Glens  Falls  Post-Star  (M) . 

.  8,045 

.0214 

.0214 

•Rochester  Times-Union  (E) . 

...  67,121 

.14 

.12 

Gloversville  Leader-Kepublican  (E).. 

.  6,275 

.02 

.02 

Rochester  Herald  (M) . 

...  35,826 

.06 

.06 

Gloversville  Morning  Herald  (M) . . . . 

.  6,245 

.03 

.02 

Rome  Sentinel  (E) . 

. . ,  5,353 

.0179 

.0157 

Ithaca  Journal  (E) . 

.  6,791 

.025 

.025 

Schenectady  Union  Star  (E) . 

...  17,660 

.08 

.04 

•Jamestown  Morning  Post  (M) . 

.  9,131 

.025 

.02071 

Syracuse  Journal  (E) . 

. 45J)30 

.08 

.08 

•Mount  Vernon  Daily  Argus  (E) . 

.  7,193 

.02 

.02 

Troy  Record  (M&E) . 

...  25,.537 

34 

.04 

Newburgh  News  (E) . 

.  10,613 

.04 

.03 

Yonkers  Daily  News  (E) . 

...  3,640  • 

3178 

•  .0178 

New  York  American  (M) . 

.305,241 

.50 

.41 

*A.  B.  C.  Statements  April  1st,  1919. 

New  York  American  (S) . 

.947,270 

.75 

.65 

Government  statements  April  Ist, 

1919- 

New  York  Globe  (E) . 

.179,906 

.39 

.36 

Total  Circulation . 

6,914,295 

New  York  Herald  (M) . 

.128,814 

.40 

.36 

10,000  Line  Rate . 

94766 

New  York  Herald  (S) . 

.202,000 

.50 

.45 

2,500  Line  Rate . . 

103097 

New  York  Evening  Journal  (E) . 

.675,118 

.75 

.75 

tSeven-day  average. 
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MR.  FRANK  A.  VANDKRLIP,  retiring  president  of  the  National  City  Bank,  chairman  of  the  War  Savings  Committee, 
and  America’s  first  authority  on  international  finance  and  the  author  of  “What  Happened  to  Europe.”  Tliis  is  a  hook  that 
reviewers  declare  is  the  most  amazing  revelation  of  post-war  European  conditions  yet  presented,  and  one  that  will  pos¬ 
sibly  change  the  entire  American  foreign  policy. 


UNDERSTAND” 

ED  TO  EUROPE! 


GREATEST  NEWSPAPER  FEATURE  OF  THE  YEAR 

For  five  months,  Mr.  Frank  A.  Vanderlip  has  heen  studying  European  conditions.  ’ 

No  American  private  citizen  had  opportunities  equal  to  his  of  obtaining  the  truth. 

He  talked  with  premiers,  finance  ministers,  great  employers,  important  union  labor  leaders, 
manufacturers  and  bankers.  King  Alfonso  conferred  with  him  on  the  business  problems  confront¬ 
ing  his  country. 

Governments  called  in  their  experts  from  far  away  stations  in  order  that  they  might  talk  with 
Mr.  Vanderlip. 

He  saw  England  close  to  revolution — and  he  saw  the  great  leaders  of  Capital  and  Labor  work  out 
the  problem. 

His  articles  on  the  internal  conditions  of  England,  France,  Italy,  and  Spain  contain  so  much 
that  is  new,  that  they  read  with  freshness  of  a  cable  dispatch. 

His  chapters  on  the  results  of  Syndicalist  and  Bolshevik  agitation  in  southern  Europe  are  amaz¬ 
ing  revelations  to  American  newspaper  readers. 

Mr.  Vanderlip  was  a  newspaperman  before  he  became  one  of  the  world's  great  financiers.  The 
story  he  tells  has  the  sustained  and  fascinating  interest  of  a  best  seller. 

WIRE  FOR  OPTION  TODAY 

“What  Happened  to  Europe”  will  be  syndicated  for  newspapers  in  at  least  ten  installments  of 
2000  words  each,  for  early  release. 


United  Feature  Syndicate 
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Mr.  V  anderlip’s  new  book  ...  is  a  reminder  in 
dramatic  form  of  the  total  inadequacy  of  our  informa¬ 
tion  concerning  the  peoples  and  governments,  regard¬ 
ing  which  it  is  now  necessary  to  formulate  a  policy.  It 
is  a  proof  that  all  our  diplomacy  has  been  secret  diplo¬ 
macy  in  the  sense  that  few  of  us  understand  the  factors 
with  which  we  were  dealing. — The  New  l[ork  Globe. 


The  truth  about  Europe  has  not  been  half  told. 

Mr.  Vanderlip  tells  it. 

“I  have  reached,”  he  writes,  “what  are  to  me  some 
startling  conclusions.” 

“America  must  understand  how  her  own  future  is 
bound  up  with  the  fate  of  European  civilization. 
Without  America’s  help — I  do  not  mean  America’s 
charity — the  catastrophe  cannot  be  averted.” 

“Time  will  move  rapidly.” 
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EDITOR  &  PUBLISHER 


Q&A 

Service  Department 


NOnOB:  Qoeitton*  conMrnJnf  newip»per  technical 

TcrtUlns  ahoald  b*  addreesed  to  Editor,  ITOITOB  A  POBUBHBB.  1117  World  Bnlldlnt, 
New  York.  Theao  commonlcttlona  and  aniwera  will  bo  pdblUhed,  nnlew 
pondent  reqneaU  prirate  reply;  then  aelf-addreaoed  aUmped  enrelope  rtonid  ba  fumlahed. 
Ooireapoodenta  daslrlnc  anonymity  abotUd  Indicate  Initlala  to  be  pnbllabed. 


Q. — VVe  recently  ordered  some  photo-engraving  done  in  New  York  and 
are  astonished  at  the  high  cost  of  the  work.  Please  advise  why  engraving  is 
so  expensive  in  New  York.  T. 

A. — The  photo-engravers  say  that  their  material  and  labor  costs  are  very  high, 
but  the  real  answer  is  that  all  union  shops  in  New  York,  since  Sept.  1,  1918,  have 
been  doing  business  uinler  a  so-called  “standard”  scale  of  prices  which  are  dictated 
by  the  photo-engravers’  unions.  The  same  practice  obtains  in  Chicago.  The 
w'orkmen  insist  that  their  employers  charge  at  the  scale  and  enforce  the  rule 
rigidly,  and,  it  is  said,  the  men  will  strike  a  shop  where  price  competition  is 
engaged  in.  The  matter  has  been  twice  appealed  to  the  courts,  but  the  practice 
has  been  sustained  on  the  ground  that  engraving  is  a  “service”  rather  than  a  com¬ 
modity,  as  we  understand  the  matter.  .\t  any  rate,  the  minimum  for  a  half-tone 
is  $3,  and  the  minimum  for  a  line  cut  is  12.  Rales  are  two  or  three  limes  greater 
•Kan  in  former  years. 


Q. — VVhat  was  the  agate  lineage  of  the  New  York  newspapers  in  May  of 
this  year?  *  L.  M.  L.,  Cincinnati. 

A. — Total  lineage  of  16  New  York  city  newspapers  for  May,  1919,  was  13,- 
078,840. 


A. — iTo  confidential  query  from  “Harkness”)  We  believe  you  are  absolutely 
justified  in  your  course,  if  you  have  stated  all  of  the  facts,  and  that  you  would  be 
sustained  by  the  New  York  courts. 

Q. — Do  you  believe  that  the  prejudice  among  advertisers  against 
premium-gained  circulation  is  justified?  If  I  have  the  readers  does  it  make 
much  difference  how  I  obtained  them?  What  is  your  position?  R.  W.  .1. 

A. — Yes,  there  is  real  objection  to  premium-gained  circulation  from  the  adver¬ 
tisers'  point  of  view.  He  hu>s  spare  in  a  newspaper  on  circulation  figures  assum¬ 
ing  that  the  new  .-paper  is  read  for  its  general  interest  and  that  its  circulation  is  a 
true  test  of  its  popularity  and  standing  in  the  community.  The  premium  is  an  arti¬ 
ficial  stimulation  or  inflation  of  circulation.  People  buy  it  for  special  rather  than 
general  value  and  may  not  respond  to  it  as  in  the  case  of  the  newspaper  the  circu¬ 
lation  of  which  is  based  on  actual  news  or  feature  values.  Yes,  we  hold  that  the 
point  is  well  taken,  but  there  are  instances  where  newspapers  have  used  premiums 
to  introduce  the  paper  and  have  actually  held  circulation  thus  gained. 


<J. — Is  there  such  a  thing  as  rotogravure  in  colors  for  newspapers? 

Martin  H.  H. 

\. — There  is  no  practical  use  of  it,  but  it  is  being  worked  on  in  the  United 
States,  and  is  predicted  as  a  future  development. 


Q. — Why  don't  you  advise  advertising  writers  to  abstain  from  the  use  of 
the  word  ‘‘monstrous”  in  the  sanse  that  it  means  “big.”  It  makes  me  tired  to 
read  it  in  sale  advertising.  Knowles. 

— .All  right,  we  will.  Our  idea  of  “monstrous”  is  that  its  synonyms  are 
“hideous,"  “prepo-terou.-,”  “overwhelmingly  absurd,”  not  at  all  that  it  merely 
means  “big.”  Perhaps  usage  in  certain  kinds  of  advertising  copy  has  long  aince 
justified  it  in  that  sense,  however.  Thus  is  the  language  made. 


Q — (1)  What  is  the  Simplex  typesetting  machine  and  what  does  it  cost? 
(2)  .Are  there  any  other  cheap  methods  of  machine  setting  of  type  available 
tor  country  papers  (weekly)?  (3)  Do  any  weekly  papers  attempt  publica¬ 
tion  without  typesetting  machinery  of  any  kind,  doing  all  composition  by 
hand?  (4)  Would  a  Simplex  machine  take  care  of  an  8  page,  6  column 
weekly,  4  pages  patent?  lOHN  L.  OCHERLY, 

Cohoes,  N.  Y. 

A. — The  Simplex  typesetting  machine  followed  after  the  old  Empire  and  the 
Thome;  in  fact,  it  is  a  modification  of  the  two  machines  mentioned.  It  sets 
founder’s  type,  which  must  be  specially  niched.  It  requires  two  operators,  one  to 
aet  and  one  to  justify.  Very  likely  a  machine  of  this  character  would  take  care 
of  an  eight-page  six-column  weekly,  four  pages  patent,  but  the  question  arises  con¬ 
cerning  the  economy  of  the  operation. 


A.— To  P.  H.  M.,  St.  Louis:  We  were  mistaken  in  our  answer  of  June  .5.  Cruse 
Carriel  informs  u-  from  San  Francisco  that  Mr.  Raine  Bennett,  Chronicle  Building, 
that  citv,  publi-hes  the  “Rice  Courier,”  a  monthly. 


NEW  DAILY  IN  ALASKA 

Mori-sey  and  Slone  Will  Issue  Ketchi¬ 
kan  Journal  in  July 

PoRTLwn.  Ore..  June  24. — .A  new  daily 
paper  is  to  be  established  at  Ketchikan, 
Alaska,  by  Edward  G.  Morissey  and  B. 
M.  .Slone,  who  were  in  Portland  a  few 
days  ago  imrchasing  their  plant.  It  will 
be  known  as  the  Ketchikan  Journal.  It 
will  be  an  eight -page,  seven-column  pa¬ 
per  and  the  first  issue  will  come  out  in 
July. 

Mr.  Morissey,  who  was  secretary  to 


the  late  Congressional  Delegate  Suizcr, 
w  ill  lie  editor  and  president  of  the  hold¬ 
ing  company.  Mr.  Stone,  w’ho  formerly 
owned  a  paper  at  Vale,  Ore.,  will  be 
business  manager. 


Gurley  Leaves  Kansas  City  Post 
Kansas  City,  Mo..  June  21.— Boyd  F. 
fiurley,  for  the  past  four  years  manag¬ 
ing  editor  of  the  Kansas  City  Post,  re¬ 
signed  today.  He  will  be  succeeded  by 
E.  N.  (Dick)  Smith,  former  city  edi¬ 
tor.  Mr.  Gurley  some  years  ago  found¬ 
ed  the  Denver  (Colo.)  Express. 


COURT  SEIZES  TOLEDO  PAPER 


New  Voice  Charged  with  Inciting  Strike 
and  Contempt 

Toi.KDti,  O.,  June  21. — On  the  ground 
that  the  editors  violated  terms  of  an 
injunction  issued  in  the  Willys-Overland 
labor  controversy,  I'cderal  Judge  Killits 
today  confiscated  an  entire  issue  of  the 
New  A’oice  soon  after  it  came  off  the 
press.  Recently  the  paper  contained  an 
attack  on  the  injunction  power.  The 
confiscated  issue  urges  a  general  strike. 

The  court  announced  that  it  will  sen- 
ten''e  .Alex  Schwarzenfeld,  member  of 
ih.‘  board  of  control  of  the  .New  Voice 
to  a  iienitentiary.  The  decision  came 
after  Schwarzenfeld,  in  court  for  con¬ 
tempt,  announced  that  he  “stood  pat”  on 
whatever  appeared  in  the  paper. 

Two  other  members  of  the  New  Voice 
staff,  John  Kavany  and  Walter  V’oelk- 
ner,  are  in  jail.  .All  three  are  members 
of  the  soldiers’  and  sailors’  council. 

Wrigley  Favoring  Newspapers 

Ott.vwa,  Gnt.,  June  22. — The  bulk  of 
Wrigley’s  t  hewing  (Jum  advertising  in 
Canada  has  been  placed  with  the  news¬ 
papers.  Since  about  ten  years  ago, 
when  the  Canadian  public  first  began  to 
become  acquainted  with  “Spearmint,”  this 
advertising  has  expanded  until  267  Can¬ 
adian  papers,  magazines  and  farm  papers 
are  now  being  used,  with  a  total  circu¬ 
lation  of  3,147,628.  Each  year  the  com¬ 
pany’s  sales  have  increased  and  the  sell¬ 
ing  cost  has  decreased. 


OWNS  ONLY  MORNING 
DAILY  IN  ALASKA 


The  Fairbanks  Daily  Alaska  Citizen 
is  the  only  morning  daily  in  Uncle 
Sam’s  greatest  Territory.  It  was  es¬ 
tablished  on  Sep¬ 
tember  27,  1916,  the 
outgrowth  of  the 
weekly  Citizen,  at 
that  time  the  only 
weekly  published  in 
interior  .Alaska. 

The  editor  and 
owner  of  the  Citizen 
— which  is  an  Asso¬ 
ciated  Press  news¬ 
paper — is  J  a  ni  e  s 
H  a  r  m  o  n  Caskey, 
who  was  born  in 
\\  ooster,  Ohio,  h'eb- 
riiary  17,  18()2.  Mr. 
Caskey  is  a  practical  printer,  as  well 
as  a  forceful  writer.  He  went  to  Daw¬ 
son,  Yukon  Territory,  in  1899  to 
establish  the  Dawson  Daily  News,  tak¬ 
ing  the  plant  by  way  of  Nome  and 
St.  Michael.  In  June,  1906,  he  went 
to  Fairbanks,  becoming  interested  in 
the  Evening  News. 

Mr.  Caskey  is  a  32nd  degree  Mason. 
He  ranks  among  the  pioneers  of  Alaska 
newspaper  making,  and  has  been 
active  in  the  affairs  of  not  only  Fair¬ 
banks  but  the  Territory  at  large. 

Industrially  and  economically,  Czecho¬ 
slovakia  is  highly  developed. 


J.  M.  Caskey. 
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BRIEFS 


Mary  Dillon  Foster,  club  and  fea- 
ture  writer  of  St.  Paul  Daily  News,  is 
welcoming  back  her  husband,  Dr.  Sam¬ 
uel  D.  Foster,  who  has  returned  from 
hci.spitals  in  France. 

Strike  of  Boston  electrotypers  set- 
tled  by  employers  raising  pay  from  $27 
to  $33  per  week  for  first-class  workers 
and  from  $20  to  $26  for  second  class. 

Daily  Texan,  at  University  of 
Texas,  will  continue  throughout  sum¬ 
mer. 

Raymond  H.  Curtiss,  city  editor  of 
.■\nsonia  (Conn.)  Sentinel,  recently  dis¬ 
charged  from  the  army,  has  been  ad¬ 
mitted  to  the  Connecticut  bar. 

l.iEUT.  Norman  S.  Hall,  of  Bridge*- 
purt  (Conn.)  Post,  is  commander  of 
Raymond  W.  Harris  Post,  No.  145,  Vet¬ 
erans  of  Foreign  Wars. 

Arthur  J.  Goode,  former  city  editor 
of  Bridgeport  (Conn.)  Times  and 
Farmer,  has  returned  from  France  and 
will  resume  Bridgeport  newspaper  work. 
He  was  with  Stars  &  Stripes  in  Paris. 

r.  S.  POSTAL  CENSORSHIP  WAS  IHSCON- 
tinued  at  close  of  business,  June  21. 

-N'els  Anderson,  managing  editor  of 
Springfield  (Mo.)  Republican,  and  Miss 
l.ucile  .Adams,  of  Ozark,  have  been  mar¬ 
ried.  Mr.  -Anderson  is  U.  S.  vice-coun¬ 
sel  in  Belgrade,  Serbia. 

P.KRMN  NEWSPAPERS  RESUMED  PUBI.ICA- 

tion  June  17,  after  lapse  of  five  days, 
when  printers’  strike  was  settled  through 
arbitration. 

Ray  Sisley,  of  Chicago  Tribune  art 
depariment,  is  recuperating  at  the  Cul¬ 
ver  Military  Academy,  Culver,  Ind. 

Chicago  advertising  men  defeated 
ex-Chicago  ad  men  now  working  in  New 
York  City  by  11  to  7  in  a  baseball  game, 
June  21,  for  the  benefit  of  the  Chicago 
Off-the-Street  Club. 

.Auto  of  John  A.  Tenney,  president 
.Adams  Publishing  Company,  Chicago, 
was  smashed  in  collision  June  21. 

Capt.  Fred  W.  Parker,  of  56th  Pi¬ 
oneer  Infantry,  formerly  city  editor  of 
Portland  (Me.)  Daily  Press,  returns 
home  this  week. 

Warren  S.  Hastings,  30  years  re- 
porter  .Albany  (X.  Y.)  newspapers,  is 
candidate  for  re-election  as  coroner  of 
Albany  County. 

Harry  E.  Wright,  city  editor  of 
Olean  ( N.  A’.)  F-vening  Herald,  and  El¬ 
len  B.  P'kdahl  have  been  married. 

Post  Office  Depart.ment  has  re- 
scinded  order  which  banned  Soviets  at 
W  ork  Magazine,  New  A’ork,  from  mails 
since  last  November. 

D.m.ias  News  and  Journal's  annual 
picnic  and  outing  was  attended  by  800 
employes  and  members  of  their  families. 

Lieut.  Charles  D.  Avery,  city  editor 
of  Manhattan  (Kans.)  Mercury,  has  re¬ 
turned,  wearing  a  D.  S.  C.  He  was 
wounded  in  action. 


STAFF  CHANGES 

Fred  Smith,  who  has  been  in  France 
with  I  he  army,  has  returned  to  copy  desk 
of  .Albany  (N.  Y.)  Knickerbocker  Press. 

Frank  S.  Palmer,  night  telegraph 
editor  of  the  Troy  (N.  Y.)  Record,  has 
been  promoted  to  day  city  editor. 

Irving  A.  Brody  has  left  Troy 
^N.  Y.)  Record  staff  to  join  Times. 
Whipple  H.  Rousseau,  heretofore  with 
-Albany  Knickerbocker  Press,  has  also 
joined  Times  staff. 

L.  Bert  St.  Clair,  late  with  .Asso¬ 
ciated  Press,  is  now  Washington  corre¬ 
spondent  of  Albany  (N.  Y.)  Argus. 

Thomas  Burke  and  John  J.  Scully, 
of  the  Navy  and  .Army,  respectively, 
have  joined  staff  of  .Albany  (N.  Y.) 
Times-Unirn. 


Bob  Blake  has  received  discharge 
from  over.seas  artillery  service  and  now 
is  with  art  staff  of  Chicago  Daily  News. 

Louis  Barry  has  resigned  as  police 
reporter  of  Providence  Tribune.  Ken¬ 
neth  MacMillen,  of  Providence  News, 
has  taken  his  place. 

Earle  R.  Delano  has  joined  report- 
ing  staff  of  Providence  Journal.  Fred 
C.  Perry  is  promoted  night  city  editor. 

Lieut.  L.  H.  Fairell,  formerly  of 
Register  and  Tribune,  will  take  charge 
of  City  desk  for  Des  Moines  Register 
about  July  1,  succeeding  Louis  H.  Cook, 
who  goes  to  Marsh  publications,  Water¬ 
loo. 

Russell  Cole  will  rejoin  Des  Moines 
Sunday  Register  staff  July  1.  He  has 
been  overseas  with  the  Stars  &  Stripes.. 

Merle  Manly,  of  the  Cedar  Rapids 
Gazette,  has  joined  Des  Moines  Register 
and  Tribune,  covering  City  Hall. 

Harry  B.  Critchlow,  late  with 
Portland  (Ore.)  Telegram,  has  gone  to 
St.  Louis  Star. 

Lieut.-Col.  John  H.  O’Connor  has 
resumed  his  duties  as  city  editor  of 
Winfield  (Kan.)  Courier. 

Mhxard  P.  Wear,  fro.m  Lawrence 
( Kan.)  Journal-World,  has  been  made 
city  editor  of  Casper  (Wyo.)  Tribune. 

John  H.  Kearnes,  of  O.maha  Bee, 
assumes  editorial  management  of  Au¬ 
burn  (Neb.)  Herald,  succeeding  Allan 
1).  May. 

George  Caldwell  is  now  exchange 
editor  and  librarian  of  St.  Paul  Daily 
.News,  forsaking  City  Hall  run. 

John  P.  McConville,  formerly  of 
Portland  (Me.)  Express-Advertiser,  is 
now  New  England  manager  of  publicity 
and  exploitation  for  Famous  Players- 
l.asky  Corporation. 

1.  S.  French  has  been  made  City 
Hall  reporter  of  Bridgeport  Telegram, 
succeeding  Joseph  H.  Masterson,  ad¬ 
vanced  to  copy  desk. 

ASSOCIATION  NEWS 

Recently-organized  Ottawa  Press 
Club,  to  raise  funds  for  establishing 
club  rpiarters,  is  conducting  a  series  of 
concerts  at  which  the  public  are  assured 
of  their  money’s  worth. 

Ozark  Press  Association  held  an- 
nual  meeting  at  Mountain  Grove,  Mo., 
June  21. 

Alec  Cai.der  won  spring  tournament, 
June  18,  of  New  Y  ork  Paper  Trade  Golf 
.Association. 

Jui^oR  .Advertising  Association  of 
Chicago  has  re-incorporated  as  Merchan- 
('ising  Club.  W.  J.  Stevens  is  president. 

Thirty  Club  of  London  has  elected 
T.  Wareham  Smith  presideni. 

Thomas  J.  Kiphart  is  new  president 
of  Cincinnati  .Ad  Men’s  Club. 

Dallas  .Ad  Club  CELEBRATim  eleventh 
birthday  anniversary  June  17. 

BUSINESS  NOTES 

Lumbfji  Trade  Journal  of  New'  Or- 
leans  is  celebrating  its  25th  birthday  an¬ 
niversary. 

H.  T.  Haines,  former  Utah  State 
Statistician,  has  become  publisher  of 
Richland  (Wash.)  .Advocate. 

S  &  W.  .Art  Service  Company,  Chi- 
cago,  has  opened  New  Y'ork  office  in 
charge  of  Robert  .A.  Graham. 

Harold.Firestone  has  opened  an  ad- 
vertising  business  office  in  Philadelphia. 

Announces  Journalism  Courses 

.Austin,  Tex.,  June  25. — The  Uni¬ 
versity  of  Texas  announces  new  jour¬ 
nalism  courses,  covering  a  history  of  the 
profession,  specializing  on  ethics  and 
princii>les  and  eminent  editors  of  the 
United  States;  and  country  journalism, 
for  those  who  are  engaged  in  news- 
liaper  work  in  small  towns,  or  intend  to 
take  up  such  work  but  are  unable  to 
attend  school. 
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“Brass  Tacks’’  in  Advertising 

EXPERIENCE  COUNTS  MORE  THAN  EXPERIMENTS 


By  WILBUR  D.  NESBIT 


L.V.ST  Thursday  we  ran  one  of  our 
"llra.ss  Tacks”  advertisements  in 
The  Chicago  Tribune.  As  an  il¬ 
lustration  of  the  fact  that  the  right  kind 
of  advertising  pays,  before  10  o’clock 
that  morning  one  of  Chicago's  largest 
ronrerns  called  us  up  and  made  an 
appointment  to  talk  with  us  about  a 
$100,000  campaign. 

This  advertiser  was  impressed  most 
with  the  fact  that  the  Wm.  H.  Rankin 
Company  believes  in  taking  its  own 
medicine.  He  also  felt  that  an  adver¬ 
tiser  that  prepared  and  placed  the  ad¬ 
vertising  of  such  high  class  companies 
as  Marshall  Field  &  Co  (wholesale). 
The  B.  F.  Goodrich  CompanjL  Wilson 
&  Company,  Mead  Cycle  Company, 
Haynes  Automobile  Company,  Illinois 
Glass  Company,  Grinnell  (jloves,  Cheney 
Talking  Machine  Company,  and  Kellogg 
Toa.sted  Corn  ITake  Co — and  had  been 
working  for  such  concerns  for  from  one 
to  twenty  years — ought  to  be  the  right 
company  for  him  to  start  with. 

Experience  counts  in  advertising,  just 
as  in  everything  else.  We  bank  more 
on  experience  than  we  do  on  experi¬ 
ments.  We  look  upon  advertising  as  a 
means  not  only  to  create  good  will  but 
to  help  make  sales. 

We  know  that  getting  down  to  brass 
tacks  pays.  It  pays  us;  it  pays  our 
customers.  In  our  own  advertising  we 
do  not  pay  for  space  just  to  make  a 
good  impression. 

WE  use  this  space  just  as  in  years 
gone  by  we  sent  out  salesman 
to  tell  our  story  to  get  new  cus¬ 
tomers.  We  find  printed  advertising 
more  economical  for  our  purpose.  We 
have  no  .solicitors.  When  you  talk  busi¬ 
ness  with  us  you  talk  with  one  of  the 
principals  in  the  business.  Our  adver¬ 
tising  gets  us  more  business  at  less  cost 
than  when  we  had  several  high  salaried 
solicitors. 

One  of  the  important  things  we  do  right 
here  in  our  own  offices  is  to  sell  our 
whole  organization  on  the  tremendous 
value  of  advertising.  Our  aim  is  that 
everybody  in  both  our  Chicago  and  Xew 
York  organizations,  from  the  oflTiee  boys 
up,  shall  firmly  and  forcefully  believe  in 
the  ailwertising  we  do.  And  frankly, 
everybody  in  our  organization  is  loyally 
proud  of  our  service  and  our  work. 

Our  ‘‘Brass  Tacks”  talks  have  heen  very 
effective  for  us.  They  have  brought  out 
a  side  of  our  service  that  we  know  to 
he  most  important  for  our  customers — 
the  buying  of  space,  (Banning  the  cam- 
Iiaign.  deciding  upon  the  size  of  space 
and  the  mediums  to  be  used.  First  of 
all.  we  want  to  help  our  customers  in¬ 
vest  their  advertising  money  wisely  and 
profitably.  We  avoid  waste.  We  make 
the  dollars  count.  And  that  tells  its 
own  story  when  your  books  are  audited 
at  the  end  of  your  year. 

Most  advertisers  know  of  the  high 
standing  of  the  Rankin  organiza¬ 
tion  when  it  comes  to  copy  and 
art  service.  They  have  seen  our  work 
in  national  publications  for  Wilson  & 
Company,  Grinnell  Gloves,  Kellogg’s, 
Goodrich  De  Luxe  Truck  Tires,  Add-a- 
Pcarl  Co.,  Haynes  .Automobile,  Athena 
I'nderwcar,  Kloster  Cottons,  and  others. 
In  Chicago  newspapers  the^  have  seen 
the  campaigns  we  prepared  for  the  Re¬ 
tail  Lumber  Dealers’  A.ssociation,  Wil¬ 
son  &  Company,  Goodrich  Safety  Tread 
Tires,  Goodrich  Silvertown  Cord  Tires, 
Schulze’s  Bread.  Haynes  Automobiles, 
De  Luxe  Bed  Springs,  Cri^o  Crackers, 
Diamond  Tires,  Kellogg's  Toasted  Corn 
Flakes.  The  Joe  Beeson  Clothing  Shop, 
and  many  more. 

Back  of  this  ailvertising  and  art  service 
is  our  merchandi.  ing  and  sales  co-opera¬ 
tion  work.  At  a  recent  sales  conven¬ 
tion  the  customer  frankly  told  us  that 
as  a  result  of  the  way  our  executives 
sold  the  advertising  to  his  salesmen  the 
value  of  the  campaign  was  increased 
at  least  50  per  cent.  He  also  said  his 
advertising  was  intrinsically  worth  100 
cents  on  the  dollar,  but  that  his  sales¬ 
men  would  use  the  campaign  in  a  man¬ 
ner  to  make  it  vield  a  profit  of  at  least 
100%. 

That’s  the  way  we  look  at  ailvertising. 
It  must  not  only  bring  hack  100%  of 


what  it  costs,  but  must  show  a  profit. 
There  is  where  our  advice  regarding 
the  best  wav  to  invest  money  in  ad¬ 
vertising  helps  us  in  our  work  and 
benefits  our  customers. 

We  have  no  salesmen.  This  advertise 
nient  is  a  salesman  for  us.  It  will 
build  good  will;  it  will  help  us  with 
the  man  or  company  that  is  not  vet 
ready  to  advertise.  We  look  ahead. 
We  are  planning  for  next  year  and  the 
years  thereafter.  We  want  to  be  in 
touch  with  advertisers  of  tomorrow  as 
well  as  those  of  today.  Our  best  work 
is  often  done  for  an  advertiser  before 
he  has  put  a  penny  into  the  purchase 
of  space.  This  is  shown  bv  what  a 
new  customer  of  ours  in  Sew  York 
wrote  about  us: 

“The  Rankin  Company  have  been 
entrusted  with  our  account  and  are 
preparing  for  us  a  national  campaign 
to  be  inaugurated  next  fall.  During 
our  association  with  them  they  have 
displayed  a  breadth  of  vision  and  a 
keen  knowdedge  of  merchandising  and 
advertising  that  have  won  our  ad¬ 
miration  and  confiilence.” 

‘■Xewspaperdom”  recently  wrote  our 
customers  relative  to  our  method  of 
Wiirking  for  and  with  them  and  we 
quote  below  extracts  from  three  of 
tlieir  letters: 

The  B.  F.  Goodrich  Rubber  Co. 

The  Rankin  Company,  and  their  prede¬ 
cessors,  have  served  us  for  the  past  six 
years,  and  all  in  all,  with  a  large 
amount  of  satisfaction  and  profit  to  otir- 
.selves.  yM  the  present  time,  the  Rankin 
.Agency  is  particularly  strong  with  a 
ydendid  corps  of  copy-writers,  and  a 
Service  Department  that  is  second  to 
none. 

E.  C.  Tibbitts.  .\dv.  Mgr. 

The  Haynes  Automobile  Co.,  Kokomo, 
Ind. 

We  have  dealt  with  Rankin  first 
through  the  Mahin  .Adverti.sing  Com¬ 
pany,  and  since  then  the  Rankin  .Adver¬ 
tising  .Agency  in  all  about  .six  vears, 
having  been  frequently  solicited  liuring 
that  time  by  practically  every  agency- 
in  the  country.  The  above  statement 
therefore  makes  it  evident  that  we  do 
not  consider  that  any  agency  could  do 
more  for  us  than  can  the  Rankin 
.-Agency.  Rankin,  Nesbit  and  Groth  are 
good,  as  arc  the  other  members  of  their 
organization  all  the  way  down  the  line. 
They  are  always  on  the  job;  alw-ays 
looking  for  an  opportunity  to  do  some¬ 
thing  which  will  benefit  their  clients. 
They  are  constantly  on  the  alert  and. 
personally.  I  regard  them  as  an  all 
around,  live-wire  aggregation.  They 
strike  us  as  a  100  per  cent  concern. 

.A.  G.  Seiberlinc.  Gen.  Mgr. 
Mead  Cycle  Company,  Chicago,  HI. 

The  Rankin  .Advertising  .Agency  and 
its  pretlecessor.  the  Mahin  .-Advertising 
.-Agency,  have  been  serving  the  Mead 
Cycle  Company  in  highly  efficient  mati- 
ner  for  about  twenty  years,  for  some 
eleven  years  under  the  personal  direc¬ 
tion  of  the  writer.  Onlinarily.  a  con¬ 
nection,  over  so  long  a  period  woubl 
seem  to  inilicate  a  routine  handling  of 
service  that  might  easily  deteriorate 
into  inefficiency,  but  the  contrary  is 
true,  AA'e  note  in  this  agency  a  con 
tinuntis  enthusiasm  and  an  increasing, 
rather  than  a  diminishing  sense  of 
service. 

A\'.  M.  C.  Foster.  Secy.  &  .Adv.  Mgr. 
Kellogg  Toasted  Corn  Flake  Co., 
Battle  Creek,  Mich. 

In  the  short  time  that  we  have  been 
associated  with  the  AA’m.  H,  Rankin 
t'om|iany  they  have  producetl  fer  us 
more  constructive  ideas  which  esn  he 
built  upon  from  year  to  year  than  we 
have  hern  able  to  secure  in  the  many 
years  that  we  have  been  in  business. 

J.  L.  Kellogc. 

Specimens  of  our  work;  sales  literature 
wriltcti  by  executives  of  our  company, 
and  any  information  desired  will  be 
sent  you.  on  rcque.st.  AAr'ire,  write  or 
telephone  AVm.  H.  Rankin  Co.  50  Mad 
ison  Ave.,  New  A'ork,  telephone  Madi¬ 
son  1815  or  Monroe  Bldg..  Chicago, 
telephone  Randolph  6600. 
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6%  DAYS  AHEAD  IN  PAPER  MILLS 


May  Report  of  News  Print  Service 
Bureau  Shows  Conditions 

The  39  companies  reporting  to  the 
News  Print  Service  Bureau  produced 
144,621  tons  and  shipped  155,807  tons 
during  May.  Shipments  exceeded  pro¬ 
duction  by  11,186  tons  or  7  per  cent. 
Production  figures  include  1,106  tons  of 
hanging,  of  which  281  tons  were  made 
in  Canada.  The  average  daily  produc¬ 
tion  of  news  print  paper  by  the  mills 
reporting  for  May  amounted  to  88.3 
per  cent  of  the  average  daily  output 
during  the  three  months  of  greatest 
production  in  1918." 

The  report  says:  "The  comparisons 
for  1919  with  1918  are  based  upon  the 
same  identical  mills.  Production  by  the 
United  States  mills  during  the  first  five 
months  of  1919  was  28,522  tons,  or  7  per 
cent  greater  than  during  the  same 
months  in  1918.  Canadian  production 
during  this  period  exceeded  that  of  the 
same  five  months  in  1918  by  17,779  tons, 
or  6  per  cent,  making  the  combined  pro¬ 
duction  of  the  39  reportitig  companies 
46,301  tons,  or  6  per  cent  greater  than 
in  the  first  five  months  of  1918. 

"The  United  States  mills  shipped 
1,480  tons  less  and  the  Canadian  mills 
12,195  tons  more  in  the  first  five  months 
of  1919  than  in  the  corresponding  period 
of  1918. 

“Stocks  during  May  decreased  9,293 
tons  at  United  States  mill  points  and 
1.720  tons  at  Canadian  mills,  making 
total  stocks  11,013  tons  less  on  May  31, 
1919,  than  on  .April  30.  The  total  of 
34,900  tons  on  hand  at  all  mills  May  31 
amounted  to  6,'/i  days’  production. 


Of^bttuary 

Fr.snk  .Armstrong,  legislative  corre¬ 
spondent  for  the  Chicago  Daily  News, 
died  suddenly  June 
30,  in  Springfield,  Ill., 
of  heart  trouble.  He 
kept  busily  filing  wire 
reports  up  to  within  a 
few  hours  of  his 
death.  Mr.  Arm¬ 
strong  was  46  years 
old  and  had  been  ac¬ 
tive  as  a  newspaper 
reporter  since  boy¬ 
hood.  A  wife  and 
two  children  survive 
him. 

Gov.  Lowden  and  Itoth  Houses  of  the 
Legislature  paid  public  tribute  to  Mr. 
Armstrong  in  learning  of  his  death,  as 
did  the  Chicago  Daily  News  and  the 
Herald  &  Examiner  editorially. 

Frank  J.  Warg,  editor  of  the  Hawley 
(Pa.)  Times,  is  dead. 

Haroi  p  W  Aupperle,  at  one  time  man¬ 
aging  editor  of  the  Grand  Junction 
(Colo.)  Daily  News  and  identified  with 
newspapers  in  Denver  and  San  Fran¬ 
cisco,  died  June  20  in  W  estern  Siberia, 
where  he  was  captain  of  the  Red  Cross, 
in  complete  charge  of  its  activities  in 
that  region.  He  was  only  24  years  old. 
During  his  college  days  he  was  captain 
of  the  Stanford  University  track  team. 

F-dward  H.  Bltlf.r,  Jr.,  three-year-old 
son  of  the  editor  and  publisher  of  the 
Buffalo  (X.  A'.)  News,  died  June  20. 

David  H.  Walker,  newspaper  writer 
and  music  critic,  died  in  San  Francisco 
recently.  \Ir.  Walker  had  been  active 
in  the  daily  newspaper  life  of  the  city 
for  more  than  40  years,  his  principal 
work  having  been  on  the  Morning  Call 
and  the  Evening  Bulletin,  for  which  pa¬ 
per  he  edited  children’s  pages  that  were 
read  throughout  the  country.  He  also 
edited  occasional  financial  pages.  .Among 
his  more  recent  activities  were  his  serv¬ 
ices  in  liehalf  of  the  Home  Industry 


League  and  employment  bureaus.  He 
also  was  for  some  time  connected  with 
the  California  Development  Board  and 
wa.s  associated  with  the  Chamber  of 
Commerce  journal. 

Mrs.  5>ophia  C.  Danahy,  mother  of 
James  Danahy,  of  the  New  A’ork  .Ameri¬ 
can’s  editorial  staff,  died  June  19  in 
New  York. 

John  L.  Conklin,  at  one  time  busi¬ 
ness  manager  of  the  Paterson  (N.  J.) 
Evening  News,  died  in  Paterson  June 
19,  aged  71  years.  For  years  he  was  a 
leader  in  Republican  politics  in  Passaic 
County. 

Col.  John  Shepler,  owner  of  the 
Lawton  (Okla.)  Constitution,  died  June 
16.  His  father  died  June  13. 

John  P.  Kennedy,  an  employee  of  the 
Minneapolis  Journal  for  10  years,  died 
June  16  from  injuries  received  June  14, 
when  an  automobile  hit  him.  Mr.  Ken¬ 
nedy,  who  was  born  in  Manchester, 
N.  H.,  in  1852,  was  formerly  editor  of 
the  Lawrence  (Mass.)  .American  and 
the  Mason  City  (la.)  Times.  He  had 
l)een  in  Minneapolis  20  years. 

CoL.  JosiAH  H.  Kellogg,  oldest  living 
member  of  the  Press  Club  of  Chicago, 
died  June  20,  aged  85  years.  He  was  a 
veteran  of  the  Civil  War.  Col.  Kellogg 
is  fondly  remembered  by  many  friends 
in  the  Chicago  Press  Club  for  his  great 
booming  voice,  an  unfailing  good  humor, 
inexhaustible  and  intimate  little  anec¬ 
dotes.  It  was  his  daily  practice  for  sev¬ 
eral  years,  at  exactly  10  o’clock,  to  be¬ 
gin  a  dizzying  walk — briskly  always— of 
five  miles  round  and  round  the  four 
large  billiard  tables  of  the  old  Press 
Club  building. 

John  P.  Drennan,  principal  ow-ner, 
general  manager  and  treasurer  of  the 
Decatur  (Ill.)  Review,  died  June  18  at 
Nevada,  Mo.  He  was  born  in  Mans¬ 
field,  Ohio,  September  6,  1861.  In  the 
early  80’s,  with  his  schoolboy  friend  in 
the  printing  business,  William  T.  Mc- 
Iver,  Mr.  Drennan  started  the  Rood- 
house  Eye,  a  daily  paper  in  a  town  of 
about  1,^.  In  1888  “Jerry”  Donahue 
became  associated  with  Mr.  Drennan  in 
publishing  the  Eye.  In  August  of  that 
year  they  moved  to  Decatur  and  bought 
the  interests  of  R.  E.  Pratt  and  .A.  C. 
Thompson  in  the  Review. 

Dr.  .Arthi'r  B.  Norton;  founder  of 
the  Homeopathic  Eye.  Ear  and  Throat 
Journal,  died  in  New  A'ork,  June  18. 

Walter  E.  Smalley,  a  copy  editor  on 
the  Philadelphia  Inquirer  and  at  one 
time  news  editor  of  the  Detroit  Free 
Press,  died  recently  of  pneumonia  in 
the  Pennsylvania  Hospital.  Philadelphia. 


Picturesque  Canadian  Dead 

Ottawa,  Out.,  June  24. — The  recent 
death  at  Toronto  of  .Alexander  Whyte 
Wright,  aged  71,  removed  a  picturesque 
figure  of  the  passing  generation.  He 
was  a  labor  leader,  organizer  for  the 
Con.servative  party,  a  participant  in  the 
Fenian  raid  episode,  a  reporter  and 
afterwards  editor,  and  a  well-known 
campaign  speaker.  Mr.  Wright  toured 
the  United  States  in  the  interests  of 
McKinley  and  Great  Britain  in  the  elec¬ 
tions  prior  to  the  ascension  of  King 
George. 


Investigating  P.  O.  Complaints 

Troy,  N.  A'.,  June  25. — Consideration 
of  protests  received  in  large  numbers 
from  patrons  of  the  rural  free  delivery 
system  of  the  Post  Office  is  under  way 
by  Postal  Inspectors,  who  have  estab¬ 
lished  headquarters  in  Troy.  They  say 
they  will  not  leave  until  their  investiga¬ 
tion  is  fully  completed  and  a  report 
made  to  their  department.  The  Record 
has  printed  some  of  the  most  striking 
complaints. 


It  was  not  George  Wash¬ 
ington  who  said: 

‘‘Food  will  win  the  war” 

still  it  was  just  as  true  as  if 
handed  down  to  us  by  the 
“father  of  our  eountry.” 

To  use  plain  English  it  was  in 
fact  the  silos  that  did  it,  and 

W  isconsin 

helped! 

During  the  war  Wisconsin  increased 
its  silos  from  58,000  to  68,000;  and 
its  bread  cereals  60%;  its  sugar  beets 
30%;  its  meats  20%;  and  its  other 
products  in  like  proportions. 

The  War  over,  won  by  silos,  Wiscon¬ 
sin  has  money  to  spend  for  amuse¬ 
ments,  investments,  conveniences  and 
luxuries,  and  can  spend  it  very 
cheerfully  too.* 

What  have  you  to  offer? 

Get  it  known  to  Wisconsin  by  ad¬ 
vertising  it  in  the  daily  papers,  and 
TRY  THESE  PAPERS  FIRST! 

Rate  for 
Circulation  5,000  lines 


Beloit  News  (E)  .  6,593  .02 

Eau  Claire  Leader-Telegram  (M&E&S) .  9,042  .027 

Fond  du  Lac  Commonwealth  (E) .  5,872  .02 

Green  Bay  Press  Gazette  (E) .  10,096  .025 

Kenosha  News  (E)  .  5,221  .0143 

La  Crosse  Tribune-Leader  Press  (E&S) .  13,567  .035 

Madison,  Wisconsin,  State  Journal  (E) .  tl4,689  .035 

Madison,  Wisconsin,  State  Journal  (S)  .  tl0,891  .03 

Milwaukee,  Wisconsin-News  (E) .  *62,000  .10 

Milwaukee  Journal  (E)  .  113,830  .14 

Milwaukee  Journal  (S)  .  93,830  .14 

Milwaukee  Sentinel  (M&E)  .  81,752  .11 

Milwaukee  Sentinel  (S)  .  67,162  .11 

Racine  Journal  News  (E)  .  7,666  .025 

Sheboygan  Press  (E)  .  6,693  .0214 

Superior  Telegram  (E)  .  15,152  .035 

Wausau  Record-Herald  (E)  .  5,353  .01785 


Government  Statements,  April  1st,  1919. 
’Publishers  Statement,  April  1,  1919. 
tA.  B.  C.  Statement,  April  1,  1919. 
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SIXTH  ANNUAL  MEETING  OF 
THE  “A.  B.  C.” 

{Continued  from  Page  9.) 

Newspapers  and  Publications 

The  total  membership  was  shown  to 
oe  1,303  which  includes  the  newspapers 
and  publications — “ready  for  prelimin¬ 
ary  inspection.” 

The  treasurer’s  report  attested  by 
Arthur  Young  &  Co.,  Certified  Public 
Accountant,  showed  receipts  for  the  year 
of  $270,025.52  with  disbursements  for  all 
purposes  of  $263,090.36. 

The  cost  balance  as  of  April  30,  1919, 
was  shown  as  $41,486.62.  , 

The  balance  sheet  shows  furniture  and 
fi.xtures  as  $5,948.89  and  U.  S.  Liberty 
Bonds  of  $15,000. 

The  following  section  was  added  to 
•Article  I  of  the  By-Laws  as  printed  on 
pages  8  and  41  of  Editor  &  Publisher 
for  June  5: 

“Each  report  issued  to  members  shall 
embrace  verified  figures  and  facts  bear¬ 
ing  on  the  quantity,  quality,  distribution 
of  circulation  and  circulation  methods; 
thereby  enabling  quality  as  well  as  quan¬ 
tity  to  be  established.  Facts,  without 
opinion,  to  be  reported.” 

The  paragraph  in  Article  3,  Section  7, 
covering  a  morning  and  evening  edition 
was  amended  to  read : 

Additional  By-Law  Changes 

“A  morning  and  evening  edition  of 
the  same  publication  can  be  admitted 
under  one  membership  and  pay  dues  on 
combined  distribution,  if  all  foreign  ad¬ 
vertising  in  both  editions  is  sold  only 
as  a  unit.  If  not,  each  edition  will  be 
regarded  as  a  separate  member  and  pay 
dues  separately,  based  on  gross  distri¬ 
bution.” 

Section  8,  Article  3,  was  amended  to 
read : 

“Two  or  more  publications  (except 
daily  newspapers)  published  under  one 
ownership,  cannot  be  admitted  to  the 
.Audit  Bureau  of  Circulations  under  one 
membership,  based  on  their  combined 
circulation,  but  membership  must  be 
taken  out  for  each  publication,  except 
when  all  advertising  in  such  publications 
is  sold  only  as  a  unit.” 

An  extra  Section  No.  13  was  added 
to  Article  3,  reading: 

“When,  in  the  judgment  of  the  board 
of  directors,  the  regular  dues  from  the 
members  are  producing  a  surplus  larger 
than  necessary  for  actual  working  cap¬ 
ital,  they  may  order  a  discount  on  quar¬ 
terly  bills,  to  apply  to  all  members  alike.” 

Addition  was  made  to  Section  3,  Ar¬ 
ticle  4,  reading : 

“Provided,  however,  that  such  member 
shall  have  the  right  to  appear  at  the  next 
general  meeting  of  the  Bureau  and  show 
cause  why  he  should  be  reinstated,  said 
reinstatement  requiring  a  two-thirds  vote 
of  all  members  present.” 

An  extra  paragraph  making  Section 
2  was  added  to  Article  10: 

“.Amendments  may  be  proposed  by  any 
Sectional  Division.  All  such  amend¬ 
ments  shall  be  submitted  to  the  board  of 
directors,  which  shall  report  the  amend¬ 
ment  to  the  convention,  together  with 
the  result  of  their  action.” 

Mr.  Clague  and  Officers  Thanked 

Following  the  adoption  of  the  revised 
by-laws  in  the  afternoon  session  Friday, 
Thairman  Davis,  of  the  Resolutions 
Committee  rendered  his  report  on  the 
six  different  resolutions  proposed  by  the 
departments. 

These  included  a  resolution  of  thanks 
to  Mr.  Clague,  the  officers  and  direc¬ 
tors  fer  able  work  during  the  past  year 
?nd  was  as  follows: 

“IVhercas,  the  annual  report  of  the 
board  of  directors  is  the  best  and  most 
satisfactory  report  ever  pre.sented  to  the 
annual  meeting  of  this  Bureau,  it  shows 
faithful  and  efficient  work  and  deep  in¬ 


terest  on  the  part  of  the  officers  and 
directors. 

"Therefore  Be  It  Resolved,  That  the 
thanks  of  the  members  of  the  Audit 
Bureau  be  extended  to  Stanley  Clague, 
Managing  Director,  who  has  rendered 
such  sincere  and  unselfish  service  in  pro¬ 
moting  the  best  welfare  of  the  Bureau 
and  its  various  members,  and  that  all 
officers  and  directors  likewise  receive  the 
thank.s  of  the  convention.” 

Other  resolutions  included  a  recom¬ 
mendation  as  to  the  advisability  of  uni¬ 
versal  military  training  which  was  re¬ 
ferred  to  the  board  without  being  read; 
a  resolution  that  hereafter  circulation 
figures  be  omitted  in  publishers’  reports 
to  the  post  office  on  the  grounds  of  being 
misleading  and  unnecessary. 

This  was  tabled  as  being  based  upon 
a  fallacious  premise  and,  moreover,  as 
being  wholly  outside  the  province  of  the 
•A.  B.  C.  to  regulate. 


MILLIONS  OF 

Shells  That  Won 
THE  World  War 

were  manufactured  in 

WATERBURY 

Connecticut,  U.  S.  A. 


“The  Brass  City” 

Waterbury  made  millions  of  shells  for  the 
Allies — millions  more  for  the  United  States 
Army  and  Navy,  now  working  to  capacity  on 
“peace”  orders. 


Consider  Monthly  Bulletin 

A  fourth  resolution  recommended  to 
the  board  of  directors  that  an  official 
bulletin  be  hereafter  issued  monthly,  in¬ 
forming  members  of  changes  in  the  rules, 
new  members  admitted  to  the  bureau 
and  such  other  matter  as  might  prove  of 
general  interest.  This  was  referred  to 
the  board  of  directors  for  further  con¬ 
sideration. 

The  following  three  resolutions  from 
the  farm  paper  group  all  were  referred 
to  the  board  of  directors  for  subsequent 
decision  : 

“Moved,  whereas  the  Audit  Bureau 
has  new  been  in  existence  for  five  years 
and  most  of  the  present  members  have 
been  in  the  bureau  for  more  than  two 
years,  therefore  be  it  resolved  that  the 
.A.  B.  C.  require  that  when  an  audit  has 
brought  out  certain  facts  with  regard  to 
circulation  getting  methods,  that  the  pub¬ 
lisher  be  required  to  continue  to  keep 
records  so  that  this  information  shall  be 
available  in  his  future  statements  and 
audits. 

“Moved  and  seconded  that  it  is  the 
sense  of  this  meeting  that  the  standard 
form  on  farm  papers  be  so  changed  that 
the  paragraph  under  the  heading  of 
‘Mail  Subscriptions’  individuals  include: 
1.  The  portion  of  the  total  secured 
through  the  aid  of  premiums.  2.  Por¬ 
tion  secured  through  contests.  3.  Por¬ 
tions  secured  through  sheet  writers  or 
100  per  cent  commission  men  and  also 

the  - .  4.  Proportion  of  the  total 

that  is  in  arrears  from  three  to  nine 
months. 

“Moved,  that  the  publisher  members 
may  have  the  right  to  show  what  have 
been  their  total  cash  receipts  from  sub¬ 
scriptions  for  the  period  covered  by  this 
statement  or  report.  Were  these  cash 
receipts  banked  regularly  for  verifica¬ 
tion? 

The  convention  closed  with  the  annual 
banquet  on  the  roof  of  the  La  Salle 
Hotel.  The  members  were  the  guests 
of  the  advertising  council  of  the  Chi¬ 
cago  .Association  of  Commerce.  .About 
fiOO  were  present.  The  entertainment 
was  spirited  and  consisted  of  singing  by 
the  Council  Glee  Club  of  60  voices  and 
(Continued  on  Page  35.) 


Alabama  Newspaper 
For  Sale 

One-half  interest  in  afternoon  daily 
and  Sunday  morning  paper  in  third 
richest  county  in  Alabama.  An  ex¬ 
ceptionally  good  proposition. 
Owners’  time  required  elsewhere. 
Address  J.  L.  Meeks,  Gadsden, 
Alabama. 


PROSPEROUS 
IN  WAR 

PROSPEROUS 
IN  PEACE 


{Waterbary’s  subscriptions  to 
first,  second,  third,  fourth 
Liberty  Loans  were  170% 

{Waterbary’s  subscription  to 
Victory  Loan,  6  months  after 
signing  of  armistice  was  150% 


Waterbury  Employs  Many  Thousands 
Skilled,  Highly  Paid  Workers 

Sixty  per  cent  of  brass  used  ties  of  every  description  are 

made  in  Waterbury. 

Headquarters  o  f  button 
and  buckle  industry.  Center 
manufacturing  automatic 
machinery.  Largest  ma¬ 
chine  shop  in  country  lo¬ 
cated  in  Waterbury.  Inger- 
soll  Dollar  Watch  and  Inger- 
soll  Waterbury  Watch  are 
Waterbury  products.  Fac¬ 
tory  in  which  former  is 
made  is  largest  of  its  class 
in  the  world. 


in  United  States  is  made  in 
Waterbury.  One  of  the 
largest  watch  and  clock  fac¬ 
tories  in  the  world  is  in 
Waterbury ;  others  nearby. 
Waterbury  has  two  largest 
pin  factories  in  United 
Stamps.  Every  automobile 
maker  in  the  country  must 
come  to  Waterbury  for 
many  parts  and  materials. 
Thousands  of  metal  novel- 


The  Dominant  Medium  in  Waterbury. 

Waterbury  Republican 

DAILY  and  SUNDAY. 

Reaches  thousands  more  families  than  any  other 
Waterbury  newspaper — 

Leads  in  local  advertising. 

Prints  more  national  advertising  than  all  other  Water¬ 
bury  newspapers  combined. 

Carries  80%  of  all  automobile  advertising,  local  and 
national. 

Prints  four  times  as  many  want  ads  as  all  other  Water¬ 
bury  newspapers  combined. 

Member 

ASSOCIATED  PRESS 
AUDIT  BUREAU  CIRCULATIONS 
AMERICAN  NEWSPAPER  PUBLISHERS’  ASS’N. 

WM.  J.  PAPE,  PUBLISHER. 

Representative:  JULIUS  MATHEWS  SPECIAL  AGENCY 
Boston — New  York — Chicago 
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E  D  I/F 

QUOTING  PRICES  IN  BOOK  REVIEWS  ^ 

'  I  'HE  contciiiioii  of  ilie  Post  Office  Department 
that.  I’.iuler  tlie  zone  law.  bo<jk  reviews  in  which 
prices  are  stated  miist  he  classified  as  advertising  is, 
obvioush,  not  a  souttd  one.  The  New  York  pub¬ 
lishers  are  fully  jttstilied  in  opposing  such  a  ruling, 
and  should  fight  it.  if  necessary,  in  the  courts.  No 
newspaptr  <jr  other  publication  receives  pay  for 
book  reviews.  Thej  are  writteti  and  published, 
wholly  at  the  expense  of  the  newspaper,  solely  in 
the  litie  of  service  to  the  reader. 

There  could  never  be  any  question  seriously 
raised  as  to  the  cultural  value  of  book  reviews. 

They  are  aimed  not  merely  to  afford  routine  in¬ 
formation  as  to  new  books — for  this  may  be  ac¬ 
complished  entirely  through  the  advertising  col¬ 
umns;  but  their  purttpose  is  to  afford  a  critical 
valuation  of  such  books.  This  is  properly  within 
the  province  of  any  newspaper. 

If  the  Department  shall  be  permitted  to  enforce, 
without  a  light,  such  a  ruling  it  will  lead  to  endless 
confusion  in  newspaper  offices.  If  officials  of  the 
postal  establishment  are  to  be  allowed  to  decide  as 
to  what  is  and  what  is  not  advertising  in  a  news¬ 
paper.  the  business  of  publishing  will  be  gravely 
menaced.  The  Bourne  law  provides  that  adver¬ 
tising  appearing  in  the  news  columns,  or  in  the 
textual  guise  of  reading  matter,  shall  be  desig¬ 
nated  as  such  bv  the  use  of  the  word  "advertis- 


I  iV  L 


•‘KEEP  IT  OUT  OF  THE  NEWSPAPERS!^ 


mg. 

The  zone  postal  law  requires  that  a  tax  shall  be 
paid,  in  the  way  of  additional  postage,  on  the  adver¬ 
tising  in  a  publication.  Common  sense  application 
of  that  law  requires  that  the  definitive  line  shall  be 
plainly  drawn. 

The  pre.sent  attitude  of  the  Department  looks  to 
an  inevitable  pt)stal  censor.shi|)  over  reading  matter, 
based  upon  some  official’s  judgment  as  to  whether 
certain  news,  reviews  or  other  reading  matter  con¬ 
tains  an  element  of  advertising.  .\s  a  matter  of  fact 
it  very  often  happens  that  in  telling  the  news,  or  in 
giving  necessary  and  useful  information,  somebody 
or  something  is  advertised — incidentally,  of  course, 
but  inevitably. 

Trade  newspapers,  in  the  course  of  printing  the 
absolutely  legitimate  trade  news,  are  compelled  to 
give  facts  and  include  references  to  men  and  com¬ 
modities  which,  perforce,  have  an  element  of  ad¬ 
vertising  in  them.  A  drastic  application  of  such  an 
interpretation  as  is  now  proposed  would  serve  to 
classify  as  advertising  a  great  volume  of  useful, 
helpful  and  strictly  ethical  trade  news. 

EniTOR  &  PfBt.istiER  does  not  contend  that  the 
publication  of  prices  in  book  reviews  is  a  good  busi¬ 
ness  policy  for  newspapers.  .\s  a  matter  of  fact 
the  practice  is  a  costly  one.  But.  if  editors  believe 
that  the  price  of  a  book  should  be  stated  in  a  re¬ 
view,  solely  for  the  convenience  of  the  reader,  they 
are  wholly  within  their  rights  in  followtng  that 
policy. 

Just  now  the  War  Department  is  carrying  for¬ 
ward  an  admirable  campaign  of  paid  advertising 
for  recruits.  Realizing  the  news  value,  and  the 
vital  interests  involved  in  this  campaign,  editors  are 
getting  and  printing  the  news  about  it.  and  editorial 
writers  arc  urging  upon  young  men  the  advantages 
of  army  training.  If,  in  such  news  or  editorials, 
the  amount  of  the  army  wage  is  mentioned — as  it 
has  been  in  hundreds  of  instances — then  such  mat- 
tec  would  be  classed,  under  the  new’  ruling,  as  ad¬ 
vertising  and  would  carry  the  postage  penalty  there¬ 
by  imposed. 

There  should  be  an  end  to  such  nonsense.  The 
underlying  principle  of  the  present  [lostal  law  is  bad 
enough.  No  petty  interpretations  of  its  provisions 
by  administrative  officials  should  be  permitted.  The 
publishers  should  carry  their  fight,  if  necessary,  to 
the  highest  court  in  the  land. 


'  I  ' H  E  Bridgeport  Post,  in  editorially  chastening  a 
■■■  critic  who  contended  that  the  newspapers  were 
resjionsihle  for  the  present  social  unrest  because  of 
their  habit  of  publishing  complaints  of  had  service 
by  so-called  public  service  corporations,  says: 

“To  carry  the  thought  to  its  logical  conclusion,  the 
newspajters  are  responsible  for  the  recent  war  in 
Europe ;  for,  if  they  had  not  printed  stories  about 
it.  nobody  would  have  known  that  there  was  a  war 
and.  consequently,  nobody  would  have  fought.” 

Every  offender  against  public  policy,  morals  or 
law  is  anxious  to  “keep  it  out  of  the  newspapers.” 
If  the  newspapers  fell  about  a  thing,  and  public  sen¬ 
timent  is  aroused  against  that  thing — or  against  the 
man  or  corporation  responsible  for  the  abuse — then 
the  newspapers  are,  according  to  this  reasoning,  re¬ 
sponsible  for  any  uncomfortable  results  that  may 
be  visited  upon  the  offender.  Hence,  the  newspapers 
incite  revolution,  encourage  resistance  to  the  estab¬ 
lished  schedule  of  things. 

Every  issue  of  a  good  newspaper  prints  items  of 
news  calculated  to  excite  the  public  mind.  Without 
such  excitement  we  should  soon  lapse  into  a  state  of 
coma,  content  with  all  that  is,  resigned  to  the  rule 
of  greed  and  wrong.  The  newspaper  which  should 
fad  to  put  on  record  the  unpleasant  events  of  daily 
life,  or  to  turn  the  light  on  malefactors,  w’ould  com¬ 
mit  a  daily  offense  against  society. 


GETTING  THE  BROADER  VIEW 

TT  has  been  the  practice  at  the  School  of  Journal- 
•*-isiii  at  the  I’niversity  of  Missouri  to  arrange  for 
members  of  the  faculty  to  spend  their  vacations 
— plus  ample  ftirl.ouglis — iti  newspaper  work  in  for¬ 
eign  coui'tries.  One  spent  a  year  on  the  staff  of  the 
Melbourne  Evening  Herald,  another  a  year  in 
Tokyo  oil  the  Japan  Advertiser;  others  in  China 
and  on  world  tours. 

Thus,  this  Missouri  institution  has  proved  the  wis¬ 
dom  of  the  suggestion  made  in  Editor  &  Publisher 
by  Ralph  D.  Blumcnfeld.  of  the  London  Express,  for 
an  interchange  of  sthff  men  between  British  and 
American  newspapers,  tor  short  periods.  (The  Mis¬ 
souri  plan  has  had  excellent  results,  greatly  increas¬ 
ing  the  value  of  the  training  to  be  liad  there  by 
aspiring  newspapermen.  It  is  to  be  hoped  that  Mr. 
Blumcnfeld’s  idea  may  find  acceptance  both  in 
Britain  and  the  United  States  and  that  its  obvious 
value  may  be  demonstrated  in  actual  practice. 


O  EGION.AL  or  territorial  advertising  campaigns 
•‘^are  practicable  only  through  newspapers.  And 
such  campaigns  are  essential  to  manufacturers  who 
are  not  ready  to  undertake  nation-wide  distribution. 
When  they  are  ready,  the  newspapers  still  afford  to 
them  the  only  fully  effective  channels  through  which 
to  localize  their  advertising  and  tie  it  up  with  dealer- 
identity. 


TE  the  -American  people  wanted  newspapers  with- 
^out  advertisements  they  would  get  them.  They 
don’t  get  them. 


COL.  RAYMOND  ROBINS,  head  of  the  Red 
Cross  Mission  to  Russia,  is  considered  by  some 
people  to  l)e  an  extreme  radical.  But  when  he  says, 
“If  -America  is  to  meet  the  menace  of  the  Soviet  it 
will  have  to  be  done  through  a  serving  State,  a 
serving  Church  and  a  serving  economic  order,”  most 
men  will  applaud  the  sentiment  as  eminently  sound 
and  conservative.  Our  democracy  is  based  upon  pre¬ 
cisely  that  'deal.  To  the  extent  that  we  fail  to  make 
it  a  living  thing  we  fail  to  measure  up  to  our  political 
creed 


June  26,  1919.  Volume  S2.  No.  4. 

EDITOR  <5-  PUBLISHER 
Publithed  weekly  by 
Thi  Editor  &  Publishrr  Co. 

1117  World  Building,  63  Pork  Row,  New  York. 
Jamee  W'ne*/  Brown,  publiiher;  itorlen  E.  Pew, 
editor;  W.  D.  Showalter,  managing  editor  and  John  F. 
Redmond,  Newt. 

London;  H.  C.  Ridont. 

Paris:  F.  B.  Grundy. 

Toronto:  W.  A.  Craick. 

Chicago:  D.  F.  Cats. 

San  Francieeo:  Geo.  R.  De  Fore. 

Botton;  M.  J.  Staples. 

Washington:  Robert  T,  Barry. 

1(5  cents  a  copy;  $3  a  year;  foreign  pottage,  $1.00; 
Canadian,  50c. 


THE  PYRAMID  MAKEUP  IN  ADVERTISING 

'  I  'HE  pyramid  make-up  of  the  advertising  on  a 
A  newspaper  page  gives  to  advertisers  the  best 
possible  position  advantage  and  the  strongest 
reader-appeal.  The  old  passion  for  “top  of  column 
next  to  reading  matter”  had  its  origin  in  the  idea 
that  advertising  carried  very  little  interest  in  itself — 
that  it  must  be  cleverly  forced  upon  the  attention  of 
the  reader  through  occupying  a  position  which  would, 
of  necessity,  catch  the  eye. 

The  progressive  advertisers  now  realize  that  they 
must  give  to  advertising  an  interest  quite  as  com¬ 
pelling  as  that  carried  by  the  average  run  of  text 
matter.  They  realize,  too,  that  an  attractive  appear¬ 
ance  in  a  newspaper  page,  taken  as  a  whole,  counts 
for  more  than  mere  “position.”  It  is  doubtful 
whether  anybody  nowadays  ever  reads  an  “ad”  be¬ 
cause  of  its  position  next  to  reading  matter.  It  must 
have  more  than  that  to  commend  it  to  reader-at¬ 
tention. 

It  is  important  to  both  advertisers  and  newspapers 
that  the  bother  and  fuss  growing  out  of  the  special 
position  contracts  should  be  eliminated;  but  the  still 
more  important  consideration  is  in  the  recognition 
by  advertisers  of  the  intrinsic  value  of  good  copy 
and  of  the  news-interest  centering  in  a  group  of 
well  displayed  “ads” — an  interest  which  does  not 
come  from  their  positional  contact  with  reading  mat¬ 
ter.  but  which  is  independent  of  such  considerations. 

Of  course  cover  pages,  and  special  positions  in  re¬ 
lation  to  departmental  text  matter  are  necessarily 
exempt  from  the  pyramid  make-up  plan.  Generally 
speaking,  however,  an  advertisement  placed  on  a 
page  which  presents  an  attractive  typographical  ap¬ 
pearance  and  a  good  balance  betw'e<5n  text  and  ad¬ 
vertising  has  a  distinct  advantage  over  one  which 
is  so  placed  that  it  impairs  the  balance  and  symmetry 
of  a  page,  even  though  it  should  be  at  top  of  column 
and  surrounded  by  reading  matter. 


MARLEN  E.  PEW 


MARLEN  E.  pew,  the  new  editor  and  man¬ 
ager  of  the  International  News  Service,  is  a 
good  newspaper  man  and  a  good  friend. 

He  has  held,  through  twenty-four  years  of  work 
for  newspapers,  undimmed  vision  and  unshaken 
loyalty  to  ideals. 

He  has  never  ceased  to  believe  that  the  newspaper¬ 
man  is  a  vital  factor  in  the  day-by-day  work  of  safe¬ 
guarding  human  liberties. 

His  public  service,  as  head  of  the  News  Division 
of  the  War  Department  during  the  critical  period 
of  the  war,  will  figure  with  significance  in  the  great 
record.  Historians  of  the  press  in  the  days  to  come 
will  appraise  the  value  to  the  nation  and  to  press 
freedom  of  that  service. 

-As  editor  of  Editor  &  Publisher  Mr.  Pew  has 
had  the  satisfaction  of  reaping  the  immediate  appre¬ 
ciation  of  newspaper  and  advertising  men  for  intel¬ 
ligent.  zealous  and  highly  constructive  effort.  He 
has  won,  in  this  organization,  the  affectionate  friend¬ 
ship  of  all  connected  with  it  through  his  genuine¬ 
ness  as  a  man  and  his  ability  as  a  craftsman. 

Mr.  Pew  enters  upon  his  new'  and  important  duties 
carrying  with  him  the  cordial  good  wishes  of  his 
associates  here — friends  who  know  his  qualities  of 
heart  and  mind  and  his  splendid  equipment  for 
constructive  work. 


TH.AT  the  congestion  of  store  advertising  in  cer¬ 
tain  issues  of  daily  newspapers  should  be  eased 
through  the  adoption  by  merchants  generally  of  a 
better  balanced  schedule  of  copy  throughout  the 
week  is  highly  desirable — not  alone  to  the  news¬ 
papers,  anxious  to  render  the  best  service,  but  to 
the  advertisers  themselves.  Abnormal  shopping 
conditions  result  from  abnormal  advertising  sched¬ 
ules.  To  give  the  people  an  impression  that  only  on 
certain  days  of  the  week  is  it  profitable  for  them  to 
visit  the  big  stores  is  to  create  a  dangerous  senti¬ 
ment. 


rHAT  strides  American  newspapers  have  taken 
»  ’  in  the  direction  of  material  development  since 
they  first  adopted  the  policy  of  advertising  their  ad¬ 
vertising!  Their  example  in  this  may  be  offered  as 
an  evolutionary  suggestion  to  publishers  in  many  of 
•he  Allied  countries. 
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PERSONALS 


IN  THE  EDITORIAL  ROOM 


membership  as  a  section  of  the  Maryland 
Academy  of  Science. 

Harry  Mount,  who  has  been  connected 
with  Cleveland  newspapers  for  some  time 
as  reporter  and  special  writer,  has  gone 
into  the  publicity  game.  Among  his 


-  WITH  THE  AD  FOLKS 

HAS  HELPED  DEVELOP  HIS  FIRM  ff-  P  Lehmann  has  been  made  adver- 
FROM  $250,000  TO  $7,000,000  manager  of  the  Ely  &  Walker 

Dry  Goods  Company,  St.  Louis.  He 

-  formerly  was  advertising  manager  for 

OKESMITHS  have  had  a  lot  of  fun  \V.  C.  Stribling  Company,  Fort 


Martin  H  GIvnn  editor  of  the  Al-  T OKESMITHS  have  had  a  lot  of  fun  ^moimg  t^ompany,  i-ort 

nl  In  y  he^n  ^  ^  Cleveland  Electrical  J  correspondence  schools,  but  Wo'-th 

League.  q  ^  Brock  believes  in  them  He  took  ^lerkel  has  been  appointed  ad- 

awarded  the  key  of  the  Ph.  Beta  Kappa  Horace  H.  Herr,  until  recently  in  t^o  couSs  in  advertising  by  cor-  vertising  manager  of  the  Racine  Rubber 

Society  by  the  New  York  University,  charge  of  publicity  for  the  Division  of  r-snondence  and  Companv,  Racine,  Wis. 

This  is  the  fifth  scholastic  distinction  Public  Works  and  Construction  Devel- _ “  j  “  R.  R  Robertson,  formerly  national  ad- 

conferred  upon  Mr.  Glynn,  who  is  a  opments  in  the  United  States  Depart-  I  .  ^  ^  .  vertising  manager  of  the  Los  Angeles 

former  governor  of  New  York  State.  ,ncnt  of  Labor,  has  been  made  editor  of  |  Keystone  Steel  and  Evening  E.xpress,  is  in  charge  of  a  new 


O.  A.  Brock  believes  in  them.  He  took 
two  courses  in  advertising  by  cor¬ 
respondence,  and 


now  he  is  advertis- 


Major  Charles  A.  Mac.Arthur,  for-  the  .American  Contractor,  Chicago, 
mer  owner  of  the  Troy  (N.  Y.)  Budget,  Lieut.  Thomas  F.  Flaherty,  City  Hall 
has  been  cited  by  Gen.  Pershing  for  ex-  reporter  for  the  Bridgeport  (Conn.) 


ccptional  bravery  in  battle. 


Times  before  the  war,  expects  his  army 


John  H.  Perry,  of  Cleveland,  general  release  by  July  1,  and  plans  to  return 
counsel  for  the  United  Press,  was  in  to  Bridgeport  newspaper  work. 

New  York  Citv  this  week  George  W.  Findlay,  among  the  first  of 

John  B.  Howe,  editor  of  the  Syracuse  Rridgeport  (Conn.)  newspapermen  to 
(N.  Y.)  Herald,  has  been  awarded  the  from  France, 

honorarv  degree  of  Doctor  of  Letters  t  Sunday  Herald, 

bv  ‘^vracuse  Universitv  Cosgrove,  financial  editor 

Am  T  T!1  u  .-A  (  of  the  Bridgeport  (Conn.)  Post,  has  siif- 

Mrs.  .Alden  J.  Blethen,  widow  of  the  f^^ed  a  severe  injury  to  his  eye  by  mis- 
late  proprietor  of  the  Seattle  Times,  has  taking  iodine  for  an  eyewash. 


O.  A.  Brock. 


Wire  Company,  of  Seattle  office,  Post-Intelligencer  build- 
Peoria.  In  the  eight  '”8  of  the  Baranger-Wcaver  Company, 
years  he  has  held  Fpncisco. 

that  ioh  be  has  seen  S.  N.  Rosenstein  is  now  in  charge  of 
the  concern  develop  advertising  for  the  Art  Metal  Works, 
from  a  capitaliza- 

tion  of  $250,000  to  E.  C.  Mower  has  been  appointed  ad- 
$7,000,000.  vertising  manager  of  the  Futurist  Un- 

His  first  advertis-  ^erwear  Company,  Chicago, 
ing  work  was  done  .  .  •  appointed  adver- 

for  the  old  Frank  B.  manager  of  the  Buda  Company, 


arrived  in  Maine  for  the  summer.  She 
will  visit  her  former  home  at  Strong. 


Charles  E.  Rogers,  of  the  Kansas  City 


White  agency  at 
C'hicago.  Then  he  spent  a  year  with 
Libby,  McNeill  &  Libby’s  sales  depart¬ 
ment  and  later  was  advertising  manager 


Harvey,  Ill. 

R.  W.  Canfield,  late  of  the  Rankin 
-Agency,  has  been  named  advertising 
manager  of  the  Pepsodent  Company, 


A  r  u  nome  at  strong  has  been  appointed  associate  pro-  L'^iited  Woolen  Mills  Company,  Chicago. 

A.  K  Harrison,  representative  of  the  fessor  of  industrial  journalism  in  the  chk^^o,  which  operated  a  chain  of  Lewis  E.  Ryan,  head  of  the  Ryan  Ad- 
l  lilted  Press  and  the  Great  Lakes  Na-  Kansas  State  Agricultural  College,  and  tailoring  stores  through  illinois  and  ad-  verttsing  Service.  Wilkes-Barre,  Pa.,  has 


val  Division,  was  in  New  York  City  this  ^yin  assume  his  duties  Julv  1. 


tailoring  stores  through  illinois  and  ad 
joining  states. 


joining  stages  returned  to  his  business  duties  from 

week.  Louis  Stein  has  begun  his  forty-sixth  _  Winchester,  Va.,  where  he  has  been  re- 

William  Johnston,  of  the  New  York  yg^r  of  service  on  the  Syracuse  Post-  daylight  line  between  Baltimore  and  cuperating  from  influenza. 

Sunday  \\  orld.  has  been  honored  with  Standard.  He  started  as  an  office  boy  Norfolk  and  Newport  News.  George  X.  Wallace  has  joined  the  pro- 

the  degree  of  Dt^tor  of  Literature  by  ^t  the  age  of  14  and  now  is,  as  he  has  j  Thomas  Lyons,  service  manager  of  duction  department  of  Hoyt’s  Service, 

the  University  ot  Pittsburgh,  in  his  home  j^een  for  many  years,  foreman  of  the  the  Baltimore  Sun.  was  one  of  the  ora-  ^'cw  York,  as  account  manager.  Mr. 

stereotyping  department.  He  has  seen  tors  of  the  occasion  when  a  new  State  Wallace  was  formerly  associated  with 


Frank  X.  Finnegan,  formerly  a  news-  the  circulation  of  the  paper  grow  from  ferry  line  was  opened  last  week  con-  die  Cheltenham  Agency,  which  he  left 


paper  man  in  Chicago  and  New  York,  1,600  to  more  than  52,000. 

and  also  a  writer  of  magazine  stories,  - 

has  been  added  to  the  Goldwyn  scenario  j[y  tHE  BUSINESS 

staff  in  New  York.  h  v 


necting  the  eastern  and  western  shores  to  become  a  member  of  the  firm  of  Del- 


of  Marvland. 


incnico.  Wallace  &  Cutler.  -At  the  out- 


is  been  added  to  the  uoidwyn  scenario  j[y  BUSINESS  OFFICE 

iff  in  New  York.  ^  Curtis,  of  Philadelphia, 

Frank  \N  ing,  caricaturist  and  humor-  gopg  jg  Europe  to  spend  a  month. 


George  -M.  O'Neil  has  resigtied  as  sec-  break  of  the  war  he  withdrew  from  the 
retary  of  P.  F.  Collier  &  Son,  Inc.,  to  firm  and  entered  the  Naval  Service  and 


ous  writer  for  the  St.  Paul  Dispatch- 
Pioneer  Press,  is  a  keen  “noticer.”  For 
example:  “Nearly  all  advertising  spe¬ 
cialists  have  large  eyes  with  prominent 
lids.’’ 

Hon.  Frank  Oliver,  editor  of  the  Ed¬ 
monton  (.Alta)  Bulletin,  has  been  nomi¬ 
nated  as  Liberal  candidate  for  Parlia¬ 
ment. 

J.  Loy  (“Pat”)  Maloney — Lieutenant, 
by  the  way — returned  to  his  place  on  the 
reportorial  staff  of  the  Chicago  Tribune 
this  week,  bringing  back  a  pair  of  R.  M. 
A.  wings,  three  gold  chevrons  and  a  pilot 
book  that  shows  350  hours  in  the  air, 
150  of  which  were  spent  over  the  fighting 
lines  in  France  where  he  was  a  member, 
of  the  famous  94th  aero  squadron, 
known  as  “Eddie  Rickenbacker’s  own.” 

Vice-Commodore  Victor  W.  Ferris  of 
the  Norwalk  A'acht  Club  has  placed  his 
auxiliary  yacht  “Diik”  in  commission.  Mr. 
Ferris  lately  returned  to  civilian  life  as 
city  editor  of  the  Norwalk  (Conn.) 
Hour  after  serving  nearly  two  years  in 
the  naval  coast  defense  service. 


W.  E.  Willis,  well  known  among  Uoidwyn  Distributing  Corporation,  New 
tievvspaper  and  advertising  men  in  the  ^  ork.  Mr.  O’Neil  has  been  in  the  pub- 


become  assistant  sales  manager  of  the  "as  mustered  out  on  May  4. 

Goldwyn  Distributing  Corporation,  New  Webster  Wagner  has  been  appointed 
York.  Mr.  O’Neil  has  been  in  the  pub-  copy  director  of  the  Wales  Advertising 
lishing  field  for  ten  vears.  Company,  New  York,  and  J.  H.  Conesqu 


East,  has  joined  the  lishing  field  for  ten  years.  (.ompany.  New  \ork,  and  J.  H.  Conesqt 

staff’  of  the  Ameri-  L.  .A.  Bishop,  for  the  past  year  display  production  manager.  Edward  H.  Put 
can  Association  of  advertising  man  for  the  Des  Moines  nam  is  a  new  addition  to  the  staff. 
Foreign  Language  Register  and  Tribune,  has  resigned  to  John  J.  W’ard  of  the  Frank  Presbrey 


W.  E.  Willis 


newspapers  with  become  manager  of  Brinsmaid’s  retail  Company’s  staff.  New  York,  is  home 
headquarters  in  the  store.  from  .\rmy  service  in  France. 

Woolworth  build-  David  Chapman  and  Howard  Slocum  H.  L.  Roth  has  severed  his  connection 
ing.  New  York.  Mr.  have  joined  the  advertising  department  with  the  International  Products  Com- 
Wiilis  in  the  course  of  tbe  Schenectady  (N.  Y.)  Union-Star,  pany  .and  has  joined  the  staff  of  Hoyt’s 
of  his  long  business  Ramon  L.  Hall  will  soon  resume  his  -Service,  Inc.,  New  York  City,  where  he 
career  has  been  as-  position  as  advertising  manager  of  the  will  be  engaged  in  the  commercial  re- 
sociated  with  the  Schenectady  (N.  A'.)  Gazette,  after  serv-  search  and  plan  departments.  Mr.  Roth 
Philadelphia  North  overseas.  John  Goetz,  who  was  fill-  was  previously  in  the  statistical  bureau 
American,  New  during  Mr.  Hall’s  absence,  will  of  the  Metropolitan  Life  Insurance  Com- 

Y  o  r  k  .Arrierican,  continue  as  assistant  advertising  mana-  panv,  and  assistant  advertising  manager 


Chicago  Herald  and 

the  S.  C.  Beckwith  Special  .Agency,  and  i  ■■ 
others. 

Col.  Frank  S.  Van  Gorder  of  the 
166th  Infantry  has  returned  to  his  duties 
as  manager  of  the  Warren  (O.)  Daily 
Chronicle. 

Mrs.  Nell  H.  Doming,  publisher  of 
the  Warren  (Ohio)  Tribune,  and  her 


of  the  Industrial  Finance  Corporation. 


H.  I.  Harman,  for  years  on  the  edi-  ‘'a«gb‘er.  have  returned  from  an  auto- 
torial  staff  of  the  Baltimore  News  and  *7  trough  the  Eastern  and 

locally  famous  as  the  author  of  an  “Old  "  iRtes. 


The  Rocky  Mountain  Newiy 
ha5  signed  a  contract  for  the 
Haskin  Service  for  one  year 


Grouch”  column,  has  transferred  his  al¬ 
legiance  to  the  Evening  Sun. 


J.  J.  Bernstein,  publisher  of  the  Mas¬ 
sillon  (Ohio)  Independent,  is  on  an 


Miss  Alice  Agnus,  daughter  of  Gen.  automobile  tour  through  the  East. 

Felix  -Agnus,  editor  of  the  Baltimore  '' m  M.  Scott,  business  manager  of 
American,  was  married  last  Saturday  to  Baltimore  -American,  has  been  elected 
P.  L.  Daingerfield  of  the  United  Rail-  a  member  of  the  board  of  governors  of 
v^-avs.  *be  Baltimore  Advertising  Club. 

Miss  Virginia  Etheridge,  a  special  J  R.  Greenburg  is  an  addition  to  the 
Writer  for  the  Baltimore  American,  was  advertising  staff  of  the  Baltimore  Sun. 
married  last  week  to  Lieut.  P.  N.  Newell.  James  Kenney,  accountant  of  the  Ot- 
Richard  D.  Steuart,  city  editor  of  the  lawa  (Ont.)  Citizen,  is  back  at  work 
Baltimore  News,  who  has  been  ill  for  a  after  doing  service  with  the  Canadians 
couple  of  months,  has  returned  to  his  in  Siberia. 

du'ies.  C.  W.  Pomeroy,  with  a  long  term  of 

Latham  Wilhelm,  assistant  city  editor  service  overseas  with  the  C.  E.  F.  to  his 
of  the  Baltimore  Star,  is  largely  respon-  credit,  has  joined  the  local  advertising 
sible  for  the  ancient  and  honorable  art  staff  of  the  Ottawa  (Ont.)  Citizen, 
of  stamp  collecting  having  been  recog-  .A.  J.  Rivenbach  has  left  the  Baltimore 
tiized  as  a  science.  The  Baltimore  phila-  .American  staff  to  manage  a  steam- 
telic  society  has  just  been  admitted  to  boat  company  just  organized  to  run  a 


One  of  the  most 
radical  ventures 
in  all  journalism 
is  the  Haskin  In¬ 
formation  Bureau 
which  answers  all 
questions  of  all 
readers  of  its  pa- 


Frederic  J.  Haskin  operates  it  from  Washington 
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'ersal  Service),  Truman  Tally  (New 
Y^rk  Herald),  I.  P.  Collins,  the  Boston 
'I'ranscript,  and  the  Christian  Science 
Monitor.  In  addition  the  assistant  cor¬ 
respondents  on  the  staffs  of  these  news¬ 
papers  and  news  agencies  are  eligible  to 
membership. 

.\ssociate  membership  is  open  to  visit¬ 
ing  representatives  of  American  news¬ 
papers,  publications  and  news  agencies 
and  occasional  mail  correspondents  who 
are  properly  accredited.  Full  member¬ 
ship  fee  is  13  yearly  and  for  associate 
meml)ership  the  dues  are  11. 

There  is  no  doubt  that  the  association 
will  result  in  a  closer  union  of  news¬ 
paper  interests  and  the  .American  men 
who  present  British  news  to  the  U.  S.  A. 
pulic  show  in  this  admirable  co-operative 
movement  a  large-mindedness  and  sin¬ 
gleness  of  purpose  that  cannot  be  other¬ 
wise  than  to  the  good  of  all. 

*^■0118”  Inventor  a8  Publicity  Officer 

The  retirement  of  Major-General  E. 
1).  Sw  inton,  C.  B.,  D.  S.  O.,  R.  E.,  from 
the  control  of  the  Publicity  Department 
of  the  Demobilization  Department  of 
the  Ministry  of  Labor  recalls  the  fact 
that  this  distinguished  officer  was  the 
first  military  man  to  conceive  the  tanks 
as  a  fighting  weapon. 

He  was  also  the  first  official  “Eye-Wit¬ 
ness” — telling  the  British  public  what  it 
was  thought  fit  they  should  know  of  the 
war  conditions  at  the  front,  and  per¬ 
formed  his  duties  with  complete  suc¬ 
cess  as  far  as  the  limitations  permitted, 
from  the  battle  of  the  Marne  in  Sep¬ 
tember,  1914,  to  July,  1915. 

In  his  i>eriod  of  office  as  responsible 
for  the  publicity  in  connection  with  de¬ 
mobilization  he  swept  aside  all  traditions 
and  tackled  the  disturbing  elements  with 
a  bold  employment  of  display  advertis¬ 
ing  that  had  the  dual  effect  of  informing 
the  soldiers  what  the  demobilization  ar¬ 
rangements  were  and  quieting  the  im¬ 
patient  who  believed  that  the  mammoth 
British  army  machine  could  be  taken  to 
pieces  with  a  screw-hammer  in  an  hour. 

The  new  Publicity  Controller  ap¬ 
pointed  in  General  Swinton’s  place  is 
Captain  E.  J.  C.  Chapman,  M.  C.,  with 
headquarters  at  8  Richmond  Terrace, 
\\  hitehall. 

Northcliffe's  $2,300  for  Staff  Ideas 

Viscount  Northcliffe  last  month 
offered  prizes  amounting  to  five  hundred 
pounds  to  the  members  of  the  staff  asso¬ 
ciated  with  the  Daily  Mail,  Evening 
News  and  Weekly  Dispatch  for  the  best 
smtgestions  for  the  improvement  of 
either  of  those  papers  or  their  produc¬ 
tion  methods.  In  characteristic  fashion. 
Lord  Northcliffe  insisted  that  all  ideas 
submitted  should  be  signed  only  with  a 
nom-de-plume  and  be  placed  in  sealed 
envelopes.  It  was  a  generous  impulse, 
well-calculated  to  inspire  every  member 
of  the  Carmelite  House  staffs  and  likely 
to  be  productive  of  interesting  and  valu¬ 
able  results.  And  still  there  are  some 
who  wonder  why  Lord  Northcliffe  is  a 
giant  among  publishers! 

Belfast  Telegraph  Speeding-Up  News 

The  Belfast  Telegraph  is  the  first  pa¬ 
per  in  Ulster  to  adopt  the  Creed  Sys¬ 
tem  of  high  speed  telegraphy.  By  this 
system  matter  handed  in  at  the  London 
office  of  the  paper  and  prepared  by  ma¬ 
chines  which  perforate  Morse  characters 
in  type,  is  transmitted  over  the  wire  by 
automatic  means,  and  reproduced  in  the 
Belfast  office  by  an  instrument  known 
as  the  Creed  Receiver. 

It  is  then  passed  into  another  instru¬ 
ment,  the  Creed  Printer,  which  tran¬ 
scribes  from  Morse  code  into  plain 


Roman  letters.  The  receiver  is  capable 
( weather  permitting  and  wire  conditions 
favorable)  of  receiving  messages  at  the 
rate  of  200  words  per  minute,  and  the 
printer  of  turning  it  out  at  the  rate  of 
120  words  per  minute. 

By  an  ingenious  device  this  slip  is  then 
gummed  ort  sheets  of  paper,  and  is  ready 
for  the  sub-editors.  R.  H.  H.  Baird,  the 
managing  director  in  London,  sent 
through  the  first  message  from  the  Fleet 
street  office,  and  it  was  received  in  Bel¬ 
fast  by  the  Lord  Mayor  of  the  city  and 
.\.  W.  Stewart,  the  managing  editor. 

Advertising  Volume  Growing 

The  popularity  of  newspaper  adver¬ 
tising  is  increasing  beyond  all  expecta¬ 
tions.  A  few  months  ago  it  was  com¬ 
paratively  easy  to  secure  space  in  any  of 
the  London  dailies.  Today  it  is  almost 
a  matter  of  waiting  one’s  turn. 

The  Daily  Mail  is  booked  up  for 
weeks  ahead  and  each  day’s  issue  is  the 
result  of  a  juggling  feat  that  pleases 
those  who  find  themselves  duly  installed, 
but  is  not  so  satisfactory  to  those  who 
endeavor  at  short  notice  to  synchronize 
their  London  advertising  with  their  pro¬ 
vincial  campaigns,  though  the  Mail  is 
essentially  studious  and  sympathetic. 

But  it  has  not  yet  adopted  elastic 
pages.  The  Daily  News,  the  Daily  Ex¬ 
press,  the  Evening  News,  the  Daily  Tele¬ 
graph.  and  the  Times  show  the  same 
prosperity  and  are  increasing  in  favor 
w  ith  those  advertisers  who  plump  for  the 
newspapers. 

The  special  feature  pages  which  some 
of  these  papers  run  (the  Daily  Express 
has  been  giving  a  special  Saturday  music 
page,  the  Evening  News  and  the  Star 
have  been  conducting  movies  pages— the 
former  as  a  weekly  feature — and  book 
pages)  have  been  highly  successful  in 
their  appeal  to  advertisers. 


Merchants’  Column  Popular 

The  Galveston  News  devotes  a  double 
space  half  column  or  so  each  Monday, 
Wednesday  and  Saturday  to  paragraphs 
of  interesting  and  timely  topics  on  ad¬ 
vertising.  It  is  called  “The  Merchants’ 
Column.”  New  ideas  in  advertising  are 
discussed  and  suggestions  made  for  ad¬ 
vertising  in  attractive  ways.  Little 
stories  or  sketches  are  related  and  some 
clever  idea,  evolved  by  someone,  has 
been  used  successful  in  advertising,  is 
explained.  .Altogether  it  is  a  good  fea¬ 
ture  and  one  that  the  readers  of  the 
.News  enjoy  and  look  for  each  week. 


Lewis  Secretary  of  Collier’s 

Fred  Lewis,  who  has  been  with  the 
Collier  organization  for  nine  years,  dur¬ 
ing  the  last  two  of  which  he  has  been 
comptroller  of  the  company,  has  been 
made  secretary  of  P.  F.  Collier  &  Son, 
Inc.,  New  York.  Mark  Huntington 
Wiseman  has  been  appointed  assistant  to 
the  vice-president  and  manager  of  the 
department  of  publicity  and  promotion. 
Charles  Colehaugh  has  been  placed  in 
charge  of  the  advertising  department 
promotion. 


Financing  Clarke  Paper  Mill 

Ottawa,  Ont.,  June  24. — Recent  Cana¬ 
dian  financing  includes  an  offering  of 
the  unsold  balance  of  $875, 0(X)  .seven  per 
cent  first  mortgage  bonds  of  Clarke 
Bros.,  Ltd.,  the  proceeds  of  which  will 
be  devoted  to  the  erection  of  a  sulphate 
pulp  mill  at  Bear  River,  N.  S.,  and  to 
otherwise  extend  the  present  plant. 


Roy  Barnhill  Joins  Munsey’s 
The  representation  business  of  Roy 
Barnhill,  Inc.,  New  York,  has  been  taken 
over  by  Theron  R.  Lvle  and  W.  B.  Lit- 
tell.  Roy  Barnhill  has  joined  the  Mun- 
sey  advertising  organization. 


ADVERTISEMENT  No.  18 
Names  Changed  Each  Insertion 

EDITOR  &  PUBLISHER 

The  Oldest  Publishers*  and 
Advertisers*  Journal  in  America 

“Grows  Younger  as  It  Grows 
Older” 

Constantly  rendering  a  more  helpful  construc¬ 
tive  SERVICE  as  **The  Newspaper  Advocate** 


The  following  names,  and  those  previously  published  and 
hundreds  of  other  National  Advertisers  and 

Advertising  Agents 

who  huy  advertising  space  in  the  newspapers,  pay  for  and 
read  EDITOR  &  PUBLISHER  for  its  service  value  to  them: 


Frank  Presbry, 

354  Fourth  Ave., 

New  York  City. 

Howland  Adv’g  A  gey,  Inc, 
1790  Broadway, 

New  York  City. 

Tracy  Parry  Co., 

2445  So.  Woodstock  St., 
Philadelphia,  Pa. 

Sherman  &  Bryan,  Inc, 

75  Fifth  Ave, 

New  York  City. 

R.  A.  Foley, 

319  Bulletin  Bldg., 

Philadelphia,  Pa. 

N.  W.  Ayer  &  Son, 

300  Chestnut  St, 

Philadelphia,  Pa. 

P.  F.  O'Keefe, 

45  Broomfield  St, 

Boston,  Mass. 

A.  T.  Bond  Adv’g  Agency, 

20  Central  St, 

Boston,  Mass. 

The  E.  Fettinger  Agency, 
Newark,  N.  J. 

Franklin  P.  Shumway, 

Boston,  Mass. 

W.  F.  Dobbs  Adv’g  Agency, 
Danbury,  Conn. 

Colonial  Adv’g  .4gency, 
Worcester,  Mass. 

Dillard  Jacobs  Agency, 

Atlanta,  Ga. 

Albert  Frank  &  Co, 

Chicago,  Ills. 

Southern  Adv’g  Agency, 

Atlanta,  Ga. 

Vanderhoof  &  Co, 

Chicago,  Ills. 

Fletcher  Adv’g  Co, 

Philadelphia,  Pa. 

Barton  Adv’g  Agency, 

Los  Angeles,  Calif. 

Blum’s  Adv’g  Agency, 

San  Francisco,  Calif. 

D.  A.  Tnholsky  Adv’g  Agency, 
Denver,  Colo. 

EDITOR  &  PUBLISHER  prints  the  news  about  newspapers 

interprets  newspaper  conditions.  EDITOR  &  PUBLISHER  prints  the 
news  about  National  Advertisers  and  their  activities,  with  expert  disens- 
sions  of  advertising  problems.  That  is  why  space  buyers  and  publishers 
have  a  dollar  and  cents  interest  in  EDITOR  &  PUBLISHER.  That  is 
why  they  read  it  regularly. 

If  there  is  anything  space  buyers  ought 
to  know  NOW  about  YOUR  NEWS¬ 
PAPER,  advertise  to  them  through 
EDITOR  &  PUBLISHER  advertising 
columns. 
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ADVERTISE  TO  FIND 
THEIR  MARKETS 


Secretary  Sullivan  Tells  A.  B.  C.  Mem¬ 
bers  What  Factors  Influence  National 
Advertisers  in  Selecting  Media — 
Matter  of  Plain  Business 


One  of  the  features  of  the  Friday 
morning  session  of  the  A.  B.  C.  con¬ 
vention  at  Chicago  was  the  address  of 
John  Sullivan,  Secretary-Treasurer  of 
the  Association  of  National  Advertisers. 
Mr.  Sullivan  said : 

“As  you  know,  I  work  for,  and  repre¬ 
sent  here,  an  association  of  nearly  three 
hundred  of  the  largest  advertisers  in 
the  United  States,  who  are  spending 
around  $100,000,000  a  year  through  their 
advertising  departments. 

“The  association  is  not  an  advertising 
association  in  the  ordinarily  accepted 
sense.  It  is  an  association  of  manu¬ 
facturers  who  advertise.  There  is,  as 
you  will  readily  see,  a  distinct  difference 
in  those  definitions. 

“We,  therefore,  know  nothing  of  what 
is  frequently  termed  an  ‘advertising 
cause,’  the  ‘cause’  being  that  of  the  in¬ 
crease  of  volume  of  advertising.  Essen¬ 
tially  we  are  not  concerned  whether, 
within  the  next  year,  there  are  published 
billions  of  lines  of  advertising  or  none 
at  all. 

“What  we  do  care  is  that,  through 
the  mediums  they  use,  our  manufac¬ 
turers  find  markets  in  which  to  sell  their 
products  at  the  lowest  possible  percent¬ 
age  of  cost.  They  want  media  of  such 
excellence  in  their  standing  with  their 
subscribers  that  they  can  reach  their 
markets  economically  and  effectively. 

“These  manufacturers  are  not  tied 
down  to  the  use  of  any  particular  class 
of  medium,  any  more  than  they  are  to 
any  special  type  or  description  of  sales¬ 
man.  If,  through  inefficiency  in  the  gen¬ 
eral  conduct  of  their  business  publica¬ 
tions  fail  to  provide  a  suitable"  audience 
for  the  manufaciurer's  advertising  mess¬ 
age,  then  the  manufacturer  can,  and 
must,  turn  to  the  use  of  other  media 
which  will  enable  him  to  reach  his  mar¬ 
kets  ecotiomically  and  effectively;  even 
as  he  refuses  further  to  employ  one 
salesman  who  is  too  expensive  because 
of  his  inefficiency,  attd  takes  on  another 
salesman  who  can  sell  a  large  volume 
of  goods  at  a  reasonable,  or  necessary, 
percentage  of  cost. 

Must  Know  Certain  Facts 
“In  order  to  determine  the  value  of  a 
publication  for  his  purpose,  the  manu¬ 
facturer  must  have  certain  information 
about  it,  even  as  he  must  know  certain 
facts  ahottt  a  salesman's  character  and 
ability  before  he  can  employ  him. 

“That  is,  of  course,  generally  recog¬ 
nized  today  by  publishers,  and  it  may 
seem  superfluous  to  mention  it.  But  it 
accounts  for  the  initial  interest  of  the 
advertising  manufacturer  in  the  mo»e- 
ment  for  circulation  audits,  and  it  ac¬ 
counts  for  the  steady  growth  of  interest 
in  the  A.  B.  C.  on  the  part  of  the  Asso¬ 
ciation  of  National  .Advertisers.  Now, 
the  A.  N.  A.  is  incorporated  under  the 
laws  of  the  State  of  New  York.  But 
in  its  past  attitude  towards  the  A.  B.  C. 
the  association  has  been  from  Missouri. 
It  certainly  desired  to  be  shown  why 
it  should  place  all  its  weight  behind  the 
A.  R.  C. 

“The  A.  N.  A.  sat  tight  ‘on  the  fence’ 
for  nearly  three  years.  If  it  showed  any 
*  particular  interest — and  it  did — it  was 
=  a  critical  interest. 

“Then  came  a  time  when  it  got  off 
the  fence  and  strolled  over  to  the  edge 
I  of  the  sidewalk — to  get  a  closer  look  at 
you. 

“Seven  months  later  it  determined 


upon  a  still  closer  inspection,  and  the 
result  was  that  the  A.  N.  A.  really 
found  out  how  good  you  had  become. 
Thereupon  we  performed  an  operation, 
so  to  speak,  upon  our  habit  of  mind 
towards  you.  For  nearly  a  year  and  a 
half  we  have  been  acquiring  a  new  habit 
of  mind,  while  still  observing  you 
closely. 

To  Rely  Upon  A.  B.  C.  Service 

“b'inally,  at  our  recent  meeting  in 
Cleveland,  we  first  determined  to  aban¬ 
don  our  own  plan  of  auditing,  which, 
though  a  perfectly  good  and  workable 
plan,  had  never  been  in  the  least  ac¬ 
tively  promoted,  because  of  our  desire 
lo  leave  a  fair  field  to  the  A.  B.  C. 

“Then  we  adopted  a  resolution  which 
expressed  inferentially  our  confidence  in 
the  A.  B.  C.,  in  its  competency,  and  its 
worthiness  to  receive  our  exclusive  en¬ 
dorsement. 

“We  crossed  the  Rubicon,  not  like 
Caesar,  to  dominate  solely  a  great  terri¬ 
tory,  but  to  meet  you  even  more  inti¬ 
mately  and  to  march  with  you. 

“In  doing  so  we  undertook  a  new  re¬ 
sponsibility — responsibility  for  you.  And 
we  ask  you  to  march  with  us. 

“Before  we  took  the  step  we  had  ac¬ 
quired  confidence  in  you,  confidence  that 
you  would  march  with  us  as  a’  wing  of 
an  army  striving  after  economy  and 
effectiveness  in  distribution  in  the 
United  States,  a  field  of  business  in 
which  the  United  States  is  neither  eco¬ 
nomical  nor  sufficiently  effective. 

“We  have,  I  have  said,  assumed  re¬ 
sponsibility  in  taking  this  step,  and,  ac¬ 
tually,  our  doing  so  throws  a  respon¬ 
sibility  upon  you.  May  we  not  ask  that 
you  do  not,  at  any  time,  do  anything, 
individually  or  collectively,  to  diminish 
or  destroy  our  confidence  in  the  Audit 
Bureau  of  Circulations.’’ 

Coal  Industry  Now  Resorts 
to  Newspaper  Ads. 

Chicago.  June  20. — Newspaper  adver¬ 
tising  will  be  used  extensively  by  the 
coal  industry  hereafter  in  an  attempt 
to  bring  home  to  users  of  coal  the  need 
of  early  storage,  the  reasons  for  prices, 
the  labor  problem  and  other  issues  about 
which  coal  producers  and  distributors 
believe  the  public  is  misinformed. 

This  decision  was  reached  by  the  Na¬ 
tional  Coal  .Association  after  years  of 
effort  on  the  part  of  Amedee  J.  Casey, 
editor  of  the  .American  Coal  Journal,  to 
cottvince  members  of  the  need  of  using 
the  newspaper  for  fundamental  purposes. 

Mr.  Casey  says  the  coal  situation  is 
so  acute  that  scarcity  and  higher  prices 
are  certain  to  stare  us  in  the  face  soon. 
The  only  solution  is  to  buy  coal  now,  he 
says.  To  bring  these  facts  home,  indi¬ 
vidual  coal  operators  will  spend  between 
$10,000  and  $.SO,000  for  newspaper  ad¬ 
vertising.  The  total  amount  will  run 
into  the  hundreds  of  thousands. 


ANNUAL  A.  B.  C.  MEETING 

(Continued  from  Page  31.) 
star  vaudeville  acts  from  leading  Chi¬ 
cago  theatres. 

Victor  F.  Lawson,  proprietor  of  the 
Daily  News,  was  the  guest  of  honor. 

Siteaking  began  about  10  p.  M.  with  L. 
B.  Jones  as  toastmaster. 

Governor  S.  R.  McKelvie,  of  Ne¬ 
braska,  discussed  “Americanism.’’ 

Harry  F.  Atwood  delivered  his  famous 
address  on  the  Constitution.  His  theme 
was — “The  .Antidote  for  Bolshevism.” 

Prof.  Walter  D.  Scott  enlivened  the 
proceedings  by  taking  issue  on  important 
fundamentals  with  Mr.  .Atwood  and  all 
in  all  it  was  a  most  enjoyable  evening 
for  next  to  the  longest  day  in  the  year. 


The  revenue  of  this  little  State  is  over  $11,000,- 
000  a  year. 

West  Virginia  is  Wonderful  by  any 
comparisons,  as  a  seller  and  as  a 
BUYER. 

True  it  has  only  about  1,500,000  peo¬ 
ple,  but  they  have  a  higher-than-aver- 
age  purchasing  capacity.  They  have 

more  rrioney  to  spend  than  double 
their  numbers  in  many  of  the  more 
congested  sections,  and  a  first  class 
willingness  to  lay  down  the  cash  for 
the  things  they  want. 

Why  not  tell  them  in  their  daily  papers  the  merits  and 
advantages  of  your  goods  and  give  them  a  chance  to  try 
for  themselves.  Remember  that  you  are  as  far  away 
from  this  territory  by  itself  as  it  is  from  you! 

Advertise  in  these  papers,  where  a  little  appropriation 
will  make  you  BIG  business! 


• 

Circu¬ 

lation. 

Rate 

for 

5,000 

lines. 

Bluefield 

•Telegraph 

....(M) 

6,426 

.01428 

Charleston 

^Gazette  ... 

...(M) 

11,410 

.03 

^Gazette  ... 

16,500 

.02 

•Leader  .. . . 

...(M) 

6,819 

.0157 

•Leader  ... 

....(S) 

7,351 

.0157 

tMail  . 

....(E) 

9,336 

.025 

Clarksburg 

•Exponent  , 

.(M&S) 

8,187 

.02 

tTelegram 

....(E) 

7,864 

.025 

tTelegram 

....(S) 

8,351 

.025 

Fairmont 

•Times  .. ... 

(M&S) 

6,407 

.02 

•W.  Virginian  .(E) 

5,192 

.02 

Grafton 

•Sentinel  .. 

....(E) 

2,275 

.014 

Huntington 

t.Advertiser 

....(E) 

8,541 

.02 

Huntington 
tHerald- 
Dispatch . 

,(M) 

Circu¬ 

lation. 

11,393 

Rate 

for 

S.OtlO 

lines. 

.02 

tHerald- 
Dispatch  . 

.(S) 

11,393 

.02 

Martinsburg 
tjournal  . 

.(E) 

3,249 

.0129 

Morgantown 
JPost  . 

.(E) 

3,025 

.0143 

Parkersburg 
•News . 

.(M) 

6,239 

.02 

•News  . 

..(S) 

6,200 

.02 

fSentinel  . . . . 

.(E) 

6,854 

.017 

Wheeling 

^Intelligeneer 

(M) 

11,366 

.0325 

^News . 

.(E) 

16,225 

.04 

{News  . 

,.(S) 

16,225 

.04 

•Government  statement,  April  1, 
1919. 

f.A.  B.  C.  statement,  April  1, 1919. 
^Publishers'  statement,  April  1, 
1919. 
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TIPS  TO  THE  AD  MANAGER 


I’oWKR,  Ai.f.xaxdkk  &  Jexkixs,  Madi- 
>oii  Tlu-ater  buildini^,  Detroit.  JIas  ob¬ 
tained  accounts  of  William  S.  Merrell 
Chemical  Company,  Cincinnati,  manu- 
'  facturing  pharmaceutical  and  chemical 

preparations;  Sewell  Cushion  Wheel 
Company.  Detroit,  wheels  for  motor 
trucks;  Eureka  \'acuum  Cleaner  Com¬ 
pany,  Detroit.  For  the  Merrell  Com¬ 
pany  newspapers  in  certain  sections  will 
be  used  to  advertise  flavoring  extracts 
for  household  cooking  purposes. 

Freem.sx  Agexcv,  Mutual  building, 
kichmond,  \'a.  Sending  out  contracts 

*  for  advertising  State  of  Virginia’s  agri¬ 
culture  department ;  has  also  secured  ac¬ 
count  of  “Sauer’s  Old  Virginia  Fruitti 
Punch,’’  a  new  flavor  and  a  temperance 
beverage.  Sauer’s  32  flavor  is  also  ad¬ 
vertised;  placing  advertising  for  “El 
Xcco’’  Cigars  and  “Life  Cigarettes.” 

\’axi>kriioof  &  Co.,  Marqttette  build¬ 
ing,  Chicago,  have  secured  the  advertis¬ 
ing  account  of  the  Colonial  Salt  Com¬ 
pany,  .\kron,  Ohio. 

F.  W.ALLis  .\rmstroxc  .Acexcv.  North 
American  building,  Philadelphia.  Re¬ 
ported  will  make  up  lists  monthly,  using 
newspaiters,  for  Insurance  Company  of 
North  .America. 

.\TL.ss  .Advertising  .Agency,  450 
F'ourth  avenue.  New  York.  Placing  ad¬ 
ditional  orders  with  newspapers  in  cities 

*  where  salesmen  will  visit  for  Pacific 
Coast  Borax  Company ;  placing  699-inch 
orders  with  Western  newspapers  for 
Acme  Packing  Company. 

N.  W.  -Ayer  &  Sox,  300  Chestnut 
street,  Philadelphia.  .Again  placing 
orders  with  newspapers  for  Lazell  Per¬ 
fume;  phtcing  orders  with  newspapers 
for  .Automatic  Safety  Tire  Valve  Cor¬ 
poration. 

B.srtox  &  Durstixe  Comp.sxy,  25 
West  45th  street.  New  York.  Reported 
will  make  up  a  li^t  during  .August,  using 
newspapers  for  Ovington  Brothers  Com- 
patiy. 

C  lit  RC  It  ILL- Hall,  50  Union  S<|uare, 
New  York.  Reported  will  make  up  list 
during  the  next  30  to  60  days  for  Bos¬ 
ton  Woven  Hose  &  Rubber  Company. 

.Andrew  Cone  .Agency,  Tribune  build¬ 
ing.  New  York.  Placing  orders  with 
newspapers  in  leading  cities  for  Great 
I^kes  "Transit  Corporation ;  will  shortly 
place  orders  with  some  Eastern  news¬ 
papers  for  Granite  City  Soap  Company. 

CowEN  Company,  ^  Union  Square, 
New  York.  Placing  copy  with  prac¬ 
tically  the  .same  list  as  liefore  for  Loril- 
lard  Tobacco  Company. 

Critch FIELD  &  Co.,  Brooks  building, 
Chicago.  Rejiorted  will  make  up  a  list 
of  newspajiers  during  August  for  Black 
Silk  Stove  Works. 

J.  H.  Cross  Company,  214  S.  12th 
street,  PhiladeFhia.  Again  making  con¬ 
tracts  with  newspapers  for  Dr.  Wernet 
Dental  Cream. 

George  L.  Dyer  Company,  42  Broad¬ 
way,  New  York.  Making  contracts  with 
some  Western  newspapers;  also  placing 
copy  for  Corn  Products  Company. 

FY-Deral  .Advertising  .Agency,  6  East 


39th  street.  New  A'ork.  Placing  adver¬ 
tising  with  newspapers  for  Cleveland 
Sandusky  Company. 

H A NFT- Metzger,  95  Madison  avenue. 
New  York.  Reported  about  to  handle 
advertising  for  Pratt  Ftnid  Company. 

C.  Ironmonger  .Agency,  95  Madison 
avenue.  New  York.  Making  contracts 
with  some  Pennsylvania  newspapers  for 
Morgan  Drug  Company. 

Wylie  B.  Jones  .Agency,  Binghamton. 
Making  contracts  with  newspapers  for 
Guarantee  Remedy  Comiiany. 

Mears  Agency,  461  Eighth  avenue, 
New  A'ork.  Placing  contracts  with  some 
New  York  City  and  New  England  news¬ 
papers  for  New  F'ngland  Confectionery 
Company. 

P.  F.  O'Keefe  .Agency,  45  Bromfield 
street,  Boston.  Reported  to  be  placing 
orders  with  Eastern  newspapers  for 
Richardson  &  Boynton  Company. 

John  G.  Robel  Service,  58  East  Wash¬ 
ington  street,  Chicago,  will  handle  gen¬ 
eral  advertising  for  .Sandow  Motor 
Truck  Company  and  the  I.  J.  Rose 
.Agency  of  New  York  City;  placing 
orders  in  New  A'ork  City. 

Scott  &  Bowne,  Bloomfield,  N.  j'.  Re¬ 
newing  newspaper  contracts;  later  con¬ 
tracts  will  be  taken  up  generally. 

Frank  Seaman,  Inc.,  470  Fourth  ave¬ 
nue,  New  York.  Placing  orders  with 
newspapers  generally  for  United  States 
.Army  Recruiting  Service. 

J.  Walter  Thompson  Company,  242 
Madison  avenue.  New  Y  ork.  Placing 
7-time  orders  on  contracts,  copy  to  start 
.Septemlier,  for  Winchester  Repeating 
.Arms  Company;  placing  some  fall 
schedules  with  newspapers  for  O’Sulli¬ 
van  Rubber  Company. 

Wales  .Advfjitising  Company,  110 
West  40th  street.  New  York.  Making 
2,800  1-time  contracts  with  newspapers 
for  .Atpac  Forwarding  Corporation. 

Jam  MANfFACTfRERs'  .As.sociation  of 
Canada,  at  meeting  in  Hamilton,  ap¬ 
pointed  a  committee  to  consider  co-oper¬ 
ative  advertising. 

P.  K.  Frowert  Co.mpany,  151  West 
42d  street.  New  York.  Will  handle  ad¬ 
vertising  of  Stanwood  Rubber  Company, 
Newark,  N.  J.,  a  new  tire  corporation. 

Green,  Fiteton  &  Ciinningham,  Free 
Press  building,  Detroit,  .Accounts  of 
Lawson  Manufacturing  Company,  maker 
of  spring  hinges,  and  of  the  Beneke  & 
Kropf  Manufacturing  Company,  making 
“Ra>-ficld  Carburetors,”  have  been  ob¬ 
tained  by  this  agency.  Both  advertisers 
are  located  in  Chicago. 

Street  &  Finney,  171  Madison  ave¬ 
nue,  New  A'ork.  Have  been  appointed 
advertising  agents  for  the  Notaseme 
Hosiery  Company,  Philadelphia. 


U.  S.  P.  O.  Report 

For  the  period  endinR  April  1,  1919, 
Average  Daily  and  Sunday  Circulation 

76,652 

New  Orleans  Item 

Enjoyt  the  largest  afternoon  and 
Sunday  net  paid  circulation  of  any 
newspaper  published  in  the  entire 
5>outh. 


Advertising  for  Special  Iseues  of  Daily  Papers  and  Maga¬ 
zines  handled. 

Souvenir  Programs  of  big  events  and  publicity  of  any  nature 
conducted. 

If  you  have  a  legitimate  reason  for  producing  something 
special  I  have  the  men  and  means  to  do  it. 

J.  L,  LeBERTHON 

2  RECTOR  STREET  NEW  YORK  CITY 


IYwin  &  Wasey  Company,  58  East 
Washington  street,  Chicago,  Has  been 
named  to  handle  advertising  of  Buda 
Company,  Harvey,  Ill. 

W,  H.  Rankin  Company,  104  South 
Michigan  avenue,  Chicago.  Will  here¬ 
after  handle  advertising  of  Hunjadi 
Janos  Company,  New  York,  and  Dear¬ 
born  Truck  Company.  Chicago. 

McJunkin  .Agency,  5  South  Waba.sh 
avenue.  Chicago.  Preparing  an  adver¬ 
tising  campaign  of  ‘Turpo,”  for  the 
Glessner  Chemical  Company,  Findlay, 
Ohio. 

Brooke,  Smith  &  French,  Inc.. 
Kresge  building,  Detroit.  Has  secured 
account  of  .Anderson  Forge  &  Machine 
Company.  Detroit. 

Condon  .Agency,  Tacoma,  Wash.  Pre¬ 
paring  an  advertising  campaign  for 
Northwest  Peace  Jubilee,  j'une  30- July  7. 

Material  Handling  Manufacti  rers' 
.Association,  at  semi-annual  meeting  in 
New  York,  considered  plan  to  raise 
$100,000  for  advertising  in  1920.  .A.  J. 
Barnes  of  the  Shepard  Electric  Crane  & 
Hoist  Company.  Montour  Falls,  N.  Y., 
was  appointed  chairman  of  the  advertis¬ 
ing  council. 

Crosby-Chic.ago  .Agency,  63  East 
Adams  street,  Chicago.  .Appointed  to 
create  and  handle  advertising  for  Na¬ 
tional  Paving  Brick  Manufacturers’  .As¬ 
sociation,  Cleveland. 


Jack  Dillon’s  Assignment 
Jack  Dillon,  who  is  known  in  prize¬ 
ring  circles  as  “Jack  the  Giant  Killer,” 
owing  to  his  long  record  of  successes 
against  leading  heavyweights,  was  se¬ 
cured  by  the  Universal  Service  the  past 
week  to  box  vigorous  workouts  with 
Willard  and  Dempsey.  Out  of  these 
workouts,  Dillon  wrote  a  series  of  three 
articles — one  on  his  go  with  Willard — 
the  second  on  his  workout  with  Demp- 
sev — and  the  third  analyizing  the 
strength  and  weaknesses  of  the  two 
pugilists  and  selecting  the  man  whom  he 
thought  would  win  the  big  contest.  He 
picked  Dempsey  to  win  on  points. 


Military  Trial  for  Minor 
Coblenz,  June  31. — A  special  military 
commission  has  been  appointed  to  try 
Robert  Minor,  .American  newspaper  cor¬ 
respondent  and  cartoonist,  who  is  under 
arrest  here.  i 


Photogravure  Advertising 
25c  line 

8  page  supplement 
Every  Sunday 

Dvs  Moines 
^utthay 
Svgiatvr 

70j000  Net  Paid  Circulation 
I.  A.  Kirin,  New  York — John  Glass,  Chicago 


The 


Pittsburgh 
Post 


has  the  sec¬ 
ond  largest 
morning  and  Sunday  cir¬ 
culation  in  Pittsburgh. 


MISS  BOOTH  TELLS  OF 
THE  WAR  WORK  OF 
SALVATION  ARMY 


“The  War  Romance  of  the  Salvation 
.Army’’  is  the  title  of  a  humanly-interest¬ 
ing  book  written  by  Miss  Evangeline 
Booth  and  Grace  Livingston  Hill,  just 
published  by  Lippincott’s. 

With  the  simple  ardor  of  a  woman 
whose  life  has  been  a  benefaction  to 
humanity,  and  yet  with  striking  elo¬ 
quence,  Miss  Booth  outlines  the  spirit 
of  her  army  as  it  shone  so  brightly  in 
the  battle  trenches.  She  pictures  the 
self-sacrifice  of  the  brave  women  of  the 
organization  who  ministered  to  our 
fighting  boys  with  the  tenderness  and 
affection  of  sisters.  In  all  of  this  record 
of  Christian  service  she  sees  but  the  ap¬ 
plication  on  the  battlefields  of  the 
ministry  of  the  Salvation  Army  as  so 
long  conducted  among  our  poor  in  the 
cities. 


Elected  to  Ass’n  Canadian  Advertiseri 

Toronto,  June  22. — The  following  new 
members  have  been  elected  to  the  Asso¬ 
ciation  of  Canadian  Advertisers  since 
the  annual  meeting  in  January. 
Gillette  Safety  Razor  Company,  Mon¬ 
treal,  H.  S.  Beecher,  representative; 
L.  0.  Grothe,  Limited,  Montreal, 
Azarie  Guimond  representative;  Nugget 
Polish  Company,  Toronto,  L.  R. 
Howard  representative ;  Royal  Bank  of 
Canada,  Montreal,  Gordon  Tait  repre¬ 
sentative  ;  Penmans,  Limited,  Paris, 
Ont.,  R.  Cale  representative. 


Remember  Editor  &  Publisher  classi¬ 
fied  ads ! 


domirvarvce 

You  can  absolutely  domi¬ 
nate  one  of  the  most 
easily  cultivated  markets 
in  U.  S.  A.  through  its 
dominant  paper. 

THE 

fNDIANApoliS  News 

Charter  Member  A.  B,  C. 

Forei%n  Keffreientatires 

Dan  A.  Carroll,  Tribune  Bld^.,  New  York 
J«  £•  Lutz,  First  Nat.  Bank  Bldg., Chicago 


(150  X  280) 


■  -T 


THE  DETROIT  NEWS 

has  a  Sunday  circulation  in  Detroit 
49%  greater  than  its  only  Sunday 
competitor. 

Memlii-r  Audit  Bureau  of  Circulations. 


The  circulation  of 

^  fuelling 

in  Washington,  D.  C.,  and 
suburbs,  is  believed  to  be 
about  three  times  that  of 
the  corresponding  edition 
of  its  afternoon  contempo¬ 
rary  in  the  same  territory. 
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CIRCULATION  NOTES 


Felix  Davis,  formerly  with  the  New 
York  American  and  the  Atlanta  Geor¬ 
gian  and  American,  has  been  appointed 
assistant  circulation  manager  of  the 
McGraw-Hill  publication,  in  New  York. 

William  Elder,  circulation  manager  of 
the  Toronto  Evening  Telegram,  has  just 
completed  forty 
years  of  service 
with  that  newspa¬ 
per.  His  associate 
members  of  the 
International  Cir¬ 
culation  Managers’ 
Association  took 
the  opportunity  of 
honoring  him  on 
the  occasion  by 
electing  Mr.  Elder 
a  member  of  their 

William  Elder  directors, 

at  their  recent 
twenty-first  annual  convention  in  Buf¬ 
falo,  X.  Y.  There  is  a  no  more  popular 
man  in  the  1.  C.  M.  A.  membership  than 
W  illiam  Elder,  and  his  advice  is  eagerly 
sonuht,  and  readily  given,  on  circulation 
Iiroblems  at  all  I.  C.  M.  A.  gatherings. 


An  Aerial  Edition  will  mark  the  de¬ 
livery  of  the  Utica  (N.  Y.)  Daily  Press 
to  subscribers  in  the  Fulton  Chain  dis¬ 
trict  of  the  Adirondack  Mountains  June 
21,  when  more  than  300  papers  will  be 
carried  over  an  air  line  of  fifty  miles 
from  Utica  into  the  heart  of  the  north¬ 
ern  wilderness.  The  Aerial  Edition  will 
feature  the  entire  day’s  circulation,  but 
the  papers  carried  in  the  plane  will 
bear  the  stamp,  “Aerial  Delivery.”  The 
plan  is  the  result  of  co-operative  effort 
by  the  news,  circulation  and  advertis¬ 
ing  departments  of  the  Press. 


The  Des  Moines  Capital  conducted  a 
3}4-niilc  modified  Marathon  race 
through  the  streets  of  the  city  one  day 
last  week.  W.  E.  Frevert  of  Iowa  State 
College  was  the  winner. 

.\  perfect  day,  unprecedented  crowds, 
skillful  management  and  Riverview  Park 
assisted  the  Des  Moines  Evening  Tri¬ 
bune’s  Kiddie  Klub  to  put  over  the  big¬ 
gest  children’s  frolic  and  outing,  that 
has  even  been  witnessed  in  the  city,  June 
19.  It  is  estimated  that  10,000  kiddies 
passed  through  the  gates  of  Riverview 
(luring  the  day. 


The  Portland  Oregonian,  through  its 
sports  department,  conducted  a  roller 
skating  marathon  for  the  boys  of  the 
city  as  a  feature  of  the  annual  Rose  Fes¬ 
tival.  For  several  years  this  has  been 
an  official  feature  of  the  Festival,  at¬ 
tracting  a  large  number  of  entrants. 


The  three  newsjiapers  of  Towson,  Md., 
county  seat  of  Baltimore  County,  will 
issue  large  special  editions  on  the  Fourth 
of  July  in  honor  of  a  big  home-coming 
demonstration  to  be  held  there. 


The  Easton  ( Pa.)  Express  will  raise 
its  price,  June  30,  from  1  cent  to  2  cents. 
“Having  done  everything  in  our  power 
to  keep  subscription  rates  at  the  old  fig¬ 
ures,  we  have  learned  by  experience  that 
it  is  impossible,’’  the  publishers  an¬ 
nounce. 


John  A.  McNeil,  for  several  years  cir¬ 
culation  manager  for  the  Bridgeport 
(Conn.)  Telegram  and  lately  in  charge 
of  the  same  department  for  the  new  Eve¬ 
ning  Herald,  has  resigned.  He  has  not 
announced  his  future  plans,  further  than 
a  somewhat  extended  vacation  respite. 
C.  S.  Eddy,  formerly  of  the  advertising 
department  of  the  Post,  is  temporarily 
filling  Mr.  McNeil’s  place. 


.Alec  Pennig,  mail  room  superintendent 
of  the  St.  Paul  Daily  News,  after  two 
years’  service  in  the  A.  E.  F.  has  re¬ 
turned  and  taken  up  his  old  position. 


The  record  of  the  I.  C.  M.  A.’s  recent 
meeting  at  Buffalo  would  be  incomplete 
if  Editor  &  Publisher  had  not  been  able 
to  print  a  picture 
of  the  man  who 
endeared  himself 
to  everybody  at 
that  convention 
and  tell  how  he 
did  it.  D.  M. 
Treble,  circula¬ 
tion  manager  of 
the  Times,  of 
D.  M.  Treble.  Buffalo,  had  a 

program  for  the 
entertainment  of  the  visitors  which 
was  so  complete  that  it  kept  everybody 
stepping  lively  throughout  the  spare  mo¬ 
ments  of  the  session.  One  surprise  after 
another  awaited  the  memliers,  and  the 
entertainments  were  so  cleverly  timed 
and  managed  that  the  party  had  little 
time  during  the  recesses  to  dwell  on 
thoughts  of  home  and  work  to  be  done 
upon  their  return. 

The  ladies  of  the  party  pronounced 
their  visit  one  they  will  always  remem- 
her  with  jdeasure  and  were  loud  in  their 
praises  of  Buffalo  hospitality.  Mr. 
Treble  was  unanimously  elected  a  direc¬ 
tor  of  the  1.  C.  M.  .A.  just  before  the 
close  of  the  session.  He  has  demon¬ 
strated  his  (lualilications  as  a  manager 
and  a  hustler  and  his  appointment  to 
the  board  will  add  force  and  strength  to 
the  organization. 


Sergt.  Robert  K.  Mattice,  formerly  as¬ 
sistant  circulation  manager  of  the  Sche¬ 
nectady  (N.  A.)  Union-Star,  has  re¬ 
turned  from  France  and  Germany.  He 
had  charge  of  the  Treves  branch  of  the 
Stars  &  Stripes. 

iS  ^  ^  i  ^ 

THE  ELLIS  SERVICE 

-  »  -  (Swarthmore,'Pu. 

Offering  Two  Weekly  Features 
1  •  A  ‘'Different''Sunday  School  Lesson 
7  •  The  Religious  Rambler 


The  first  delivery  of  the  Kansas  City 
Star  by  airplane  was  made  June  21, 
when  a  thousand  copies  were  delivered 
in  Manhattan,  Kans.  The  regular  train 
schedule  for  this  trip  is  four  hours;  the 
airplane  time  is  less  than  tw’o  hours. 


Miss  Anna  Ludgis,  for  several  years 
in  the  circulation  department  of  the 
Bridgeport  Post,  has  gone  over  to  the 
new  Evening  Herald  as  assistant  to  the 
circulation  manager.  She  will  succeed 
Mrs.  Edythe  M.  Wildman-Langner. 


Submission  of  .Allies’  final  answer  on 
peace  terms  to  Germany  brought  forth 
A'ictory  Edition,  of  10  sections  and  128 
pages,  from  presses  of  Minneapolis 
Tribune,  June  17. 


Between  75  and  100  newsboys  of  Tul¬ 
sa,  Okla.,  are  at  Tahlequah  for  a  ten- 
day  outing. 

Two  hundred  Wichita  (Kan.)  Eagle 
newsboys  picnicked  at  Riverside  Park, 
June  24,  as  the  guests  of  the  paper. 

Paterson  (N.  J.)  News  Dealers’  As¬ 
sociation  is  considering  a  new  price 
schedule  for  New  York  and  Paterson 
daily  and  Sunday  papers,  as  follows : 
Door  delivery.  New  York  daily,  fifteen 
cents ;  Sunday,  nine  cents ;  local,  daily, 
tfiirteen  cents;  Sunday,  four  cents. 


Padgett  With  Detroit  News 
Detroit,  June  24. — Since  his  honorable 
di.scharge  from  the  army  as  captain, 
Edwartl  Riddle  Padgett  has  been  editing 
the  Detroit  Sunday  News.  The  roto¬ 
gravure  section  has  been  increased  to 
eight  full  pages,  the  magazine  and  sup¬ 
plement  section  now  appearing  in  con¬ 
venient  tabloid  size.  Mr.  Padgett  was 
Sunday  editor  of  the  Washington  Star 
for  nearly  ten  years.  Prior  to  that  he 
was  Sunday  editor  of  the  Cincinnati  En- 
(luirer  and  city  editor  of  the  Louisville 
Post. 

I - 

Students  Learned  Much 
.\ti.ant.\,  (ia.,  June  24. — The  Emory 
class  in  journalism  returned  to  their  col¬ 
lege  duties  on  the  Oxford  Campus  after 
a  strenuous  day  with  the  Constitution. 
The  young  men  declared  that  they  never 
knew  before  that  editors  and  reporters 
arc  such  nice  and  hospitable  people  and 
that  they  ncyer  before  realized  that  it 
re(|uires  real  work  to  write  editorials 
and  gather  news. 


Fifty  leading  newspaper  pub¬ 
lishers  in  the  United  States  and 
Canada  will  tell  you  that  their 
membership  in  The  Associated 
Newspapers  was  worth  more  than 
it  cost  at  the  start  and  has  steadily 
increased  in  value  since. 

If  your  city  is  open,  you  may  join 
at  the  same  proportionate  rate,  and 
secure  the  Rreater  va’ue  they  have 
already  built  up. 

Write  or  wire  for  rates. 

The  Associated  Newspapers 

170  Broadway  New  York 


The  True  News 

FIRST 

A  Iways — A  ccuratel y 


International  News  Service 
World  Bldg.  New  York 


I)E  FREEST  VICE  PRESIDENT 
OF  OMEGA  CHEMIC.AL  CO. 


After  four  years  as  advertising  and 
sales  manager  of  Ferd.  T.  Hopkins  & 
Son,  one  of  the  oldest  newspaper  adver¬ 
tisers  and  manu- 
f  a  c  t  n  r  e  r  s  of 
"Gouraud’s  Ori¬ 
ental  Cream”  and 
other  toilet  ar¬ 
ticles,  t  harles  R. 
De  Freest  has  re¬ 
signed  to  become 
vice-president  of 
the  Omega 
Chemical  Com¬ 
pany,  -also  of 
New  York.  He 
was  elected  to  his 
new  position  yes¬ 
terday  by  the 
boarti  of  direc¬ 
tors  and  will  take  up  his  new  duties 
July  1. 

Mr.  De  Freest  is  a  young  man  who 
has  devoted  his  whole  life  to  advertis¬ 
ing  and  sales  work.  He  started  v.'itl; 
the  old  Circle  Magazine  and  subse- 
((uently  was  with  the  Fourth  Estate  and 
was  a  member  of  the  Whiting  Special 
Agency  firm.  New  York,  prior  to  his 
Hopkins’  connection. 

Mr.  De  Freest  has  the  best  wishes  of 
many  friends  for  success  in  handling  the 
affairs  of  “Omega  Oil.”  “Cadum  Oint¬ 
ment,”  “Bin’s”  Ileadwash,  etc.,  all  of 
which  are  widely  known  through  adver¬ 
tising. 


Providence,  R.  I.,  June  20.— The  15th 
annual  outing  of  the  Providence  Journal 
family  was  enjoyed  by  over  300  em¬ 
ployees.  The  Junior  Journal,  so-called 
“flfficial  medium  of  translating  the  Jour¬ 
nal  family,”  was  published  and  a  copy 
issued  to  each  employee  as  he  boarded 
an  electric  car  for  the  outing  grounds. 
The  objects  of  the  paper  were  “to  pro¬ 
mote  idleness,  encourage  nonsense,  fos¬ 
ter  impulses  and  engender  repulses.” 


WE  SPEND  MORE 
THAN 

$500,000 

per  year  to  produce  the  fea¬ 
tures  which  have  created  the 
greatest  newspaper  following 
in  the  world. 

“Hearst's  Features  Always 
Lead' 

Write  for  booklet. 

“Half  Million  Dollar  Feature  Service** 

The  International  Feature 
Service 

246  West  59th  Street 


Ertiiiridvke 

GET  THE  FEATURES  THAT  HAVE 
WON  THE  BIGGEST  AUDIENCE 
Write  ue  for  eamplce  of  our  col¬ 
ored  comics,  daily  and  Sunday 
pages  in  blaick  end  colors. 

Newspaper  Feature  Service 
M.  KOENIGSBERG,  Manser 
241  WEST  SSTH  ST.  NEW  YORK 


THE  INTERNATIONAL  NEWS  BUREAU,  Inc. 

15  SCHOOL  STREET,  BOSTON,  MASS. 

U.  J-  BOSDAN.  Editor) 

More  than  120  American  and  Canadian  newspapers  subscribe  to  our  service 

Each  week  our  subscribers  receive  between  30  and  50  columns  of  copy. 
Authoritative  articles  by  men  of  international  calibre  on  matters  internation¬ 
al,  human  interest  stories  from  all  lands  and  climes,  revelations  of  European 
courts,  speeches  and  addresses  of  men  and  women  whose  words  influence  the 
thought  of  nations,  translations  from  every  important  foreign  newspaper; 
these  and  numberless  >)ther  items  day  after  day  are  sent  to  our  subscribers. 

IN  SHORT,  MR.  EDITOR— ESPECIALLY  MR.  SUNDAY  EDITOR 
-WE  CONSTANTLY  SPREAD  THE  WORLD  BEFORE  YOU  FROM 
[  ALL  ANGLES. 

You  will  find  our  monthly  subscription  rates  surprisingly  low. 
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U.  S.  MUST  ADVERTISE  TO 
SOUTH  AMERICA 


(Continued  from  Page  10.) 

nicnt  for  prompt  payment  could  be  ef¬ 
fected. 

“I  therefore  made  arrangements  with 
all  the  important  publishers  whereby 
.American  advertisers  can  secure  local 
rates  by  paying  their  bills  promptly 
through  the  local  branches  of  American 
banks  in  South  America. 

“As  regards  other  forms  of  advertis¬ 
ing  such  as  street  cars,  painted  walls, 
bill  boards,  etc.,  which  are  widely  used 
in  many  of  the  large  South  American 
cities,  in  their  present  shape  I  doubt  if 
they  are  readily  usable  by  an  American 
advertiser. 

Poor  Agency  Representation 

There  is  need  for  more  activity  on 
the  part  of  American  advertising  agen¬ 
cies  in  South  America.  None  of  our 
agencies  has  more  than  the  barest  nom¬ 
inal  representation  there,  and  while  they 
have  done  some  good  work,  and  arc  well 
thought  of  by  the  publishers,  they  have 
not  regarded  the  field  as  sufficiently 
promising  or  profitable  to  establish  cap¬ 
able  local  points  of  contact. 

“However,  the  last  two  years  have 
produced  a  tremendously  greater  inter¬ 
est  in  all  foreign  sales  problems,  and 
with  it  the  manufacture  is  asking  his 
advertising  agency  for  specific  marketing 
and  merchandising  information  about 
South  -America. 

“.As  a  result  of  this,  the  American  ad¬ 
vertising  agent  is  setting  about  the  task 
ot  securing  information  that  will  even¬ 
tually  enable  him  to  render  somewhat 
the  same  service  abroad  as  at  home. 

“Possibly  the  most  significant  develop¬ 
ment  along  this  line  is  the  very  ambi¬ 
tious  plan  recently  inaugurated  by  a 
group  of  some  of  the  largest  advertising 
agencies,  who  have  formed  a  separate 
corporation  to  act  as  United  States  rep¬ 
resentatives  for  Latin  .American  publica¬ 
tions  and  other  media. 

“I  understand  that  this  corporation 
will  provide  not  only  a  placing  and  copy 
service,  but,  what  is  most  important,  a 
market  survey  service  as  well.  This  is 
but  one  of  the  significant  changes  that 
are  taking  place  before  our  eyes  as  we 
arc  graually  coming  to  fit  ourselves  for 
the  opportunities  of  foreign  trade. 

Few  Native  Agencies 

“.At  present  there  are  no  advertising 
agencies  anywhere  in  South  America  ex¬ 
cept  in  Buenos  Aires,  where  their  work 
is  purely  local  in  character.  They  have 
neither  the  training  nor  the  ability  to 
render  the  intensive  and  highly  com¬ 
plex  services  required  of  a  modem 
American  advertising  agency. 

“They  have  partially  met  the  demands 
that  have  been  made  on  them  but  these 
demands  were  very  simple  ones. 

“W’e  haae  passed  the  point  for  employ¬ 
ing  advertising  in  a  perfunctory  way  in 
Latin  .America,  and  the  advertising 
agency  that  will  render  a  foreign  service 
at  all  commensurate  with  his  domestic 
service  will  be  a  highly  important  fac- 


Beloil,  Wisconsin 

If  >  dtr  or  oniBiail  culture.  It  bu  a  fined  collecc, 
t«o  Caimtle  Hilli,  in  art  hall  and  Duriral  ortanl* 
lattoof. 

The  BELOIT  NEWS  18  om  of  the  ableft  dUIU*  of 
the  Middle  Weet,  a  paper  handrawly  dtened;  it’i 
make  up  a  woit  of  art. 

Net  paid  dreulatlon  8,500.  Bate  28e.  per  Inch,  flat. 

D.  B.  WOrreiNOTON. 
Owner  t  Pnhlliher. 

Special  Representatives; 
a.  LOGAN  PATNI  CO.  PATNE.  BirBNS  * 
HMITH 

Oileno,  Harqnetta  Be.  New  Toch.  5th  Aw.  Be. 
Detroit,  Kreaee  Be.  Boaton.  Adeertiaeri  Be. 


lor.  He  will  he  one  of  the  indispensable 
links  in  the  merchandising  chain  that 
will  uncover  the  markets,  determine  the 
media,  and  devise  the  copy  appeal  to 
use. 

What  Kind  of  “Copy”? 

“What  kind  of  copy  shall  wc  use  in 
reaching  the  Latin  .Americans?  is  a  com¬ 
mon  question.  It  seems  to  me  that  w'e 
have  been  floundering  between  two  ex¬ 
tremes.  On  the  one  hand  are  the  ad¬ 
vertisers  who  attempt  to  transmit  or 
translate  their  .American  copy  literally 
hy  merely  putting  it  into  Spanish  or  Por¬ 
tuguese. 

“On  the  other  hand  are  those  who  tell 
us  that  South  Americans  have  no  point 
in  common  with  us  and  that  therefore 
an  entirely  new  type  of  advertising  must 
be  devised  for  them,  just  as  though  they 
came  from  Mars  and  saw  everything  up¬ 
side  down. 

“Personally,  I  don’t  think  the  job  is 
cither  as  simple  or  as  difficult  as  these 
two  extremes  make  it  out  to  be.  A  lit¬ 
eral  translation  of  American  advertis¬ 
ing  into  Spanish  or  Portuguese  is  nearly 
always  ineffective  and  sometimes  abso¬ 
lutely  misleading,  because  it  is  impossible 
to  render  our  idioms  exactly  into  an¬ 
other  language  and  make  them  under¬ 
stood  as  the  writer  understood  them 

“Even  if  idioms  are  not  used  'o  -iny 
great  extent,  an  exact  translation  is  lui- 
fortunate,  because  all  the  flavor  of  the 
original  is  lost  and  in  translation  it  be¬ 
comes  weak  and  unnatural. 

“Taking  the  other  extremist — the  one 
who  thinks  Latin  .Americans  walk  on 
their  heads  instead  of  their  feet — the 
“bogey”  he  uses  is  the  phrase  “they  arc 
different.”  He  is  right,  they  a'‘e  dif¬ 
ferent.  But.  hmv  different,  and  in  what 
way?  That’s  what  wc  want  to  know. 

A  Few  Suggestions 

“Here  are  a  few  suggestions  I  would 
make  with  the  idea  that  on  them  we 
can  adapt  and  modify  our  .\merican 
copy  appeals  so  a.s  to  be  effective  with 
Latin  .Americans.  Their  language  is  dif¬ 
ferent,  and  whether  we  use  Spanish  or 
Portuguese,  it  should,  if  possible,  be 
written  by  one  of  their  own  people. 

“By  that,  I  mean  that  a  Brazilian 
should  write  for  Brazilians,  an  Argen¬ 
tine  for  .Argentinians,  a  Cuban  for 
Cubans,  and  so  on.  He  should  be  given 
as  much  latitude  as  the  man  who  con¬ 
ceived  the  original  idea  in  English,  be¬ 
cause  his  is  the  task  of  adapting  that 
idea  into  the  language  of  his  own  people 
so  as  to  have  it  reach  them  in  the  easiest 
and  most  effective  way. 

“He  should  have  a  sufficient  knowl¬ 
edge  of  the  English  language,  and  of  our 
habits  of  thought,  to  be  able  to  grasp 


^  HERE  are  some  lines  of 
advertising  the  appeal  of 
which  is  directed  almost  exclus¬ 
ively  to  the  class  of  people  finan¬ 
cially  able  to  gratify  their  desires 
for  die  best. 

In  every  large  city  you  will  find 
one  paper  of  such  a  character  and 
so  edited  that  it  reaches  practical¬ 
ly  every  person  belonging  to  this 
class. 

THE  CHICAGO 
EVENING  POST 

is  such  a  paper  and  automobile 
advertisers  find  their  customers  al¬ 
most  exclusively  among  this  class. 
For  years  THE  CHICAGO  EVE¬ 
NING  POST  has  carried  more  au¬ 
tomobile  advertising  than  any 
other  Chicago  evening  paper.  The 


figures  for  1918  follow:  coiomni 

Tke  Ckicafo  Evening  Post  1,049.42 

’The  Daily  News .  89U7 

The  Journal  .  550.05 

’The  American  .  412.22 


the  basic  idea  that  lies  behind  the  ad¬ 
vertising  as  it  is  originally  presented  in 
English,  and  then  he  should  be  left  free 
as  possible  to  “put  it  over”  with  his  own 
people.  He  knows  the  customs,  the 
habits  of  thought,  and  the  little  every¬ 
day  habits  of  his  own  people  just  as  we 
know  ours. 

National  Characteristics 

“He  knows  the  little-big  differences 
that  climate  produces  in  people,  and  he 
knows  these  things  automatically  and 
without  consciously  thinking  about  them 
at  all. 

“If  he  is  writing  to  an  Argentine,  he 
will  know  that  neither  languid  senoritas 
nor  moth-eaten  bull  fighters  will  make 
any  personal  appeal  to  them,  while  if 
he  is  writing  for  Peruvians  he  is  aware 
that  the  toreador  and  the  bull  ring  are 
still  national  features. 

“He  will  never  under  any  circum¬ 
stances  encourage  a  campaign  to  sell 
overcoats  along  the  coast  of  Brazil,  nor 
breakfast  foods  in  Peru,  lawn  mowers 
in  Chile,  or  Palm  Beach  clothes  in 
Buenos  Aires  in  July,  which  is  the  mid¬ 
dle  of  the  winter  there. 

Educating  the  Dealer 

“We  need  to  educate  the  dealer  more, 
and  supply  him  with  helps  which  are  not 
provided  by  European  exporters.  This 
is  an  .American  idea  also,  just  as  are 
practical  demonstrations  of  merchandise, 
and  showing  a  dealer  how  to  conduct 
his  store  along  more  modern  and  profit¬ 
able  lines. 

“The  South  American  retailer  won’t 
take  to  these  things  over  night  because 
his  training  and  traditions  are  all  against 
it,  but  if  he  can  see  that  these  things 
will  bring  him  more  business,  the  idea 
will  win  with  him,  provided  it  is  pre¬ 
sented  persistently  and  tactfully. 

“The  South  American  importer  and 
merchant,  by  the  way,  is  seldom  if  ever 
a  native  .South  American,  but  nearly  al¬ 
ways  a  Spaniard,  Italian,  Englishman, 
German  or  other  European. 

Register  Your  Trade  Marks! 

“Regarding  trade-marks,  register  your 
trade-mark  before  you  enter  South 
.American  markets,  not  afterwards,  and 
have  it  registered  in  your  own  name 
and  not  in  the  name  of  your  agent  or 
representative. 

“Long  continued  use  of  a  mark  has 
nothing  whatever  to  do  with  the  owner¬ 
ship  of  it  anywhere  in  South  America. 


OVER  45% 

of  the  total  foreign  display  adver¬ 
tising  in  Cleveland  newspapers 
during  April,  1919,  appeared  in 

THE  PLAIN  DEALER 

The  PLAIN  DEALER  with  the  larg¬ 
est  morning  circulation  of  any  paper 
between  New  York  and  Chicago— de¬ 
livers  the  best  buying  families  in 
Qeveland  and  Northern  Ohio. 


The  Choice 
Of  the  West 

The  Los  Angeles  Evening  Herald 
is  the  medium  selected  by  ad¬ 
vertisers  whose  practice  it  is  to  do 
big  things  in  a  big  way. 

The  Evening  Herald,  by  actual 
demonstration,  has  earned  the 
reputation  of  being  one  of  the  best 
“result  getters”  in  America. 

Daily  Circiilation 

139374 


The  man  who  registers  it  first  owns  it 
and  can  prevent  you  from  using  your 
own  mark.  In  some  Latin  American 
countries  it  is  not  even  necessary  for  the 
one  registering  it  to  ever  make  any  use 
of  it,  and  it  is  not  an  uncommon  prac¬ 
tice  to  make  a  business  of  registering 
foreign  trade-marks  with  the  sole  pur¬ 
pose  of  “holding  up”  the  owner  later  on. 

“Even  if  you  have  no  representation, 
and  think  you  never  will  have,  if  you 
send  any  goods  there  through  commis¬ 
sion  houses,  register  your  mark  just  the 
same.  The  day  may  come  when  you 
will  need  it  and  when  it  may  cost  you 
$50,000  to  buy  it  back,  instead  of  the  $50 
it  may  cost  you  today. 

Are  Friendly  Toward  U.  S. 

Just  a  word  about  the  attitude  of 
South  America  toward  us,  and  I’m 
through.  All  in  all,  it  is- one  of  distinct 
friendliness  toward  us,  and  in  certain 
countries,  notably  Brazil  and  Uruguay, 
the  feeling  of  friendliness  toward  us  is 
particularly  marked.  There  is  no  sus¬ 
picion  of  us  as  the  great  Colossus  of  the 
north  ready  to  take  advantage  of  them 
and  gobble  them  up  when  opportunity 
offers. 

“Generally  speaking,  their  people  are 
not  any  better  acquainted  with  us  and 
our  country  than  we  are  with  them. 
However,  the  last  five  years  has  seen  in¬ 
creased  travel  between  the  two  conti¬ 
nents,  and  the  better  acquaintance  that 
travel  provokes  will  have  its  results  in 
better  trade  relations  and  better  under¬ 
standing  between  the  two  peoples. 

“Our  entrance  into  the  war  was  some-, 
thing  that  brought  us  to  their  notice  as 
something  more  than  a  geographical 

(Continued  on  Page  39.) 


l^fttsburg  Btapatcli 

steadily  advances  (not  spas¬ 
modically)  as  the  leading 
newspaper  in  its  field. 
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Brunawick  Building,  New  York 
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New  Orleans  States 

Member  Audit  Bureau  of  Clrculatlnns. 

Sworn  Net  Paid  Circulation  for  6 
Months  Ending  April  lat,  1919 

43,701  Daily 

We  guarantee  the  largest  white  home 
delivered  evening  ctreulation  In  the  trade 
territory  of  New  Orleans. 

To  reach  a  large  majority  of  the  trade 
prospeets  in  the  local  territory  the  States 
la  the  logical  and  economic  medium. 
Circulation  data  aent  on  request. 
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BUFFALO  NEWS 

EDWARD  H.  BUTLER 

Editor  and  Publisher 
“The  only  Buffalo  newspaper 
that  censors  its  advertising 
columns.  Many  of  our  adver¬ 
tisers  use  our  columns  exclusive¬ 
ly.  The  above  is  one  of  the 
many  reasons  why.” 

MEMBER  A.  B.  C. 

Foreign  Advertising  Representatives 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Ljrtton  BuiWing 
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great  gains  in  ad 

VOLUME  IN  MAY 


Figures  Show  Big  Growth  Over  Last  Year 
ill  18  Cities — Of  88  Newspapers 
Only  One  Recorded 
Loss 


“It  isn’t  until  one  has  been  in  strange 
countries  speaking  strange  tongues  that 
one  realizes  what  splendid  makers  of 
good  will  these  two  press  associations 
have  been.  They  deserve  the  gratitude 
of  every  American  who  is  proud  of  his 
country  and  wants  to  have  the  truth 
about  it  known.’’ 


The  tremendous  gains  in  advertising 
voliinie  made  by  the  leading  newspapers 
of  the  country  are  summarized  in  a 
bulletin  issued  by  the  Statistical  Depart¬ 
ment  of  the  New  York  Evening  Post, 
covering  the  lines  carried  in  the  months 
of  May  of  last  year  and  of  the  present 


year. 

The  figures  listed  cover  88  newspapers, 
published  in  18  cities.  The  fact  that  but 
one  newspaper  in  the  entire  list  showed 
a  loss  is  considered  remarkable,  while 
the  total  volume  of  gain  is  full  assui- 
ance  that  the  forecasts  made,  earlv  in 
the  year,  by  Editor  &  Publisher  are  cer¬ 
tain  to  be  more  than  realized. 

It  has  been,  indeed,  a  banner  year  for 
newspaper  advertising.  One  large 
agency  informs  Editor  &  PuBLtsHER 
that,  during  the  first  five  months  of  1919, 
the  entire  volume  of  business  placed  in 
1918  had  been  exceeded. 


The  statistics  for  18  okies  are  given 


herewith : 

1919. 

KfW  York... 13,078.840 
BirmlnKliaiu  2,307.704 
ehicaao  ....  6,914,727 
Pblladclphla  6,937,262 
IXN  Aniiflra.  4,690,252 
Baltimore  ..  4.784.001 

Detroit  .  4,6.57,0,30 

CleTetaml  ..  4,228,425 
WaablnKtou  .  4,007,921 

Buffalo  _  3.750,!i03 

St.  Ixmta  ...  3,.594.180 
San  Erancis.  3,194,324 
Mlnneapolla  .  2,843,022 
St.  Paul  ...  2,260,132 
Milwaukee  .  2,560,291 
New  Orleans  2,509,320 
Indianapolis  3.131,7.36 
Cincinnati  .  2,619,400 


1918. 

9,774,424  3,304,416  Gain 
1,542,366  765,3.38  Gain 

4,325,3.50  1.589,377  Gain 
6,7.50,108  1,187,154  Gain 
3,1.59,688  1,5.30,564  Gain 
3..590,897  1,19.3,104  Gain 
3,613,834  1,043.106  Gain 
3,148,050  1,070,475  Gain 
2.093,465  1.074,456  Gain 

2.640.6.38  1,100,865  Gain 

2,648,740  945,440  Gain 

2,398,000  796,264  Gain 

2,3.^3,220  509,802  Gain 

1.783.8.38  476,294  Gain 

1,869,011  691,280  Gain 

1,737,491  771,829  Gain 

2,265,080  805.750  Gain 

2,240,400  609,000  Gain 


Totals  ...77,359,070  57,816,400  10,642,610  Gain 


U.  S.  MUST  ADVERTISE  TO 
SOUTH  AMERICA 


{Continued  from  Page  38.) 

spot,  and  the  second  event  of  significance 
was  the  coming  into  the  South  American 
field  of  the  Associated  Press  and  the 
United  Press.  Previous  to  their  arrival 
we  were  best  known  as  the  country  that 
had  lynchings,  train  robberies,  scandals 
in  high  life,  and  municipal  graft.  Bad 
news  travels  fast,  and  that  was  all  they 
heard  about  us. 

Improved  Press  Service 

“When  these  two  great  press  associa- 
I  lions  arrived  in  the  field,  they  proceeded 
I  to  put  us  on  the  front  pages  every  day 
with  the  real  news,  and  not  merely  the 
sensational  occourrences  of  the  day. 
i  “All  this  has  happened  in  two  years,  and 

I'  today  an  American  can  pick  up  his  paper 
nearly  anywhere  in  South  America,  and 
if  he  can  read  Spanish  or  Portuguese,  he 
will  find  there  all  the  important  news 
[  items  of  his  own  country,  side  by  side 
t  with  those  of  England,  France,  Spain 
I  and  Italy. 


SEE  NO  EARLY  REPEAL 
OF  ZONE  LAW 


Republican  Members  of  Congress  Who 
Have  Pledged  Their  Aid  to  Publish¬ 
ers  Are  Swamped  by  Other 
Emergency  Legislation 


Washington,  June  25, — The  decision 
of  the  Republicans  in  the  House  to 
enact  legislation  repealing  the  Postal 
Zone  Law  has  encountered  such  a 
serious  obstacle  that  it  does  not  now 
appear  likely  that  Congress  will  take 
such  action  in  the  immediate  future, 
certainly  not  before  July  1,  when  another 
cycle  of  the  increased  rates  becomes 
operative. 

Members  of  the  Ways  and  Means 
Committee  declared  today  that  the  ques¬ 
tion  has  not  been  considered,  and  that 
in  view  of  the  fact  that  the  committee 
has  just  started  extended  hearings  on 
tariff  measures  it  is  not  likely  that  the 
zone  rates  will  have  an  inning  for  some 
weeks. 

Will  Push  Legislation 

Majority  Leader  Mondcll  announced 
a  few  weeks  ago  that  the  postal  zone 
repeal  would  be  taken  up  as  a  party 
measure  as  companion  legislation  to  the 
repeal  of  the  consumption  taxes.  He 
stated  definitely  that  the  Republicans 
were  convinced  of  the  inequity  of  the 
zone  law  and  that  they  would  push  the 
legislation  on  the  ground  that  the  man 
in  California  and  Texas  had  just  as 
much  right  to  obtain  both  reading  mat¬ 
ter  and  advertisements  at  the  same  cost 
as  the  man  in  the  East,  the  publication 
center  of  the  leading  papers  and  periodi¬ 
cals. 

Since  Mr.  Mondell  made  his  reassur¬ 
ing  statement  a  variety  of  circumstances 
have  appeared  to  render  his  course  more 
difficult,  the  most  powerful  of  which  is 
the  financial  condition  of  the  Govern¬ 
ment.  Treasury  officials  have  made  it 


The  Newark  (N.  J.) 
Ledger 

beginning  April  Ist,  guarantees 
the  second  largest  average  cir- 
cnlation  in  New  Jersey  for  the 
enrrent  year  and  accepts  all 
advertising  under  this  definite 
guaranty,  and  obligates  itself  to 
a  pro  rata  rebate  if  it  fails  to 
maintain  second  place  in  New 
Jersey  circulation. 

L.  T.  RUSSELL,  PnbUsher. 


clear  that  the  Government  is  going  to 
require  every  cent  of  revenue  promised 
under  existing  law  and  must  find  ways 
and  means  of  raising  additional  funds. 

IvDiTOR  &  Publisher  has  the  definite 
statement  of  majority  members  of  the 
Ways  and  Means  Committee  that  Con¬ 
gress  will  have  to  go  “very  slowly  in¬ 
deed”  in  the  matter  of  repealing  any 
part  of  the  tax  law  and  that  it  is  not  at 
all  unlikely  that  instead  of  passing  such 
measures  the  Senate  and  House  may 
find  themselves  forced  to  provide  addi¬ 
tional  revenues  to  meet  expenses  of  the 
fiscal  year  beginning  July  1. 

May  Have  to  Leave  Law 

Into  this  situation  the  repeal  of  the 
postal  zone  law  has  been  thrown  with 
the  probability  now  dawning  that  the 
Republicans  instead  of  killing  the  zone 
rates  may  be  forced  to  leave  them  on 
the  statute  books  and  let  the  Democrats 
continue  to  take  the  blame  for  having 
enacted  them. 

Postmaster  General  Burleson  is  keep¬ 
ing  in  close  touch  with  the  situation  and 
is  prepared  to  wage  a  fight  to  the  bitter 
end  should  repealing  legislation  take 
form. 

Republican  leaders  themselves  are 
said  to  be  convinced  that  a  direct  re¬ 
turn  to  the  old  rate  of  a  cent  a  pound 
is  not  possible.  They  believe  there 
should  be  some  fiat  increase  in  the  rates, 
but  just  how  much  of  an  increase  they 
are  unable  to  say  at  this  time.  Their 
fight  will  be  directed  against  the  zone 
system. 

It  is  a  matter  of  regret  to  members 
opposed  to  the  principle  of  the  zone  law 
that  the  question  of  postal  charges  has 
been  linked  with  that  of  revenues,  such 
a  matter  having  been  an  essential  one 


The  Clarksburg 
Telegram 

Gained  36^/o 

in  advertisinK  May,  1919,  over  the  aame 
month  of  last  year,  publishing  a  total  of 
621,040  agate  lines. 

“It  pays  to  afjvertisc  in  West  Virginia’s 
Leading  Newspaper.” 


The  Dominating  Force 

In  a  mannrseturing  territory  famous 
for  Ita  buatle,  thrift  and  proaparlty 
where  a  million  dollara  are  expanded 
weekly  In  wages. 

The  Bridgeport  Post 
Standard -Telegram 

Not  jtily  lomlnate  this  field,  but  they 
offer  advertisers  the  lowest  rate  obtain¬ 
able  in  New  Kngland.  Keep  tham  on 
your  list. 

rORBIGN  RRPRBSENTATIVBR 
The  Julius  Mathews  Special  Agency, 

BOSTON  NEW  YORK  OUlOAGO 


for  handling  by  the  post  office  commit¬ 
tees  instead  of  the  revenue  raising  bodies 
of  Congress. 

The  second-class  rates  should  have 
been  handled  by  the  post  office  commit¬ 
tees  and  never  allowed  to  become  part 
of  a  revenue  bill,  but  that  fact  docs  not 
alter  the  existing  conditions,  and  it  is 
with  these  which  the  publishers  must 
contend. 

The  situation  now  may  be  epitomized 
as  one  in  which  an  improper  principle 
must  give  way  to  the  financial  needs  of 
the  Government. 


Manchester  Guardian  Issues  Weekly 
Ottawa,  Out.,  June  24. — Judging  by 
copies  of  the  preliminary  trial  number 
reaching  Canada,  the  weekly  edition  of 
the  Manchester  Guardian  will  prove  a 
success  from  an  editorial  standpoint,  at 
any  rate.  The  edition  contains  news  of 
the  week  appropriately  summarized  and 
comment  and  criticism  from  the  English 
Liberal  point  of  view. 


You  can  reach 

Albany,  Troy  and 
Schenectady  with 
one  paper 

The  Sunday  Telegram 
Albany,  N.  Y. 
Circulation,  28,000 


As  long  as  men  must  eat  and  rest 
Monmouth  County  must 
please  and  prosper. 

The  Asbury  Park  Press 

18  THK  LEADING  NEWSPAPER  IN  THIS  RICH 
AGRICULTURAL  AND  PLEASURE  RESORT  SEC¬ 
TION  ON  THE  NEW  JERSEY  COAST. 

Ennlnc  uid  Sundsy  EdlUons. 
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and  not  Uw  powder  Uiat  dntroirf,  Um  md  it  Uw 
war  flndi  ui  not  only  proaperoai.  but  wltb  no 
rradjuatmeot  probltos. 

J.  LYLE  KINMONTH,  Puhlisher 

Aabury  Pmrk  N«w  Jarawy 
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cliiirhing  of  your  advertising 
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Perth  Amboy,  N.  J. 

Most  Rapidly  Growing  City  in  East 
Thoroughly  Covered  by  Only  Daily  in 
Field. 

Evening  News 

Uimber  A.  N.  P.  A^.  A.  B.  C.,  A.  P. 

keaaonable  requesta  lor  trade  informa¬ 
tion  given  prompt  attention. 

r.  R.  Northmp,  303  5th  Avenue 
New  York  City 


Summer  In 
New  London,  Conn. 

is  the  season  of  social  activities  and  big 
business  that  assure  success  for  the  ad¬ 
vertiser  who  uses 

The  New  London  Telegraph 


Advertise  your  aoods  at  dawn  and 
sell  them  befora  dmrk. 


JULIAN  D.  MORAN,  Free.  Msd  Mgr. 
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to  Piiblishcra  using  S.  &  M. 
SERVICE  on  Agency  Checking 
Copies 

DO  NOT  SEND  OUR 
BUNDLES  “OUTSIDE  MAIL” 

Send  them  Regular  2nd  Class  Mail 
(inside  sarks)  Addressed: 


SCHWORM-MANDEL,  Inc.  (Sta.  F) 
450  4th  Ave.,  NEW  YORK 
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EXHIBIT  OF  FASHION 
IN  GAY  PAREE 

Col.  House's  Newspaper  Dinner  Array- 

Gives  Warning  That  “Slay-at-Homes” 
Must  “Spmce-Up”  When  Peace 
Reporters  Come  Back 

(special  cokkespondence) 

Paris,  June  10. — The  Paris  edition  of 
the  Chicago  Tribune  scored  a  distinct 
beat  when  it  reported  exclusively  and 
with  a  fine  eye  to  detail  a  luncheon  party 
given  to  American  newspapermen  in 
Paris  by  Col.  E.  M.  House.  It  was  a 
fine  bit  of  journalistic  enterprise,  show¬ 
ing  that  the  Tribune  is  staffed,  even 
4,000  miles  from  its  natural  habitat,  to 
handle  the  most  exacting  assignments. 

Incidentally,  too,  the  Tribune  in  this 
"beat”  gives  a  “close-up"  of  many  well 
known  journalists  as  they  appear  in 
Paris,  the  fashion  capital  of  the  world. 

The  feature  story  referred  to  follows 
in  lull  under  the  heading: 

IF  JOSEPH  HAD  ONLY  BEEN  THERE, 
NEWSPAPER  PARTY  WOULD  HAVE 
BEEN  JAKE 

The  patient  Col.  House,  court  of  last 
re.sort  for  American  newspapermen  in 
France,  entertained  the  bloodhounds  of 
the  press  Saturday  at  luncheon  at  the 
Hotel  Crillon.  There  was  a  generous  re¬ 
sponse. 

The  motlest  Colonel,  representing  the 
administration  and  various  other  institu¬ 
tions  of  peace  and  plenty,  was  attired  in 
Texas  black.  No  such  restrictions,  how¬ 
ever,  governed  the  attire  of  his  guests, 
and  since  what  the  Colonel  speaks  is 
never  written,  one  must  fall  back  upon 
the  costumes  of  those  present  for  a  truly 
brilliant  picture  of  yesterday’s  event. 
Thus  we  have : 

Here  They  Are 

Thomas  M  Johnson,  New  York  Eve¬ 
ning  Sun — Gorgeous  in  the  first  ice¬ 
cream  suit  of  the  season.  Neat  collar 
effect  of  white 

J.  Carlisle  MacDonald,  New  York 
Herald — Kavishing  neck  piece  of  canary- 
gold,  offset  with  blue  serge  suit  of  recent 
cut. 

Fred  Ferci  son,  United  Press — Over¬ 
cut  pumps  of  tan;  soft  hose;  indented 
serge  of  some  dark  color,  pinch  back 
effect;  cane. 

Lincoln  Steffens,  At  Large — Soviet 
van  dyke;  clothed  in  deep  thought  and 
humble  robes  of  indulgence. 

Paul  Scott  Mowrer,  Chicago  Daily 
News — Impressive  stick  pin,  gloves  to 
match.  Pepper  and  salt  effect  cheviot. 

Charles  Thompson,  Associated  Press 
—Army  shoes;  tight  fitting  street  suit  of 
not  over  gentle  brown;  fetching  hat  of 
straw. 

That  "Biled”  Shirt 

Richard  (Dick)  Oulahan,  New 
York  Times — White  “boiled”  shirt  open 
neck  effect;  loose  slung  drapes  of  sack 
design. 

Fred  Moore.  New  York  Tribune — 
OrienUl  garb,  suggestive  of  Far  East, 
American  turban.  Stepover  shoes; 
cigarette  holder  inlaid. 

CuNToN  Gilbert,  Philadelphia  Eve- 


Priest  as  Labor  .Arbitrator 
Ottaw.a,  Out.,  June  24. — Inter¬ 
esting  evidence  about  relations  ex¬ 
isting  lietween  a  paper  manufac¬ 
turing  concern  and  its  employes 
was  recently  heard  by  the  Indus¬ 
trial  Relations  Commission  at 
Grand  Mere,  Que.  George  Cal- 
hoon,  Jr.,  president  of  the  Lauren- 
tide  Company,  the  parish  priest 
and  a  number  of  employes  told 
how  all  labor  questions  were  arbi¬ 
trated  by  the  priest.  The  workers 
declared  they  were  quite  satisfied 
with  the  situation  and  that  they 
do  not  want  any  labor  organizers 
around  the  place. 


ning  Ledger  (as  if  it  made  any  differ¬ 
ence  whether  it  was  morning  or  eve¬ 
ning).  Noisy  walking  suit,  street  car 
blue. 

CHARLF.S  Selden,  New  Y’ork  Times — 
Ministerial  black;  white  tic  ending  in 
clerical  bow.  High  shoes,  lacing  up  the 
front. 

Lawrence  Hiu.,  New  Y’ork  Sun— Im¬ 
maculate  in  white  collars  and  cuffs,  do¬ 
mestic  finish,  blowing  tie  of  Republi¬ 
can  red. 

Harold  Stokes,  New  York  Evening 
Post — See  G.  O.  on  Regulation  dress 
for  Lieutenants — or  is  it  Majors? 

Harold  Bfchtm.,  Newspaper  Enter¬ 
prise  .Association — Athletic  tone  to  his 
nifty  outfit,  held  in  place  by  inch-wide 
black  belt. 

Jay  Hayden,  Detroit  News — Flivver 
proof  vestment  of  Belle  Isle  blue. 
Trouser  cuffs.  Turned  down  collar  but¬ 
toning  in  front. 

In  Golden  Brown 

John  Parkinson,  International  News 
.Service— Radiant  in  golden  brown. 
Gold  cuff  links;  Park  Row  cut  to  re¬ 
ceding  civilian  Twentieth  Century  at¬ 
tire.  Brisbane  buttons. 

William  G.  Shepherd,  Everybodys — 
(Note;  if  you  are  the  Shepherd  that’s 
mixed  up  our  race  track  tickets,  will  you 
please  lay  off.  S.  L.). 

G.  C.  Hickok,  Brooklyn  Eagle — 
Queens  County  three  button  afternoon 
jumper,  with  pearl  grey  trousers.  Black 
tic.  Tan  shoes. 

Ray  Stannard  Bake:r,  wore  little 
George  Creel’s  mantle,  which  is  much 
too  small.  Hello  Ray! 

Chairs  were  turned  down  for  Her¬ 
bert  Bayard  Swope  of  Mr.  Pulitzer’s 
publication  (deleted)  and  Hank  Wales 
of  the  W.G.N. 

The  ladies— God  bless  ’em — were  rep¬ 
resented  by  Mrs.  L'annie  Fern  Andrews, 
U.  S.  Bureau  of  Education,  and  Mrs. 
John  Wilson,  of  Ye  Baltimore  Sun.  A 
pleasant  time  was  had  by  all. 

Lawson  Sucreeds  Flenner 

pRdSE,  Idaho,  June  21.— Guy  Flenner, 
one  of  the  pioneer  newspaper  men  of 
Idaho,  has  retired,  after  31  years’  active 
service.  He  resigns  as  managing  editor 
of  the  (  apital  News.  Mr.  Flenner  re¬ 
cently  organized  the  Idaho  Press  Bu¬ 
reau,  of  which  he  is  the  directing  head. 

H.  A.  Lawson,  political  writer,  becomes 
managing  editor  of  the  Capital  News. 


EQUIPMENT  FOR  SALE 


Potter  Printing  Presses 

For  sale  immediate  delivery,  1  single  Tot¬ 
ter,  7  or  8  columns,  20  to  22  Inch  columns; 
casting  Ikjx,  tail-cutter,  shaver  and  fin¬ 
ishing  block.  This  press  will  deliver  up  to 
20,000  four  or  eight  page  papers  an  hour. 
Trice  IsoO.OO  F.O.B.  Houston. 

Two  deck  I’otter,  can  be  shipped  about 
October  1st.  This  press  Is  in  excellent 
condition  and  in  daily  use.  Capacity  24,- 
000 — 4,  6  or  8,  and  12,000 — 10,  12  or  16  page 
papers  an  hour;  7  or  8  columns  width,  20 
to  22  inch  columns;  casting  box,  tall  cut¬ 
ter,  shaver  and  tinishing  block;  15  H.T. 
Westlnghouse  600  I).C.  motor.  Price  $2,- 
500.00  F.O.U.  Houston.  This  equipment 
is  being  replaced  with  larger  machinery. 
The  Houston  lYess,  Houston,  Texas. 


For  Sale 

Scott  Uotar.v  eight  column,  eight  page 
press.  Foley  Hallway  Trinting  Co.,  Tar- 
sons.  Kansas. 


NEW  INCORPORATIONS 

New  York.  Workman  &  Peasant; 
priming  and  publi.shing;  $10,000;  S. 
Y'oomshnoff,  M.  Corneey,  .A.  Lessings,- 
140  Broadway, 

Van  Rees  Book  Binding  Corporation; 
$100,000;  C.  A.  Van  Rees,  G.  W,  Enier- 
ich,  J.  A.  Lear,  384  East  8lh  street, 
Bro(jklyn. 

Schilling  Press;  capital  increased  from 
$.=i0,000  to  $100,000. 

Cinema  News  Publishing  Company; 
$10,000;  H.  .S.  Hochheimer,  M.  Qiipen- 
beim,  I.  Bernstein,  220  West  42nd  street. 

Moody  Manual  Company  of  Maine: 
name  changed  to  Poor’s  Publishing 
Company. 

Multipress  Company,  Ltd.,  of  On¬ 
tario;  authorization  revoked. 

Boston.  Modern  Music  Publishing  & 
.Advertising  Company;  $SO,0(K):  Charles 
de  Cristoforo,  Boston ;  Salvator  Sqitil- 
lacieti,  Medford;  Benjamin  Darena,  Bos¬ 
ton  ;  Frank  Barone,  Boston. 

Fitchdubg,  Mass.  North  .Star  Pub¬ 
lishing  Company;  $50,000;  .Aiulrew  llan- 
nula,  Matthew  Tiitto,  .Alhin  Makkanen 
and  others,  all  of  Maynard. 


Agency  Has  Crown  in  a  Year 
The  Paul  II.  Johnson  Advertising 
Agency,  Fall  River,  Mass.,  has  just  cele¬ 
brated  its  first  birthday.  The  agency 
was  established  with  only  four  accounts, 
with  an  organization  consisting  of  a  man 
am'  a  boy.  Today  there  are  eight  per¬ 
sons  on  the  staff,  and  its  activities  have 
extended  to  New  Bedford,  Boston, 
South  Boston,  Gloucester,  Taunton, 
Newport,  Quincy,  .Ayer  and  Providence. 
The  persons  connected  with  the  agency 
are  Paul  H.  Johnson,  Frank  J.  Leary, 
l.iithcr  G.  F'assclt,  William  H.  .Allen, 
Mary  E.  Melba,  Blanche  Boulay,  Ernest 
ILilliwell  and  Frances  M.  Cormerton. 


Ledbetter  Visits  St.  Louis 
St.  Louis,  June  25. — William  M.  Led¬ 
better,  former  managing  editor  of  the 
St.  Louis  Republic  and  previously  city 
editor  of  the  Globe-Democrat,  has  re¬ 
turned  to  St.  Louis  after  a  stay  of  sev¬ 
eral  months  on  a  ranch  in  .Arizona  and 
his  farm  in  southeast  Missouri.  He  has 
not  yet  defintely  decided  on  plans  for 
the  future. 


FOR  SALE 

Duplex  12-Page  Flat  Bed 
Newspaper  Printing 
and  Folding  Machine 

Prints  and  folds  a  aeven-column 
4-6-8-10  or  12-page  paper  to  %  or 
%  page  sice  at  4,500  per  hour. 
A  good  prttt  at  a  rtatonM*  prict. 

Walter  Scott  &  Company 

PLAINFIELD,  NEW  JERSEY 


For  Prompt  Service 

TYPE 

Printers'  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

“American  Type  the  Best  in  Any  Case” 

AMERICAN 
TYPE  FOUNDERS  CO. 


Boston  Pittsburgh 

New  York  Cleveland 

Philadelphia  Detroit 

Baltimore  Chicago 

Richmond  Cincinni 

Atlanta  St.  Louh 

Buffalo  Minneai 


Cincinnati 
St.  Louis 
Minneapolis 


Kansas  City 

Denver 

Los  Angeles 

San  Francisco 

Portland 

Spokane 

Winnipeg 


Take  It  To  . 

POWERS 

Open  24  Hours  out  of  24 
The  Fastest  Engravers  on 
Earth 

Powers  Photo  Engraving 
154  Nassau  Sl,  Tribune  Bldg. 
New  York  City 


Printing  Plants  and  Business 
BOUGHT  AND  SOLD 

Printers’  Outfitters 

American  Typefounders’  Products 
Printers  and  Bookbinders  Machinery  at 
Every  Description 
CX>NNER,  FENDLER  A  CO. 

96  Beekman  SL  Now  York  CitT 


Veteran  Circulator  Dead 
St.  Ij)UIs,  June  19. — James  J.  John¬ 
ston,  with  the  St.  Louis  Post-Dispatch 
for  22  years,  died  June  15.  He  was  77 
years  old.  NT-arly  all  of  his  life  he  had 
hccii  w  ith  circulation  departments  of  va¬ 
rious  newspapers  here. 

Mark  Buys  Reid's  IntercMs 

I.ebanon,  I’a.,  June  23. — The  interests 
f)f  John  H.  Reid  and  Harold  B. 
in  the  Report  Publishing  Company  have 
l)ecn  purchased  by  William  R.  M*fh' 
who  becomes  president  and  treasurer. 


Editor  &  Publisher  for  June  26,  1919 
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CLASSIFIED  ADVERTISING  COLUMNS 

nnurh  tkt  classified  columns  of  Esitob  &  Publishib  vow  may  find  a  buyer  for  any 
Lteful  mechanical  equipment  for  which  you  have  no  present  need.  A  “For  Sale"  ad  at 
JJirtv  cents  per  line  may  thus  turn  into  cask  something  which  now  merely  requires  storage 
)fcm—i’nd  which  would  be  of  real  service  to  somebody  else. 


SITUATIONS  WANTED 

/idvertiscmenls  under  this  classification,  ten 
cents  per  line,  each  insertion.  Count  six 
mirdt  to  the  line.  For  those  unemployed, 
^  to  exceed  50  words,  two  insertions  FREE. 

Business  or  Advertising  Manager 

Newspaper  man  with  twenty  years’  ex- 
oerlence  as  business  and  advertising 
manager  desires  change  from  present 
Dosltion.  Knows  the  game  from  start  to 
finish  Has  built  up  two  run-down  papers 
to  paving  basis.  If  you  want  a  high- 
grade,'  clean,  steady  business  or  adver¬ 
tising  manager  would  be  glad  to  furnish 
references.  Address  A-759,  care  of  Editor 
&  Publisher. 

Newspaper  and  Advertising  Man 

with  valuable  city  and  country  expe¬ 
rience.  seeks  position  Immediately  as  ed¬ 
itor  manager  or  advertising  manager  of 
(lallv  or  weekly;  also  have  had  metropol- 
Itiin'liade  paper  experience.  Experienced 
iidveitising  copy  writer,  p-ormerly  capable 
advertising  and  job  compositor.  Character, 
ner.wnality  and  appearance  best.  Hlgh- 
iat  references.  E.  Todd,  291  West  Web¬ 
ster  Aves.,  Muskegon,  Mich. 


Mr.  Piihlisher: 

Read  this  ad  carefully  and  let  me  know  If 
vou  are  In  need  of  a  man  like  me.  I  am 
employed  and  have  a  good  position.  I 
have  made  good  too.  Three  and  a  half 
years  ago  I  took  hold  of  a  paper  going 
down  fast.  The  same  paper  had  to.  build, 
buy  a  new  press,  eight  more  machines 
and  gained  last  year  over  1,600,000  lines 
and  this  year  close  to  2,000,000  lines  up  to 
now.  It  is  the  best  paying  paper  In  the 
South  today.  Why  I  want  to  change?  I 
nave  good  reasons,  which  are  easily  ex¬ 
plained.  I  am  45  years  old,  at  my  best, 
a  live  wire  and  men  well  known  In  the 
newspaper  game  will  vouch  for  me.  Let 
me  hear  from  you.  I  don't  care  what  the 
conditions  are,  1  am  going  to  maae  good. 
Address  A-76.'),  care  of  Editor  and  Pub¬ 
lisher. 


Reporter  anti  Desk  Man 

Young  college  man,  experienced  on  desk 
and  outside  at  best  assignments,  desires 
position  on  afternoon  sheet:  married,  re¬ 
liable;  A-1  references.  Address  A-768, 
care  of  Editor  and  Publisher. 


HELP  WANTED 

Advertisements  under  this  classification  twenty- 
five  cents  per  line.  Count  six  words  to  the 
line. 


Advertising  Solicitor 
ainl  Copy  Writer 

Advertising  solicitor  and  copy  writer 
wanted  by  small  North  Carolina  dally. 
Salary  forty-five  dollars  to  begin.  Ad- 
ilress  J.  1j.  Mayo,  Washington,  North 
I'arolina, 


Dramatic  Editor 

Wanted — Experienced  Dramatic  Editor  for 
morning  paper  In  Middle  West  city.  Ad¬ 
dress  A-760,  care  of  Editor  and  Ihiblisher. 


Circulation  Man  Wanted 

Wanted  by  long  established  business 
imper,  leader  in  its  field,  man  experienced 
In  formulating  and  carrying  out  success¬ 
ful  circulation  campaigns.  Write  giving 
experience,  age  and  salary  expected.  All 
coinmunb'atlons  treated  as  confidential. 
Hoot  and  Shoe  Recorder  I’ubllshlng  (io., 
Boston,  Mass. 

Foreman 

Wanted — An  elllclent  and  energetic  fore¬ 
man  for  composing  room— an  e.xperlenced 
man  who  Is  not  afraiil  of  work.  Address 
A-767,  care  of  Editor  and  Publisher. 


BUSINESS  OPPORTUNITY 

Advertisements  undfr  this  classification,  forty 
cents’ per  line.  Count  six  words  to  the  line. 


Bugincfig  Manager. 

Business  manager,  thoroughly  competent 
man;  wide  successful  experience  as  busi¬ 
ness  manager;  also  as  circulation  man¬ 
ager  good  size  dailies,  seeks  engagement 
for  now  or  later  date.  Would  consider 
stock  proposition.  Address  A-744,  care 
of  Editor  &  Publisher. 


PiibliHlicrg — Attention ! 

We  .supply  literary  material  of  all  kltids 
for  newspapers  or  magazines  at  very 
reasonable  rates.  Everything  Is  original 
and  by  competent  writers.  No  matter 
what  you  need,  we  can  furnish  It.  Will 
take  advertising  in  exchange  for  all  or 
part.  Address  Literary  Jiureuu,  M  O  J  4, 
Hannibal,  Mo. 


Live  Wire  Newspaper  Man 

now  city  editor  morning  dally  In  city  of 
175,000  desires  change  of  location.  Fif¬ 
teen  years’  experience  In  evdry  new's  de¬ 
partment,  and  as  managing,  telegraph 
and  city  editor  metropolitan  dallies.  Tire¬ 
less  worker.  Good  habits.  Nothing  con¬ 
sidered  under  $2,400  and  money’s  porth 
guaranteed.  Must  be  permanent.!  Can 
come  In  thirty  days.  Address  A-72z,  care 
of  Editor  and  Publisher. 


City  Editor  With  Pep 

Seven  years’  experience  In  game:  cram 
whole  story  Into  heads  with  punch: 
climbed  from  country  cub  to  dally  In 
Metropolitan  section;  now  employed;  just 
under  30  years;  no  booze;  best  character 
testimonials;  about  $40  to  start.  Ad¬ 
dress  A.  B.,  care  of  Editor  and  Publisher. 


Managing  Editor 

Managing  Editor  and  editorial  writer  of 
leading  Ohio  dally  and  Sunday  newspaper 
In  city  of  76,000  population,  desires  to 
change  location,  and  will  consider  sub¬ 
stantial  offers,  preferably  from  eastern 
papers.  A  splendid  opportunity  for  some 
progressive  paper  to  get  a  live-wire  ex¬ 
ecutive  and  editorial  writer,  or  special 
feature  writer  of  experience.  Marrl^,  no 
dlsslpatory  habits.  Address  “B.  R.,”  care 
of  Editor  and  Publisher. 


Experienced  Copy  Etiitor 

wishes  permanent  position  in  New  York 
or  Philadelphia;  27  years  old,  college 
graduate;  can  write  heads  to  suit  your 
style;  will  come  on  probation.  C.  J.  T., 
care  Editor  ft  Publisher. 


Reporter 

University  graduate,  woman,  trained  in 
lournallsm,  desires  position  as  a  reporter 
on  dally  paper  In  town  of  about  20,000. 
Address  A-748,  care  of  Editor  ft  Pub¬ 
lisher. 


Female  Departnient  Editor  or 
Special  Writer 

Witorlal- -experienced  journalist,  mag- 
Mlne  writer,  wants  position  as  department 
Mltor  or  special  writer  where  industry 
'"‘’originality  count.  Address  A-766,  care 
“f  Editor  and  Publisher. 


For  Sale 

ITnusual  clrctimstancfs  place  on  the  mar¬ 
ket  for  immediate  sale  daily  doing  $05,0011 
annual  business  (no  job  dept.)  and  paying 
10%  on  investment.  (’Ity  of  45,000;  finely 
lo<-ated;  one  other  paper;  200  miles  from 
New  York.  Address  A-764,  care  of  Ed¬ 
itor  ft  Publisher. 


FEATURE  SERVICES 

Advertisements  under  this  classification,  forty 
cents  per  line.  Count  six  words  to  the  line. 

Human  Interest  Editorials 

by  a  writer  whose  work  has  received  in¬ 
ternational  notice.  Take  that  vacation, 
Mr.  Editor,  and  let  the  human  Interest  ed. 
fill  in  while  you  are  absent.  Maybe  you 
will  like  them  well  enough  to  continue  the 
service  after  your  return.  Trial  set  of 
ten,  $2.50.  Address  A-762,  care  of"  Editor 
and  Publisher. 


Real  Ilninan  Interest 
.Articles 

.lust  off  the  ship  from  France!  (Jopy  be¬ 
ing  prepared  for  first  series  of  re.al  human 
Interest  articles  by  editor  and  publisher 
who  served  as  private  In  Infantry  with  A. 
E.  E.  Price  $5.  First  check  gets  ter- 
rltor.v.  James  B.  Werner,  Somerset 
Democrat,  Somerset,  Penn. 


Bingham  Estate  Not  Delinquent 

1.kxin(;ti).\,  Ky.,  Jiitie  21. — County 
Judge  Kricdcr  gave  an  opinion  to-day 
that  the  estate  of  Mrs.  Robert  VV. 
Bingham,  late  wife  of  the  owner  of  the 
Louisville  Courier-Journal  and  Times, 
is  not  delinquent  in  payment  of  in¬ 
heritance  tax  in  Kentucky.  The  de¬ 
cision  virtually  knocks  out  the  suit  by 
which  Walter  Byars,  revenue  agent, 
sought  to  collect  an  inheritance  tax  of 
$4, .‘137,418  on  an  estimated  valuation  of 
the  estate  of  $99,584,866, 


WHAT  OUR  READERS  SAY 


Wants  a  Formula 

FMltor  &  IMihllslier: 

TIiIb  letter  Ik  ucoasionecl  by  your  story  in  the 
June  12  ouiuImt  on  the  “nefariouK" — I  think  you 
called  it--publiclty  conne<*te<l  with  the  army  re- 
eiillKltnent  campaiirn.  For  the  lant  year,  1  have 
lieeii  in  charge  of  the  Vnlverslty  of  Idaho  Treaa 
Service  (MoKrow)  and  have  met  on  all  aidoH  the 
w.  k.  ftMiinK  of  rlfchteouH  indignation  experienced 
by  every  honest  editor  when  he  K^ts  press  agent 
stufT. 

Oiir  problem  is  this:  We  feel  that  the  Unl- 
verHity  has  eolb’cted  a  large  number  of  experts 
in  various  liiieH  and  a  large  amount  of  informa¬ 
tion  that  W(ml«l  l>e  valuable  to  the  eitlsens  of 
the  state  If  they  were  told  how  to  get  It.  Tlio 
iK'Kt  w'ay  to  make  this  Information  available,  we 
feel,  i»  via  the  newspaper.  In  other  words  we 
consider  ourselves  educators  and  not  press 
agents.  If  we  sueeeei)  in  helping  the  people  of 
the  state  get  In  touch  with  the  things  that  will 
lie  helpful  to  them  we  will,  we  feel,  have  done 
a  good  Job. 

In  order  to  repay  the  editors  for  making  their 
pa|>er8  eiliicatioiinl  tiieiliuma.  we  send  out  con- 
siderahle  loeallsi'd  and  general  news,  lliat  our 
stufT  has  value  is  indicated  by  the  fact  that  it 
is  widely  copied  In  the  middle  West  and  the 
east.  Two  stories  have  found  their  way  into  the 
Farls  edition  of  the  Chicago  Tribune. 

Now  this  is  where  I  want  your  advice.  Cnii 
you  give  me  a  formula  tliat  will  remove  the 
taint  from  our  copy,-  coiisldercfl  ns  press  agent 
stuff  b«‘cau8e  it  conies  through  the  niall?  (an 
you  tell  me  how  you  would  pn'ceed,  if  ytai  were 
ill  my  pla<‘«»? 

.\ii.v  *«l)glit  inforiiiatlon  you  could  give  me  will 
be  tremendously  appreciated. 

Yours  truly. 

K.  I>.  JAMl-»<ON. 

Wallace  (Idaho)  Pr^'ss  TIiim'S. 


Proud  of  His  Press 

.Iiim-  LM,  I’.tIK. 

Kditor  iV  Piiiillsher: 

Far  lie  It  fnun  ns  to  take  any  credit  fr»un  our 
g«MMl  neighiHir.  the  Mount  Verium  Argus.  They 
are  eiititle<l  to  all  they  can  get  and  we  heartily 
iMUigratulate  them  on  having  such  n  tine  Imild 
Ing.  We  hope  they  get  rich  and  stay  liappy. 

Hut  their  new  .*12  page  iloe  Press  is  not  tlie 
<m!y  one  iK'tween  New  York  and  Albany  on  tb«> 
north,  wdiatever  It  may  he  lM*tween  New  York 
and  Itridge(H»rt  on  the  east,  'flint  is  a  misprint 
evidently,  liecaiise  The  Poughkeepsie  Star,  mid¬ 
way  iietweeii  New  York  and  Albany  ‘‘on  the 
north”  has  had  a  fine  new  '12  page  Hoc  press 
for  more  than  a  year  ru»w’. 

AKTIirR  A.  PAUKS. 

Piihlisiier  Potighkecpsli*  Star. 


3  Days  to  Take  Letter  Across  Street 
INI.ANI)  HAlIzY  PUFSW;  ASSOCIATION 
Clinton,  la.,  June  18,  1019. 
l‘>litor  A  ihiblisher:  I  have  yours  of  the  lOtli, 
and  am  iinalde  to  understand  who  IturlcsoiiixcMl 
yoiir  copy  of  Itiilletln  No.  10.  It  was  mailed  to 
y4Mi  alKHit  June  2,  personally  by  myself,  and 
WNMit  out  In  the  first  mail,  as  Is  always  the  rule 
— the  sanipb'  etiples  and  c<»ptc8  going  with  cor- 
rt^lNindcnce  Isdiig  held  later  soimdinies, 

Kditor  A'  Ihddlsher  has  Inmui  on  tlie  list  for 
at  least  twenty  years,  never  off.  never  missed 
for  iiiinut<‘s  and  calls  for  mcidlngs  and  the 
like  when  printed. 

I  am  sending  another  copy  In  this  mail,  but 
cannot  find  assured  It  Is  to  reach  you.  It  may 
Ik'  that  the  troiiifde  Is  In  your  (»tnc<‘,  with  the 
clerk  o|u>ning  the  mall  who  thinks  It  ii  circular 
and  ‘dumps*  It. 

Rut  rd  rather  believe  the  fault  Is  In  the 
mall,  for  I  mailed  a  letter  the  other  day  to 
go  across  the  street  from  our  own  post  office, 
and  it  took  three  days  to  mske  the  trip.  Had 
some  trouble  with  the  flying  niachliie,  or  censor, 
or  something.  • 

Wish  you  Idg  fellows  would  untangle  the 
postal  scrvb’e, 

WIK  V.  TIJFFORP, 

iSceretary. 


O/ARK  EDITOR.S  JOIN  THE  N.  E.  A. 


W.  A.  RIark  Elected  President  at  Moun¬ 
tain  Grove  Convention 
.Moi  \T.\iN  (ikovK,  .\Io.,  June  2.3.— W. 
.\.  Black,  of  tlie  Manslield  .Mirror,  was 
elccled  president  of  the  Ozark  Press 
•Vssociation.  Other  officers  ar,c :  Vice- 
lircsident,  George  S.  Townsend,  Moun¬ 
tain  Grove  Journal;  secretary,  H.  L. 
Gnselc,  Houston  Re()ul)lican ;  treasurer, 
VV.  If.  Lynch,  Springfield  Norman; 
executive  committee:  Charles  VV.  Fear, 
Joplin  Trades  Unionist;  C.  L.  Wood, 
Rolla  Herald,  and  Oliver  Davis.  Spring- 
field  was  selected  as  the  next  meeting 
place,  and  the  association  decided  to  af- 
liliatc  with  the  National  Editorial  Asso¬ 
ciation. 


R.  E.  Bradley  Returns 
St.  Dii’is,  June  25. — B.  F.'.  Itradicy, 
vice-president  and  general  manager  of 
llie  .Star,  has  returned  to  liis  desk  after 
an  extended  vacation  in  California. 


$5,000  or 

less  cash  for 

investment 

in  a  small 

southern. 

southwestern 

or  Pacific 

Coast  daily. 

Proposition  S.  W. 

CHARLES 

M.  PALMER 

Newspaper  Properties 

22.5  FIFTH  AVE. 

NEW  YORK 

CONSOLIDATION 

is  the  recoKiiize.l  route  to  larKC 
returns  in  nearly  every  line  of 
commercial  industry. 

We  l>elieve  that  publishing  prop- 
ertic.s  offer  one  of  the  most  at¬ 
tractive  of  all  the  fields  for  merger 
and  consolidation. 

We  have  a  record  of  results  in 
this  difficult  work  that  you  should 
investigate. 

HARWELL  &  LANNON 

ami  Maaasinc  properties 
Times  Building  New  York 

Georgians  Plan  Meeting  in 
Monroe  July  14-16 


Patterson,  O'Shaughnessy  and  Brown 
Among  Prominent  Speakers— Much 
Interest  in  Linotype  Contest. 


CoMMKRCK,  Ga.,  June  24. — The  Georgia 
Press  Association  will  meet  at  Monroe, 
Walton  County,  on  July  14  to  16.  Presi¬ 
dent  Harber  and  his  committee  have 
provided  for  a  specially  attractive  and 
profitable  program. 

“The  Place  of  the  Rural  Press  in 
American  Civilization”  is  the  big  theme 
to  he  handled  by  Wright  A.  Patterson, 
president  of  the  Western  Newspaper 
llnion. 

“National  and  Foreign  .Advertising” 
will  be  the  subject  of  a  talk  from  James 
O’Shaughnessy,  secretary  of  the  Ameri¬ 
can  Association  of  Advertising  agencies; 
J.  W.  Brown,  of  Editor  &  Publisher, 
New  A'ork,  is  expected,  also,  to  be  pres¬ 
ent.  Mrs.  Edith  O.  Keefe  Susong,  vice- 
president  of  the  Middle  Tennessee  Edi¬ 
tors’  League,  will  also  be  a  speaker. 

Last  year’s  success  of  the  contest  con¬ 
ducted  by  the  Mergenthaler  Linotype 
Company  has  prompted  a  repetition  of 
the  competition  this  year.  Cash  prizes 
amounting  to  enough  to  practically  meet 
the  expense  of  a  few  weeks’  vacation  for 
the  editor  have  been  offered  for  the 
weekly  and  semi-weekly  paprs,  not  con¬ 
nected  with  daily  publications,  which 
submit  the  most  attractive  editions 
printed  from  linotype  matter. 

A  number  of  Georgia  newspaper  men 
of  the  weekly,  semi-weekly  and  small 
daily  press  recently  organized  the  Select 
Newspaper  Association.  This  organiza¬ 
tion  is  for  foreign  advertising  business- 
gelling  only — and  plans  are  afoot  to  keep 
a  paid  representative  at  work  soliciting 
advertising  for  the  Georgia  paper-mem¬ 
bers  all  the  year  round. 


Welcomed  Home  82d  Division 
.Ati.ant.x,  Ga.,  June  24. — The  special 
“82d  Division  Home-Coming  Edition” 
of  the  Service  Record,  Atlanta's  mili¬ 
tary  weekly,  published  as  a  successor  to 
“Trench  and  Camp,”  is  a  complete  war 
record  of  that  organization.  Eighly-two 
pages  and  a  three-color  cover  make  up 
the  issue. 


I 


I 
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LENINE  TO  THROW  OUT 
CORRESPONDENTS 


Head  of  RnlRheviiits  Declares  They  Are 
“Liars  and  Fakers,”  Says  Frank  J. 
Taylor,  United  Press  Corre¬ 
spondent,  Just  Home 


The  Russian  Bolshevists  have  issued  a 
inanifcslo  ordering  that  all  American 
newspaper  correspondents  coming  into 
the  country  l)e  jailed  or  thrown  out  until 
the  United  States  makes  jH-acc  with  Rus¬ 
sia;  also  Dictator  Lenine  says  all  for¬ 
eign  newspaper 
men  are  liars  and 
he  considers  him¬ 
self  “too  good”  to 
be  seen  by  any  of 
them. 

These  are  just 
some  items  of  in¬ 
formation  on  af¬ 
fairs  in  Russia 
told  to  Editor  & 
I’ t^B  I,  I  s  H  F.  R  by 
Frank-  J.  Taylor, 
staff  correspondent 
of  the  United 
Press,  who  arrived 
from  Europe  this  week  on  his  way  back 
to  his  old  home  in  Los  Angeles.  W  hen 
he  gets  a  good  rest,  Mr.  Taylor  is  to 
lie  attached  to  the  headquarters  staff  of 
the  United  Press  in  New  York. 

Went  with  First  A.  E.  F.  Troops 

Mr.  Taylor  went  abroad  as  a  U.  P. 
correspondent  with  the  first  A.  E.  F. 
troops  and  .saw  service  on  the  various 
fronts  where  American  soldiers  were 
engaged.  When  the  armistice  was 
signed  he  went  into  Germany  and  vis¬ 
ited  Berlin  and  Weimar.  In  May  he 
managed  to  become  a  member  of  a 
group  of  Russian  prisoners  of  war  that 
were  being  exchanged  by  Germany,  got 
into  Russia  and  worked  his  way 
through  the  land  of  the  Bolsheviki  to 
Moscow. 

Mr.  Taylor  says  all  Russian  news- 
patiers  are  communist  sheets.  The 
Soviet  government  will  not  allow  them 
to  be  anything  else.  W'hen  it  came  into 
control,  it  seized  all  the  newspaper 
presses  and  divided  the  spoils  for  print¬ 
ing  newspapers  and  printing  money. 
Very  little  news  gets  into  Russia,  he 
says,  and  practically  little  of  anything  is 
printed  except  “Red"  propaganda. 
paper  can  be  owned  by  no  private  indi¬ 
vidual  or  political  party. 

The  conditions  in  Russia  are  not  dis¬ 
orderly,  as  the  average  outsider  believes, 
Mr.  Taylor  says.  Instead,  the  order 
maintained  everywhere  is  astounding, 
l)eing  kept  so  by  tyrannical  rule.  Local 
tribunals  of  three  officials,  or  so,  have 
the  say  on  all  things,  passing  sentence 
on  all  violations  of  rules  from  murder 
to  the  slightest  offence,  and  what  they 
say  goes. 

People  cannot  buy  or  sell,  all  stores 
being  boarded  up.  They  must  wait  for 
distribution  of  supplies,  and  this 


Til*  smalxsinatloa  of  the  two  leadinc  pro- 

frcaolTo  Jewish  nowspspers  of  Now  Tort 

THE  DAY 
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THE  WARHEIT 


brines  Into  bolnf  the  most  powerful  sdTor- 
ttsinc  medlnm  In  the  Jewish  told. 
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Ths  Nutiontl  JmeUh  Deity 


amounts  to  very  little,  but  they  must  be 
satisfied.  Nor  can  a  person  travel,  ex¬ 
cept  on  official  business.  To  go  from 
one  place  to  another  it  is  necessary  to 
find  an  official  excuse  to  procure  author¬ 
ization,  which  covers  where  a  person 
must  sleep,  eat  and  go  while  he  is  away. 

Quitting  a  job  is  treason,  and  owning 
anything  of  value  is  absolutely  forbid¬ 
den.  “The  money  system  is  a  race  be¬ 
tween  the  printing  presses  and  the  value, 
with  the  latter  steadily  decreasing,”  said 
Mr.  Taylor. 

It  isn’t  at  all  necessary  to  be  able  to 
sjieak  Russian  to  get  along  there.  Mr. 
Taylor  says  his  knowledge  of  German, 
French  and  English  was  sufficient  for 
him  to  learn  all  he  wanted.  The  guards 
on  the  trains  all  speak  German.  The 
trains  likewise  are  splendid  sources  of 
news  information,  for  the  Russians  are 
strong  for  arguing,  and  miss  no  oppor¬ 
tunities  to  express  themselves  on  all 
questions,  big  and  little,  loudly  enough 
for  all  to  hear,  when  they  go  traveling. 

Robbed  of  All  Belongings 

W  hen  he  had  seen  enough  of  Russia 
and  turned  his  way  homeward,  Mr.  Tay¬ 
lor  had  his  roughest  experience.  lie 
started  for  Berlin  by  way  of  F'inland, 
and  when  he  arrived  at  the  border  was 
held  up  by  a  Bolshevist  guard,  in  charge 
of  a  youngster  not  more  than  seventeen 
years  old.  He  refused  to  let  Taylor 
jiass,  and  threatened  to  send  him  back. 
However,  after  much  arguing,  he  was 
allowed  to  go,  hut  not  until  he  was  sub¬ 
jected  to  the  most  searching  examina¬ 
tion  that  could  ever  be  conceived  and 
robbed  by  the  soldiers  of  everything  of 
value  in  his  possession,  except  a  few 
worthless  Russian  rubles. 

Mr.  Taylor  says  the  Russians  honestly 
believe  the  whole  world  is  in  a  state 
of  revolution  and  that  they  are  leading 
the  world  to  salvation. 

The  newspapers  of  Germany  are  the 
least  inder>endent  of  any  country  in  the 
world,  except  Russia,  in  Mr.  Taylor’s 
opinion.  The  result  of  the  war  hasn’t 
changed  them  a  bit,  they  are  the  same 
old  Government  organs  as  of  yore.  He 
says  there  has  been  no  question  in  Ger¬ 
many  but  that  the  treaty  would  be 
signed,  but  the  reports  of  opposition 
coming  to  the  United  States  have  been 
really  propaganda  spread  by  the  old 
regime  government  press. 


Sunday  “Newsless”  in  Norway 
t.;HRisTi.\NiA,  June  24. — Publication  of 
newspapers  in  Norway  on  Sundays  and 
holidays  is  forbidden  henceforth  by  royal 
decree. 


Mozambique,  chief  city  of  Portuguese 
East  Africa,  is  to  have  a  modern  hotel, 
costing  $300,000. 


R.  J.  BIDWELL 
CO. 

Pmcifie  Coast  Roprmamtatios  of 

Daily 

Newspapers 

SAN  FRANCISCO  OFnCE 

of  the 

Editor  &  Publisher 

742  Market  Street 

SAN  FRANCISCO 


PRESS  CENSORSHIP  FAILS  IN 
VANCOUVER 


(Continued  from  Page  5.) 

to  work  by  the  International  at  Indian¬ 
apolis,  after  the  publishers  had  presented 
the  case. 

There  is  a  curious  conflict  of  charges 
as  to  the  responsibility  for  the  strike. 
It  is  plain  enough  that  the  strike  started 
when,  on  Saturday  morning,  June  14, 
the  members  of  the  Sun  chapel  took  ex¬ 
ception  to  an  editorial  intended  for  pub¬ 
lication  that  day.  They  issued  an  ulti¬ 
matum  that  it  be  withdrawn,  or  that 
they  would  quit.  They  quit.  It  was 
then  that  the  publishers  notified  the  In¬ 
ternational,  and  that  orders  came  from 
Indianapolis  for  the  men  to  resume 
work  immediately.  This  order  was  sent 
to  one  Jordan,  late  president  of  the  Van¬ 
couver  local.  He  failed  to  deliver  the 
message,  or,  at  any  rate.  President  You- 
hill  of  the  union  claims  he  did  not  re¬ 
ceive  the  order  of  the  International. 

Refused  to  Handle  Ads 

Tuesday,  June  17,  members  of  the 
Province  and  the  World  chapels  refused 
to  handle  certain  advertisements  intend¬ 
ed  for  publication  by  returned  soldiers 
and  a  citizen’s  organization  dealing  with 
the  strike  situation,  contending  that  they 
were  detrimental  to  the  interests  of  or¬ 
ganized  labor.  The  Province  refused  to 
submit,  and  the  typos  on  that  paper 
walked  out.  The  World  rejected  one 
advertisement  and  modified  another  and 
remained  alone  in  the  field.  The  Inter¬ 
national  was  again  appealed  to,  and  the 
Sun  and  Province  resumed  publication 
the  next  day.  The  Sun  editorial  which 
had  been  objected  to  was  then  published. 

It  has  been  stated  here  that  the  pub¬ 
lishers  would  seek  redress  for  their 
losses  incurred  through  a  five-days’  tie- 
up  from  the  International  Typographical 
Union.  In  such  event  it  is  believed  that 
those  participating  in  the  alleged  coer¬ 
cion  will  be  held  jointly  liable  as  vio¬ 
lators  of  existing  agreements  between 
the  Vancouver  publishers  and  the  I.  T. 
U.,  whereunder  sympathetic  strikes  and 
censorship  by  the  union  are  registered 
as  illegal.  The  situation  as  it  stands  to¬ 
day  is  that  the  publishers  have  dictated 
the  terms  of  peace,  included  in  which 
is  the  demand  that  the  offending  resolu¬ 
tion  as  passed  by  the  typos’  local  union 
be  expunged' from  the  records. 


Food  Medium 

of 

New  Jersey 

Trenton  Times 

A.  B.  C 

2c — 12c  Per  Week 

KELLY-SMITH  COMPANY 
20  Fifth  Avenue  Ljrtton  Building 
NEW  YORK  CHICAGO 


Canadian  Prett  CUpping$ 

The  problem  of  covering  the  Canadian 

Field  In  answered  by  obtaining  tbe 

service  of 

The  Dominion  Press 
Clipping  Agency 

which  gives  the  clippings  on  all  matters 

of  Interest  to  yon,  printed  In  ever  #8 

per  cent,  of  the  newspapers  and  pnbllea- 

tlons  of  CANADA. 

We  cover  every  foot  of  Canada  and 
Newfoundland  at  onr  head  offlee, 

74-76  Church  Sl,  Toronto,  Can. 

Price  of  eervlee,  regular  press  clipping 

rates — special  rates  and  discounts  to 

Trade  and  Newspapers. 


McCarthy  made  city  editor 


Other  Changes  Also  on  Staff  of  Corpai 
Christi  Caller 

Corpus  Christi,  Tex.,  June  24.— Den¬ 
nis  McCarthy,  formerly  of  the  San  An¬ 
tonio  Evening  News,  has  been  appointed 
city  editor  of  the  Daily  Caller,  to  suc¬ 
ceed  Honore  C.  Connette,  resigned. 
Frank  L  Savage,  formerly  of  the  Kelly 
Field  Eagle,  has  become  staff  corre¬ 
spondent. 

Additions  to  the  advertising  staff  in¬ 
clude  Frank  H.  Scott,  formerly  of  the 
Miami  Record-Herald,  and  F.  C.  Simp¬ 
son,  just  returned  from  overseas  serv¬ 
ice.  Miss  Jeannette  Howard  has  been 
appointed  secretary  to  Frank  B.  Harri¬ 
son,  general  manager. 


St.  Louis  Discusses  A.  A.  C.  W.  Plans 
St.  Louis,  Mo.,  June  24. — A  special 
convention  meeting  of  the  Advertising 
Club  of  St.  Louis  was  held  today,  when 
plans  for  sending  a  big  delegation  to 
the  New  Orleans  convention  of  the  As¬ 
sociated  clubs  were  discussed.  This 
was  the  last  luncheon  meeting  of  the 
summer,  adjournment  having  been 
taken  until  the  last  Tuesday  in  -August. 


Burke  Buys  Two  Elyria  Papers 
Ki-yria,  Ohio,  June  24. — John  F. 
Burke,  of  Obcrliii,  has  purchased  the 
Telegram  and  Chronicle  of  this  city 
from  Perry  S.  Williams,  who  retires. 
Mr.  Burke  will  consolidate  the  two  pa¬ 
pers  within  the  next  two  weeks. 


J.  J.  Ottinger,  telegraph  editor  on  the 
Des  Moines  Tribune,  has  returned  to  his 
desk,  after  a  serious  illness  covering 
nearly  four  months. 


SIGNS 

For  Classified  Ad  and  Circnlatio-. 
Departments 

NEW  PROCESS  SIGN 

Looks  Lika  Metal,  Wears  Lika  Metal,  But 
Costs  Less  Thais  Metal 

Send  today  for'  samples  and  quantity 
prices. 

S.  BLAKE  WILLSDEN 

Specialties  for  the  Circulation  Department 
29  E.  Madison  St.  Chicago 


We  can  increase  your  business— 
yon  want  it  increased. 

Yon  have  thought  of  presa  clipp¬ 
ings  yourself.  But  let  ns  tell  yon 
how  press  clipping  can  be  made 
a  bnsineas-biiilder  for  yon. 

BURRELLE 

145  Lafayette  Sl,  N.  Y.  City 

Estoblithod  a  Quarter  of  a  Century 


Hemstreet’s 

PRESS 

CLIPPINGS 

Tenth  ATenne  at  4Sth  Street  • 
New  YoA 
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PENNSYLVANIA 


a  State  of 

Concentration  and  Condensation 


Arkansas 

Colorado 

Delaware 

Idaho 

Montana 

New  Mexico 

North  Dakota 
Oregon 

South  Dakota 

Utah 

Population 

Square 

Miles 

Assessed 

Valuation 

Nevada 

Wyoming 

7,580,528 

1,052,089 

$6,329,134,158 

P  e  n  n  s  y 

1  V  a  n  i  a 

8,798,067 

45,126 

$8,021,904,539 

In  putting  over  a  merchandising  campaign  concentration  and  condensation  are 
the  things  that  really  count. 

Pennsylvania’s  possibilities  in  concentration  and  condensation  are  splendidly 
illustrated  by  the  figures  shown  above.  They  bring  out  the  fact  that,  with  less  than 
one  twentieth  the  area  to  cover,  Pennsylvania  has  MORE  PEOPLE  and  MORE 
WEALTH  than  ALL  of  these  states  put  together. 

Less  than  one  twentieth  the  expense  and  more  possible  customers. 

The  daily  newspapers  listed  below  reach  the  people  in  Pennsylvania  and  tell  them, 
not  only  about  your  goods,  but  about  your  local  representative — the  home  folks  that 
they  know,  and  who  stand  sponsor  to  them  for  you  and  your  product. 

The  use  of  these  daily  newspapers  enlists  these  local  dealers  as  enthusiastic  sales¬ 
men  for  you — pushers  of  your  products.  It  also  enlists  the  local  newspaper  men — 
for  it  is  only  natural  that  newspaper  publishers,  like  all  other  business  men,  look  with 
favor  upon  their  customers. 

Modern  salesmanship  means  concentration  and  condensation. 


Circulation 

2,500 

lines 

10,000 

lines 

Allentown  Cull  (M)  . 

22,175 

.03 

.03 

•Altoona  Mirror  IE) . 

23,676 

.04 

.04 

Altoona  Times  (M) . 

14,910 

.025 

.025 

Betlilehem  Globe  tE) . 

6,766 

.025 

.025 

•Chester  Times  &  Repuhliran  (M&E). 

14,177 

.04 

.04 

Connellsville  Courier  (E) . 

6,888 

.015 

.025 

•Easton  Express  (E) . .'. 

11,096 

.02 

.02 

Easton  Free  Press  (E) . 

15,455 

.0285 

.0285 

Erie  Herald  (E)  . 

8,632 

.02 

.02 

Erie  Herald  (S)  . 

8,491 

.02 

.02 

Harrisburg  Telegraph  (E) . 

28,910 

.045 

.045 

Johnstown  Democrat  (M)  . 

9,841 

.03 

.025 

Johnstown  Leader  (E)  . 

8,039 

.015 

.015 

Lancaster  Intelligencer  &  News-Jour* 
nal  (M&E)  . 

22,018 

.05 

.05 

2,500 

10,000 

Circulation 

lines 

lines 

Lebanon  Daily  News . 

.  8,349 

.0179 

.0179 

New  Castle  News  (E) . . 

.  13,411 

.025 

.025 

Oil  City  Derrick  (M)  . 

.  6,135 

.023 

.018 

Philadelphia  Record  (M)  . 

. 123,277 

.25 

.25 

Philadelphia  Record  (S)  . 

_ 133,680 

.25 

.25 

Pittsburgh  Dispatch  (M)  . 

Pittsburgh  Dispatch  (S)  . 

■”  |54,81o| 

J2 

.19 

.08 

.14 

Pottsville  Republican  (E) . 

.  10,797 

.0329 

.0329 

Scranton  Republican  (M) . 

. 27,130 

.08 

.07 

Scranton  Times  (E)  . 

.  36,861 

.08 

.07 

West  (Ibesler  Local  News  (E).... 

.  11,926 

.03 

.03 

Wilkes-Barre  Times-Leader  (E).. 

.  19,376 

.05 

.035 

York  Gazette  (M)  . 

. 15,026 

.03 

.03 

Government,  statement  April  1st,  1919. 
*A.  B.  C.  statement  April  let,  1919. 
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FIRST 

In  five  months  of  this  year  The  New  York  Times 
published  a  greater  volume  of  advertising — 
7,064,487  agate  lines — and  reeorded  a  greater  gain 
than  any  other  New  York  newspaper. 


NEW  YORK  MORNING  NEWSPAPERS  ADVERTISING  RECORD 

Five  Months  of  1919 

2nd  3rd  4tb  5th  6tli 

Classification 

Times 

newspaper 

newspaper 

newspaper 

newspaper 

newspaper 

Agrate  Lines 

Agatr  Lines 

A^ate  Lines 

Agate  Lines 

Agate  Lines 

Agate  Lines  jj 

Dry  Goods  and  Specialty  Shops . 

1,44.5,453 

1,193,744 

994,954 

861,706 

958,904 

624,076 

Financial  . 

824,476 

242,592 

154,842 

296,926 

282,902 

332,351 

Miscellaneous  . 

1,333,141 

1,185,201 

1,112,053 

57.5,213 

412,944 

336,450 

!  Help  and  Situations  Wanted.  . . 

700,718 

2,713,368 

700,634 

538,966 

78,642 

7,161 

Real  Estate  and  Bldg.  Materials 

542,226 

303,360 

119,572 

352,574 

103,752 

62,188 

Automobiles  . 

470,560 

212,746 

206,672 

19.5,357 

155,016 

291,123  !' 

Publications . 

355,477 

86,456 

63,276 

31,254 

136,414 

125,253  H 

Men’s  Furnishings . 

.292,761 

204,708 

82,624 

30,444 

124,195 

42,290  1 

Amusements  . 

224,870 

179,702 

171,018 

160,260 

175,870 

176,976 

Resorts,  Hotels  and  Restaurants 

1.53,376 

70,806 

45,957 

113,376 

83,545 

49,041 

Foodstuffs . 

135,408 

63,978 

81,1.50 

3.5,112 

57,248 

37,288  : 

Musical  Instruments . 

92,333 

.58,732 

90,636 

14,168 

63,868 

42,724 
17,886  II 

1  Births,  Marriages  and  Deaths.  . 

91,298 

85.776 

16,3.50 

69,586 

18,940 

Office  Appliances . 

83,488 

24,624 

684 

686 

20,926 

5,582  I! 

.1  Schools  and  Colleges . 

82,952 

37,830 

32,514 

.5,  i  88 

6,698 

8,600  j 

'  Boots  and  Shoes . 

81,132 

31.100 

32,376 

1.3,142 

20,302 

14,380  1 

Charity  and  Religion . 

72,622 

53,743 

32,312 

45,208 

46,374 

48,038  i 

Transportation  . 

62,350 

35.380 

21,1.30 

59,762 

49,920 

39,022  I 

Public  Service . 

19.846 

14,874 

14.890 

15,482 

15,622 

14,805 

Total  Agate  Li ne.s.  ..  .7,064,487 

6,798,720  .3,97.3,644  3,41.3,010 

2,812,082 

2,275,2.34 

The  net  paid  circulation  of  the  Sunday  edition  of  The  New  York  Times  is  in  excess  of  500,000. 
The  average  net  paid  sale,  daily  and  Sunday,  exceeds  the  combined  distribution  of  the  three 
other  New  York  morning  newspapers  popularly  classed  with  The  Times  as  to  quality  of  circulation. 


The  ISeiv  York  Times,  Wednesday,  June  25,  published  203  columns  of  advertisements,  the 
greatest  volume  ever  printed  in  a  week  day  issue  of  a  New  York  morning  newspaper. 
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